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Successful  Investors  in  Advertising 

are  the  ^^merchant  princes”  of  the  world 

They  invest  in  advertising  as  judiciously  as  they  invest  in  other  first  class  securities — with  scientific 
judgment,  placing  the  bulk  of  their  business  in  those  mediums  which  bring  safe  and  profitable  returns. 
The  newcomer  in  any  advertising  field  cannot  do  better  than  follow  the  lead  of  those  experienced  and 
successful  advertisers  whose  business  enterprises  are  monuments  to  their  sound  advertising  invest¬ 
ments.  Where  these  investors  place  the  greater  proportion  of  their  advertising  it  is  expedient  for 
other  advertisers  to  follow. 

1922  Advertising  in  Chicago 

This  statement  of  display  advertising  for  eleven  months  of  1922  is  striking  evidence  of  The  Daily  News’ 
leadership  in  the  six-day  field  in  the  following  important  classifications : 


AUTOMOBILES 

The  Daily  News  First,  542,670  lines. 
The  Daily  Tribune  next,  492,578  lines. 

BOOKS 

The  Daily  News  First,  151,893  lines 
The  Post  next,  83,730  lines. 

CHURCHES 

The  Daily  News  First,  60,693  lines 
The  Daily  Tribune  next,  20,681  lines. 

CLOTHING 

The  Daily  News  First,  2,073,833  lines. 
The  Daily  Tribune  next,  1,951,344  lines. 

DEPARTMENT  STORES 

The  Daily  News  First,  4,863,484  lines. 
The  American  next,  2,242,822  lines. 


EDUCATIONAL 

The  Daily  News  First,  113,151  lines. 
The  Daily  Tribune  next,  88,206  lines. 

“OUT  OF  THE  LOOP”  STORES 

The  Daily  News  First,  702,493  lines. 
The  American  next,  226,202  lines. 

FOODSTUFFS 

The  Daily  News  First,  656,487  lines. 
The  American  next,  448,005  lines. 

FURNITURE 

The  Daily  News  First,  717,811  lines. 
The  Daily  Tribune  next,  291,505  lines. 

HOUSEHOLD  UTILITIES 

The  Daily  News  First,  110,317  lines. 
The  Daily  Tribune  next,  71,558  lines. 


REAL  ESTATE 

The  Daily  News  First,  67,096  lines. 

The  Daily  Tribune  next,  56,084  lines. 

TOTAL  DISPLAY  ADVERTISING 

The  Daily  News  First,  12,462,697  lines. 
The  Daily  Tribune  next,  9,551,238  lines. 


THE  DAILY  NEWS— FIRST  IN  CHICAGO 


(Figure*  supplied  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers.) 
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The  Eyes  of  Over  S, 000, 000 

PENNSYLVANIA  PEOPLE 

will  see  your  message  when  placed  in  this  list  of  daily  newspapers. 

Pennsylvania  people,  8,720,017  of  them  comprise  8.2  per  cent  of 
the  population  of  the  United  States. 

78.7  per  cent  are  native  born  whites 
.  18.8  per  cent  are  foreign  bom 
2.5  per  cent  are  negroes 

One  hundred  and  seventy  cities  of  over  5,000  population  claim  58  per 
cent  of  the  total  population. 

Forty-two  per  cent  live  in  towns  of  less  than  5,000  or  on  farms. 

Pennsylvania’s  diversified  industries,  its  tremendous  activities  and  the 
constant  demand  for  Pennsylvania  products,  make  busy,  smoky,  hus¬ 
tling  communities,  where  big  money  is  made  and  spent  constantly. 

These  Pennsylvania  daily  newspapers  are  splendidly  prepared  to  ren¬ 
der  exceptionally  efficient  service  to  national  advertisers  at  a  very  low 
cost  per  line  per  thousand  circulation. 
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Government  Statement*,  April  1,  1922. 

*A.  B.  C.  Pablisliera’  Statement,  April  1,  1922. 
***A.  B.  C.  PnblUher*'  Statement,  October  1,  1922. 
tGovemment  Statement,  October  1,  1922. 

**A.  B.  C.  Statement,  3  mo*,  to  SepL  30,  1922. 
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Cleveland  Merchants  Prefer 

THE  PRESS 

TOURING  November  THE  CLE\  ELAND  PRESS  published  more 
local  advertising  than  either  The  News  or  Plain  Dealer  by 
13,210  inches  and  18,725  inches  respectively. 

*Here  are  the  figures  for  November  1922 


1922  GAIN  OVER  1921 

Press  . 59,762  inches  4,043  inches 

Plain  Dealer.  .41,037  inches  2,716  inches 

News . 46,552  inches  2,553  inches 


The  Press  exceeded  the  Plain  Dealer  by  18,725  inches 
The  Press  exceeded  the  News  by  13,210  inches 

*The$e  are  the  daily  figures  only  as  The  Cleveland  Press  does  not  publish  a  Sunday  newspaper. 

An  analysis  of  the  first  eleven  months  advertising  of  this  year 
shows  that  THE  CLEVELAND  PRESS  published  6,583  more  inches 
of  local  display  advertising  than  the  Daily  and  Sunday  Plain  Dealer 
combined;  407,852  inches  in  excess  of  The  Leader-News  and  114,108 
inches  in  excess  of  The  News. 


ALLIED  NEWSPAPERS,  INC. 

Publishers  Direct  Representatives 

New  York  Chicago  Cincinnati  St.  Louis 

Atlanta  San  Francisco  Cleveland 

Member  Audit  Bureau  of  Circulations 


OX  ^  Member  ^ Scripps  M^Rae  League  (^Newspapers 

CLEVELAND  PRESS 

DOMINATKS  GREATER  CLEVELAND 
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Take  steps  now  to  have  prospects  study 

the  cars  you  show  at 

Philadelphia’s 

ANNUAL  AUTOMOBILE  SHOW 


At  the  big  automobile  show,  to  be  held  January  13  to  Janu¬ 
ary  20,  1923,  in  Philadelphia’s  Cmmercial  Museum,  interest  of 
prospective  buyers  will  centre  in  the  cars  with  which  they  are 
familiar — the  cars  that  they  “know.” 

You  can  guide  these  prospects  to  your  space  —  make  them 
regard  your  models  as  cars  they  know.  You  can  reach  nearly 
every  Philadelphian  who  is  in  the  market  for  a  new  car  by  adver¬ 
tising  in  The  Bulletin. 

Many  manufacturers,  advertising  agencies,  local  factory 
branches  and  dealers  are  reserving  space  in  The  Bulletin  during 
the  Auto  Show. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in 
the  newspaper  “nearly  every  body”  reads — 

The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is 
larger  than  that  of  any  other  daily  or  Sunday  news¬ 
paper  published  in  Pennsylvania,  and  is  one  of  the 
largest  in  America. 

U.  S.  Post  Office  and  A.  B.  C.  Reports  of  net  paid 
daily  average  circulation  for  six  months  ending  September  30,  1922 — 485,145 
copies  a  day. 


NEW  YORK  CHICAGO 

Dan  A.  Carroll,  Verree  &  Conklin,  Inc. 

150  Nasian  Street.  28  East  Jackson  Blvd. 

LONDON 
M.  Bryans, 

125  PaU  MaU,  S.  W.  1. 


DETROIT  SAN  FRANCISCO 

C.  L.  Weaver,  Allen  Hofmann, 

Verree  &  Conklin,  Inc.  Verree  &  ConUin,  Inc. 

117  Lafayette  Bird.  681  Market  ^reet. 

PARIS 

Ray  A.  Washbnm 
5  me  Lamartine  (9) 


(Coorright  ISOt,  Bulletin  Company) 
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COMING  NEWSPAPER  WILL  EMPHASIZE  THE  NEWS 

World  Events  Will  Be  Written  for  the  Farmer  and  City-Dweller,  Says  Dr.  Bleyer,  Who  Sees  Low 
Pay  and  High  Turnover  of  News  Staffs  as  Journalism’s  Big  Weakness 


^  IV’E  world  and  national  news  a 
tie-up  with  local  affairs, 
riiiild  a  staff  of  local  reporters.  Pay 
them  salaries  that  will  enable  them  to 
remain  in  newspaper  work,  marry  and 
rai'-e  families  on  its  rewards  and 
Constitute  a  department  that  will  l)e.  in 


By  ARTHUR  T.  ROBB,  Jr. 


hurran  interest  anecdotes.  Criminal 
trials  were  reported  in  great  detail  and 
with  ‘<ipict’  that  would  cause  the  arrest 
of  the  editfir  were  it  to  l)e  tried  tixlay. 

‘‘Monstro.sities  tif  all  kinds — birth  of 


fact,  what  it  is  nominally — the  back-  triplets,  or  quadruplets,  or  curiously 


T.  ROBB,  Jr.  hut  they  can  t  make  people  read  it.  Pres¬ 

ident  Hutler  was  more  or  less  right  when 
papers  of  that  day  ct;st  14  cents  a  copy.”  lie  saiil  that  modern  journalism  with  its 
.\sked  whether  he  would  venture  a  headline  reading  was  raising  suiH-rticiality 
Itrediction  on  the  next  development  in  to  the  plane  of  an  occupation, 
the  cycle  of  journalism.  Dr.  Bleyer  "What  the  newspapers  will  have  to 
smiled.  “Prophecy  is  dangerous  business,  solve  is  the  problem  of  bringing  home  the 


U»  talk  alxiut  what  has 


bone  of  a  newspajicr’s  service  to  its 
community. 

That  is  the  cure  for  the  chief  news¬ 
paper  ills  of  today  advanced  by  Dr. 


malformed  children  or  animahs,  then  to  happened." 


a  greater  extent  than  now,  was  fav(  red 
new  s. 

"Xaturally.  this  had  an  aiipial  for  the 


journalism  at  the  I’niversity  of  Wiscon¬ 
sin,  who  is  now  in  Xew  York  on  his 
way  to  a  year's  travel  and  study  in 
Kurope — the  first  sabbatical  year  that 
ha'  interrupted  his  25  years  of  teaching 
— most  of  it  given  to  future  newspaiK-r 
owners,  executives  and  employes. 

Dr.  Bleyer.  whose  teachings  were 
preceded  by  several  years  of  newspaper 


profes.sor  of  masses,  just  as  the  l>aily  News  reaches 


them  with  its  interestingly-written  stories 
of  criminal  trials,  or  love  letters,  and  the 
triumphs  and  troubles  of  pretty  girls. 


"Local  news  gradually  came  into  these 
early  modern  pajiyrs,  displacing  the 
miscellany  which  had  tilled  two  or  three 
of  the  available  four  pages,"  he  continued 
.\dvertising  income  increased  and  re¬ 
porters  were  adfled  to  the  staff  to  sexurc 
the  ‘iocai  erds’  of  stories  which  were 


"The  .Sun  and  the  other  tabloid  papers  brought  by  iwmy  expresses  and  later  by 
.sold  lor  one  penny,  which  was  an  telegraph  from  other  cities.  Their  early 
iulditio’ial  appeal  for  wide  circulation,  inaccuracies  in  rei>orting,  due  to  iiisuffi- 
The  established  papers  .sold  for  six  cents  cient  staffs  and  inelhcient  methoels  of  han- 


signitieance  of  foreign  events  in  terms 
that  will  lie  uiKlerstiHid  by  its  townsfolk. 
'1  hey  will  have  to  connect  the  story  of 
events  at  Washington  and  abroad  with 
the  home  an<l  business  interests  of  Amer¬ 
icans,  to  show  the  relation  of  internatio  lal 
peace,  and  commerce,  or  their  lack,  to  die 
price  of  wheat  which  the  .American  farmer 
can  get. 

"The  New  York  Herald  <li<l  that  very 
well  in  its  campaign  against  the  tariff 
during  the  sunimer  am!  hill.  Its  editors 
took  the  tariff"  hill  clause  by  clause  and 
'bowed  how  each  levy  on  prtiducts  in 


Dr.  I’.iever,  whose  teachings  were  a  copy,  but  none  of  them  was  ever  dl-ng  news  and  news-getters,  have  <le-  '  l.l  b" 

rreceded  bv  si-vtral  years  of  newspaper  circulated  bv  street  sales.  They  were  sceiided  to  present-day  journalism,  though  ,  ,  ""‘"<1.  l>e  retleited  in  the 

lU-  i.  u  cl.,'.  ,ea,,e,  SIO  ,«r  Tl,;-,,  era, la-  Sa,.,;' 


prctt.vsion.  He  i.s  a  ch  se  reader  .ol  .Minsen  uuni.  i  irii  vuuuia- 

many  newspaiiers,  a  student  df  their  sirall.  The  eleven  daily  iiapers 

peculiarities  and  their  progress  since  the  y**iir  "hen  the  Sun  started  had 

inception  of  nuKlern  American  news-  ^  t*  tal  circulation  of  copies  a  d.iv. 

paj'ers  eighty  years  ago.  ■  .And  he  is  not  The  Courier  and  Enquirer,  edited  by 
pi-ssiniistic.  James  Watson  W  ebb,  had  a  circulatioi 

".American  newspa|)ers  today  arc  Host  circu 

better  in  every"  respect  than  tlu;y  have  lated  about  4.000  copies, 
lavn  at  anv  time  in  the  nevvspajier  "  older  pajK'rs  made  great  effort 

history  of  tile  I'nited  States."  he  said  to  get  foreign  nevvs,  hut  there  was  httb 
this  week.  Their  nevvs  columns  are  local  reporting.  It  vvas  (piite  usual  fo 
cleaner  and  more  significant  than  ever,  editor  to  note  that  we  have  just  beei 
Their  advertising  co  uiiiiis  no  longer  informed  that  a  large  vvarehouse  ii 
shelter  the  fake  medical  copy  that  vvas  b niton  street  is  burning,  hut  have  in, 
all  tluy  had  a  few  years  ago.  Crime  is  keen  able'  to  conlirm  't. 
treated  more  and  more  on  its  genuine  “That  kind  of  news  and  the  high  pne 

news  value  ;'.iid  not  for  its  aiijK-al  to  nieant  that  when  the  workingman  v\ante 

morbid  or  se.x  instincts.  Editorials  are  for  read  the  newspaiiers,  he  found  thei 

the  interpretation  of  nevvs  and  the  at  the  pubs,  and  the  ale-houses  But  li 

enlightenment  of  readers  and  not  for  the  bought  tbe  Sun,  which  in  a  few  >eat 
advancement  of  the  editor's  private  k^d  the  larwst  newspaper  circukUion  i 
affairs  or  for  scurrilous  attacks  upoti  |ke  world  copies  a  uay.  Ihi  no 

his  fellow  editors.  ” 

C  circulation.  Taxes  on  newsjvaper 
There  are,  however,  some  interesting  ^  advertising  and  paiK'r,  made  Britis 

parallels  between  journalistic  develop-  _ _ _ 

ments  today  and  those  of  eighty  years  ^ 

ago.  For  instance,  we  are  accustomed 

to  think  of  the  tabloid  newspaper,  like  ' 

the  Daily  Nevvs  in  New  A’ork,  as  a  i 

wholly  new  idea.  It  isn't  at  all.  The  | 

tabloid  paper  with  a  wide  popular  appeal 

and  large  circulation  was  seen  first  in 

Benjamin  Day’s  old  New  A'ork  Sun, 

established  in  1S33. 

"That  was  a  tabloid  paper  much  like 

the  Daily  News.  So  was  the  Transcript.  “It  cannot  be  repeated  too  often 

established  in  1B34.  and  the  Herald  in  that  local  news  it  what  makes  a 

1835.  The  Daily  News  todav  has  the  newspaper  and  the  publisher  who 

same  kind  of  mass  circulation  that  the  "r‘th.1 

old  Sun  had.  Their  news  is  fundamen-  , 

tally  of  the  same  character,  although  countKea  is  given  a  local  applica- 

its  treatment  is  rather  different.  The  j,  gettinc  back  to  bed-rock 

Sun  had  only  one  local  reporter  and  he  principles  oI  journalism  on  which  I 

vvas  stationed  at  what  they  called  the  more  than  one  American  success 

police  office,  which  seems  to  have  been  has  been  built.”— Prof.  Willard  G. 

a  combination  of  the  present  head-  Bleyer. 

quarters  room  and  the  night  court.  The 

pviliee  office  opened  at  3  a.  m.  and 

remained  open  until  8  p.  m.,  and  this 

reporter  stayed  there  from  beginning  to 

end.  His  news  vvas  of  the  petty  crinKs, 

drunkenness,  disorderly  conduct,  wife- 

heating,  and  similar  offenses.  It  was 

written  in  humorous  fashion.  Dialogue 

between  the  magistrate  and  the  prisoners 

was  reproduced  to  bring  out  funny  and  - 


(lavs  of  the  thirties,  vvlieii  the  medicine  niisunderstiKid. 


mill  were  tin 


lio  iiiiderstiHKl  the  legislation.” 


editor  s  arguments 


The  Courier  and  Eu(|uircr,  edited  by  the  value  of  new spaixr  advertising  in 
James  Watson  W  ehh,  had  a  circulation  putting  their  goods  before  the  public, 
of  4.500  copies.  The  Evening  Post  circu-  Tliat  has  bee:i  l  irgely  set  to  rights  now. 


It  vvas  suggested  to  Dr.  Bleyer  that 
the  Herald's  eamiiaigii  involved  the  daily 
piihlication  of  editorials  on  the  front 


hut  the  earlv  imeheeked  statements  made  l'T«V-  ‘'[''‘'""lal  page 


"The  older  paiK'rs  made  great  efforts  in  advertising  set  jirecedents  that  have 
to  get  foreign  news,  hut  there  was  little  lietti  diff-eult  to  overcome, 
local  reporting.  It  vvas  ipiite  usual  for  "There  i.s  relatively  less  news  in- 
ihe  editor  to  note  that  'we  have  just  been  aeeiiracy,  too.  Nevvs  in  the  old  days  vvas 
informed  that  a  large  vvarehouse  in  brought  into  the  (iftice.  No  reporters 
buhoii  street  is  hurtling,  hut  have  not  were  available  to  investigate  and  verify 
been  able  to  conlirm  it.'  the  tips.  Local  nevvs  vvas  relatively  un- 

“That  kind  of  news  and  the  high  price  important,  hut  great  sums  of  money  and 
meant  that  when  the  workingman  wanted  unlimiteel  effort  went  into  securing  tirst 
to  read  the  newsjiaiiers,  he  found  them  reports  on  foreign  affairs, 
at  the  pubs,  and  the  ale-houses.  But  lie  "Nevvs  fn^m  aliroad  is  taking  an  iii- 
Ix-ught  the  Sun.  which  in  a  few  years  creasni,gly  imix.rtant  place  in  t.xlay  s 
h"*'!  tLc  lar*-a‘Nt  newspaper  circulation  in  news  also,  fnit 


miglit  tend  thereby  to  distract  tbe  reader 
from  the  regular  editorials  on  other  sub¬ 
jects  of  imixirtance  vvbicb  could  not  be 
given  front-page  treatment. 

"Possibly  that  is  true,"  he  replied.  “If 
so.  it  adds  force  to  tbe  argument  that 
the  interpretation  must  Ik-  written  by  the 
nevvsjiaper’s  rejxirters  and  corresiiondeiits 
into  the  nevvs  and  by  the  copy  (lesk  into 
the  headlines  on  news  of  that  character. 
Partisanship  doesn’t  belong  in  hiterpreta- 
five  news,  which  will  have  to  Ik-  written 
liv  men— at  London.  Paris,  Tokyo,  or 
Washington — who  understand  their  siib- 


,v  _  WMlO  eS^  interest  in  the  Middle  WeiTt  in  what  is  a^Hn'Kton-vvho  understand  their  siib- 

vvorl(l—-.MHW  copies  a  aa>.  '  ne  „„  in  I'uroiit-  iiul  \si  i  riv  lu-ws-  thoroughly  and  who  know  their 

est  was  the  Ltmdon  Times,  with  17.-  ^  ^  nri  st  Htiiiu  the  st  >rv  is  it  in  newspajK-r's  readers  and  their  home  life 

circulaBon.  Taxes  on  nt-wsjiai^rs.  and  Imsiness  activities.  Thev  will  take 


<n  advertising  and  pajK-r,  made  British  folds  eiay  by  d.iv,  as  wHI  as  they  •.an 


“It  cannot  be  repeated  too  often 
that  local  news  it  what  makes  a 
newspaper  and  the  publisher  who 
sees  to  it  that  h-'s  local  newt  is 
interesting  and  accurate  and  that 
his  news  from  other  cities  and 
countries  it  given  a  local  applica¬ 
tion  it  getting  back  to  bed-rock 
principles  of  joumalitm  on  which 
more  than  one  American  success 
has  been  built.”— Prof.  Willard  G. 
Bleyer. 


time  to  analyze  their  story  thoroughly 
and  to  pre.seiit  their  analysis  in  clear 
language." 

“That  kind  of  work  can’t  lie  done.” 
the  interviewer  remarked,  “by  many 
newsixipe-r  men  today,  nor  at  the  spe-ed 
with  which  modern  newspajK-rs  are  pro¬ 
duced.  .As  one  New  A’ork  newspaper 
man  said  in  talking  of  the  King-Crane 
report  on  the  Near  East  recently  pnl)- 
lished  by  F'diti.r  &  Pi-blisher,  ‘it  was 
t(x>  long  and  too  hard  to  read,  so  we 
t( ok  the  lead  and  the  end.  put  in  a  few 
of  the  names  and  let  it  go.'  The  press 
associations  were  iinahle  to  handle  that 
story  becau.se  it  vvas  tixi  long  fo  analyze 
in  the  few  moments  that  they  have  avail¬ 
able  for  any  news.  .\  man  can’t  take  a 
complicated  national  or  international  situ¬ 
ation  and  write  a  conrprehensivc  report 
of  it  in  three  or  four  hours." 

“There  i.s  no  question  but  that  speed 
is  hadly  overdone  in  our  newspapers.” 
I'r.  Bleyer  agrt-t-d  “.A  press  association 
superintendent  in  Chicago  told  me  a  few 
days  ago  that  h-s  organization  could  give 
its  clierrts  far  lietter  service  if  it  could 
take  more  time  on  many  news  stories,  if 
it  could  hold  them  twelve  hours  and  go 
into  the  detail  that  the  .story  needed 
to  be  comprehensible.  But  competition 
won’t  permit  it.  A’ou  know  how  quickly 
a  news  association  hears  from  the  country 
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if  its  wires  are  not  carrj’ing  a  story  that 
the  opposition  has. 

“That  will  probably  be  changed  slowly. 
As  I  see  the  newspaper  of  the  future,  it 
will  place  more  emphasis  on  significant 
news  and  its  local  effects  and  this  will 
gradually  displace  the  non-news  enter¬ 
tainment  features  that  are  crowding  our 
newsi)apcrs  today.  Newspaper  publish¬ 
ers  will  probably  realize  some  day  that 
the  magazines  can  give  the  people  all  the 
written  entertainment  that  they  need  and 
that  the  successful  magazines  can  do  it 
twice  as  well  as  the  best  newspaper  can. 

“Now  the  newspaper  publisher  will  tell 
you  that  he  has  to  have  features  to 
differentiate  his  newspaper  from  all  the 
others  that  are  published  to  hold  his 
circulation ;  that  local  and  national  news 
are  standardized.  I’ll  answer  that  by 
saying  that  features  also  are  becoming 
standardized,  are  standardized,  in  fact. 
Kach  kind  uses  the  same  ideas,  almost  the 
same  words,  day  after  day.  Features 
have  largely  ceased  to  be  original. 

“Some  publishers  will  one  of  these 
days  wake  up  to  the  possibility  of  estab¬ 
lishing  supremacy  by  getting  off  the 
beaten  tracks  of  news.  They  will  make 
interesting  reading  replace  for  their 
readers  the  matter  which  now  neither 
informs  nor  amuses,  though  inte:i(led  to 
do  both. 

“That,  of  course,  means  that  newspa¬ 
per  reporters  and  editors  will  have  to 
have  a  better  training  than  is  now  re¬ 
quired.  It  means  that  the  standards  of 
efficiency  that  have  come  into  vogue  in 
newspaper  business  offices  during  the  past 
thirty  years  will  be  extended  to  the  ed¬ 
itorial  rooms.  .'Ml  the  administrative 
progress  that  newspapers  have  made  since 
the  nineties  has  been  in  the  advertising, 
circulation,  and  management  departments. 
In  general,  editorial  and  news  staffs  are 
conducted  along  lines  that  were  laid  down 
as  the  popular  journal  of  70  years  ago 
developed. 

“One  factor  which  has,  more  than  any 
other,  made  for  inaccuracy  and  inefficiency 
in  newspaper  reporting  is  the  high  labor 
turnover  among  the  news-gathering  force. 
The  reader  can  judge  of  the  accuracy  of 
his  newspaper  only  by  its  reports  of  in¬ 
cidents  with  which  he  is  acquainted.  If 
it  gets  its  facts  straight  in  them,  spells 
his  name  and  those  of  his  friends  cor¬ 
rectly  and  tells  the  story  as  if  it  knew 
the  circumstance  unstated  but  implied,  the 
reader  will  believe  that  his  is  a  good, 
accurate  newspaper.  But  one  slight  error 
of  fact,  or  misspelling  of  a  name,  will 
upset  its  good  reputation. 

“Now,  tell  me  if  you  can,  how  a  re¬ 
porter  who  has  been  with  a  newspaper 
for  two  or  three  months,  after  serving  for 
similar  periods  on  half  a  dozen  news¬ 
papers  in  widely  scattered  cities,  can  pos¬ 
sibly  write  an  accurate  report  of  an  im¬ 
portant  function,  involving  perhaps  the 
history  of  a  number  of  families  and  the 
city’s  municipal  affairs  for  icn  years  past 
without  the  possibility  of  errors  that  will 
discredit  him  and  his  p)aper  among  people 
who  know  the  truth?  It  takes  a  good 
reporter  a  year  at  least  to  learn  all  the 
facts  that  he  should  know  about  his  paper, 
its  city  and  the  people  in  order  to  call 
himself  well  informed.  He  will  not  con¬ 
sciously  misrepresent  facts  in  writing  his 
stories,  but  his  lack  of  information,  that 
is  vital  but  not  apparent,  will  cause  him 
to  color  his  news  according  to  his  own 
interpretation  of  the  facts  that  he  sees. 

“No  commercial  jobbing  house  of  my 
acquaintance  would  think  of  changing  its 
salesmen  as  often  as  trie  newspaper  per¬ 
mits  its  news  staff  to  turn  over.  The 
salesman  creates  good  will  in  increasing 
amount  with  every  call  that  he  makes  on 
his  trade.  That  good  will  is  lost  and 
must  be  rebuilt  by  the  salesman  who  re¬ 
places  him,  with  the  chance  that  it  is 
lost  forever.  The  newspaper  man  who 
stays  with  his  paper  gathers  an  ever- 
widening  circle  of  acquaintances  and 
good  friends,  news  sources,  and  centers 
of  good  will  for  the  institution  he  repre¬ 
sents.  Newcomers  arc  never  accepted 
immediately.  They  can  get  routine  news, 
which  the  paper  could  probably  get  if  it 
did  not  employ  any  reporters,  but  they 
cannot  get  the  information  that  they 
should  have  on  topics  of  public  interest 
until  thev  have  teen  tried  and  found 
worthy  of  trust  by  the  people  upon  whom 
they  must  depend  for  their  news. 
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■  Newspaper  publishers  will  all  tell  you 
that  they  consider  local  news  the  back¬ 
bone  of  their  paper,  without  which  they 
could  not  publish.  They  profess  that  be¬ 
lief  ;  but  few  of  them  carry  it  into  prac¬ 
tice  by  paying  salaries  to  the  men  who 
get  the  local  news  that  will  permit  them 
to  remain  reporters.  They  limit  their 
city  editors’  appropriation  to  an  amount 
that  will  provide  a  few  pittances  for  local 
men,  whose  job  demands  an  unremitting 
attention  to  business  and  alertness  that 
is  required  in  few  other  vocations. 

“While  this  condition  prevails,  it  is 
futile  to  wonder  why  reporters  give  up 
newspaper  positions  for  highly-paid  pub¬ 
licity  work.  A  reporter  wants  a  home 
and  the  opportunity  to  bring  up  a  family 
and  often  he  cannot  do  so  on  the  usual 
newspaper  salary.  Then  the  newspaper 
replaces  him  with  a  cub  and  in  a  short 
while  replaces  that  cub  with  another. 

recent  graduate  of  the  Wisconsin 
school  of  journalism  completed  the  course 
in  June,  was  employed  by  a  leading  Wis- 
c«  ;sin  newspaper  and  in  October  wrote 
me  that  she  was  the  second  oldest  em- 
]:loyee  in  point  of  service  on  the  staff. 
The  oldest  employee  was  a  man  who  had 
been  with  the  paper  for  20  years  or  more 
and  would  probably  spend  his  life  there. 
Now,  how  can  a  newspaper  with  such 
conditions  on  its  staff — and  there  are 
many  similar  cases — present  a  true  picture 
of  its  local  affairs. 

“.•\merican  journalists’  ignorance  of 
foreign  affairs  has  teen  well  known  since 
the  Versailles  conference.  The  men 
there  were  the  best  .\merican  newspapers 
had,  but  they  had  given  no  study  to 
Fiuropean  politics,  or  questions  of  eco¬ 
nomics,  and  some  of  their  errors  were 
ludicrous.  .America  was  vitally  inter¬ 
ested  in  what  went  on  at  Versailles,  but 
its  press  couldn’t  paint  an  accurate  pic¬ 
ture  of  what  transpired.  Its  reporters 
simply  didn’t  know  what  was  happening 
and  could  not  put  it  into  terms  that  their 
readers  in  this  country  could  understand. 

“The  schools  of  journalism  and  the 
numbers  of  college-trained  men  now  en¬ 
tering  newspaper  work  are  effecting  bene¬ 
ficial  changes  in  that  respect,  but  the 
schools  of  journalism  can’t  solve  the 
problem. 

“It  is  up  to  the  newspapers  themselves. 
They  have  trained  their  advertising  staffs 
into  knowing  intimately  the  business  of 
their  advertisers.  They  have  made  their 
circulation  managers  salesmen  of  the 
newspaper  product.  They  are  paying 
salaries  in  the  business  departments  that 
attract  and  hold  capable  solicitors  and 
executives.  But  they  attempt  to  report 
developments  of  world-wide  significance 
through  the  agency  of  men  whose  contact 
with  world  affairs  has  been  through  the 
police  courts  and  the  city  hall,  who  have 
had  no  leisure  or  inducements  to  read 
and  study  the  principles  and  the  past  de¬ 
velopments  of  the  larger  fields.  They 
expect  these  men  to  do  an  expert’s  work 
in  these  wider  fields  with  an  amateur’s 
mental  equipment  ana  police  reporter’s 
pay.  There  is  the  weakness,  and  the 
remedy  lies  in  the  application  to  the  news 
and  editorial  staffs  of  the  same  efficiency 
principles  that  have  made  the  business 
forces  able  to  keep  pace  with  the  develop¬ 
ments  of  recent  years. 

“General  Taylor  of  the  Boston  Globe 
was  credited  with  a  formula  for  news¬ 
paper  success  that  has  often  been  worked 
out  with  excellent  results — Get  the  name 
of  every  reader  into  your  columns  at 
least  once  a  year.  Of  course  that  can 
be  carried  too  far — to  the  extent  of  re¬ 
porting  trivial  local  incidents  that  interest 
only  those  concerned — but  if  handled 
with  judgment  by  a  local  staff  which  is 
paid  well  enough  to  stay  with  the  paper 
and  know  without  question  news  value 
of  these  little  incidents,  the  policy  cannot 
fail. 

“It  cannot  be  repeated  too  often  that 
local  news  is  what  makes  a  newspaper 
and  the  publisher  who  sees  to  it  that 
his  local  news  is  interesting,  and  accu¬ 
rate,  and  that  his  news  from  other  cities 
and  other  countries  is  given  a  local  ap¬ 
plication  wherever  possible,  is  getting 
hack  to  bed-rock  principles  of  journalism 
on  which  more  than  one  .\met'ican  suc¬ 
cess  has  teen  built. 

“The  promise  of  trained  men  for  the 
next  generation  is  being  fulfilled.  Ten 
y«ars  ago  we  had  the  first  conference  of 


teachers  of  journalism,  with  hardly 
more  than  a  dozen  institutions  repre¬ 
sented.  Today  over  200  American  schools 
and  colleges  are  giving  instruction  in 
suubjects  that  are  of  value  to  journal¬ 
ists,  with  that  end  in  view,  and  the  num¬ 
ber  is  growing.  Graduates  of  journal¬ 
ism  schools  have  demonstrated  their  value, 
but  the  services  of  many  have  been  lost 
to  the  daily  newspapers  because  the  mag¬ 
azines  and  publicity  enterprises  offer  more 
attractive  money  inducements.  We  can 
produce  the  men  with  the  training  that  a 
newspaper  man  should  have  before  he 
enters  the  profession,  but  it  is  distinctly 
up  to  the  newspapers  to  care  for  them 
after  that.” 

Dr.  Bleyer  is  going  to  spend  the  next 
year  in  Europe,  his  first  leave  from  the 
University  of  Wisconsin  since  he  left 
newspaper  work  in  1898  to  become  a 
teacher. 

Newspaper  work  paid  his  way  through 
college  from  1892  to  1898,  when  he  took 
his  Master’s  degree  from  the  University 
of  Wisconsin.  In  1900  he  became  an  in¬ 
structor  on  its  English  faculty,  in  1904 
became  a  Ph.D.,  in  1905  an  assistant  pro¬ 
fessor,  and  in  1909  an  assistant  professor 
of  journalism.  He  was  made  an  associate 
professor  of  journalism  in  1911  and  pro¬ 
fessor  in  1916.  From  1906  to  1919  he 
was  chairman  of  the  course  in  journalism 


and  since  1919  he  has  been  its  director. 
He  was  president  of  the  American  .\s- 
sociation  of  Teachers  of  Journalism  in 
1912-1913  and  for  another  term  in  1920- 
1921.  From  1917  to  1920  he  was  secre¬ 
tary  of  the  Association  of  American 
Schools  and  Departments  of  Journalism, 
and  is  now  its  president.  In  1920-1921  he 
was  honorary  national  president  of  Sigma 
Delta  Chi.  He  is  also  a  member  of 
Phi  Beta  Kappa  and  Phi  Kappa  Phi. 

He  has  written  text-books  on  journal¬ 
ism  which  hold  preferred  position  in 
many  newspaper  libraries  and  on  the 
desks  of  journalism  students.  Among 
them  are  “Newspaper  Writing  and  Ed¬ 
iting,”  “Types  of  News- Writing,”  “The 
Profession  of  Journalism”  and  “How  to 
Write  Special  Feature  Articles.” 

True  to  tradition,  Dr.  Bleyer  will  spend 
most  of  his  year’s  vacation  in  newspaper 
offices  in  the  United  States  and  Europe 
and  in  libraries  delving  into  newspaper 
lore  of  the  past.  Possibly  on  his  return, 
he  will  have  evolved  a  plan  for  charting 
journalistic  trends  and  cycles  so  that  the 
imaginative  editor  will  have  something 
tangible  on  which  to  build  his  newspaper 
for  the  next  ten  or  twenty  years.  Maybe 
he  can  show  editors  how  to  prove  George 
.\de  was  wrong  when  he  said  the  news¬ 
paper  business  was  a  fine  one  to  get 
out  of. 


TRUTH,  IMPORTANCE  AND  INTEREST  WILL 
ALWAYS  DOMINATE,  SAYS  SWOPE 


By  FRANK  McCABE,  JR. 


Edjtokiai.  Note 
advertisitiK  manager 
Journalism  at  Columbia 


The  writer  of  this  interview  is  the  son  of  Frank  McCabe,  classified 
of  the  New  York  World,  and  is  a  student  at  the  Pulitzer  School  of 
bia  University. 


FN  two  hours  the  clock  in  the  cupola 
of  City  Hall  would  start  on  an- 


H«rh«rt  Bayard  Swop# 


Other  day’s  journey.  Herbert  Bayard 
Swope,  the  executive  editor  of  the  World, 
and  1  slopped  through  the  slush  and 
snow  of  Park  Row  and  made  our  way 
to  Child’s.  Only  a  few  stragglers  re¬ 
mained,  loitering  over  coffee  and  wheat 
cakes.  Idle  waiters  and  order  cooks 
stood  chatting  on  the  far  side  of  the  eat¬ 
ing  barn. 

Mr.  Swope  had  said  that  he  had 
thought  little  of  the  newspapers  of  the 
future.  My  plan  of  approach  lay  before 
me  in  outline  form.  Possible  appearance; 
editorial  policies ;  news  presentations ; 
political  alignments;  reportorial  person¬ 
nel  My  finger  stopped  on  Talcott  Will¬ 
iams’  recent  reference  to  the  development 
of  style  in  the  last  ten  years.  Would  it 
stifle  fact  stories  from  the  make-up  of 
the  future  paper? 

Hardly.  There  would  always  be  a 
place  in  newspapers  for  fact  stories.  The 
present  tendency  towards  style  would 
never  obliterate  straight  news.  "The  death 
of  the  Pope,  the  assassination  of  the 
President,  a  Wall  Street  disaster  would 
simply  tell  themselves.  The  facts  unroll 
on  their  own  accord.  There  is  no  room 
for  overstyle. 

Style  will  be  mainly  used  to  key  up 
stories  of  slight  importance  and  of  funda¬ 
mental  human  interest  appeal.  The  hu¬ 
man  inteiest  will  be  stressed  more.  Peo¬ 
ple  never  change  intrinsically.  "The  in¬ 
herent  desires  of  humanity  have  been  lit¬ 
tle  altered  by  time. 

The  training  of  the  future  reporter  will 
be  along  general  lines.  The  old  school, 
accustomed  to  considerable  drinking  and 
sloven  in  appearance,  is  gradually  giving 
way  to  new  blood.  The  new  reporter  will 
be  a  specialist,  although  originally  trained 
in  the  general  way ;  a  sort  of  a  man  about 
town,  accessible  to  all  groups. 

Will  the  various  schools  of  journalism 
in  their  annual  exodus  of  students  have 
any  effect  upon  the  personnel?  Yes.  So 
far,  however,  the  influence  has  been 
slight.  He  was  disappointed  last  year 
in  the  Pulitzer  School  of  Journalism. 
Most  of  the  graduates  went  into  publicity 
work.  Too  many  [leople  are  using  news¬ 
paper  work  as  a  stop-gap.  Their  minds 
are  on  something  else. 

“I  regard  journalism  as  a  priestly  mis¬ 
sion.’’  His  light  blue  eyes,  held  in  com¬ 
paratively  small  sockets,  pierced  reso¬ 
lutely  forward.  His  Saxon  profile  and 
the  wiry,  pompadour  effect  of  his  sandy 
hair  gave  tremendous  force  to  his  words. 

There  would  be  no  radical  departure 
(Continued  on  page  37) 
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CONGRESS  PLAYS  POLITICS  WITH  MAIL 
RATE  REDUCTIONS  ON  PUBLICATIONS 

Vote  to  Delay  Action  on  Kelly  Bill  Reveals  That  Six  Members  of 
House  Committee  Failed  to  Keep  Pledges  to  Publishers — 
Committee  Favors  Fund  for  Joint  Investigation 

By  SAM  BELL 


^'ASHINGTON,  D.  C.,  Dec.  14.— 
”  Action  of  the  House  Committee 
on  Post  Offices  and  Post  Roads  in  post¬ 
poning  consideration  of  the  Kelly  bill  for 
elimination  of  the  last  two  Increases  in 
second  class  postal  rates  has  aroused  the 
publishing  interests  to  the  realization 
that  an  open  fight  must  be  made  to  re¬ 
move  the  war-time  taxes. 

The  committee’s  vote  of  10  to  5  on 
Tuesday,  which  was  taken  upon  a  motion 
to  delay  action  on  the  bill  until  Joint 
Postal  Commission  should  report  on  its 
investigation  into  the  costs  of  handling 
the  various  classes  of  mail  matter,  came 
as  a  surprise  to  the  publishers,  and  re¬ 
vealed  the  fact  that  six  members  of  the 
committee  failed  in  their  pledges  to  take 
favorable  action  on  the  measure  at  this 
time.  A  report  on  the  bill  was  post¬ 
poned  last  June  on  the  same  pretext  with 
the  understanding  that  Joint  Postal  Com¬ 
mission  would  report  on  mail  costs  by 
December  1.  The  report  has  not  been 
made  and  no  date  has  been  designated 
for  its  final  submission. 

That  politics  played  an  important  part 
in  the  committee’s  postponement  is  seen 
by  the  publishers  in  the  fact  that  com¬ 
mittee  on  Tuesday  also  passed  a  resolu¬ 
tion  asking  Congress  to  appropriate 
^63,000  to  defray  the  expenses  of  the 
Joint  Postal  Commission,  which  is  com¬ 
posed  of  the  five  ranking  members  of  the 
Post  Office  committee  and  five  members 
of  the  Senate  Postal  Committee.  In¬ 
quiry  has  disclosed  there  is  little  dis¬ 
position  on  the  part  of  the  majority  of 
Congressmen  to  authorize  this  expendi¬ 
ture  of  nearly  $1,000,000  for  the  com¬ 
mission  to  spend  at  this  time  on  weigh¬ 
ing  tests,  although  the  proposal  has  the 
tacit  endorsement  of  Postmaster  General 
Work  and  was  discussed  in  his  annual 
report. 

It  is  apparent  to  the  publishers,  who 
recently  held  a  three-day  conference  in 
Washington  to  get  in  touch  with  senti¬ 
ment  on  the  Kelly  bill,  that  the  House 
committee  is  detained  to  withhold  action 
m  an  effort  to  further  the  work  of  the 
Joint  Postal  Commission  and  retain  the 
patronage  and  privilege  which  goes  with 
the  activities  of  the  Commission.  It  is 
said  that  the  Commission  already  has 
spent  a  large  amount  of  Government 
funds  without  deP.nite  results.  It  is  the 
complaint  of  the  publishing  interests  that 
the  funds  never  have  been  used  for  prac¬ 
tical  investigation  into  the  costs  of  han¬ 
dling  mail  and  the  money  usually  has 
been  eaten  up  in  traveling  expenses  for 
members  of  the  Commission  and  their 
clerks. 

The  publishers  recently  volunteered 
to  help  the  Commission  and  the  Post 
Office  Department  in  making  the  in¬ 
vestigations,  but  the  assistance  apparently 
has  not  been  desired.  The  first  and  only 
test  of  mail  weighing  conducted  in  Balti¬ 
more  several  months  ago,  convinced 
representatives  of  the  publishing  industry 
that  the  Commission  was  little  interested 
and  the  work  was  turned  over  to  minor 
officials  of  the  Post  Office  Department. 

Information  obtained  in  Washington 
this  week  showed  that  publishers  of  all 
sections  holding  membership  in  the  or¬ 
ganizations  making  up  the  American 
Publishers  Conference  are  keenly  dis¬ 
appointed  over  the  action  of  the  com¬ 
mittee  members  who  had  promised  the 
various  publishing  assoeiations  to  sup¬ 
port  the  Kelly  bill. 

Rep.  Kelly  was  supported  in  his  effort 
to  get  favorable  action  by  Reps.  Griest 
and  Kendall  of  Pennsylvania;  Moore  of 
Ohio  and  Patterson  of  Missouri.  Rep. 
Guy  U.  Hardy  of  Colorado  is  under¬ 
stood  to  have  led  the  attack  on  the 
bill  and  Rep.  Ramseyer,  of  Iowa,  who 
will  become  a  member  of  the  Joint 
Postal  Commission  as  the  result  of  the 
retirement  of  Rep.  Steenerson  of  Min¬ 


nesota,  also  was  active  in  opposition  to 
the  measure.  Besides  Reps.  Hardy  and 
Ramseyer,  those  who  voted  in  favor  of 
the  postponement  were  Ketcham  of 
Michigan;  Sanders  of  New-  York;  Paige 
of  Massachusetts,  all  Republicans  and 
Bell  of  Georgia ;  Rouse  of  Kentucky ; 
Woods  of  Virginia;  Bowling  of  .Ala¬ 
bama  and  Smithwick  of  Florida.  Rep. 
Olpp  of  New  Jersey  left  the  meeting 
without  voting  and  Chairman  Steener¬ 
son  did  not  vote.  Rep.  Mead,  Demo¬ 
crat,  New  York,  Gorman,  Republican 
of  Illinois  and  Woodward  of  West  Vir¬ 
ginia  were  absent. 

According  to  the  word  which  had 
been  sent  out  to  the  publishing  interests, 
the  members  of  the  committee  who  failed 
in  their  promises  were  Hardy,  Sanders. 
Ketcham.  Woods,  Bowling  and  Smith¬ 
wick.  Representative  Griest,  of  Penn¬ 
sylvania,  was  the  only  member  of  the 
committee,  who  also  is  a  member  of  the 
Joint  Postal  Commission,  who  refused 
to  join  the  faction  favoring  postponement. 


seats  in  the  gallery  upon  days  when  the 
demand  usually  exceeds  the  number  of 
seats,  provides  for  the  issuance  of  work 
tickets,  one  to  a  newspai)er  or  news  serv¬ 
ice  and  two  to  a  press  association,  for 
gallery  seats  to  be  r&erved  until  the 
program  for  which  the  seats  are  re¬ 
served  gets  under  way.  Immediately 
after  the  joint  session  of  Congress  con¬ 
venes  the  reserve  seat  privilege  is  to  be 
withdrawn  and  the  seats  thrown  open  to 
all.  The  rule  is  designed  to  prevent  the 
crowding  of  the  galleries  on  important 
cKTcasions  with  reporters  who  are  not 
actually  assigned  there  and  are  not  work¬ 
ing  on  the  story. 


EVENING  STAR  INCORPORATES 


APPROVE  LISTING  OF  CORPS 


Will  Not  Go  Into  Effect  Until  Next 
CongrcM 

Proposals  of  the  Standing  Committee 
of  Washington  Correspondents  to  list  all 
bona  fide  newspaper  men  in  the  Con¬ 
gressional  Directory  and  provide  regula¬ 
tions  for  the  seating  of  correspondents 
in  the  press  galleries  on  days  of  sprcial 
occasion  at  the  Capitol,  has  been  given 
full  aM>roval  by  the  gallery  membership. 
The  change  in  the  manner  of  listing  cor¬ 
respondents  will  not  go  into  effect  umil 
the  next  Congress,  because  the  directory 
of  the  final  session  of  the  sixty-seventh 
has  been  issued. 

Under  the  present  rule  news  services 
and  single  newspapers  are  entitled  to  list 
only  three  men  in  the  directory,  and  press 
associations  nine.  Under  the  new  regu¬ 
lations  chiefs  of  bureaus  and  all  those 
whose  chief  attention  is  given  to  report¬ 
ing  the  activities  of  the  Federal  Govern¬ 
ment.  will  be  eligible  for  the  listing, 
which  carries  with  it  full  gallery  mem¬ 
bership. 

The  change  voted  for  handling  the 


Plans  to  Publish  Evening  Newspaper 
in  Saginaw 

(By  Telegraph  to  Eoitur  &  Pvblisiies) 

Lansing,  Mich..  Dec.  13. — Incorpora¬ 
tion  papers  were  filed  with  the  Secretary 
of  State  here  today  by  the  Saginaw  Even¬ 
ing  Star  Company,  a  corporation  which, 
it  is  understood,  plans  to  start  an  after¬ 
noon  daily  in  Saginaw  within  the  next 
few  weeks.  Incorporators  are  Robert  J. 
Brown,  president ;  Edward  M.  Lucas, 
vice-president,  and  Henry  L.  Freking, 
secretary-treasurer.  Eiach  owns  30  shares 
of  preferred  stock  and  five  shares  of  non¬ 
par  value  stock. 

The  company  is  capitalized  at  $40,000 
in  preferred  stock,  with  6,000  shares  of 
common  stock  of  no  par  value,  the  lat¬ 
ter  being  valued  at  $6.67  apiece.  Total 
paid  in  capital,  $10,000.  Edward  M. 
Lucas,  vice-president  of  the  new  concern, 
was  one  of  the  founders  and  for  some 
time  managing  editor  of  the  Lansing  Cap¬ 
ital  News,  now  operating  under  a  re¬ 
ceivership.  Mr.  lAicas  disposed  of  his 
holdings  here  several  months  ago  to  Bert 
M.  Garstin.  The  only  daily  newspaper 
now  being  published  in  Saginaw  is  the 
Saginaw  News-Courier,  a  Bwth  publica¬ 
tion. 


Convicted  for  Pesaing  Bad  Checks 

Frederick  S.  Drexel.  who  resigned  as 
artist  in  the  advertising  staff  of  the 
Hagerstown  (Md.)  Herald-Mail  to  open 
his  own  advertising  agency  in  Hagers¬ 
town,  the  Drexel  .Advertising  Agency, 
was  recently  found  guilty  of  obtaining 
money  under  false  preten.ses.  He  passed 
worthless  checks  which  resulted  in  his 
arrest  and  trial  before  Judge  Wagaman 
in  the  Washington  Coonty  Court.  Mr. 
Drexel  was  arrested  in  June  in  New  York 
and  has  been  in  the  Washington  County 
jail  since  then^  It  is  understood  that  his 
ff»rmer  home  was  in  Chicago. 


The  next 

MONTHLY  MECHANICAL  NUMBER  . 

of 

EDITOR  &  PUBLISHER 

Out  December  30 

will  contain  a 

24PAGE  ROTOGRAVURE  SUPPLEMENT 

showing  the  arrhiterlural  ideas  submitted  in 

The  Chicago  Tribune’s  $100,000  Prize  Contest 
for  a  Monumental  Home. 

Nearly  one  hundred  and  fifty  of  the  foremost  architects  of  the  world, 
from  twenty  different  nations,  competed  for  the  prizes.  The  ideas  consti¬ 
tute  the  finest  collection  of  building  designs  for  newspaper  homes  and  for 
every  other  type  of  modem  business  building  that  have  ever  been 
assembled. 

Publishers  contemplating  new  homes  will  get  a  service  feature  in  this 
MONTHLY  MECHANICAL  NUMBER  which,  otherwise,  would  be  unpur- 
chasable.  Everyone  who  has  anything  to  sell  in  the  nature  of  newspaper 
plant  equipment  can  reach  an  audience,  through  this  edition  of  EDITOR 
&  PUBLISHER,  which  will  be  thinking  of  new  homes  and  what  to  pot 
into  them  and  in  the  best  possible  frame  of  mind  to  buy. 

While  no  advertising  will  be  carried  in  the  supplement,  itself,  space  in 
the  main  section  of  the  MONTHLY  MECH.ANICAL  NUMBER  is  available. 
Wire,  write  or  phone  at  once,  if  interested,  for  further  information. 
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NO  PHOTO  ENGRAVING 
HEARING  DATE  SET 

Federal  Trade  Commission  Refuses  to 
Give  Out  Informant’s  Names 
in  Board  of  Trade  and 
Union  Case 


Washington,  D.  C.,  Dec.  13.— Officials 
of  the  I'oderal  Trade  Commission  an¬ 
nounced  today  that  no  date  had  been  set 
for  hearing  on  the  Commission's  com¬ 
plaint  against  the  Photo-Engravers  Board 
of  Trade  of  New  York.  Inc.,  and  the 
New  York  Photo- Engravers’  Union  No. 
1,  citing  the  officers  and  menrlxrs  of  both 
organizations  to  show  cause  why  the 
Commission  should  not  act  on  an  agree¬ 
ment  said  to  exist  whereby  a  uniform 
scale  of  prices  for  photo-engraving  prod¬ 
ucts  is  maintained.  No  answer  to  the 
Commission’s  formal  notice  of  the  com¬ 
plaint  has  been  received,  officials  said, 
and  no  further  action  will  be  taken  until 
the  thirty-day  limit  for  the  filing  of  the 
answer  has  expired. 

The  complaint  was  issued  by  the  Com¬ 
mission,  upon  information  placed  before 
it  by  persons  whose  names  the  Commis¬ 
sion,  in  keeping  with  its  usual  procedure, 
declines  to  reveal.  Under  the  law  the 
Commission  always  is  the  complainant 
in  any  action  and  the  word  “complaint”’ 
in  the  usage  of  the  Commission  means, 
hardly  more  than  a  notice  that  the  Com- 
rnission  is  about  to  make  an  investiga¬ 
tion.  In  no  sense,  officials  said  today, 
docs  it  mean  that  those  against  whom  the 
“complaint”  is  filed  are  accused  of  illegal 
activities. 

Before  the  Commission  could  issue  for¬ 
mal  complaint  it  was  necessary  for  its 
members  to  assume  that  photo-engrav¬ 
ings  were  commodities  and  subject  to  the 
regulations  of  interstate  commerce,  and 
the  Commission  made  this  assumption. 
•After  hearings  the  Commission  will 
either  dismiss  the  complaint  or  issue  an 
order  calling  upon  the  two  organizations 
“to  cease  and  desist”  from  further  activi¬ 
ties  under  the  alleged  price-fixing  agree¬ 
ment. 

The  Commission  has  entered  formal 
complaints  for  false  and  misleading  ad¬ 
vertising  against  the  .Mkl-.American  Oil 
&  Refining  Company,  Fort  Worth.  Tex.; 
the  United  Woolen  Mills,  Washington ; 
John  McQuade  &  Co..  Inc.,  Brooklyn; 
N.  Y. ;  and  has  ordered  the  following  to 
cease  and  desist  false  and  misleading  ad¬ 
vertising:  C.  H.  Parker  Company,  Val¬ 
paraiso,  Ind. ;  the  Pure  Silk  Hosiery  Mills. 
Chicago;  the  Imperial  Products  Com¬ 
pany,  Dallas,  Tex. ;  the  Hub  Hosiery 
Mills,  Boston;  the  Alamance  Hosiery 
-Mills,  Burlington,  N.  C. ;  Nolde  &  Horst 
Company,  Reading,  Pa.;  the  Hancock 
Knitting  Mills.  Philadelphia;  Daum,  Rog¬ 
ers  Spritzer  Company.  New  York;  the 
Fklelity  Knitting  Mills,  Philadelphia; 
Rockford  Mitten  &  Hosiery  Company, 
Rockford,  HI.;  Moore  &  Fisher,  New 
Vork.  and  Sulloway  Alills,  Franklin, 
N.  H.  Cases  ordered  dismissed  by  the 
Commission  include  Bayer  Company, 
Inc..  New  York;  G.  H.  Hammond  Com¬ 
pany.  Chicago :  Morris  &  Co.,  Chicago ; 
Wilson  &  Co..  Inc.,  Chicago;  Deep  Wells 
Oil  Company,  San  .Antonio,  Tex.;  and 
Prest-O-Lite  Company,  Inc..  New  York. 


PAYS  INDEX-REPUBLICAN  DEBTS 


Unsecured  Creditors  Only  One-Tbird  of 
Their  Claims 

Creditors  of  the  Bellefontaine  (Ohio) 
Index-Republican,  whose  claims  were  un¬ 
secured  by  notes,  received  but  33J4  per 
cent  of  the  amount  of  their  claims  under 
the  distribution  of  the  $12,(XX)  paid  for 
the  newspaper  at  receiver’s  sale  recently 
by  F.  N.  Johnson,  wholesale  grocer,  of 
Bellefontaine. 

After  meeting  the  claims  of  the  secured 
creditors,  the  balance  of  $5,623.85  was 
distributed  pro  rata  by  J.  C.  Martin,  re¬ 
ceiver,  among  the  unsecured  creditors 
whose  claims  totaled  $16,913.86.  The 
distribution  was  approved  by  the  common 
plras  court,  which  had  named  the  re¬ 
ceiver  at  the  application  of  stockholders 
some  months  ago. 
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WANAMAKER,  DISCOVERER  OF  DAILY 
PAPER  ADVERTISING,  PASSES  AWAY 

Revolutionized  Merchandising  Methods  and  Fathered  Parcel 
Post  System — His  “News  of  the  Store”  Style  of 
Copy  Followed  the  World  Over 


nilll.Al)Kl.lMllA.  Dec.  12.  —  The 
“*■  death  oi  Joint  W’atianiakei  at  his 
home  in  thi>  city  tinlay  removes  from  the 
hnsiness  wor.d  not  only  one  of  its  most 
noted  merchants,  hut  also  the  most  per¬ 
sistent  hiliever  in  new.spaper  advertising; 
the  world  has  ever  known.  .\lr.  Waiia- 
maker  has  spent  more  money  in  adver¬ 
tising  in  the  newsitapers  than  any  indi¬ 
vidual  or  corporation  in  hnsiness  any- 
wliere.  II  is  annual  api)ro|)riations  have 
not  only  lieen  nmisnally  Kieat,  hut  he 
kip;  persistently  at  it — clay  after  day — for 


•Manly  M.  (lillam.  a  noted  writer  of  ad¬ 
vertisements, _  has  told  in  a  sketch  of  ilr. 
W'anamaker  how  I’hiladelphia  awoke  one 
moinitiK  to  lind  "W.  &  1!.”  in  the  form 
of  .six-inch-s(|i;are  posters  stuck  up  all 
over  the  town.  The  whole  city  was  .soon 
talkiii};  and  wonderinj-  what  this  sijin 
mean:. 

.\fter  a  few  days  a  second  poster  mod¬ 
estly  stated  that  W'anamaker  &  I’rown 
had  hegun  to  sell  clothing  at  Oak  Hall. 
Ilefore  long.  Mr.  (lillam  says,  there  were 
great  signs,  each  100  feet  in  length,  paint¬ 


thc  seven  children  of  John  Nelson  W'ana¬ 
maker.  His  mother  was  Elizabeth  D. 
Kochersperger,  a  descendant  of  a  French 
Huguenot,  who  came  to  .America  bef  )re 
175,0. 

•Mr.  W^anamaker's  father  was  a  descen¬ 
dant  of  a  Palatine  family,  who  left  (ier- 
nniiN  during  the  religions  persecutions 
there  from  1730  to  1743.  The  merchant’s 
grandfather  was  John  W'anamaker,  a 
farmer  of  Hunterdon  comity,  N.  J..  who 
movid  to  Dayton.  Ohio,  in  1X15  anil  sub- 
seipiently  to  Kosciusko  county,  Ind., 
where  he  died. 

Even  when  a  boy  .Mr.  W'^anamaker 
dreamed  of  being  a  merchant  and  appre¬ 
ciated  the  value  of  ;idvertisement.  He 
])ublished  EverylKuly’s  Journal,  which  has 
been  described  as  "a  luKlge-podge  of  ikIiI 
bits  and  dabs  of  original  matter.”  .After 
he  was  in  the  bookstore  for  some  time,  he 
left  that  job  to  enter  a  Market  street 
clothing  house — Harclay  Lippincott’s.  His 


mor.  than  si.\.\  years. 

.Mr.  W  anamaker,  too,  was  interested  in 
the  owuirshii)  of  several  newspapers,  the 
W’.iuamaker  family  being  credited  with 
heavy  Mnancial  inti  rests  m  the  Philadel¬ 
phia  North  .Xmerican  and  the  Philadel- 
ph  a  Record  and.  until  it  susptnded  publi- 
catii  11,  in  the  I’hiladelphia  Evening  Tele- 
grai  h. 

.\s  I’.  .stm.ister-Oencral  of  the  I'nited 
.'statis  uiuU  r  I’reside  :t  Harrison,  he  1k-- 
came  kniwii  as  tin  "l-'ather  of  the  Par¬ 
cel  Posl”  a '.(1  one  of  t'.ie  early  proponents 
of  r.ir  ii  f.ce  delivers  and  p  istal  savings. 

The  diath  of  .Mr.  W'anamaker  is  not 
i\|ectid  til  cause  any  change  in  the  own- 
irshi]>.  Tile  W'anamaker  interests  iK-ing 
retained  in  the  family  as  represented  by 
Rodman  W'anamaker,  of  .New  \'ork,  who 
took  active  hold  (.f  these  newspaiier  in- 
tere-ls  on  the  death,  some  years  ago,  of 
Thomas  P>.  W  anamaker.  his  brother. 

Will  11  Nlr.  W  anamaker  opeiieil  his  ini¬ 
tial  nnrcantile  establishment  in  Philadel- 
jihia,  be  silent  all  of  the  tirst  year’s  profits 
in  advertising. 

The  li.isis  of  .Mr.  W'anamaker’s  whole 
fortune  was  his  lirst  savings  of  Sl.yOi),  a 
part  of  which  was  his  salarv  from  the  ^  . 
M  C.  .\. 

"I  'aw  that  if  I  was  to  become  a  clerk, 
he  wever  et'ticient,  and  stay  a  clerk.  1  never 
could  Use  my  mind  and  will  in  commerce 
and  approach  vague  results  1  felt  to  be 
possible,”  he  said  in  one  of  his  reminis- 
ceiises.  "When  I  had  the  Sl.'iOO,  1  tiKik 
.Mr.  P.rown,  who  subseiiueiitly  became  my 
father-in-law.  and  who  had  alHiut  $2.()(K1. 
into  partnership,  and  thus  practically  with 
$4,003  1  iK'gan  the  clothing  hnsiness.” 

The  ".Mr.  Itrown”  referred  to  was  Na¬ 
than  P.rown.  the  tirm  name  iK-ing  W’ana¬ 
maker  iN  Urown.  ('ol.  P.ennctt’s  success 
in  cendneting  "Tower  Hall”  probably 
suggested  to  them  the  naming  of  their 
place  "Oak  Hall.”  It  was  at  the  south¬ 
east  corner  of  Sixth  and  .Market  streets. 
This  establishment  is  still  known  by  that 
name,  the  clothing  business  having  been 
continued  there  for  many  years  by  his 
brother.  William  H.  W'anamaker. 

"Oak  Hall”  was  a  success  from  the 
stall.  One  of  the  first  things  Mr.  Wana- 
mab.er  did  was  to  engage  the  iK-st  cloth¬ 
ing  salesman  he  knew  in  Philadelphia, 
whom  he  agreed  to  pay  $1,350  a  year — 
one-third  the  entire  cajiital  of  the  new 
concern.  .As  it  turned  out.  there  was  wis¬ 
dom  in  this  seeming  recklessness.  It  in¬ 
creased  tile  firm’s  credit  and  lieing  talkeil 
about  adverti.sed  their  business.  It  is  said 
that  Mr.  W’anamaker  delivered  his  first 
order  in  a  wheelbarrow,  and  put  the 
money  into  a  new.spaper  advertisement. 

He  was  awake  to  the  value  of  indirect, 
as  well  as  direct,  advertisement.  Com¬ 
pared  with  the  varied  and  extensive  sys¬ 
tem  of  advertisement  pursued  today  by 
successful  mercantile  enterprises,  the 
methods  thirty  years  ago  apoear  |irimitive 
and  crude.  Col.  Hennett.  the  proprietor 
of  Tower  Hall,  was  a  noted  clothier  of 
his  day.  and  Mr.  W'anamaker  siwike  of 
him  in  after  years  as  “a  bright  adver¬ 
tiser.”  His  announcements  appeared  in 
entertaining  rhymes,  written  by  one  of  his 
emploves.  known  as  the  “Bard  of  Tower 
Hall." 

This  method  was  distinctive  with  Col. 
Bennett.  Mr.  W’annamaker.  whose  Oak 
Tfall  was  not  many  feet  distant  from 
Tower  Hall,  was  equally  disinctive,  but 
his  methods  were  more  original. 


JOHN  WANAMAKER 


ed  on  special  fences  built  in  a  dozen 
places  about  the  city,  particularly  near  the 
railroad  stations. 

.Another  of  Mr.  W'anamaker’s  original 
devices,  since  copied  by  many,  was  to 
send  up  balloons.  To  each  iK-r.ion  who 
brought  one  of  these  back  to  the  store  he 
gave  a  suit  of  clothes.  The  balliHins — 
twentv  feet  high — were  made  on  the  roof 
of  Oak  Hall. 

Soon  after  tally-ho  coaching  higan  to 
he  a  fad.  Mr.  (iillam  says,  a  fine  coach 
was  procured.  Six  large  and  spirited 
horses  were  useil,  instead  of  four,  and 
Oak  Hill  employees,  dressed  in  the  style 
of  the  ultra-coaching  set,  traversed  the 
country  in  every  directirtn.  scattering  ad¬ 
vertising  matter  to  the  music  of  the  horn. 

In  newspaper  advertising  Mr.  W’ana- 
maber  was  farther  in  advance.  The  state¬ 
ments  of  store  news  were  crisp  and  un¬ 
hackneyed  and  the  first  artistic  illustra¬ 
tions  ever  put  into  advertisements  were 
used  there.  So  high  was  the  grade  of  this 
picture  work  that  the  world-famous 
Shakespearean  scholar.  Dr.  Horace  How¬ 
ard  Furness,  treasureil  the  original 
sketches  of  the  “seven  ages”  as  among  the 
most  interesting  in  his  unique  collection. 

Mr.  W'anamaker  was  born  in  this  city 
July  11,  1X3X,  of  French  and  German  an¬ 
cestry,  although  his  forebears  had  lived 
in  this  country  since  the  middle  of  the 
eighteenth  century.  He  was  the  oldest  of 


next  position  was  in  Bennett’s  Tower 
Hall,  also  a  clothing  store. 

yj^HILE  the  part  advertising  had  in 
”  the  success  of  John  W'anamaker. 
dating  from  a  night  in  .April,  1X61,  when 
at  the  close  of  the  lirst  day’s  business 
of  W’anamaker  &  Brown,  the  iiresent 
merchant  leader  kept  67  cents  for  change 
and  invested  the  balance  of  the  day’s 
receipts — $24 — in  advertising,  there  are 
a  great  many  seldom-mentioned  aspects 
of  the  part  purchased  space  has  placed 
in  building  one  of  the  foremost  retail 
institutions  in  the  world.  In  words 
similar  to  these  F'imtor  &  I'ibi.ishkr 
l)egan  in  its  issue  of  Sept.  IX,  1919,  a 
sketch  of  the  methods  that  had  made 
the  W’anamaker  stores  in  I’hiladelphia 
and  New  York  great. 

With  W'anamaker’s.  advertising  is 
more  than  a  means  to  sell  goods.  It  is 
the  courier  of  a  business  creed  and  was 
representative  of  but  one  thing — John 
Wanamaker,  the  man,  who  had  some¬ 
thing  to  sell,  backed  by  a  selling  knowl¬ 
edge  gained  in  a  business  life  of  61 
years.  He  l)elieved  in  but  one  kind  of 
advertising  medium — the  daily  news¬ 
paper. 

Just  as  his  little  income  in  1861  went 
almost  entirely  into  the  newspapers,  so 
haxe  gone  in  large  part  the  firm’s  adver¬ 


tising  appropriations  ever  since.  Ex¬ 
plaining  his  policy,  Mr.  W’anamaker  ^;^id 
in  1916,  "If  I  ever  have  a  monument  inr 
discovering  anything,  it  wi.l  be  for  lii'd- 
ing  out  that  the  only  advertising  of  dir,  ct 
and  instant  benelit  to  both  mercliant  and 
customer  is  the  daily  newspapers  of 
1  nown  circulatii.n.  .\11  others  are  vamty 
and  vexation  of  spirit.  To  have  learned 
this  fact  has  greatly  helped  my  enter¬ 
prises,  though  often  there  has  been  serious 
oiscomfort  in  .saying  so  |)ublicly  and  in 
breaking  away  from  posters,  leaflets  and 
weeklies.” 

In  more  than  half  a  century  of  busi¬ 
ness  success,  John  W’anamaker  took 
many  vacations — trave'ed  in  the  out-of- 
the-way  places  of  the  world ;  forgotten 
about  “good  buys.”  “easy  .sales,”  meetings 
of  bank  directors  and  a  hundred  other 
things  iii  which  his  interest  was  vital. 
He  forgot  all  those  things  that  he  might 
iday,  Init  ne\er — not  for  one  day — did  he 
fail  to  give  his  personal  attention  to 
Wanamaki  r  advertising. 

I'rom  that  night  in  1861,  when  he  .'at 
down  at  the  clo.se  of  the  first  day’s  busi¬ 
ness  and  wrote  an  advertisement  that  his 
$24  would  purcha.se  until  the  e.'irly 
eighties,  he  wrote  all  Wanamaker  ad- 
vertisiinents.  h'or  many  years  those  ad¬ 
vertisements  were  written  after  the  store 
closed  for  the  night  on  tlie  basis  of  the 
purchasing  power  of  the  day’s  receipts, 
and  it  is  worthy  of  notice  that  each 
day’s  receipts  were  always  greater  than 
those  of  the  day  before. 

.Almost  until  the  end.  Mr.  Wanamaker 
was  accusti.med  to  go  around  with  his 
pockets  bulging  w  ith  scraps  of  paper — 
not  unlike  a  boy  who  picks  up  to  keep 
everything  that  interests  him.  Those 
scraps  of  paper,  torn  at  random,  among 
them  even  the  hacks  of  envelopes  and 
pages  ripped  from  note-books,  each  held 
a  thought  jotted  down  immediately  when 
it  came  to  him,  and  many  of  them  had 
to  do  with  ailverti'ing. 

To  him,  advertising  was  the  most  ini- 
poriant  of  his  business  activities,  lie 
directed  all  W'anamaker  advertising 
campaigns,  criticized  and  at  times 
changed  and  rebuilt  advertisements 
written  by  his  force  to  get  the  j'rinted 
words  that  would  serve  as  a  tonic  for 
the  success  of  his  cast  enterprise. 

When  a  statement  in  a  W'anamaker 
advertisement  appeared  over  the  .signa¬ 
ture  of  John  W'anamaker,  that  signa¬ 
ture  was  a  guarantee  that  he  wrote  it, 
and  it  was  seldom  that  a  Wanamaker 
advertisement  aiipeared  witliout  one  of 
his  messages.  They  were  written  with 
painstakiiig  care,  sometimes  they  were 
rewritten  twenty  times  or  more,  hut  it 
was  Wanamaker’s,  to  the  last  correction. 

His  other  newspaper  associations  were 
not  direct,  although  until  recent  years, 
!t  was  widely  believed  that  he  owned  the 
I’hiladeljihia  iiajiers  mentioned  above. 
The  <  state  of  his  son.  Thomas  \\  ana¬ 
maker,  was  invested  in  several  news¬ 
papers  which  were  administered  by  RikI- 
man  W'anamaker,  another  son,  who  is 
also  associated  with  the  administration 
of  the  James  Gordon  Bennett  estate 
from  which  may  come  eventually  the 
home  for  New  A’ork  newspaper  men 
which  the  late  Commodore  provided  for 
in  his  will. 

But  though  John  W'anamaker  was  not 
a  news))aper  owner,  he  made  daily  use 
of  their  columns — daily,  excent  .Sunday. 
It  was  in  September  26.  1874,  that  Mr. 
Wanamaker  first  in  a  large  way  made 
a  stiq)  that  attracted  the  attention  he 
he'd  until  his  death,  w  ith  the  pro.'pect 
that  his  death  will  not  interrupt  it  for 
his  business.  He  then  used  a  half-page 
advertisement  to  announce  a  new  policy 
V  Inch  was  set  forth  as  “One  Price — 
Cash  Payment — Cash  Returned — Full 
Guarantee.” 

In  the  early  nineties.  John  W;ina- 
rraker  attracted  the  attention  of  the  en¬ 
tire  business  world  and  the  public  in 
general  as  the  result  of  a  story  carried 
by  the  .Associated  Press  announcing  that 
he  had  entered  into  a  contract  to  use 
one  I'agc  in  the  Philadelphia  Record 
daily  for  one  year  at  a  cost  of  $10(pi00. 
That  was  the  first  full-page  contract  that 
had  ever  been  entered  into  with  a  daily 
newspaper,  and  the  largest  amount  in- 
( Continiu'd  on  Page  33 ) 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Pusiness  managers,  editorial  execut’ves 
and  leproseiitativcs  oi  Allied  Newspapers, 
Ire.,  held  their  first  meeting  last  week 
under  the  new  reg'me  oi  the  Scripps* 
Howard  newspapers.  The  Hotel  Sinton 
in  Cincinnati  was  the  scene  of  the  busi¬ 
ness  conference,  a  feature  of  whkh  was 
a  banquet  g'ven  by  Charles  Mosher  and 
Frank  Rostock.  Their  names,  left  to  right, 
as  the  cami'ia  saw  them,  are: 
hirst  Rew:  P.  C.  Edwards,  Charles 

Mosher,  John  Payne,  riank  'Restock, 
Leon  Hernian,  E.  T.  Leech,  J.  H.  Schack- 
mar ,  E.  E.  Cook.  Second  Row:  Arthur 
Coiling,  A.  J.  Gillis,  J.  L.  Cauthorr,  E.  F. 
Chase,  W.  B.  Colver,  Oscar  Johnson,  W. 
K.  Stewart,  Ray  Hubtr,  James  Dampeer, 

G.  E.  Parker,  W.  J.  Campbell,  Chester 
McTammany,  Charles  Frscher.  Th>d 
Row:  James  Pollock,  A.  O.  Fuller,  Harry 
Rickey,  Earle  Martin,  W.  S.  Dayton,  W. 

H.  Dodge.  W.  McIntosh,  W.  G.  Chandler, 
V/  II’S  Theintor,  Maurice  Levy,  Thos.  O. 
Srripps,  Wm.  A.  Brewer,  Jr.,  A1  Keefe, 
S'ewart  Schuyler,  Maynard  Zepp,  H.  A. 
Casey,  J.  C.  Flagg.  Ralph  Chandler,  Roy 
W.  Howard,  Owen  Ph‘ll*ps  Wm.  A.  Day, 
Frank  Newell,  Charles  Willenborg,  Myron 
Chambers,  George  Harrison. 


Pretty  soft!  The  chairs  are,  but  none  of  the 
Americans  (right)  who  reported  the  Allied- 
Turkish  Armistice  Conference  at  Mudania  will 
agree  that  the  assignment  was.  News  must 
have  been  slower  than  usual  when  they 
gathered  on  the  balcony  of  the  conference 
building,  with  E.  J.  Bmg  of  the  United  Press 
lean'ng  comfortably  on  the  chair  of  the  chief 
of  the  press  department  of  the  Turkish  Dele¬ 
gation.  To  the  right  of  the  Turkish  press 
agent  is  Mrs.  Claire  Sheridari,  New  York 
World;  John  Clayton  of  the  Chicago  Tribune 
and  J.  Bradstrect  of  the  New  York  Times. 


Going  and  coming.  Above  is  Mrs.  Enid 
Wilkie  going  ab^rd  the  Berengaria  en 
route  to  the  Hague  for  the  New  York 
Times  to  cover  international  conferences. 
Below,  A.  R.  Carman,  editor  of  the  Mont¬ 
real  Star,  who  stopped  in  New  York  this 
week  on  a  tour  of  several  American  cities. 
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TABLE  PROVES  WANT  AD  RATES  LOW 
ON  MANY  NEWSPAPERS 

Neither  Circulation  Nor  Service  Rendered  Seems  to  Be  a  Factor 
in  Fixing  Charges  for  Classified  Space,  According  to  Figures 
Covering  78  Large  and  Small  American  Dailies 


effect  is  felt  from  a  rate  increase.” 

M .  J .  McDonald,  classiAcd  manager 
of  the  Oakland  Trinubc:  “Our  experience 
has  heen  that  high  rates,  if  they  produce 
any  effect  at  all,  prcKluce  more  business 
by  impressing  the  public  with  the  value 
of  what  we  have  to  sell.” 

H.  K.  S'eyntour,  classified  manager  of 
the  Little  Rock  Gazette:  “Think  classi¬ 
fied  rates  generally  are  too  low.” 

R.  E.  Lent,  general  manager  of  the 
Passaic  News:  “Classified  rates  are  gen¬ 
erally  too  low.  VVe  believe  in  a  fair 


By  C.  L.  PERKINS 

Executiv.;  .Secrtlary,  Association  of  Newspaper  Classified  .Advertising  Managers 

^L.VSSIFIEU  advertising  rates  arc  cases  probably  limited  by  fear — fear  of  cash  rate  and  a  high  charge  rate  to  those 
too  low.  c.imiietition  and  fear  of  the  public.  customers  who  want  credit.” 

Of  course,  every  newspaper  publisher  Both  of  the.se  fears  could  be  eliminated  -f-  J-  Tierney,  classified  manager  of  the 
thinks  that  his  rate  is  as  high  as  it  can  —fear  of  competition  eliminated  by  co-  Spokane  Spokesman-Reinew:  “Some  ad- 
be  placed  otherwise  each  one  would  in-  oin  ration  Iretween  papers  in  the  same  city ;  vertisers  secure  classified  space  too  cheap- 
crease  his  rate.  It  is  also  reasonable  to  fear  of  the  public  by  realizing  that  people  ly.  Just  a  few  days  ago  a  local  auto 
assume  that  every  publisher  would  gladly  as  a  rule  don’t  care  about  the  rate  but  dealer  ran  a  two-inch  ad  in  the  want-ad 
increase  his  rate  if  he  thought  by  so  about  the  service  rendered,  that  if  they  section  which  cost  $2.34  and  secured  re¬ 


doing  he  could  increase  his  revenue  with¬ 
out  losing  any  lineage. 

It  is  also  safe  to  state  that  there  is 
no  scientific  method  of  determining  the 
classified  rates  a  paper  should  maintain. 

Without  endeavoring  to  tell  any  paper 
what  its  rates  should  be;  without  pre¬ 
tending  to  offer  a  formula  for  determin¬ 
ing  rates,  there  is  shown  herewith  a  list 
of  78  newspapers  together  with  their  daily 
and  Sunday  one-time  classified  rates,  their 
daily  and  Sunday  circulations,  their  daily 
and  Sunday  rates  per  thousand  circula¬ 
tion,  and  the  date  of  their  last  rate 
changes. 

From  a  study  of  the  list  it  is  certainly 
easy  to  prove  that  many  papers  could 
charge  a  higher  rate  for  want-ads.  and 
the  figures  show  that  no  scientific  formula 
is  used  in  determining  rates. 

The  following  is  a  summary  of  the 
figures  in  the  accompanying  chart ; 


Daily  Circulation 


will  pay  a  liigh  rate  in  some  communities 
for  a  service,  they  can  be  educated  to  in 
others. 

It  is  impossible  to  determine  accurately, 
tiecause  few  papers  seem  to  have  definite 
records,  but  it  is  safe  to  say  that  a  great 
many  newspapers  lose  money  on  their 
want-ads.  In  some  cases  they  return  a 
large  net  profit  as  they  rightly  should 
in  every  case  where  they  render  a  service. 

To  get  back  to  the  original  statement 
in  this  article — classified  rates  are  too 
low,  generally  speaking,  and  the  figures 
herewith  show,  among  others,  the  follow¬ 
ing  facts  that  should  interest  publishers 
and  classified  managers: 

1.  One  newspaper  getting  18  cents  for 
three-line  want-ads  and  another  $1.95  for 
the  same  size  want-ads  which  render  the 
identical  service  in  many  cases. 

2.  One  newspaper  with  a  classified  rate 
of  .01666  per  thousand  circulation  and 


suits  which  were  satisfactory.  Last 
Sunday  he  inserted  the  same  ad  in  a  ten- 
inch  display  in  our  motor  section,  and 
it  cost  him  $19.60.  Although  he  was 
.satisfied,  the  results  in  both  cases  were 


alxjut  the  same.  Still  he  paid  $17.26  m  re 
for  one  ad  than  for  the  other. 

“I  am  not  losing  sight  of  the  fact  that 
in  the  latter  case  he  was  allowed  to  use 
display  type  and  ran  in  the  display  motor 
section.  Its  value  from  a  publicity  stand- 
I)oint  would  be  hard  to  estimate,  but 
nevertheless,  1  think  he  received  m. 're 
dollar  for  dollar  in  the  classified  way, 
than  was  the  case  in  display.” 

A.  L.  Loud,  Springfield,  Illinois  State 
Journal:  “It  is  my  personal  opinion  that, 
generally  speaking,  all  classified  advertis¬ 
ing  rates  are  too  low  in  price  for  the 
value  of  the  service  they  re^er.  I  think 
the  newspapers  through  America  could 
raise  them  to  good  advantage.  They 
probably  would  not  carry  as  much  line¬ 
age,  but  by  getting  more  money  for 
what  they  did  carry,  in  the  end  it  would 
be  vastly  more  profitable.  The  average 
newspaper  seems  to  think  more  of  lineage 
than  of  dollars  and  cents,  and  as  they 
are  all  obviously  in  business  to  make 
money,  it  is  extremely  difficult  for  me  to 
understand  this  attitude.” 


75,000  to  100,000. 
100,000  to  200,0(1 


Total  .  78 

Of  course,  there  can  be  i 
determining  rates  that  could  be  used  on 
all  papers.  Varying  factors  such  as  cost, 
circulation,  competition,  custom,  etc.,  en¬ 
ter  into  the  equation. 

From  the  above  one  might  decide  that 
all  papers  should  charge  so  much  per 
thousand  circulation,  say,  two-tenths  of 
a  cent.  Or  at  least  a  rate  per  thousand 
circulation  might  be  advocated  for  all 
papers  in  certain  circulation  groups,  such 
as  shown  above. 

On  the  other  hand,  it  is  certainly 
logical  to  argue  that  circulation  should 
have  nothing  to  do  with  rate — that  the 
advertiser  does  not  buy  lineage  but  a 
service,  and  that  a  like  service  should 
earn  the  same  rate  whether  rendered  by 
a  paper  of  5,000  or  500,000  circulation. 
According  to  this  theory,  if  people  are 
willing  to  pay  50  cents  per  line  for  want- 
ads  to  rent  rooms,  sell  homes,  secure 
labor,  sell  aptomobiles,  etc.,  in  Chicago, 
they  should  be  willing  to  pay  the  same 
price  for  exactly  the  same  service  in 
Kenosha.  Eveready  razors  render  the 
same  service  in  Kenosha  and  Chicago 
and  in  both  places  sell  at  the  same  price. 
Then  why  not  charge  the  same  price  for 
securing  a  bookkeeper  or  other  equal 
services  in  the  two  cities. 

If  the  circulation  above  was  used  to 
determine  the  rates,  the  papers  with  large 
circulation  would  make  a  much  greater 
profit  and  might  be  accused  of  profiteer¬ 
ing.  If  service  alone  was  the  determin¬ 
ing  factor,  the  owners  of  sfnall  papers 
would  be  liable  to  the  charge  of  profiteer¬ 
ing. 

An  agency  man,  handling  a  large 
amount  of  classifietl,  recently  made  the 
statement  that  10  years  ago  he  could 
give  from  memory  the  classified  rate  of 
any  newspaper.  According  to  him,  all 
papers  charged  one  cent  per  word  with  a 
score  of  exceptions.  To  memorize  the 
rate  cards  of  all  papers  then  meant  to 
learn  the  rates  of  the  score  of  exceptions. 
Certainly  one  cent  per  word  was  a  very 
general  rate  a  few  years  ago,  and  it  was 
probably  arrived  at  by  custom  rather  than 
reason.  Then  with  rising  costs  and  the 


No.  of 

Highest 

Lowest 

Highest 

Lowest 

Papers 

Rates 

Kates 

per  1,000 

per  1,000 

Average 

25 

.18 

.06 

.01666 

.00272 

.00720 

17 

.20 

.0754 

.00588 

.00166 

.00324 

9 

.20 

.11 

.00363 

.00200 

.00247 

7 

.211 

.12 

.00220 

.00127 

.00186 

,  14 

.30 

.12 

.00233 

.OOlOO 

.00155 

6 

.65 

.25 

.00161 

.00096 

.00113 

78 

.65 

.06 

.01666 

.66696 

.00205 

be  no 

method  of 

another 

only 

.000%  per 

thousand. 

DAILY  AND  SUNDAY  WANT  AD  RATES  AND 
CIRCULATIONS  OF  78  PAPERS 


Daily 


Sunday 


3.  One  paper,  a  well  establi.shed  want- 
ad  medium,  getting  22  cents  per  line  for 
110,000  circulation  and  another  medium 
of  about  the  same  circulation,  same  classi¬ 
fied  strength,  and  in  a  city  of  about  the 
same  size,  getting  12  cents. 

4.  One  paper  with  135,000  circulation 
getting  the  same  rate  as  a  paper  with 
34,000  circulation. 

5.  That  of  the  78  papers  listed,  21  have 
raised  rates  this  year,  21  last  year,  25 
have  not  changed  rates  since  last  year, 
and  two  have  reduced  rates. 

Of  the  78  pajKrrs.  14  report  that  they 
are  considering  raising  classified  rates 
soon,  34  indicate  that  they  are  not  con¬ 
templating  any  changes,  and  30  do  not 
commit  themselves. 

Varying  views  of  various  classified 
managers  are  shown  in  the  following 
paragraphs ; 

C.JS.  Armstrong,  classified  manager  of 
the  Cleveland  Press:  “I  have  always  been 
of  the  opinion  that  classified  advertising 
should  carry  lower  rates  than  display. 
.\Iy  reasons  might  be  stated  in  a  general 
way  as  follows:  In  the  first  place  the 
publisher  usually  docs  not  give  classified 
advertising  a  square  deal.  In  the  second 
place,  a  good  classified  section  is  such  a 
big  asset  to  a  newspaper  that  want-ads 
are  deserving  of  a  cheaper  rate  than  dis¬ 
play.  Many  publishers  look  upon  classi¬ 
fied  as  sort  of  an  unavoidable  nuisance 
that  can’t  be  eliminated,  so  it  is  shoved 
in  the  background  to  suit  the  convenience 
of  anything  and  everything  else  that  may 
appear  in  the  paper.” 

C.  R.  Nissen,  classified  manager  of  the 
Los  Angeles  Herald:  “I  believe  in  getting 
as  much  for  classified  advertising  as  is 
gotten  for  the  average  display  ad  in  the 
same  medium.  I  am  of  the  opinion  that 
each  individual  want-ad  renders  a  service 
to  the  advertiser  that  in  the  majority  of 
cases  is  worth  many  times  more  than  the 
amount  paid  for  the  ad.  I  feel  that 
where  a  wrant-ad  section  continues  to  grow 
it  is  due  principally  to  the  results  de¬ 
livered  to  the  advertiser  and  while  some 
classified  advertisers  make  a  big  kick 


Daily 

Daily 

Kate 

Sunday  Sunday 

Rate 

Last 

Increase 

Paper 

Rate 

Circ. 

per  1,000 

Rate 

Circ.  per  1000 

Change 

Per  Line 

New  York  News . 

.65 

540,000 

.00120 

.45 

410,000 

.00109 

Oct.,  ’22 

.05 

Nrw  York  Times . 

.55 

350,000 

.00157 

.55 

550,000 

.00100 

1  hicaKo  Tribune . 

.50 

519,864 

.00096 

.75 

793,361 

.00094 

luly.  ’20 

Detroit  News . 

St.  Paul  Pioneer  Press  & 

.40 

248,155 

.00161 

.40 

240,242 

.00166 

Nov.,  ’22 

.05  • 

Dispatch  . 

Cleveland  Press . 

.30 

155,000 

.00193 

.30 

128,000 

.00234 

.30 

182,548 

.00163 

Feb.,  ’21 

.6i 

sSt.  Louis  (jlobe- Democrat 

.25 

211.990 

.00118 

.25 

264,097 

.00094 

May,  ’20 

.05 

Baltimore  Sun . 

.25 

237,146 

.00105 

.25 

162,990 

.00153 

Aug.,  ’22 

25%  on 
Contract 

Philadelphia  Record . 

.25 

107,837 

.00232 

.25 

117,734 

.00212 

1920 

.05 

St.  l>mis  Pcst'Dispatch . . 

.25 

175,067 

.00142 

.30 

365,306 

.00082 

May,  '20 

.05 

I»s  .Angeles  Herahl . 

.23 

145,000 

.00158 

July,  ’22 

.02 

Milwaukee  Journal . 

.22 

115,000 

.00191 

.22 

94,000 

.00234 

June,  ’20 

.03 

Minntapf'li^  Tribune . 

Baltimore  News  &  .-Amer- 

.22 

121,757 

.00180 

.22 

161,787 

.00135 

Mch,  ’21 

Reduced 

ican  . 

.22 

181,505 

.00121 

.22 

200,990 

.00110 

Aug.,  ’22 
Mch,  ’21 

Minneapolis  fuurnal . 

.22 

110,000 

.00200 

.22 

125,000 

.00176 

.04 

IndianatMjlis  News . 

.21 

1 1 5,000 

.00182 

July,  ’20 
Nov.,  ’20 

.03 

New  York  Mail . 

.21 

161,215 

.00130 

.07 

Denver  Post . 

.20 

135,000 

.00148 

.25 

195,000 

.00128 

Sept.,  ’22 

.65  Sun. 

Peoria  Journal  Transcript 

.20 

34,000 

.00588 

.20 

26,000 

.00769 

July.  ’21 

15% 

Hrooklyn  Kagle . 

.20 

59.700 

.00335 

.20 

74,000 

.00270 

1920 

.02 

Oakland  Tribune . 

Providence  Journal  & 

.20 

55,188 

.00362 

.20 

55,188 

.00362 

Nov.,  ’20 

.05 

Bulletin  . 

.20 

91.575 

.00218 

.20 

54,568 

.00366 

El  Paso  Times . 

.18 

15,500 

.01161 

.18 

20,500 

.00878 

July,  ’21 

.66 

Milwaukee  Sentinel . 

.17 

80,000 

.00212 

.17 

69,000 

.00246 

June,  ’20 

.03 

Syracuse  Journal . 

Springfield  Republican  & 

.1654  45,000 

.00370 

Oct.,  ’21 

News  . 

.16 

72,000 

.00222 

.16 

25,000 

.00640 

1920 

Des  Moines  Capital . 

.16 

60,000 

.00266 

.16 

35,000 

.00457 

1921 

Reduced 

Fort  Worth  Star  TeleRnam 
Lancaster  Intelligencer  & 

.15 

90,000 

.00166 

.20 

108,000 

.00185 

Feb.,  ’22 

News  Journal . 

.15 

24,000 

.00625 

1920 

San  Francisco  Hulletin... 

.15 

71,929 

.00208 

Aug.,  ’22 

25% 

Columbus  Dispatch ....... 

Paterson  I’ress-Guardian. 

.15 

75,000 

.00200 

.15 

75,000 

.00200 

Apr.,  ’20 

.03 

.15 

12,800 

.01172 

.15 

12,350 

.01214 

Jan..  ’20 

Cincinnati  Knquirar . 

.15 

75,000 

.00200 

.21 

175,000 

.00120 

Feb.,  ’21 

Indianapolis  Star . 

.15 

100,622 

.00149 

.20 

117,747 

.00170 

June,  ’20 

.61  dly.  2 
Sun. 

Grand  Rapids  Press . 

.  1 5 

80.243 

.00187 

1920 

.03 

Bloomington  Pantagraph.. 

.14 

17.250 

.00811 

106,600 

.00150 

Tan.,  ’22 

.01 

New  Orleans  Item . 

Lancaster  Examiner  New 

.14 

65.000 

.00215 

.is 

.14 

18,000 

.00778 

1920 

.Smith  Rend  Tribune . 

.13 

19,500 

.00667 

.13 

19,100 

.00680 

Oct..  ’22 
1920 

.61 

Richmond  News  Leader. 

.12 

47,159 

.00255 

Atlantic  City  (Jaaette  Re¬ 
view  . 12 

IIuntinRtr'n  .\ilverti-er.  . .  .12 

Davenport  Daily  Timex.  .  .12 

Little  Rock  ri.yrette . 12 

Dex  Moines  News.... —  .12 

Pittsburgh  Gazette  Times  .12 

Houston  Post . 12 

Illinois  Stale  Journal..  .  .12 

Rayonne  News . 12 

Passaic  News.... . 12 

Illinois  State  Register . 12 

Toronto  Star . 12 

Wheeling  Intelligencer...  .12 

San  -Antonio  Express . 12 

Spokane  Chronicle . 12 

Berkeley  Gazette . 12 

Houston  Chronicle . 12 

Spokane  Spokesman  Re¬ 
view  . 12 

San  Franci'co  News . 11 

Portland  Express  &  Tele¬ 
gram  . ;...  .11 

Indianapolis  Daily  Times  .11 


7.500 
12,000 
24,270 
40,000 
30,000 
94,532 
47,124 
27,273 
10,640 
10,408 
26,000 

119,729 

13,000 

30,000 

40,000 

7.500 
53,000 

44,282 

52,479 

29,000 

54.841 


general  up  trend  of  prices  classified  rates  altout  increasing  rates,  if  the  paper  in 
went  up.  and  the  increase  was  in  most  the  past  has  protluced  results,  very  little 


Binghamton  Press . lO'/i  30,000 

Winnineg  Tribune . 10  39,000 

Long  Beach  Telegram . 10  15,179 

Bayonne  Times . 10  11,5OT 

Atlantic  City  Press . 10  22,266 

Lexington  Herald . 10  15,509 

Appleton  Post -Crescent. . .  .01 

Rockford  Star . 09  *2,000 

Fresno  Calif.  Herald . 09  12,633 

Erie  Pa.  Times . .  . .  .08  28,000 

Jacksonville  Times-Union  .08  36,000 

l»uisvilie  Herald . 0795 

Roanoke  Times  &  News..  .07  22,M0 

Kenosha  News . 06  7,466 

Lawrence  Mass.  Eagle  & 

Tribune  . . 06  18.0M 

Kansas  City  K.ansan . 06  22.5^ 

Tampa.  Fla.  Times . 06  13,900 


.01600 

.01000 

.00494 

.00300 

.00400 

.00127 

.00254 

.00439 

.01127 

.01152 

.00461 

.00100 

.00923 

.00400 

.00300 

.01600 

.00226 

.00270 

.00209 

.00379 

.00200 

.00350 

.00256 

.00658 

.00869 

.00449 

.00644 

.00936 

.00692 

.00712 

.00285 

.110222 

.00166 

.00318 

.00803 

.00333 

.00266 

.00431 


.24 

.12 


10.500 

13.500 


.02285 

.00889 


.12  50,000  .00240 


.12 

.18 

.12 


.12 

.12 

.12 

.18 


.18 

.16 


120,824 

51,314 

21,324 


24,000 

143,027 

19,000 

53,000 


64,000 

51,181 


.00099 

.00350 

.00562 


.00500 

.00083 

.00631 

.00339 


.00281 

.00312 


.11  32,000  .00343 


.12  14,641  .00819 


.10 

;69 


16,530 

16,666 


.00604 

!66S62 


1920 

1920 

Oct..  ’20 
Oct.,  ’21 
Ian.,  ’21 
Mch,  ’22 
Feb.,  ’22 
July,  ’21 

1921 

Nov.,  ’22 
July,  ’21 
.Mch.  ’21 
1920 
1920 

Aug.,  ’20 
Apr.,  ’20 
Mch.  ’21 


May,  ’20 
Nov.,  ’21 
Feb.,  ’22 
.Mch,  ’21 
Nov.,  ’22 
Jan.,  ’22 
1918 
1921 
1921 


20% 

.06 

.02 

.02 


.02 


.01 

.02 

.0154 

.03 

.06  Sun. 


.06 

7% 


.02 

.02 


.01 

.02 


.09  43,000 

.0754  54,404 
.07  16,300 


.00209 

.00140 

.00429 


.06  22,153  .00270 


Jan.,  ’22 

Tan.,  ’21 
May,  ’22 
Dec.  ’21 
Jan.,  ’22 


Jan.,  ’22 


.03  on 
Contract 
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chatty,  useful  and  convincing  tidbits  ap-  handy  shower  bath  attachment  which  fits 
pear.  The  T.  M.  Walker  Company,  any  bath  tub  and  is  no  trouble  at  all  to 
painter’s  supplies,  campaigns  likewise,  attach.  A  shower  bath  is  the  most 
One  of  its  recent  advertisements  was  healthy  and  convenient  way  of  bathing, 
headed,  “You  can  make  new  rooms  A  cool  shower  in  the  morning  puts  you 

quickly  with  Black  Rock  Wallboard."  in  the  right  frame  of  mind  for  the  day’s 

(Note  that  a  complete  story  is  really  work  and  at  night  it  takes  away  that 
told  in  the  heading  itself  even  though  tired  feeling.  Finely  nickeled,  $10  post- 
the  reader  gets  no  further.)  paid. 

The  copy  said :  “Order  one  today  from  Oliver  & 

“Great  firm  sheets,  16  feet  long,  and  Howland.’’ 
smaller.  You  can  finish  up  walls  or  ceil-  How  is  the  following  for  good,  hard- 
ings  quickly,  with  none  of  the  dampness  hitting  copy  to  advertise  a  bakery?  It 
'I’M IS  is  a  story  ot  what  can  be  done  activities  to  advertising  and  opened  an  or  litter  of  lath  and  plaster.  We  supply  should  be  noted  that  this,  too,  occupies 

for  and  with  the  small-space  ad-  office  at  Springfield.  wallboard,  doors,  windows,  paints,  var-  but  four  inches,  sinele  column ; 

vertiser.  The  advertising  which  has  been  char- 

.Many  retail  and  even  national  firms  actcristic  of  his  office  might  be  termed 
which  cannot  afford  big  space  advertising  “multum  in  pano”  copy.  It  is  certainly 
can  use  small  space  campaigning  profit-  read  and  it  certainly  sells  goods,  al- 

ably  and  thereby  step  out  of  the  ranks  of  though  spaces  are  often  not  over  two  or 

non-advertisers.  The  advertiser  who  three  inches  deep  by  a  column  wide.  It  pKrm TW)fe^rol>jrtJ^,ra  | 

quietly,  persistently  and  steadily  uses  appears  every  day  for  practically  every 

small  space  to  advantage  all  the  year  client  and,  although  it  is  small,  it  is  by 

’round  is  more  valuable  from  the  pub-  no  means  “buried.’’  It’s  business  news. 

Usher’s  point  of  view  than  the  one  who  For  instance,  there  is  Law,  one  of  ’ 

makes  an  occasional  big  splurge  and  is  Springfield's  hardware  dealers.  Most  ‘r 

silent  for  long  periods.  .Advertising  turdware  dealers  are  backward  adver-  ^ 

agencies  in  some  cases  have  witnessed  tisers,  but  under  this  agency’s  direction. 

and  have  developed  the  building  of  sub-  a  fresh,  chatty  piece  of  copy  appears  on  4 

stantial  institutions  on  small  newspaper  liehalf  of  Law,  the  Hardware  Man,  every  ■ 

space  used  regularly.  day.  At  the  top  of  each  piece  of  copy  ‘S 

This  not  an  argument  against  the  use  awaits  the  reader  the  slogan,  “Go  to  Law  ;i3 

of  big  space  for,  if  the  manufacturer  or  about  originated  by  Mr.  Munn. 
retailer  has  the  means,  is  often  the  road  In  one  piece  of  copy,  measuring  one  j 
to  quicker  and  larger  results,  assuming  column  wide  by  three  inches  deep,  ap- 

it  to  be  backed  by  sound  merchandise  sold  pears  the  heading,  “Does  your  back  ache 

in  the  right  way.  Editor  &  Publisher  when  you’re  boat  riding?’’  The  copy 

does  wish  to  point  out  that  the  newspaper  says 

advertising  manager  or  agency  executive  “Here’s  a  folding  boat  seat  which  fits  ^  I  it' 

who  sniffs  advertising  merely  because  any  boat  or  other  seat,  hooks  under 
insignificant  nearly  so  the  edge  so  that  will  not  tip  back,  and 

long-sighted  as  the  one  works  hard  has  cushioned  back  rest  which  opens 

to  build  up  “the  little  fellow’’ at  the  same  up  into  place,  giving  the  body  perfect  ■ 

he  does  the  support.  UW  .  itou  Hrs.  Iwvttbd 

How  can  an  advertiser  make  the  most  “The  seat  folds  together  into  a  con- 

of  small  space?  How  can  small  space  to  carry  and  weighs  very  Mmcm^jiinNa^imr 

advertisers  be  developed  into  larger?  You  tuck  it  under  arm. 

At  Springfield,  Mass.,  there  an  ad-  One  of  the  most  practical,  useful  H 

vertising  agency  which  has  been  unusually  we’ve  seen.  For  boat,  anywhere 
successful  in  handling  these  questions.  where  you  have  up  without  sup- 

specializes  the  port  $2.’’ 

that  Another 

the  large  gives  to  the  na-  deep,  has  “Lawn 

tional  Its  work  hands  as  unique  Mowers  that  Springfield  is  proud  of.’’  J F  U  B 

experience 

can  be  absorbed  with  by  “Not  only  because  they  are  made 

in  making  small  space  this  but  because  they  such 

George  L.  Munn,  they  are 

Buckingham  agency,  for  ten  was  world  strictly  on  their  merits.  Blair 

editor  of  the  Easthampton  (Mass.)  News,  Lawn  Mowers  have 

a  weekly  paper.  He  helped  him  durability.  There  are  Blair 

merchants  the  parks 

wrote  their  copy.  He  did  this  along  which  have  been  in  use  on  every  grass 

certain  definite  lines,  they  liked  it.  and.  cutting  day  in  the  for  four  to  five  n^py|L^Aa||||iij^ffiH||i|||j&||B||B||||^Bd|«9|||B|^^m^|ig||HM|||j|nKA 

after  a  while,  he  had  so  much  of  this  years  and  have  needed  sharpening. 

of  work  to  do  that  he  transferred  his  so  perfect  is  their  construction  and  ad- 


SMALL  COPY  THAT  PACKS  A  PUNCH 
SELLS  GOODS,  AND  GROWS  ITSELF 


Springfield  Agency’s  “Multum  in  Parvo”  Copy  for  Retailers  Who 
Can’t  Use  Large  Space  Attracts  Readers  and  Has  Devel* 
oped  One  Firm  Into  User  of  Full-Page  Rotogravure 


Diet  z  Bakery  and  Rest  anrant 

CNcw  Loention) 

goat  Around  the  Comer 
From  Our  Old  Store 
34t  Bridge  St.,  Bieit  to  Stelrer'e 


True  Bros.,  Jewelers 

*The  Jewel  Store  of  Spriagfleld” 


Our  Cup  Cakes  Are 
of  Generous  Size 

A  dozen  will  weigh 

About  a  Pound  and  a  Half 

TI.er  are  dellelouily  frarrant  and 
*aaBt/.’‘  A  nicer  plain  caka  than 
they  ora  made  of  would  be  hard  to 
And,  and  With  the  froittna  we  put 
on  them  they  are  ezoeedlngly  cood. 

We  Make  Seven  Kinda 

.  foroanut — with  marehmallow  and 
•hredded  cocoanut  froattna. 

Slarehmallow  — with  eruahed  al- 
tnonda. 

Choeolata-.- Vanilla,  Strawbairy 
and  Orante  froated,  the  laat  with 
fresih  fruit  Julcee. 

Bpired — with  aplceu  and  molaaaea; 
and  chocolate  froatlnz.  Dellcloua 

Bach  45  ct».  Per  Dozen 


August’s  Birthstone 
It  th«  Sardonyx 

iere  is  the  old-time  verse — 
*^eaf  the  Sardonyx,  or  for 
thee 

There  is  no  wed  fqlicitie. 

The  August-born,  without  this 
stone 

Tis  said  must  live  unwed, 
alone.” 

The  Sardonyx  comes  in  soft 
shades  of  brown  and  rose  color. 
It  is  cut  flat  and  mounted 
mostly  in  rings.  It  is  reflned 
and  attractive,  not  expeasive. 
and  very  effective  when  care- 
rntiy  selected. 

The  dainty  moonstone  is  the 
birthstone  for  children. 


JOHNSON'S  BOOKSTORE 


Handy  Pads 
For  Summer  Letters 

P&ds.  just  the  right  .size,  Tc  up. 
and  tahit-ts  (they  have  covers), 
10c  up.  Special  lot  of  pais. 
>Vhite  and  colors,  at  IS  cents  a 
pound.  All  sizes. 


^  Dietz  BakeiT- 

:  And  Restaurant 

I  Xaw  Btvra,  S4S  Brldaa  It. 
k  Stalscr  Bldg,.  Opp.  Stohlea 
'£>iats  Bread  la  Oood  Braad." 


6  Pynchon  St 


403  Main  St 


BOOKS.  STATIONERY.  PICTURES 


Springfield.  Mass. 


Advertising  like  these  three  eamplee  is  certainly  raad  and  has  been  p  roven  to  ecll  goods,  although  spaces  are  not  often  over  two  or  three 
inches  deep  by  a  column  wide.  Although  email,  it  ia  by  no  me  ana  boriad  because  it  is  business  news. 
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XMAS  TOFFEE  FOR  BRITISH  CHILDREN 
THROUGH  NEWSPAPER  ADVERTISING 

For  Every  Pound  of  Mackintosh  Confection  Purchased  Through 
Retailers,  Maker  Will  Give  a  “Holly  Bag”  to  Poor 
Child — Coupon  Printed  in  Newspaper  Copy 

By  HERBERT  C.  R.DOUT 

ifond'tx  f'ditor,  iMirf-K  \  I’u bi.imii.r i 


through  dealirs  is  practically  iinpDssiMu,  GRIDIRON  CLUB  HOLDS 

mil  !)>•  means  of  tlicir  "Happiness  Loii- 

piiiis,"  Messrs.  .Mackintosh  neatly  solve  FALL  DINNER 

the  problem  of  what  paiiers  are  good  for  _ 

results  and  in  what  respective  values. 

As  the  Daily  'I'elegraph  in  its  henedic-  Skit  of  the  Evening  Showed  La  Folielle, 


tion  of  the  scheme  .says,  “a  more  heauti- 
ful  Christmas  idea  than  that  conceived 
liy  .Messrs.  Mackintosh  could  not  well 
he  imagined,  and  it  is  pretty  .safe  to 
assume  that  their  wish  to  ensure  a  sea- 
somihle  gilt  to  no  fewer  than  1(X),(A!0  jioor 


Borah  and  Johnson  Brewing 
New  Party  Mixture — 

It  Exploded 


sonaole  gilt  to  no  tewer  than  iMior  The  C.ridiron  Club’s  Fall  dinner,  i  )c- 

ehndreii  will  he  adeipiately  sui)p..rted.’’  cemlx-r  9.  grilled  national  figures,  ii,  ,st 
It  is  one  of  tile  most  iK'autiful  selling-  ,,f  whom  were  present  :is  dinner  gir  ts. 


toffee  market  in  (ireat  Britain  that  !•  O  lMl.'l  of  these  gifts  shtill  he  made  scliemes  ever  put  forward  anti  Messrs,  'j'ln.  President,  \  ice-president,  the- 


is  the  scene  of  voluminous  adver¬ 
tising  and  the  big  fellows  in  the  business 
tire  showing  considerable  enterprise  in 
their  publicity  ideas,  'file  latest  of  the.se 


to  neitly  children. 

It  is  a  clever  advertising  schente.  h  drily 
tl.iiie,  and  as  the  purse-strings  are  alwa>' 
loose  at  this  tiim-.  it  mtiy  be  exjiecterl 


Mticknitosh  deserve  all  the  congratnla-  imt,  members  of  diplomatic  corps,  ihe 
tioiis  they  are  rece.ving.  1  hey  will  cer-  Supriine  Court,  senators  and  congn  ss- 


is  iM-rhaps  r.ne  of  the  mo't  ririginal  ever  thtii  totTre-buyers  realizing  that  their  imr- 


tainly  "cash  in 
trtide. 


the  N'uletide  totfei 


conceived,  and  has  been  launchetl  by  the 
llalifa.x  toffee  house  of  John  Mackintosh 
&■  .Sons,  Ltrl.,  as  .its  Christmas  campaign. 


chase  of  .Mackintosh's  Toffee  will  mean 
free  candy  for  poor  chiltlreii  at  Christ¬ 
mas,  will  respond  heartily  to  the  novel 


WINS  SOLE  PHOTO  RIGHTS  SUIT 


m;  n  and  wukly-known  business  nun 
w  ere  present. 

•Arthur  Sears  Henning  of  the  Ceii.igo 
'rribuiie  was  elccterl  iinsidfut. 

'I  he  skit  of  the  evening  was  the  at¬ 
tempt  of  a  trio  of  witches,  representing 


file  advertisements  tie  up  with  a  clever  apjK'al.  It  is  one  of  the  most  ingenious  Fitzgera'd  Company  Retains  $2,864.83  Senators  Borah.  I.ahbdlvtte  and  |ohn-..a. 


combination  of  ideas  One  is  that  toffee  schemes  of  making  peoide  buy  more  than  Judgment  Against  Mollie  King  tryii 

will  be  wniglit  in  large  (|uantities  tor  they  ordinarily  would  that  we  have  seen  ....  ...  the 

'I’liletide,  especially  where  there  are  chil-  in  the  l  iielish  tleld,  Ihe  Fitzgerald  Manufacturing  Com- 

dren.  another  that  the  ^’u!etide  spirit  is  The  method  of  distribution  of  the  gifts  |>any.  New  Vork,  has  won  its  case  against 


motion  iiicture  star,  in  its 


Mackintosh’s  Christmas  Message— //appiness  for  Everyone 


trying  to  bn  w  a  new  party  mi.xture,  Imt 
the  brew  e.xploded.  (iiiests  entering  ihe 
dining  room  were  coifronted  by  inckets, 
now  an  accejited  thing  at  the  White 
House.  The  pickets,  dressed  as  Fa.'Cisti, 


Make  It  a 
Xmas  dc  Luxe 
for  those  Who 
otherwise  vioutd 
haw  to  locK  on 


MeMra. 

John  Mackintosh 
&  Sons  Ltd,, 
invite  the  readers  of 

The  Daily 'Telegraph 

to  share  the  plea¬ 
sure  of  a  great 
Christmas  gift 
to  over 

100,000 

poor  kiddies. 


action  against  her  to  enforce  its  contract  ^-arried’  a  banner  inscrihed ;  "Mr.  Bresi- 
tor  the  e.xclusive  use  ot  her  jihotograph  are  you  with  us  or  against  us.  'Hie 

and  facsimile  signature  in  aninection  hour  has  "come.” 

with  its  advertisement  of  the  Star  h.lec-  Farly  in  the  proceedings  two  red  d.\il< 
trie  \  ihnitor manufactured  hy  the  com-  interruiited  the  third  party  brewing  hy 


liiiiy.  The  Court  of  .\ppeals,  .sitting  in 
.•\lliany.  \.  't'..  has  dismis.sed  her  a]>iK-a! 


apjiearing  with  a  llaming  gridiron,  fhey 
announced  that  the  (iridiron  Club  had 


from  a  judgment  of  obtained  been  too  easy  in  recent  years  on  pulilic 

against  her  by  default  as  damages  for  men  and  it  now  was  proposed  to  bring 


if  the  contract. 


a  real  gridiron  into  action.  They  giiiiied 


The  Fitzgerald  company  paid  Miss  the  stage  despite  efforts  of  cluli  memh.-rs 
King  !?1.()0(I  for  the  exclusive  use  of  her  to  restrain  them,  and  in  response  to  the 
photograph  for  a  year  and  it  was  used  in  fiuestion : 

many  advertisements  illustrating  the  use  "W'ho  are  you''”  the  devils  renlied; 
of  the  vibrator.  The  company  alleged  “W’e  arc  the  aftermath  of  the  election.'' 


Happiness 
for  everyone 

How  you  can  help  lo  mal(e  the  wish  come  true  / 


many  advertisements  illustrating  the  use  "W'ho  are  you''”  the  devils  renlied; 
of  the  vibrator.  The  company  alleged  “W’e  are  the  aftermath  of  the  election." 
she  had  broken  her  contract  hy  giving  They  pr()])osed  to  start  with  President 
the  Wells  and  Kichardsoii  Company  of  Harding  hy  putting  him  on  the  gridiron 
Burlington,  V't.,  iK-rmission  to  use  her  for  always  "bulklozing  Congress."  but 
lihotograph  on  the  "Diamond  Dye  Girl  they  were  rapixd  to  order.  Secretary 
Calendar”  for  1920.  .Also  that  her  pub-  Hughes  was  roasted  for  flirting  with 
iicity  agent  used  her  photographs  in  many  Miss  Soviette  Russia,  after  having  gone 
puhiieations  in  connection  with  her  activi-  around  a  long  time  with  Miss  (uiii  va 


t  M  4  M  Umm  -m- owmttm  I 


lo  wake  MO  cm  ChriatMo  •orMsc  ood 
Ud  tUi  Omm  h«l  overlooked 
yoor  alockioc. 

Ym  My  W  ylwin  mm  to  rmme 
SwtoCiM  c  rnmkmm 


rowyem  etoe  ■  t*|iwi  A*  tokcMal  eoadw  J 


TWe  toe  tUdiw  wko^M  Marli 


.de  Iwto  Al  fm  bee  to  4*  to  bare  io  tm  cAmi  ■ 
t  rm  wM  1  lor«M  ft  if  Mtoktotabi 

Z  fdl  to  fti 'HaptoOMi  Cmpm' pnato4  Wm 


S»vtoki»eiM»iril»MytoOtottveHOti.Y  W  ».*  »  Mto  toM. 
BAG.  tetoMif  to  ealtoM.  to  etoNoa  Michto-  ikto  ye*  toat  aait 

Mi.  .Ta,.d,  u_i.  I.  iM 


Miss  King  recently  obtained  an  order 
to  open  her  default  and  permit  her  to  dc- 


League  of  Nations. 

Chairman  Lasker,  of  the  Shipping 
Board,  was  let  off  easy,  because  he  wa  - 


fend  the  action,  which  the  ApiK-llate  "the  imly  bootlegger  who  ever  refornud,” 
Division,  third  department,  reversed  and  Secretary  W  eeks,  the  devds  agreed, 

its  decision  is  now  aftirmed.  Her  defense  iH-don^ed  to  the  lo<lj4c  because  he  ^  al- 
was  that  the  use  of  her  photograph  in  ways  roasting  Congress.’  To  the  Miji- 
other  publications  and  in  connection  with  gcstion  that  the  wh(dc  Rcpuldican  leat.tT- 
(»ther  advertising  made  her  more  widely  given  a  panning,  the 

known  and  increased  her  value  as  an  ad-  ^ 


For  mry  Ik  of  Mockiftto«k*i  Toffcc-de^Lnc  fM  bty  tkb  ttoftUi  w<  will  |m  to  poor  KiMkt  m*  HoHy 
Bof  of  Toffec-^-Lne-  a  fiH  to  briig  kippiftm  to  IImmc  who  wooU  otWm^  karc  to  took  ob. 

B«y  MielinloMh'i  ToC<«-dr-Liiu  !or  your  CKri*hn«  requirntoratt  eMrly.  ftid  poM  ike 

**  Hipfxnm  CoupM**  pnMed  below  wkm  ye«  have  Rtode  yo«r  purchaae.  E'  toow  y«^&r  J 

WILL  READERS  KINDLY  NOTE  THAT  I  E  _-Z~  - 1 

w 

u— -■  >'•  E  j 


vert  i  sing  feature. 


Publisher-Retailer  Bond  Urged 

Closer  co-operation  lietween  newspaper 


deljihia  Public  Ledger,  and  Walker  S. 
Buel,  of  the  Cleveland  Plain  Dealer, 
newly  admitted  active  members  of  the 
club,  demanded  tti  know  "which  Repub¬ 
lican  leadership?” 

The  musical  event  was  "Gridiron  I'ol- 


puhlishers  and  retail  husmess  men  was  jj^,.  and  songs  entitled  "Listen 

urged  at  a  conference  m  Portland,  De-  \icAdrK.”  and  one  alxiut  Governor 

cember  4.  of  committees  representing  the  Edwards,  fif  New  Jersey,  explaining  that 
Oregon  State  I-.ditonal  Association  and  t.,,  Washington  it  would 


Mackintosh’s 

T  of  f  ee-de-Luxe 


HAPPINESS  COUPON 


H'r  Wtoff  ir  rW  to  mmiu  npmt  •/ 

•  fctocirt.iitoilfJ^tofvwatotont,  ^e  . 
mtofMtod.  toto  to  Cm/nhmrri  mBwif 
Jr  Lma*  At 


NOT!  TO  CONFlCnONQIS- 


MtocAiMfocA  ft  5toto,  Ltt.,  Hmhfm*, 
M  wcMy  AM 

emit  ummtmd  mM  he  ntmmdct 


'  Hto^i  ■" 


POST  THIS 

COUPON 


ENVELOPE 

WITH  ^ 

STAMP. 


the  Oregon  State  Retail  Merchants’  .As-  (j,.y 

sociation.  The  State  Editorial  .Associa-  Among  the  out-of-town  newspaixr 
tion  w  as  represented  hy  S.  C.  Morton,  ^^ho  attended  the  dinner  were :  I  J- 

the  St.  Helen’s  Mist;  Paul  Robinson  of  ),i.rt  H.  Baker,  the  Cleveland  I’lain 
X’eronia;  and  Hal  E.  Hoss,  the  Oregon  ix-aUr;  Edward  S.  Beck,  the  Chicago 
City  Enterprise,  secretary  of  the  associa-  Tribune;  R.  W.  Bingham,  the  I.oiiis- 
tion.  villc  Courier-Journal;  Van  Lear  Black. 

-  the  Baltimore  Sun;  Tiffany  Blake,  the 

Ervin  Resigns  from  New  York  Call  Chicai^.  Tribune ;  E.tinrKc  C. 

Detroit  News;  Heywood  Broun,  the  .\c» 
Charles  ICrvin,  editor-manager  of  the  York  World;  Hilton  G.  Brown,  the  hi- 


Ervin  Resigns  from  New  York  Call 

Charles  I'lrvin,  editor-manager  of  the 


non  TO  COWTCTIOWIIU  n  »  .I  J,.-,  Sf 

O  Lm.  Dj.'  HmStam.  m  memfW 


An  advertis'nx  copy  idea  that  has  set  all  Great  Britain  talking  about  Mackintosh’s  Toffee. 


one  of  giving,  that  there  are  many  young¬ 
sters  in  the  poorer  districts  who  may 


is  well  planned,  too.  Instead  of  the  manu¬ 
facturers  making  the  distribution,  or 


possibility  of  gifts  from  themselves  nominating  any  body  for  that  same  year  and  in  1918  was  elect- 

further  that  responsible  purpose,  the  leading  newspapers  of  the  ed  business  manager  as  well.  He  esUt- 


have  little  or  no  possibility  of  gifts  from  themselves  nominating  any  body  for  tnat 
St.  Nicholas,  and  further  that  responsible  purpose,  the  leading  newspapers  of  the 
parties  selected  for  the  distribution  of  country  have  la-en  asked  to  suggest  each 


gifts  should  tie  known  to  all  and  sundry,  an  organization  to  undertake  the  dis-  ^  j.**, 

The  advertising  scheme  takes  the  form  trihution  of  "Holly  Bags”  represented  hy  delphia  I  eople  s  I  ress.  \\  alter  \V .  Lig- 
of  an  offer  to  purchasers  of  .Mackintosh’s  coupons  from  their  columns.  8'tt  is  now  managing  editor  in  general 

Toffee,  the  manufacturers  undertaking  This  device  achieves  several  things.  It  charge  of  the  Call, 
that  for  every  pound  of  their  toffee  l)ought  enlists  the  symiiathy  and  editorial  help  -  — 


lished  a  weekly  paper  in  New  Castle,  Pa..  Louisville  Courier-Journal;  C.  M  Lin; 
in  1912  and  in  1915  f<amded  the  Phila-  coin,  the  New  ^  ork  Herald;  .L’l'"  C. 


delphia  People’s  Press.  Walter  \V.  Lig-  Martin  the  Philadelphia  Public  Ledger 
gitt  is  now  managing  editor  in  general  John  \\ .  Maynard,  the  Newark  Ni\vs 


and  signed  for  hy  a  candy  store.  t'.:ey 


endorsement  of  the  scheme. 


will  provide  a  bag  of  toffee  for  some  London  Daily  Telegraph  actively  gave 


Starts  Publication  Division 


poor  child  free  of  charge,  and  label  it  forty  lines  to  a  recommendation  of  the  To  handle  publicity,  editing  and  the 
as  the  gift  of  the  purchaser.  “Holly  Bag”  distribution  on  its  chief  department  printing  plant,  the  New  A’ork 

The  whole  idea  is  in  the  iliekensian  news  iiage.  It  also  provides  the  advertis-  Department  of  Education  has  formed 
spirit,  the  coupon  is  called  the  "Happiness  ers  with  something  they,  in  their  metl'od  a  iiuhl'cation  division  with  Lloyd  L. 
Coupon.”  the  presentation  bag  is  deco-  of  advertising,  have  lacked — a  means  of  Cheney  as  its  chief.  Offices  will  be 
r^tifl  with  t>ol]y  designs  in  colors,  and  c’necking  resuFs  from  th.‘  va'ioui  media  maintainivl  in  the  department’s  building 
called  the  “Holly  Bag”  and  it  is  proposed  used.  Keying,  where  goods  ar-  sold  in  .Mhany.  N.  V 


'Holly  Bag”  distribution  on  its  chief  department  printing  plant,  the  New  A’ork  l.efger. 


New  A’ork  Call,  has  resigned.  The  Call  dianajKilis  News;  Cyrus  H.  K.  Curtis, 
of  December  13  carrieil  the  announcement  the  Philadelphia  Public  Ixdger  ;  J-, 
together  with  the  letter  of  appreciation  Daring,  the  New  A'ork  Tribune;  hrert 
sent  him  by  the  board  of  management  S.  Ferguson,  the  United  Press;  F.rie  C. 
after  it  had  accepted  his  resignation.  Mr.  HopwofKl,  the  Cleveland  Plain  Di  iler; 
Ervin,  who  came  to  the  Call  as  advertis-  George  .S.  Johns,  the  St.  I-ouis  Po.st- 
ing  manager  in  1916,  became  its  editor  I'ispatch;  E.  W.  Julian,  the  Wi-tern 
later  the  same  year  and  in  1918  was  elect-  Ne"  spai)er  I’nion;  Frank  R.  Kent,  the 


George  E.  Miller,  the  Detroit 
Geoffrey  Parson,  the  New  A’ork  Frih- 
iine;  Paul  Patterson,  the  Baltimore  Sun; 
Ogden  Reid,  the  New  A'ork  Trihuiu  :  a™ 
David  E.  Smiley,  the  Philadelphia  Pu”' 


Drops  Sunday  Paper 

The  Red  Wing  (Minn.)  DaiK  Re- 
nuhlican  has  discontinued  its  Snnda  edi¬ 
tion. 


for  both  Text  and  Display 


The  illustration  showis 
the  Three  Majiazine 
Model  21  Linotype 


BOTH  TEXT  AND  DISPLAY 

On  One  Machine 


Straight  text  matter  and  display  np  to  and  in¬ 
cluding  full  36  point  can  he  set  on  one  machine 
— either  on  Linotype  Models  21,  22  or  24. 

Any  newspaper  can  now  enjoy  the  convenience 
and  economy  of  having  every  line  machine  set — 
on  Linotype  slugs.  It  isn't  necessary  to  figure  on 
keeping  the  machine  husy  on  display.  In  most 


small  or  med’um-size  papers  a  Display  Linotype 
will  clean  up  all  the  display  composition  in  a  very 
short  lime  and  will  then  he  available  f«>r  body 
mrtler  just  like  any  other  Linotype. 

Ask  the  nearest  agency  to  show  you  what  you 
can  save  by  eliminating  all  hand-composition 
waste. 


MERGENTHALER  LINOTYPE  COMPANY 


29  Ryerson  Street^  Brooklyn,  A'.  Y. 

SAN  FRANCISCO  CHICAGO  NI 

Ca>adian  Linotapk  Limited.  119  Adelaide  Street,  West,  Toboato 


Composed  entirely  on  the  Lixotypi;  in  ;he  Buds  li  series 
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Editor  &  Publisher  for  December  16,  1922 


CHARGES  MAGAZINE  SPREADS  KU  KLUX 
PROPAGANDA  AMONG  EDITORS 

Owners  of  “The  Country  Editor”  Deny  Truth  of  Published  Ac¬ 
cusation  of  New  York  World,  Though  Its  Backer  Admits 
Klan  Friendship  and  Approval  of  Principles 


p*  HARGES  of  acting  as  a  propagandist 
for  the  Ku  Klux  Klan  were  pub¬ 
lished  by  the  New  York  World  this  week 
against  a  monthly  magazine  called  the 
Country  ILditor,  recently  started  at  Rock¬ 
ville  Center,  N.  Y.,  with  Teasdale  Ran¬ 
dolph  as  editor-in-chief.  The  World 
bases  its  articles  on  K.  K.  K.  editorial 
contents  and  comment  and  alleged  rela¬ 
tionship  with  the  Klan  by  Mr.  Randolph; 
A.  Edward  Wupperman,  who  has  guar¬ 
anteed  payment  of  the  printing  bills  for 
the  Country  Editor,  and  Thomas  E. 
Geistweit,  a  salesman  for  the  Eilert 
Printing  Company,  which  prints  the  pub¬ 
lication. 

The  World  printed  fac  similes  of  an 
advertisement  inserted  by  Randolph  in 
the  Rockville  Center  Long  Island  News 
and  Owl  on  September  7,  1922,  for  “men 
of  high  moral  character  to  become  mem¬ 
bers  and  organizers  of  the  Klan,”  and  of 
a  letter  from  A.  Edward  Wupperman  to 
the  publisher  of  the  News  and  Owl.  dated 
September  6,  1922,  saying;  “Bills  for 
stationery,  printing,  typesetting,  etc.,  in¬ 
curred  by  Dr.  Randolph  in  behalf  of  the 
first  issue  of  the  Country  Editor  will  be 
paid  by  us  within  10  days  after  receipt 
of  same  at  this  office.”  The  letter  was 
written  on  the  office  stationery  of  the 
T.  W.  Wupperman  .Angostura  Bitters 
Agency.  Inc.,  14  East  46th  street.  New 
York  City,  and  signed  by  ,A.  E.  Wupper¬ 
man  as  vice-president  and  secretary. 

Mr.  Wupperman,  while  admitting  the 
authenticity  of  the  letter,  denies  it  per¬ 
tained  in  any  way  to  payment  for  the 
Klan  ad.  which  the  publishers  of  the 
News  and  Owl  say  was  inserted  by  Ran¬ 
dolph  without  their  knowledge,  while  he 
was  employed  as  a  compositor  on  their 
newspaper.  Mr.  Wupperman  denied  ever 
having  heard  of  the  ad  until  it  was  thus 
called  to  his  attention. 

The  Country  Editor  made  its  appear¬ 
ance  in  November  as  a  monthly,  styling 
itself:  “A  Forum  of  Constructive  Ex¬ 
pression  to  Promote  .American  Idrals  and 
Institutions.”  It  featured  a  special  arti¬ 
cle  entitled  “The  Ku  Klux  Klan  and  the 
Press — Friends  or  Foes?”  by  Rev.  Wil¬ 
liam  J.  Mahoney,  Imperial  Klokard  of 
the  Klan,  a  paragraph  of  which  read; 
“Viewed  simply  from  the  angle  of  pub¬ 
licity  given,  the  Knights  of  the  Ku  Klux 
Klan  owe  a  debt  of  gratitude  to  the  ed¬ 
itors  of  .America,  while  viewed  from  the 
standpoint  of  just  treatment,  the  editors 
of  -America  owe  the  Klan  a  decided 
apology.”  Under  the  heading  of  the  ar¬ 
ticle  is  a  cut  of  a  band  of  robed  Klans- 
men  mounted  on  extended  steeds  and 
bearing  an  American  flag  and  a  fiery 
cross.  The  caption  is,  “To  the  Rescue 
of  .American  Institutions.”  Under  the  cut 
is  typed;  “The  editors  of  this  magazine 
maintain  a  neutral  attitude  on  the 
Knights  of  the  Ku  Klux  Klan,  but  since 
the  matter  is  one  of  widespread  interest 
it  has  decided  to  publish  a  series  of  arti¬ 
cles  setting  forth  various  phases  of  the 
activities  of  the  Klan  in  different  parts 
of  the  country.” 

.After  the  close  of  the  article  is  the 
following  editorial  comment;  “We  are 
commencing  to  admire  the  Klan  for  the 
enemies  it  has  made.  Watch  for  our  next 
issue.” 

In  the  December  number,  or  “second 
achievement,”  as  it  is  styled,  is  another 
feature  article  on  the  Klan  entitled  “Does 
America  Need  the  Ku  Klux  Klan?”  by 
Fred  L.  Savage,  Imperial  Nigbt  Hawk 
and  Chief  of  Staff  to  the  Imperial  Wiz¬ 
ard.  He  says  the  country  does,  and  that 
the  number  of  Klansmen  is  fast  approach¬ 
ing  the  million  mark.  With  the  article  is 
a  cut  depicting  sturdy  workmen  and  a 
band  of  Klansmen  ‘riding’  them  away 
from  the  Capitol  in  Washington.  The 
.American  flag  has  been  planted  on  tbe 
side  of  the  Klansmen  and  the  workmen 
are  depicted  carrying  an  I.  W.  W.  ban¬ 
ner. 

In  the  same  number  are  articles  on 


“VV'hat  HapiK,‘ned  in  Oregon,”  where  it 
was  stated  the  people  voted  with  the 
Klan.  and  one  on  the  Knights  of  Colum¬ 
bus,  both  signed  “by  the  Editor.” 

The  World  also  says,  it  learned,  that 
the  printing  of  the  Country  Editor  was 
arranged  with  the  Eilert  Printing  Com¬ 
pany,  No.  318  West  39th  street,  New 
York,  by  Thomas  E.  Geistweit,  a  sales¬ 
man,  and  that  Klan  circulars,  sent  to  girls’ 
schools  extolling  the  organization  and 
asking  for  gentlemen  members,  called 
for  response  to  Times  Square  Post  Of¬ 
fice,  Box  No.  217,  which  was  rented  by 
Geistweit,  who  lives  at  Montclair,  N.  J. 

Besides  Messrs.  Randolph’s  and 
Wupperman’s  connections  with  the  Coun¬ 
try  Editor,  Walter  Kutzleb,  81  Fulton 
street,  New  York  City,  is  president  of 
the  Country  Editor  Publishing  Company, 
but  he  is  not  connected  in  any  way  in 
Klan  activities,  as  far  as  can  be  learned. 
Mr.  Kutzleb  has  been  New  York  agent 
for  the  Russo-Chinese  Bank;  a  member 
of  the  banking  firm  of  H.  B.  Hollins  & 
Co.,  which  failed  in  1913;  president  of 
the  Organic  Salt  &  Acid  Company  and 
connected  with  other  business  enterprises. 
The  Country  Editor  carries  the  address 
of  Mr.  Kutzleb  as  its  New  York  office, 
but  calls  there  for  Mr.  Randolph,  the  ed¬ 
itor,  were  referred  to  the  office  of  the 
J.  W.  Wupperman  .Angostura  Bitters 
-Agency,  Inc.,  14  East  46th  street,  where 
his  editorial  office  is  actually  located,  he 
said,  instead  of  at  Rockville  Center,  its 
published  address. 

Messrs.  Kutzleb,  Randolph  and  Wup¬ 
perman  all  emphatically  denied  to  Editor 
&  Publisher  that  they  are  members  of 
the  Klan  or  that  the  Country  Editor  is 
an  organ  of  the  Klan  or  has  any  con¬ 
nection  whatever  with  that  or  any  other 
.secret  organization.  They  said  the  arti¬ 
cles  on  the  Klan,  “like  the  article  on  the 
Knights  of  Columbus,  is  published  for  the 
purpose  of  throwing  light  on  a  subject 
that  is  at  present  occupying  public  atten- 
tion.” 

“I  am  president  of  the  Country  Editor 
Publishing  Company,”  said  Mr.  Kutzleb. 
“and  I  would  not  permit  its  policies  to 
be  governed  by  religious,  class  or  race 
prejudices.” 

In  a  statement  to  Editor  &  Publisher. 
Mr.  Wupperman  said;  “I  guaranteed 
Dr.  Randolph’s  printing  bill  because  I 
believed  in  him  and  his  enterprise.  Talks 
on  the  Klan  have  been  given  at  my  apart¬ 
ment,  but  I  am  not  a  member  of  tbe 
Klan  and  have  no  intention  of  becoming 
one.  I  have  no  official  connection  with 
the  Country  Editor.” 

-At  the  same  time,  Mr.  Wupperman 
gave  the  New  York  World  a  signed 
statement  admitting  a  friendly  interest  in 
the  Klan,  saying  “that  he  obtained  the 
Klan  articles,  appearing  in  the  Country 


First  in  Home 
Ownership 

Of  the  twenty-five  largest 
cities  in  the  United  States,  Balti¬ 
more  ranks  first  in  home  owner¬ 
ship,  62  per  cent,  of  the  homes 
in  the  city  being  owned  by  the 
families  occupying  them. 

And  into  the  great  majority  of 
these  homes,  located  in  every 
section  of  the  city,  the  Sun- 
•aoers — morning,  evening  and 
.unday — are  ready  to  carry 
your  message,  for 

Everything  in  Baltimore 
Revolves  Around 

SUN 

Evening  Sunday 


Eiditor,  for  Mr.  Kutzle  and  offered  to 
get  genuine  Klan  articles’  for  any  reputa¬ 
ble  publishers  at  very  reasonable  rates.” 
He  starts  off  by  saying  he  is  not  a  mem¬ 
ber  of  the  Klan  and  does  not  intend  to 
become  a  member,  and  later  in  the  same 
statement  says ;  “Some  day  I  may  try 
to  become  a  member  if  they  will  have 
me.” 

The  formal  statement  of  Mr.  Wupper¬ 
man  follows; 

_  "I  am  not  a  member  of  the  Knights  of  the 
Ku  Klux  Klan,  have  never  been  a  member 
and  do  not  intend  to  become  a  member.  I 
have  a  friend  who  is  a  Klansman,  a  Kleagle  I 
think  he  calls  himself,  and  I  arranged  with 
him  to  give  a  talk  on  the  Klan  last  summer 
at  my  apartment,  57  West  75th  street.  New 
York.  It  was  so  entertaining  and  instructive 
that  I  repeated  it  on  several  occasions.  Many 
of  my  friends  were  present,  including  a  judge, 
several  physicians  and  lawyers,  two  or  three 
clergymen  and  a  quite  prominent  banker  and 
financier.  My  friend  also  invited  some  people. 
I  tried  to  arrange  a  similar  meeting  at  my 
mother's  apartment  in  81st  street,  but  it  was 
a  stormy  night  and  only  three  persons  attended. 

“The  discourse  was  very  interesting.  The 
speaker  disclaimed  any  purpose  to  sow  discord 
.among  people  of  different  religions  or  races, 
and  altf>gether  it  seemed  to  me  that  it  might 
be  a  very  useful  organization.  My  friend 
told  me  that  nobody  ever  became  a  member 
of  the  Klan  as  a  result  of  these  meetings,  but 
I  am  sure  everybody  enjoyed  the  talk  and 
especially  the  costume,  which  is  very  im¬ 
pressive  and  lends'  an  air  of  mystery  to  the 
occasion. 

"You  would  be  surprised  if  I  mentioned  the 
names  of  two  or  three  s-ery  prominent  per¬ 
sons  who  attended.  I  think  if  more  people 
would  held  these  meeting  there  would  be  less 
violent  criticism  of  the  Klan.  .A  good  deal  of 
this  Ku  Klux  talk  is  very  childish.  I  should 
ue  gla(^  to  arrange  for  meetings  at  private 
homes  if  any  one  is  interested.  It  should  be¬ 
come  quite  a  fad  this  winter  among  fashion- 
r.ble  peojde. 

“Many  of  my  close  friends  are  Roman  Cath¬ 
olics  and  Jews,  and  I  can  assure  them  that 
there  is  nothing  said  at  any  of  these  meetings 


that  reflected  on  any  race  or  creed.  In  fact 
there  were  Roman  Catholics  and  Jews  present 
and  there  was  crnsiderable  discussion  bark 
and  forth.  Some  of  my  first  cousins  are 
Roman  Catholics  and  I  am  on  most  affectionate 
terms  with  them. 

“The  main  topic  of  these  talks  was  broth¬ 
erly  love  and  1  den’t  see  why  any  Jew  or 
Roman  Catholic  sha.uld  not  subscribe  to  their 
principles.  Perhaps  there  will  be  Klans  later 
on  that  will  admit  even  colored  people.  W  hy 
should  not  every  good  citizen  be  at  heart  a 
Klansman,  if  all  that  is  meant  is  brotherly 
love?  Some  day  I  may  try  to  become  a 
member  if  they  will  have  me. 

“There  is  a  magazine  called  The  Countr>- 
Editor,  published  by  a  hanker,  Walter  Kutzleb, 
at  81  Fultem  street.  New  York.  This  puUi- 
ration  carries  an  article  on  the  Klan  in  its 
current  issue,  written  by  the  Chief  of  Staff  to 
the  Imiierial  Wizard.  Everybody  interesti-d 
in  the  Klan  shruld  read  this  article.  I  w.is 
instrumental  in  getting  it  for  Mr.  Kutzleb  and 
it  gives  a  splendid  idea  of  the  Klan.  Mr. 
Kutzleb  is  of  foreign  birth,  so  no  one  can 
accuse  him  of  being  a  Klansman.  Moreover, 
he  carries  an  article  on  the  Knights  of  Colum¬ 
bus  in  the  same  issue.  .If  a  lot  of  people  who 
are  shouting  against  the  Klan  would  read  The 
Ci-untry  Editor,  th^  would  get  a  shock. 

“I  think  magazines  should  publish  more 
articles  like  this.  It  is  good  business.  It 
helps  sell  the  paper.  I  can  get  genuine  Klan 
articles  for  any  reputable  publishers  at  very 
reasonable  rates.” 

Teasdale  Randolph,  editor-in-chief  of 
the  Country  Editor,  told  Editor  &  Pub¬ 
lisher  that  he  had  worked  in  practically 
all  parts  of  the  United  States,  chiefly  as 
a  free-lance  and  that  at  one  time  he  had 
owned  a  weekly  society  paper  published 
in  the  North  Side  of  Chicago.  This, 
he  said,  he  sold  to  Mr.  Oliver,  the  inven¬ 
tor  of  the  Oliver  typewriter,  for  his  son. 
Mr.  Oliver  junior  later  disposed  of  the 
paper.  Last  spring  Dr.  Randolph  went 
to  Rockville  Center,  N.  Y.,  and  worked 
as  a  compositor  for  the  Acorn  Pub¬ 
lishing  Company.  He  said ; 

(Continued  on  Page  26) 


News ‘Is 


[OT  so  long  ago  COPY 
was  the  advertiser’s 
chief  consideration.  Given  a 
strong  piece  of  copy  he,  like 
Archimedes  and  his  lever, 
set  out  to  move  the  world, 
but  the  old  Greek  philos¬ 
opher  demanded  in  addition 
to  his  lever  a  strong  prop.  Today  adver¬ 
tisers  are  realizing  that  without  the  right 
medium,  or  prop,  their  copy  is  all  for  naught. 

The  question  of  medium  is  becoming  even 
more  important  than  copy.  In  Detroit  it  is, 
however,  the  least  puzzling  problem.  The 
Detroit  medium  is  The  News,  with  more 
than  280,000  week  day  circulation  and  over 
240,000  Sunday  circulation  that  blankets  the 
city,  practically  duplicating  all  competing 
circulation  and  offering  a  large  exclusive 
circulation  reached  by  no  other  paper. 

Considering  the  phenomenal  prosperity 
and  unusual  employment  conditions  of  De¬ 
troit  and  the  fact  that  a  copy  of  The  News 
reaches  every  4.9  unit  of  population,  it  offers 
advertisers  the  most  unusual  opportunity  of 
any  newspaper  in  the  United  States. 


The  Detroit  News 

Largest  circulation  Daily  and  Sunday  in  Michigan 
"Alutayt  in  tha  Land" 
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“OHIO 

FIRST” 

Ohio  is  one  of  the  greatest  producing  states  in  the  Union  and  is  also  one  of 
the  leading  territories  in  buying. 

Many  national  advertisers  have  made  “try  out”  campaigns  in  the  State  of 
Ohio,  and  have  demonstrated  that  it  was  a  field  for  sure  and  quick  results. 

Ohio  buyers  are  keen  in  their  perception  of  values,  and  ready  and  willing 
to  buy  at  a  moment’s  notice. 

National  advertisers  often  wonder  at  the  unusual  response  to  their  cam¬ 
paigns  in  Ohio  first  newspapers — the  list  printed  below. 

Ohio  merchants  never  wonder  at  it.  They  know  that  well-directed  sales 
campaigns  backed  by  careful  advertising  in  this  list  of  publications  will 
always  get  results. 

Because  OHIO  people  are  FIRST  to  buy  and  last  to  turn  your  product 
down  if  it  has  merit. 

These  Ohio  daily  newspapers  co-operate  and  the  merchants  who  use  them 
to  sell  your  merchandise  will  co-operate  with  you  in  merchandising  your 
product. 

HERE  IS  THE  REAL  LIST— FIRST  IN  OHIO 


Circula* 

2,500 

10,000 

tion 

lines 

lines 

*  *  Akron  Beacon  Journal . 

...(E) 

35,785 

.10 

.10 

**  Akron  Time*  . 

...(E) 

21,416 

.06 

.06 

**  Akron  Sunday  Times . 

. . . (S) 

21,439 

.07 

.07 

tBellefontaine  Examiner . 

...(E) 

4,536 

.0179 

.Cl  79 

fCincinnati  Enquirer  . 

(MAS) 

72,270 

.17-.35 

.17-.35 

tColumbu*  Dispatch . 

...(E) 

75,116 

.15 

.14 

Columbus  Dispatch . 

. . . (S) 

74,654 

.15 

.14 

Columbus,  Ohio,  State  Journal 

...(M) 

50,124 

.12 

.13 

Columbus,  Ohio,  State  Journal 

l...(S) 

29,206 

.12 

.13 

Conneaut  News  Herald . 

...(E) 

3,094 

.017 

.0179 

tDover  Daily  Reporter . 

. . . (E) 

4,537 

.02 

.02 

flronton  Irontonian . 

...(M) 

3,170 

.0179 

.0179 

tKenton  Democrat . 

. . . (E) 

2,400 

.014 

.014 

Circula- 

2.500 

lO.OOC 

tion 

lines 

lines 

*Lima  News  and  Times-Democ’t  (EAS) 

16,083 

.07 

.05 

'Lima  Republican-Gsmette  .  .  . 

. .  (MAS) 

10,270 

.035 

.035 

^Middletown  Journal  . 

. (E) 

5,117 

.025 

.025 

tNewark  American-Tribune 

. (E) 

6,890 

.025 

.025 

fPortsmouth  Sun  and  Times .  .  . 

.  .  (MAE) 

16,481 

.06 

.06 

fPortsmoutk  Sun-Times . 

. (S) 

11,140 

.04 

.04 

tSteubenville  Gasette . 

. (E) 

4,952 

.025 

.025 

"Toledo  Blade . 

. (E) 

100,317 

.27 

.25 

tToronto  Tribune  . 

. (E) 

1,096 

.011 

.011 

"Youngstown  Vindicator  ... 

. (E) 

24.787 

.07 

.07 

"Youngstown  Vindicator  .  .  . 

. (S) 

24,351 

.07 

.07 

Government  Statement,  April  1,  1922. 

*'A.  B.  C.  Publisher’*  Statement,  April  1,  1922. 
**A.  B.  C.  PublUher’s  Statement,  October  1,  1922. 
tGovemment  Statement,  October  1,  1922. 
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MAY  REVISE  THE  LAWS 
ON  TRADE  MARKS 


Literary  and  Art  Copyrights,  Wireless 
Communications  and  Law  Codifi¬ 
cation  on  Program  of  1923 
Pan-American  Conference 


\\  .\>iiixt;Ti)N.  1),  t'..  Dec.  12 — Tile 
j-overniiiii  Iniard  of  the  Pan-Aniericaii 

I'liioii.  at  a  meeting  held  DecenilieT  6, 

adoined  the  followinn  program  for  the 
1‘ifth  International  Conference  of  .Xtneri- 
can  States  (  l-'ifth  I’an-.\inerican  Confer¬ 
ence  )  which  will  meet  at  Santiajjo,  Chile, 
heyinnin^  March  25,  1925: 

I.  ( '■  ratu  II  of  the  ncti<  n  taken  by  the 
I  aitici]  .tt'iiL’  Cfi  ntnes,  sTtui  ot  tiu*  application 
in  each  couiitr>  t*f  the  c*»nventit>ns  and  rest  in' 
til  n*-  tt!  1  reviiiiis  |»an  Xmernan  (  Miifereiues, 

\  with  's’ t c  al  reference  to  the  c  lu^tntion  c«  n 

rernii\;4  tra«le  marks,  ami  the  c<  nventi'  n  on 
literary  ami  artistic  cojiyriKht,  '•i^netl  at  HMem  s 
Aires.  Aii«nM  1**.  I'nn. 

II.  *  tr«:anizaii«»n  of  the  l*a:i  American  rnitm 
Oh  the  bas's  of  a  ctnuenthm,  in  accordance 
with  thr  res- Intii  n  a*lopted  by  the  nrih  I'an 
Anu  ican  Ctnference  at  ruenos  A  re.s.  Aujiust 
11.  l^lii. 

III.  Ctnisiderati*  n  of  the  results  acetnn 
plished  by  the  toiiKres^  of  Jurists  which  nu*t 
at  Ki-'  Ue  Janeiro  with  respect  to  the  ciMbhca- 
tion  <.f  inteinatii  nal  law. 

I  >  Measures  tlc'-i^rned  K-  prevent  tl:c 
I>r«.*‘'i!;ati' n  of  infecti«)us  flise.ise.s,  with  si  ec  al 
referm.e  to  the  recomn.eiulatu  ns  jf  the  In  er 
nat’onal  Sanitary  Conferences. 

\.  I’iiii  American  ayjreement  t»n  tlie  laws 
anil  reifclatii  ii"  concerninif.  and  ct»-i  peration  in 
the  imi'rovement  <*f  the  facilities  i«f,  conunrni- 
catii  n  <  p  icean  and  l  in  1  ami  in  tlie  rir. 

1.  In'i  roviTnent  of  i  ctan  transpoi tatiim 
taeditie**. 


diseases  of  cattle.  Oryani^eil  effort  for  inter¬ 
change  cf  useful  plants  and  si'tds. 

I\.  f'onsideration  of  iveasures  tending  to¬ 
wards  closer  ass(»ciation  of  the  Kepublicf  f»f 
the  .Xmcrican  (\ntinenl  with  a  view  if  pro- 

tin%  c  mmi  n  interests. 

X.  Consideration  i  f  the  l»est  means  to  kInc 
wider  atiplication  to  the  principle  of  the  judicial 
or  arbitral  settlement  of  disputes  lietweeii  the 
Republics  of  the  American  ('oiitinent. 

\I.  Consideration  if  the  best  means  to 
1  ro.Tiote  the  arbitration  of  cimmercial  disputes 
betwten  nationals  of  different  countries. 

XII.  ('onsitleratioii  of  the  reduction  ami 
limilatton  of  military  and  naval  e\iH*nditnres 
1  n  s  me  just  and  practicable  basis. 

XIII.  ( 'onsiileratii.n  if  star  lartli/inR  of 
university  curricula  and  mutual  recognition  of 
the  validity  of  professional  degrees  among  the 
American  Rnniblics. 

\IV.  Consideration  of  the  rigirs  of  aliens 
residtnl  within  the  jurisdiction  if  any  if  the 
American  Keputdics. 

\\'.  (  onsideratii  n  of  the  status  of  children 

of  foreiyneis  Imrii  within  the  juris  lictioii  of 
any  of  the  Ainerictin  Republics. 

N  i  l.  I  c  iisideraiion  of  the  questions  arising 
oil  if  ;;n  eiicn  acliment  by  a  mm  American 
lower  cn  the  rights  if  an  American  nation. 

XN’II.  The  formulation  of  a  plan  hy  which, 
wiili  the  appioval  of  the  scholats  an  I  investi 
Kail  rs  in  the  several  countries,  ap]>ro\imately 
r.nifcrm  im  iis  mav  he  use.l  hy  the  govt*rn- 
nietils  if  the  Americas  fi  i  protectiim  if  those 
rrcheological  and  other  records  needed  in  con¬ 
struction  of  an  adeipiate  American  history. 

X\  II!.  Ccnsiileration  of  measures  adapU'd 
to  secure  the  progressive  diminutii  n  in  the 
consvinptiin  if  alci  holic  beverages. 

XiX.  b'uti  re  ci  nference*'. 


KIRKSVILLE  DAILIES  MERGED 

Swain,  Exprezi  Publisher,  Buys  News — 
Consolidation  January  1 


A.B.C.  MEMBER  CHANGES 
ARE  .ANNOUNCED 


Includes  Twelve  New  Newspapers — 
Two  Papers  Are  Suspended — 
Seven  Dailies  Apply 
for  Admission 


The  new  members  inclinles :  Xewspa- 
its  Decemlier  bulletin  announces  a  num- 
!>er  of  membersbii)  changes  which  were 
approved  at  the  recent  meeting  in  Xew 
^'ork  of  the  lK)ard  of  directors. 

'I'he  new  memlRTS  include :  Newspa¬ 
pers — 'I'he  .Monmouth  (111.)  .\tlas,  the 
Hoston  Christian  Science  Monitor,  the 
Watertown  (\.  Y.)  Standard,  the  (Jr- 
lando  (I-la. )  Rei>orter-Star,  the  h'resno 
(Cal.)  Herald,  l.e  Hien  Public,  Three 
Rivers.  Que. ;  the  .\marilk)  (Tex.)  News, 
the  Knoxville  (Tenn. )  News,  the  Wauke- 
).'an  (111.)  News,  the  Detroit  Polish  Iktily 
Record,  and  the  llrocton  (Mass.)  Times. 
-Xdvertisinn  agents — Rali)h  11.  Jones. 
Cincinnati.  lUisiness  publications — The 
Chica);o  liuhistrial  h'.n.nineer.  Local  adver¬ 
tisers — Lee  Lewis  Furniture  Company. 
Wichita.  Kans. ;  W'ichita  .lutomohile 
Company,  Wichita.  Kans.;  Imperial  .Mill¬ 
ing  Company.  Wichita,  Kans.;  Sni!th- 
McKay  Motor  Com])any,  Wichita.  Kans.; 
Pi)'Hly-Wi)’gly.  Wichita.  Kans..  and  L. 
R.  Dumbcll  Company,  Wichita.  Kans. 

The  new  applicants  for  membership  in¬ 
clude:  Newspa|)er.s — The  L'resno  ('Cal.) 
Pee.  the  Centralia  (Wash.)  Chronicle, 
the  Iviid  (Okla. )  I''ai>le.  the  .MhiKiueniue 
(N  M.)  Journal,  the  Peacon  (N.  V.) 
journal,  and  the  Knid  (Okla.)  News. 
Magazines — Peantifnl  Womanhood.  New 
York,  and  Nation’s  Pusiness,  ^^'ashin!^- 


ton.  Pusiness  publications — The  Baker's 
Review,  New  York;  the  Candy  Factory, 
Chicaijo;  Candy  &  Ice  Cream,  Chica.io; 
the  Candy  Joblter,  Chicago,  and  Man.ii*e- 
ment  Fngineering.  New  York. 

The  following  memlK-rship  was  c.in- 
celed  :  Orchard  &  P'arm,  Los  .\ngi  les ; 
cancellation  automatic,  as  the  puhlicutiun 
is  out  of  existence. 

The  memberships  of  LuiiiIrt.  Chicago, 
and  the  National  Lumber  Merchant, 
Chicago,  were  consolidated,  as  these  pul>- 
lications  were  consolidated  on  Novemlier 
10  under  the  name  of  Lumber. 

The  list  of  publications  droppe<l  from 
the  Pnreaii  includes:  L'lndeiH*ndent.  I'all 
River,  Mass.;  Rue  Mctdcrne,  Mont¬ 
real;  the  Marine  Journal,  New  York, 
and  the  Yale  Record,  New  Haven.  Conn, 

"I  he  publications  which  have  resigned 
from  the  Pureau  are  the  .\merican  Co¬ 
operative  Journal.  Chicago;  .\ssociaUil 
.\dvertising.  New  ^’ork ;  .McRae’s  Phie 
Po(>k,  Chicago;  the  Wyoming  Stockinan- 
I'arnier,  Cheyenne,  and  Fx])ort  (four 
editions).  New  York. 

'I'he  susiH’Usions  from  meml)ershi])  are 
the  Peoria  (Ill.)  Star  and  the  Newark 
( -N.  J. )  Ledger. 

The  .Motion  Picture  Classic,  Pro<iklyii, 
N.  Y..  has  changitl  its  name  to  Classic. 

Big  Omaha  Broadcasting  Station 

.'\  5L3  watt  radio  broadcasting  .station 
is  to  he  erected  nixni  the  rcKif  of  the 
Woodmen  of  .Imerica  Iniilding  in  Omaha 
to  1r'  used  for  matters  of  general  civic 
importance  such  as  market  reports  and 
ChamiR-r  of  Commerce  programs.  This 
was  decided  at  a  recent  meeting  of  JO 
business  men  and  $1().(K)()  is  now  being 
raised  to  etpiii)  the  station.  The  station 
will  have  a  range  of  l.L'KI  miles. 


.'.  ’l')-.i-  Iiitt  r  (  (itifim  nt.il  U.Tilroa  l  a:ul 

rii  tiir  tr.in>i«'rtatii  n. 

IVliiy.  laws,  :  11(1  remilati  ns  ckucitii- 
inv.  comiiu rt-ial  aircrail:  ilic  ;.tl\ i-ahility  i  an 
iiitei  iiatidi  al  teclin.cal  o  iiimis-iiin  <  n  tin-  li 
calii.n  I'f  slatiilari!  lanlinif  I'laii--.,  tlir  Ic- 
trriiiiiiatum  it  aerial  routes  and  the  formulation 
of  'peeial  c'.’sti  ms  pr  cedun  Itr  airiralt. 

4.  Co  operation  of  the  (ios'ernnients  of 
the  .Vtreric.an  Keinildics  in  reference  to  all 
Idnds  of  wirijc-s  eommunieatioti  in  .\merica: 
and  hy  means  of  aiireemtnS  f- r  its  reitnla.tioii. 

\  1.  Co-oi-erati  ti  w  ith  re-i  ei't  to  the  super¬ 
vision  of  n:ercliandise  cnieiiin!  into  intirna- 
tio-nl  C(  nimirce. 

1.  The  nniformitv  of  enston  s  rcijtd.ations 
and  1  roevdnre. 

2.  The  ntiifoimity  of 's!iipi>iii;{  and  insur¬ 
ance  dccumciitation. 

.1.  The  iinif,.rmity  if  i  i  inciples  and  in¬ 
terpretation  of  maritime  law. 

4.  The  uniformity  ot  iiomenelatnre  fi  r 
the  classitication  of  merch.andise. 

.'.  I'tiif  irm  parcels  i>ost  oroieduic  and 
consideration  of  the  I’an  .\nicricaii  Parcel  Post 
Cl  nvcntii  n. 

6.  .Xdvisahility  of  adoptini;  conventh  ns 
in  order  to  make  effective  Resolution  .W'll. 
vitid  h>  the  Si  con  1  Pan  .\merican  pinancial 
Congress,  which  assemhlcd  at  Washinitton  in 
Jan.iary.  lojil.  The  reS'dution  referred,  t 
above  is  the  filliwing:  RKS<  tl.'  Kl),  Tha*. 

it  heini;  in  the  interest  i  f  all  nations  that  there 
should  he  the  widest  jsissihlc  distribution  o: 
raw  noatcrial'.  the  imia>rtatioti  of  such  mate¬ 
rials  into  any  country  should  not  he  prevented 
I  y  prohihitive  iluiies. 

\’ll.  Measures  for  the  simplificatiton  if 
|iassi»)rts  and  aduptii  n  of  stan  lard  form. 

VIII.  Coc|icr.ation  in  the  stu'ly  of  agri¬ 
cultural  iroblcms.  L'nifoimity  of  agricultural 
statistics.  Co-operatirn  in  the  eliminatnn  cf 


Ciintract.s  Lave  just  Ir-vii  signed  hy 
I-’..  K.  Swain,  puhli.shcr  of  the  Kirksviilv 
Daily  Fxiircss,  atid  C.  C.  Howard,  pith- 
lisluT  of  the  Kirksvillc  (Mo.)  Daily 
-News,  under  which  Mr.  Swain  purchases 
the  News,  taking  possession  January  1. 
-Mr.  Howard  is  ])Ianning  to  re-enter  the 
newspaper  husitiess  in  California.  .Nego¬ 
tiations  have  been  under  way  for  several 
weeks  for  this  purcha.ie  and  consolidation, 
the  movement  having  the  supixirt  of 
Kirksvillc  advertisers.  Kirksvillc  busi¬ 
ness  and  professional  men  have  signed  an 
agreement  not  to  snitport  any  other  daily 
new'paper  in  Kirksvillc. 

'I'he  con.solidated  jtaper  probably  will  he 
known  as  the  Kirksvillc  Daily  Fxjiress  & 
News.  'Fhe  two  plants  will  he  moved  to 
the  building  now  occupied  by  the  I'.x- 
press.  but  much  of  the  News  ecjnipment 
will  he  sold. 

Mr.  Swain  was  a  reiMirter  on  the  Roch¬ 
ester  (N.  Y.)  Herald  and  St.  Louis 
Cilohe- Democrat,  a  copy-reader  oil  the 
P:)st- Dispatch  and  night  editor  of  the 
St.  Louis  bureau  of  the  .\ssociated  Press. 
He  has  Ir-cu  publisher  of  the  Kxpress 
for  11  years.  Mr.  Howard  had  published 
newspapers  in  the  cities  of  Kirksvillc. 
Columbia  and  -Macon  prior  to  returning 
to  Kirksvillc  as  owner  of  the  News  si.x 
years  ago. 


New  Equipment  in  Jersey  City 

The  Jersey  City  (N.  J.)  Journal  has 
added  two  Intertype  slug  casting  ma¬ 
chines  to  its  composing  room  equipment. 


What  Cincinnati 
merchants  do 

Because  Cincinnati  is  located  in  the  cen¬ 
ter  of  a  thickly  populated  district,  quickly 
served  by  numerous  traction,  railway  and 
street  car  lines,  it  is  an  “afternoon  circulation” 
city. 

.During  the  year  1921  the  leading  department 
stores  of  Cincinnati  used  5,514,237  lines  of 
display  advertising  in  the  two  afternoon  papers. 
4,434,136  lines  cf  this  space  were  used  in  the 
TIMES-STAR! 

This  is  dominating  four  to  one,  indicating  un¬ 
questioned  leadership  for  the  TIMES-STAR. 

This  must  prove  that  the  TIMES-STAR 
reaches  the  best  people  in  Cincinnati — and 
reaches  them  regularly,  day  after  day  through 
the  year. 
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'I'he  ( )tta\va  ((-’anada)  Weekly  News 
is  the  l  ew  paper  tliis  week. 

Furnished  full  page  matrices,  black  alone,  black  and  red,  an'l 
black  and  three  colors;  or,  as  the  first  page  of  a  printed 
comic  section. 


HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


Such  a  dominating  medium  makes  definite 
and  tangible  results  a  certainty  for  the  adver¬ 
tiser.  Both  local  and  national  advertisers  have 
preferred  the  TIMES-STAR  for  the  past 
fifteen  years. 


QNCINNATI  TIMES  SIM 

CHARLES  P.  TAFT,  Publisher  C.  H.  RBMBOLD,  Martager 

Member  of  Audit  Bureau  of  Circulations 
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“THE  PRESS  CONGRESS  OF 
THE  WORLD  IN  HAWAII" 

Edited  by  Dean  Williams,  School  of  Journalism,  University  of  Missouri,  President  of  the  Congress. 
605  pages  (about  300,000  words).  Cloth  binding,  with  title  gold  stamped.  Price  $5  Post  Free. 


NOW  ON  DISTRIBUTION 

Throughout  the  World 

This  volume  is  a  full  and  complete  record  of  the  historic  proceedings  of  the  Press  Congress  of 
the  World,  held  in  Hawaii  in  October,  1921,  At  this  (Congress,  representatives  of  the  Press 
from  all  quarters  of  the  globe  attended  and  discussed  frankly  their  own  problems  and  questions 
common  to  all  newspaper  interests.  This  book  reports  all  the  discussions,  but  in  many  other  ways 
also  makes  such  an  appeal  by  reason  of  its  intimate  approach  to  the  production  of  newspapers  that 
it  is  emphatically  a  work  to  be  owned,  for  reference,  and  prized  by  every  newspaper  man. 

As  only  a  limited  edition  is  available,  orders  should  be  placed  at  once. 


“The  Press  Conf^ress  of  the  World  in  Hawaii”  is 
edited  by  I)ean  Walter  Williams,  Director  of  the 
School  of  Journalism  of  the  University  of  Missouri, 
who  is  President  of  the  Congress,  and  is  produced 
under  the  direction  of  the  (Governing  Committee  of 
the  Congress. 

It  is  beautifully  printed  and  bound — an  examjile 
of  the  highest  ctevelopments  in  tyjiography,  jirint,  and 
binding. 

It  is  jirofusely  illustrated  with  special  j)hotogra])hs 
of  President  Harding  (Hon.  President  of  the  Press 
Congress),  Congress  Officers,  and  Delegates,  and 
scenes  in  the  Ilawaiian  Islands  taken  during  the 
Congress. 

The  literary  contents  include  a  Foreword  by  the 
President  of  the  United  States,  and  a  .sj)ecial  mes¬ 
sage  to  the  ('ongress  dealing  with  the  interest  and 
f»bligation  of  the  jiress  of  the  world  in  international 
affairs — a  foreword  not  heretofore  published.  This  con¬ 
tribution  by  President  Harding  is  one  that  will  proba¬ 
bly  be  quoted  throughout  the  world  for  its  importance 
and  significance. 

The  proceedings  of  the  Congress  are  given  in 


full,  as  stenograjihically  reported,  and  herein  are 
treated  (piestions  of  immediate  and  iiermanent  value 
to  all  interested  in  journalism. 

Notable  a<ldresses  and  pajiers,  with  messages  from 
journalists  in  many  countries,  describe  jiress  con- 
diti<»ns  in  every  (juarter  of  the  globe.  This  feature  of 
the  volume  will  be  found  of  high  value  to  every 
student  of  journalism,  and  to  every  student  of  worhl 
affairs,  as  well  as  t«)  men  and  women  engaged  in  the 
profession  of  journalism. 

'I'he  account  of  the  visit  of  the  I’ress  Congress  dele¬ 
gates  and  their  Island  trip  is  written  by  Howard  D. 
Case,  of  Honolulu,  and  is  a  fascinating  chajiter  of 
Hawaiian  .scenes  and  conditions,  as  interesting  to  those 
w  ho  know  Hawaii  only  by  repute  as  to  those  who  have 
seen  its  beauties  for  themselves. 

The  book  contains  60.s  pages  (size  9  by  6  in.)  of 
3fX).(XX)  words — in  all  a  uniipie  record  of  a  unique 
Congress,  a  book  that  shouhl  find  an  h(»n«»red  place 
in  the  library  of  every  newsjiaperman  and  woman  in 
the  country.  It  is  part  of  the  history  of  journalism. 

Price  jjost  free.  Orders  shouhl  be  sent  at  once. 


To  MR.  JAMES  WRIGHT  BROWN  (Secy.-Treas.)  ORDER  FORM. 

1117,  W  orld  Building.  New  York  City,  U.  S.  A.  '  ' 

Enclosed  remittance  money  order  for  S.^.CM).  Please  send,  postage  prepaid,  one  copy  of  the  hook,  “THE 
PRESS  CONGRESS  OF  THE  WORLD  OF  HAWAII.”  addressed  as  helow: 


PLEASE  WRITE 
PLAIMY 


.Address 


Send  Check  or  Money  Order  Today  as  the  Supply  is  Limited 
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LATIN  AMERICAN  ADVERTISING  TRAPS 
FIRMS  IGNORANT  OF  COUNTRIES 


Trade  Awaits  Americans  Who  Study  Peculiar  Tastes  of  Each 
Nation,  Says  Aug'hinbaugh’s  New  Book — Black  Sheep’s 
Mail  Order  Number  Holds  Many  Laughs 


By  JAMES  MELVIN  LEE 

l>irector,  Ucijartmcnt  of  Journalism,  New  York  L'niversity 


A  1 TENTION  has  been  repeatedly 
called  in  this  department  to  the 
fact  that  “it  is  the  taste  of  the  fish  and 
not  that  of  the  angler  that  determines  the 
fait.”  This  fact  is  stressed  in  “Advertis¬ 
ing  for.  Trade  in  Latin-America”  by  Wil¬ 
liam  E.  Aughinbaugh — (Century  Com¬ 
pany).  To  reach  the  trade  successfully 
in  South  America,  the  advertiser  simply 
must  know  the  peculiar  taste  of  the  in¬ 
habitants  of  the  various  countries.  These 
are  well  set  forth  by  Mr.  Aughinbaugh, 
who  is  the  foreign  export  editor  of  The 
New  York  Commercial.  The  book  must 
be  judged  by  the  standards  which  obtain 
in  Latin-America  rather  than  by  the 
standards  commonly  accepted  for  the  sis¬ 
ter  continent  in  the  North.  The  appendix 
contains  possibly  the  best  directory  of 
Latin-American  publications  ever  printed. 
This  one  feature,  alone,  is  worth  the  price 
of  the  book. 

*  *  * 

P^\’ERY  advertising  man  who  wants 
a  good  hearty  laugh  should  “round 
up"  a  copy  of  the  Black  Sheep.  Get  the 
special  mail  order  number.  All  that  is 
necessary  is  to  fill  out  a  coupon  and  send 
it  to  the  Ethridge  Company,  203  South 
Dearborn  street,  Chicago — or  if  you  live 
along  the  Atlantic  coast,  to  the  same 
company  at  25  East  26th  street.  New 
York  City.  In  all  the  years  I  edited 
Judge,  I  never  put  out  an  issue  which 
was  half  so  clever — neither  did  my  com¬ 
petitors. 

I  have  always  maintained  that  no  dou¬ 
ble  page  spread  of  The  National  Cash 
Register  in  the  Saturday  Evening  Post 
ever  set  forth  so  well  the  purpose  of  the 
cash  register  as ; 

Bill;  “Hello,  John,  making  any  money  these 
days?” 

John;  “No!  The  boss  has  put  in  a  National 
Cash  Register.” 

In  a  similar  way  the  Black  Sheep 
drives  home  many  an  advertising  truth 
even  if  it  does  “say  it  with  a  smile.” 

*  *  * 

T>ERIPATETIC  pamphlets  about 
journalism  are  often  well  worth 
while  preserving.  A  recent  booklet  of 
that  type  is  “A  Study  of  the  New  York 
Times.”  It  gives  “all  the  facts  that  are 
necessary"  about  the  Times  as  an  adver¬ 
tising  medium.  It  contains  numerous 
maps  and  graphs  to  illustrate  the  text. 
It  says  a  word  or  two  about  the  advan¬ 
tages  of  morning  new.spapers  in  general, 
and  about  the  New'  York  Times  in  par¬ 
ticular.  For  the  benefit  of  adverti.sers  it 
prims  an  “advertising  expergatorius.”  To 
satisfy  a  legitimate  curiosity  about  the 


success  of  the  Times,  it  lists  somewhat 
categorically  the  important  elements 
which  have  contributed  to  the  remarkable 
growth  and  development  of  that  news¬ 
paper,  With  pardonable  pride  it  con¬ 
cludes  with  a  few  bouquets  presented  by 
other  newspapers.  Because  of  the  suc¬ 
cess  achieved  by  the  Times  since  Adolph 
S.  Ochs  became  its  publisher,  it  is  well 
worth  while  to  study  this  booklet,  which 
describes  in  detail  those  features  which 
have  given  the  New  York  Times  a  promi¬ 
nent  position  not  only  in  the  journalism 
of  New  York  City,  but  in  the  journalism 
of  the  world.  Though  privately  printed, 
reasonable  requests  for  copies  will  doubt¬ 
less  be  met  upon  application  to  Louis 
Wiley,  business  manager  of  the  Times. 
New  York  City. 

*  *  m 

jVTANY  country  editors  will  find  it 
worth  while  to  drop  a  postal  to 
the  Country  Review,  Riverhead,  N.  Y.. 
and  request  a  copy  of  the  Printogram. 
It  is  a  good  thing  to  know  the  ways  and 
means  used  by  fellow  publishers  in  get¬ 
ting  advertising  and  job  press  work.  The 
Review  is  a  very  successful  weekly  pub¬ 
lished  at  the  county  seat.  It  is  edited  by 
Harry  Lee,  a  friend  but  not  a  relative 
of  the  writer. 

*  * 

^^HETHER  a  newspaper  should 
”  charge  for  its  religious  notices 
and  church  advertisements  is  a  question 
each  newspaper  must  answer  for  itself. 
Whatever  the  answer  is,  it  is  worth  while 
to  look  over  the  proofs  of  suggested  ad¬ 
vertisements  which  Herbert  H.  Smith, 
518  Witherspoon  Building,  Philadelphia, 
will  send  to  any  newspaper  publisher. 

*  ♦  ♦ 

A  HANDY  booklet  on  church  pub- 
licity  has  been  written  by  Ralph 
Welles  Keeler,  740  Rush  street,  Chicago. 
Though  this  pamphlet  was  prepared  espe¬ 
cially  for  Methodist  churches,  it  contains 
suggestions  equally  as  useful  for  other 
denominations.  The  title  is  “Publicity 

for  City  Methodism.” 

*  4(  * 

XpDGAR  A.  GUEST  is  the  newspaper 
poet  of  the  Detroit  Free  Press. 
Through  a  syndicate  and  through  the 
magazines  and  through  the  courtesy  of 
the  exchange  editor,  he  has  a  wide  audi¬ 
ence.  In  the  newspaper  fraternity  he  is 
especially  popular.  .An  excellent  motto 
for  newspapers  is  the  title  given  his 
latest  book,  “All  That  Matters”  (Reilly 
&  Lee). 

For  once  at  least,  the  blurb  on  the 


jacket  tells  the  truth  when  it  says  that 
“no  other  book  of  contemporaneous 
verse  is  em!)ellished  with  so  distinguished 
an  array  of  artistic  talent.”  The  senti¬ 
ment  expressed  in  the  verse,  itself,  is  so 
high  and  lofty  that  it  is  worth  illustra¬ 
tions  of  the  foremost  .American  artists. 

More  truth  than  poetry — and  this  is 
no  reflection  on  the  poetry  either— may 
be  found  in  the  jicem  entitled  “The 
Newspaper  Man."  Because  of  its  sub¬ 
ject  matter  it  is  worth  quoting  in  full; 

“Bit  of  a  priest  and  a  bit  of  sailor, 
l!it  of  a  doctor  and  bit  of  a  tailor. 

Bit  cf  a  lawyer,  and  bit  tf  detective. 

Bit  of  a  judge,  for  his  work  is  corrective: 
Cheering  the  living  and  soothing  the  dying. 
Risking  .->11  things,  even  dare-devil  flying; 

True  to  his  paper  and  true  to  his  clan- 
just  look  him  over,  the  new.spaper  man. 

“Sleep!  There  are  times  that  he’ll  do  with  a 
little. 

Work  till  his  nerves  and  his  temiter  are  brittle; 
Fire  cannot  d-aunt  him,  n>.r  long  hours  disturb 
him. 

Gold  cannot  buy  him  and  threats  cannot  curb 
him; 

Highbrow  or  lowbrow,  your  own  speech  he’ll 
hand  you. 

Talk  as  you  will  to  him.  he’ll  understand  you; 
He’ll  go  wherever  anc^her  man  can — 

That  is  the  way  of  the  newspaper  man. 

“Surgeon,  if  urgent  the  need  be,  you’ll  find  him. 
Ready  to  help,  nor  will  dizziness  blind  him; 
He’ll  give  the  ether  and  never  once  falter. 

Say  the  last  rites  like  a  priest  at  the  altar; 
Gentle  and  kind  with  the  weak  and  the  weary. 
Which  is  proved  now  and  then  when  his  keen 
eye  grows  teary; 

Facing  all  things  in  life’s  curious  plan — 

'I'hat  is  the  way  of  the  newspaper  man. 

“One  night  a  week  may  he  rest  from  his  labor. 
One  night  at  home  to  be  father  and  neighbor; 
Just  a  few  heurs  for  his  own  bit  of  leisure. 


All  the  rest’s  gazing  at  other  men’s  pleasure. 

All  the  rest’s  toiling,  and  yet  he  rejoices. 

All  the  world  is,  and  that  men  do,  he  voices — 
Who  knows  a  calling  more  glorious  than 
The  day-by-day  wxrk  of  the  newspaper  man?” 

.After  reading  all  of  the  poems  in  this 
volume,  I  may  say  that  most  of  them 
are  worthy  of  perusal  by  the  newspaper 
man. 

Baseball  Writers’  Meet 

The  annual  meeting  of  the  Basel>all 
Writers'  Association  of  .America  was  held 
December  14  at  the  Hotel  Commodore, 
New  York.  Hugh  Fullerton,  Chicago 
Tribune;  George  \V.  Daley,  New  York 
World;  and  Henry  P.  Edwards,  Cleve¬ 
land  Plain  Dealer,  were  appointed  a  com¬ 
mittee  of  three  to  go  to  the  joint  meeting 
of  the  major  leagues  and  invite  B.  B. 
Johnson,  the  president  of  the  American 
League,  to  explain  his  process  of  chang¬ 
ing  the  record  of  the  offKial  scorer  where¬ 
by  Ty  Cobb  attained  his  batting  percent¬ 
age  of  400.  As  Editor  &  Publisher  was 
going  to  press  the  association  was  pre¬ 
paring  to  elect  officers  for  the  coming 
year. 


Receiver  for  Metropolitan 

The  Metropolitan  Magazine  went  into 
receivership  for  reorganization  purp<)^es 
December  14  when  Franklin  Coe  was  ap¬ 
pointed  receiver  under  a  bond  of  $5,(100 
for  the  Metropolitan  Publications  Corp¬ 
oration,  434  4th  avenue.  New  York,  pub¬ 
lishers  of  the  magazine.  Complaint  was 
filed  by  Paul  S.  Meyers,  attorney  for  the 
National  Rotogravure  Corporation,  with 
a  claim  of  $5,0(X).  Mr.  Meyers  stated 
there  was  no  question  but  that  the  mag¬ 
azine  will  be  continued. 
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Oboata,"  "FasarlU  Redpea  ef  Famoa  Women,”  "Sharpening  Dp  Your  Memory.”  "Pam'f  Paris  Pastali,”  "The 
QillWm’i  Hour."  "History  of  Toor  Name,”  "Who-Why-What-When-Wherer'  "Hmnan  Ctoloa,”  "What  Ara  Toa 
Oatd  FarP’  "Haklng  Hore  Honey."  "Dally  Fim  Hour,"  "Can  You  TellP’  "Correet  English,"  "Bead  Tam 
Charaetar."  HOHE  PAGE  FEATURES;  "A  Daughter  of  Ere."  ‘The  LateW"  (Parlf  Faahlona),  "Home  Gooklng," 
hr  Oaseo  Tletarla’i  cook,'  "Ai  Woman  to  Wnnan,”  "Draamlaad  Advepturea.”  SPORTS  FEATURES:  "The  Spart- 
Mlo,"  "Win  TmnU  TlpF'  Cniden).  PCZZ1E8,  CUT-OUTS,  TRICKS  and  HAfHC. 

LEDGER  SYNDICATE 


tPLMmmmGtm 

Sr.  LOUS  NEWSPAPERS 

for 

N0V^BERI922 

(compared  with  novbmbkr  i92i.' 

DAILY  ONLY 

Agate  Lines 

THE  STAR  GAINED . 90,645 

Post-Dispatch  Gained . 16,758 

Globe-Democrat  Gained . 51,483 

The  Times  LOST .  2,016 

The  Star  gained  almost  forty  per  cent  more  than 

the  Post-Dispatch  and  Globe-Democrat  combined. 

SUNDAY  ONLY 

Agate  Lines 

THE  STAR  GAINED . 65.214 

Post-Dispatch  LOST . 35,511 

Globe-Democrat  LOST .  6,537 

The  Times . No  Sunday  Paper 

The  Star  was  the  ONLY  Sunday  Paper  to  show 
an  increase. 

DAILY  AND  SUNDAY 

Agate  Lines 

THE  STAR  GAINED . 155,859 

Post-Dispatch  LOST .  18,753 

Globe-Democrat  Gained .  44.946 

The  Times  (No  Sunday)  LOST .  2,016 

The  Star  gained  almost  four  times  as  much  as 

the  Globe-Democrat — the  Post-Dispatch  and  Times 
lost. 

The  Reason?  Results! — Produced  by 
Responsive,  Quality  Circulation 


INDEPENDENCE  SQUARE 


PHILADELPHIA,  PA. 


National  Advertl.slng  ReprearntatlvCh 

STORY,  BROOKS  &  FINLEY 

New  York  Chicago  Philadelphia 

Ijos  Angelea  San  Fraadaco 


Editor 
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-  y  <  ■  -  ■  -  ■  toward  the  upbuilding  of  advertising  in  this 

community. 

To  all  business  men  of  this  community,  we 
„  r  L  n-  -11  pledge  co-operation  toward  the  advancement  of 

Morris  oCOTT,  crestor  Ot  the  BingVllle  the  community’s  business  along  sane  and  proper 
Bugle  comic  and  for  20  years  on  the  staff  hnes. 


of  the  Boston  Post,  died  recently. 
Mrs.  W.  F  Mixon,  wife  of  W. 


To  the  public,  whom  we  as  a  club  serve 
primarily,  we  pledge  our  best  efforts  to  make 
advertising  the  servant  of  the  people  in  the 


Mixon,  editor  and  publisher  of  the  truest  sense,  and  will  welcome  a  sutement  from 
W'rxxlland  (Cal.)  Mail,  died  December  1. 

Harold  V.  Quinn,  aged  23  years,  for  mentioned  herein. 

the  last  four  years  a  reporter  on  the  - 

Frederick  (Md.)  News,  died  recently.  ASTORIA  DAILIES  BURNED  OUT 

W.  H.  Green,  editor  of  the  Okobojo  - 

(S.  D.)  Times  since  1883,  died  on  De-  Finnish  Paper  Prints  Page  in  English 
cember  7.  While  Conflagration  Rages 

Carl  Wenzel,  for  several  years  on  ^ 

the  advertising  staff  of  the  Chicago  TeUgrath  to  hm.To.  &  Pl;»l.she.) 

Tribune,  died  in  Denver  recently  of  in-  .  Portland,  Ore.,  Dec.  11.  The  Morn- 
juries  received  in  a  football  game  10  Astorian  and 

years  ago  completely  destroyed  m  a  $12, 000, (XX)  hre 

Mrs.  Alice  C.  Strickland,  mother  of  whjch  swept  24  business  bl^ks  in  As- 
.Mrs.  Margaret  Strickland  Hurley,  for- 

merly  a  m^ber  of  the  editorial  staff  of  ^^e  Astorian  had  occupied  its  new  build- 

the  Boston  Post,  died  December  8.  n 

y,  n  \\T  r?  I  published  at  Y.  M.  C.  A.  The  Budget, 

Mrs  Charles  W  Fear  aged  52.  |;,tablished  in  new  quarters  but  two 


wife  of  C.  W.  Fear,  editor  of  the  Joplin 
(Mo.)  Trade  Unionist,  and  president  of 


established  in  new  quarters  but  two 
months,  is  now  being  published  in  Sca- 


.V  ^  iraae  unionise  ana  pres.aeni  oi  ^  bo^h 

the  Ozark  Press  Association,  died  De-  . 

rrmher  S  papers  is  about  $75,000. 

■  r.  j  The  fire  started  in  a  restaurant  cen- 

Miss  Hattie  B.  Bissikummm,  aged  j^ally  located  and  is  believed  to  have 

Dun-  incendiary  origin,  the  work  of 

kirk  (N.  Y.)  Herald,  died  recently.  radicals.  Astoria,  founded  in  1811  by 

Max  T.  Dowdell,  business  manager  John  Jacob  Astor,  is  now  facing  the 
of  the  Buffalo  (N.  Y.)  East  Side  News,  greatest  crisis  in  its  history.  The  con- 
and  formerly  with  the  Buffalo  Review,  a  flagration  swept  over  the  city  at  such  a 
daily  now  discontinued,  died  recently.  terrific  speed  that  nothing  aside  from 

Henry  E.  Baker,  aged  65,  a  Syracuse  book  and  accounts  were  saved  by  mer- 

(Neb.)  newspaper  man  from  1881  to  1912,  chants.  Twenty-five  hundred  of  the 
died  Decemtir  1  at  Bickelton,  Wash.  20,000  population  are  homeless.  Food  and 


Peter  B.  Shane,  linotype  operator  of  supplies  now  being  rush^^  by  Portland 


the  Watertown  (N.  Y.)  Times  and  one 
of  the  oldest  printers  in  the  city,  died 
recently. 


Two  are  dead  and  many  injured. 

The  Commercial  Printing  Company, 
the  Franklin  Press,  and  the  Finnish  Luth- 


Eugene  J.  Helber,  aged  76.  founder  cran  Book  (^oncem  a  publishing  house, 
and  for  28  years  editor  of  the  Ann  Arbor  “'’e  total  losses  the  only  printing  con- 
Washtenaw  Post,  died  December  14.  cern  saved  l^ing  the  Pacific  Developm^ent 

loHN  L.  M  Kelly  aged  45  New  York  Society,  which  puWishes  Tovertor.  This 
JOHN  L,.  . i.  PvELLY,  agea  ^0,  XNew  lo  K  paper,  printed  in  Finnish,  got  out  extra 
Standard  News  Association  legislative  fir..  Tfie 


oianuaru  ivews  mg.siauvc  j  ,jsh  the  day  of  the  fire.  The 

YorriXStw  fed  IV  “  “"^"1  i"  ■>’ 

cember  14  following  an  op^ation  for  |or  good  reason.  No  one  at  all  is  al- 
j;  u-  .  lowed  in  fire  areas.  Merchants  can  only 


appendicitis. 

Jeremiah  Wocan,  aged  59,  superin¬ 
tendent  of  the  New  York  World  stereo¬ 


stand  on  hill  and  look  down  upon  ruined 
property. 


lack  of  wood  hampers  mills 

He  had  been  with  the  World  since  1893.  _ 

- Low  Water  and  Car  Shortage  Effects 

Edmund  H.  Stevens  Left  $180,000  Watertown  District 


Edmund  H.  Stevens  Left  $180,000 

Edmund  H.  Stevens,  vice-president  of 
the  Miehlc  Printing  Press  and  Manufac¬ 
turing  Company,  who  died  October  7,  left 
an  estate  valued  at  $180,000,  according  to 
the  documents  filed  this  week  in  the  Pro¬ 
bate  Court.  Mrs.  Frances  L.  Stevens 
Marx  receives  a  bequest  of  $15,000.  The 
rest  of  the  estate  goes  to  his  widow,  Mrs. 
Georgina  W.  Stevens. 


AD  CLUB  ADOPTS  ETHICS  CODE 

Sioux  Falls  Organization  Pledges  for 
for  Truth  and  Honesty 

The  Sioux  (S.  D.)  Advertising  Qub 
recently  adopted  a  code  of  ethics  which 
endorses  the  square  deal  and  truth  in 
advertising.  Twenty-nine  business  men 
of  Sioux  Falls  signed  the  code  when  it 
was  adopted.  Among  them  were  DeWalt 
T.  Kieffer  and  H.  W.  Troth,  the  Sioux 
Falls  Argus-Leader ;  and  Hal.  W.  Hus¬ 
sey  and  Glen  McCannon,  the  Sioux 
Press.  The  code  is  as  follows: 

We  pledge  ourselve,  to  remember  that  ad- 
vertiiing  is  and  should  be,  first  of  all,  an  ex¬ 
ponent  of  the  square  deal,  and  that  is  only 
when  business  men  put  the  interest  of  the  buy¬ 
ing  public  first  that  they  take  the  best  advantage 
of  their  opportunities. 

We  will  strive  at  all  times  to  do  nothing 
which  wall  injuriously  affect  advertising  nor 
will  we  carelessly  speak  ill  of  any  advertising 
medium. 

We  will  work  together  to  the  end  of  making 
^1  advertising  truthful,  knowing  it  will  then 
M  more  effective  and  of  greater  benefit  to  the 
buying  public. 

.  We  will  exercise  care,  individually,  at  all 
times,  to  see  that  every  advertisement  with 
which  we  have  anything  to  do  shall  measure  up 
to  the  plain,  simple  truth.  We  stand  firmly  for 
constructive  advertising  and  condemn,  without 
reserve,  fill  forms  of  destructive  advertising. 

To  each  other  we  pledge  patient  service 


Shortage  of  wood  pulp  arising  from 
ttie  long  drouth  and  lack  of  cars  with 
which  to  import  it  from  Canada  is  prov¬ 
ing  a  serious  factor  for  newsprint  mills 
of  northern  New  York.  Water  in  the 
Black  and  Racquette  rivers,  on  which  are 
located  most  of  the  newsprint  mills  of 
this  section,  has  been  so  low  that  the 
mills  have  been  unable  to  run  their 
grinders  consistently. 

The  mills  of  the  Hanna  Paper  Cor¬ 
poration  on  the  Racquette  River  have 
been  particularly  affected,  and  have  found 
it  necessary  to  close  down  to  three  days 
a  week.  The  St.  Regis  Paper  Compan/s 
mills  on  the  Black  River  have  a  depleted 
supply  of  pulp  and  have  been  unable  to 
operate  grinders  at  anywhere  near  the 
amount  necessary  to  keep  the  paper  ma¬ 
chines  in  steady  operation. 

To  avoid  the  difficulty  arising  every 
year  through  low  water,  the  St.  Regis 
Company  plans  to  install  next  spring 
thirteen  electric  grinders,  using  hydro¬ 
electric  power  to  operate. 

Bank  Buys  Amarillo  Tribune 

The  plant  of  the  .Amarillo  (Tex.)  Trib¬ 
une  Publishing  Company  was  bought  by 
the  National  Bank  of  Commerce,  Decem¬ 
ber  11.  The  company  will  be  re¬ 
organized  and  continue  under  the  same 
management.  R.  H.  Nichols,  editor  of 
the  Tribune  and  active  head  of  the  com¬ 
pany,  will  continue  in  this  capacity. 

Seattle  American  to  Appear  Jan.  2 

(By  Telegraph  to  Editok  &  Publisrez) 

Seattle,  Wash.,  Dec.  14. — The  Seattle 
.\merican  has  set  January  2  as  its  pub¬ 
lication  date.  It  recently  moved  to  1618 
Eighth  •a^'enue. 


I  n 

It  Makes 
No  Difference 
What  You  Sell 

You  can  sell  it  in  the  Milwaukee-Wisconsin  Market. 
Milwaukee,  the  First  City  of  Diversified  Industries, 
located  in  the  richest  dairying  state  of  the  Union, 
is  the  ideal  try-out  market, — representative  in  size — 
not  too  large  nor  too  small. 

A  Test  Campaign  launched  here  will  gauge  cor¬ 
rectly  the  possibilities  of  your  product  in  the  national 
field,  “As  Milwaukee  Buys — The  Nation  Buys!” 

Purchases  run  high  in  Milwaukee,  averaging  more 
than  $9,000,000  every  business  day.  Wisconsin  pur¬ 
chases  average  more  than  $24,000,000  every  business 
day.  Milwaukee  jobbers  serve  Wisconsin  and  Up¬ 
per  Michigan,  a  rich  field  of  nearly  3,000,000 
people.  54%,  or  1,350,000  of  Wisconsin’s  buyers, 
are  concentrated  in  the  150  mile  zone  of  which  Mil¬ 
waukee  is  the  metropolis. 

Distribution  is  solved  economically  and  sales  pos¬ 
sibilities  are  opened  wide  through  advertising  in 
The  Journal.  In  Milwaukee  this  medium  delivers 
better  than  80%  direct  coverage,  being  read  daily 
in  4  out  of  every  5  English-reading  Milwaukee 
homes.  In  addition.  Journal  influence  penetrates 
into  every  corner  of  Wisconsin  and  Upper  Michigan. 
The  Journal  is  read  by  more  Milwaukee  and  Wis¬ 
consin  people  than  any  other  publication  in  the 
world. 

Here  is  your  logical  tryout  market — rich,  responsive, 
representative.  Dominate  it  at  a  single  cost  with 
advertising  in 


J’The  Milwaukee 

OUKNAL 

FIRST- by  Merit 


Sales  and  advertising  managers  are  invited  to  send  for  The  Joomal’s 
analysis  of  The  Milwankee  Market  in  relation  to  varions  products. 
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CHURCH  AD  SPACE  SOLD  TO  MERCHANTS 
WHEN  PASTOR  PROVED  DIFFICULT 

Business  Men  Who  Are  Church  Members  Po  Not  Need  Long 
Arguments  on  Value  of  Advertising  to  Church,  While 
Pastors  Are  Sometimes  Unconvinced 


By  HERBERT  H.  SMITH 

('hairnian  (*•’ nimiltet-,  <  Iiurch  AdvertMinti  1  itpartnunt,  A.  A.  C\  W. 

T  MTTEkS  recently  received  hy  the  <  i  that  den;>minatii>n  do  have  Mich  an 
^  I’reshyterian  department  of  puh-  apiiropriation.  A  larne  par'  oi  such 
licity  from  advertising  maiuigers  of  near-  money  in  most  churches  goes  for  the 
ly  UKi  daily  papers  show  that  the  greatest  weekly  calendar  or  order  of  worshii). 
difticulty  pajicrs  have  in  soliciting  dis-  In  many  cases  solicitors  must  not  only 


and  stay  Church 


I  Ibdayv 

!  Messa^ 


At  Wichita  Churches 


The  Problem  of  Upkeep 


more  progressive  church  advertising  is 
the  newspaper  itself.  Une  advertising 
manager  said  that  he  did  not  care  to 
push  church  advertising,  althougli  the 
paper  accepted  what  was  h. ought  in. 

.Another  manager  though,  tiia.  adver¬ 
tising  commercialized  tiie  chinch,  and  he 
did  not  approve  of  this  mctiiod  of  pro¬ 
motion.  Nearly  all  denominations  have, 
however,  approved  this  methi,<l  of  urging 
jieople  to  church,  and  Itible  students  jiouu 
out  in  Holy  Writ  the  approval  of  meth¬ 
ods  of  reaching  people  other  than  by¬ 
word  of  mouth. 

Many  advertising  managers  indicated 
they  would  he  interested  in  methods  of 
selling  churcii  ailvertisiiig,  hence  this 
ariic.e. 

.As  the  greatest  difficulty  in  selling 
ciuirch  advertising  arises  from  the  neces¬ 
sity  of  visiting  many  individuals  in  clos¬ 
ing  a  contract,  therefore  if  we  can  sell 
large  space  by  .seeing  a  few  people  we 
have  accomplished  two  ends.  Perhaps  a 
tendency  to  this  line  of  .least  resistance 
has  stimulated  the  development  of  pages 
of  church  advertising  of  which  that  illus¬ 
trated,  from  the  Wichita  Beacon,  is  fairly 
typical. 

1'.  ( ).  Schroeder,  advertising  manager 
of  the  Beacon,  nearly  a  year  ago  con¬ 
ceived  the  idea  of  a  full  page  of  church 
material  in  the  Saturday  issue.  He  de¬ 
cided  that  the  paper  would  hear  half 
the  exiiense  of  the  page  and  print  there 
il.e  usual  announcements  of  the  topics  of 
sermons.  To  22  merchants  and  other 
concerns  of  Wichita  he  then  sold  on  a 
six  months’  contract  space  which  would 
carry  a  general  message  of  church  in¬ 
terest.  He  used  a  large  heading  across 
the  page  and  obtained  a  weekly  article 
from  the  secretarv  of  the  Wichita 


Church  federation  as  the  feature  of  the 
page. 

Contracts  have  recently  been  renewed 
for  another  six  montns.  The  price  ixr 
week  to  each  of  the  merchants  is  very 
littie.  They  arc  credited  with  paying 
for  the  page  in  good-sized  space.  One 
of  the  memlx-rs  of  the  advertising  de- 
iwrtmeiit  of  the  Beacon  says  concerning 
the  publishing  of  these  names : 

"Incidentally,  advertising  of  this  kind 
d<x‘s  a  lot  more  good  than  some  [xople 
realize.  The  average  churcii  memuer  i- 
a  very  substantial  citizen.  He  usually 
has  more  money  to  buy  things  with  than 
the  man  who  is  not  a  church  member, 
(iood  will  is  cultivated  among  the  most 
substantial  element  of  the  city,  and  I  be¬ 
lieve  it  produces  returns,  although  they 
are  not  directly  traceable  to  this  form 
of  advertising.’’ 

The  Des  Moines  Capital  has  recently 
started  a  church  iiage  very  similar  to  that 
of  the  Beacon’s,  although  the  general 
matter  on  the  Capital's  page  is  written  in 
turn  by  local  pastors.  The  Kansas  City 
Kansan,  which  has  one  of  the  best  page-' 
of  church  news  of  any  paper  in  the  coun¬ 
try.  has  a  iiage  of  advertising  on  Satur¬ 
day,  hut  without  a  general  message  of 
any  sort.  This  paper  gives  two  inches 
or  more  to  each  church  with  the  name 
of  the  church  in  display  text  type  and 
the  pastor’s  name  and  hours  of  service  in 
Inxly  type. 

The  Wichita  Eagle  has  a  page  similar 
to  that  of  the  Beacon  with  general  mat¬ 
ter  in  the  center  of  the  page. 

The  Tulsa  Tribune,  Toix-ka  Capital. 
Madi.son  (Wis. )  Capital  Times,  and 
probably  other  papers  use  a  half-tone  of 
each  of  the  several  churches  in  town. 


This  church  page  was  sold  on  a  contract  basis  to  regular  advertisers  in  the  Wichita  Beacon. 
It  is  easy  to  sell,  beneAts  the  churches  and  is  oi  indirect  value  to  the  merchants  who  pay 
tlie  bill. 


play  advertising  of  churches  is  that 
the  churches  are  not  persuaded  they 
should  use  paid  advertising. 

Churches  in  many  cases  do  not  have  a 
publicity  item  in  their  budget,  altliough 
information  from  Presbyterian  churches 
shows  that  fOO  of  the  9,600  congregations 


persuade  the  pastor  but  members  of  the 
official  board  as  well.  Individuals  who 
in  their  businesses  use  advertising  space 
liberally  are  often  reluctant  to  use  the 
same  psychological  laws  to  (x-rsuade  ixo- 
ple  to  come  to  church. 

In  a  few  cases  the  stumbling  block  t^ 


YOtJt^GSTOWN 

Steel 


PKOSPKkrrV  in  thi.s  second  greatest  steel 
center  of  the  world  makes  Youngstown  a  tre¬ 
mendous  market  for  your  products.  Youngs¬ 
town  buyers  respond  quickly — they  have  the  money 
to  spend.  Put  ycur  sales  message  Ixfore  them  nov.! 

CO\'ER  YOUNGSTOW  N 


tlhe  l^inliicator 


A  (treat  billion  dollar  market  is 
found  in  Youngstown's  21)-milc 
radius  trading  area,  with  its  350,- 
COI  population.  The  Youngstown 
Vricator  intensively  covers  this 
section,  and  the  Sunday  Vindicator 
is  the  only  Sunday  newspaiier 
here.  Our  Service  Department  will 
glailly  help  you  increase  your  sales 
i:i  this  rich  field. 


D.-MLY  AND  SUNDAY 

f^oungsitolMn  YTinbitator 

YOUNGSTOWN,  OHIO 

L.XCOSTB  AND  MAXWEI.I.,  Representatives 
Monolith  Bldg.,  New  York  Marquette  Bldg.,  Chicago 


Highly  Satisfied 

— the  following  INDIANA  Papers  have  renewed 
their  contracts  with  us: 

FORT  WAYNE  JOURNAL  GAZETTE 
EVANSVILLE  PRESS 
TERRE  HAUTE  TRIBUNE 
SOUTH  BEND  NEWS-TIMES 

Hickey  Mitchell  Company 

f Builds  and  Holds  Circulation) 

U.  S.  Mgrt.  National  Casualty  Co.  Newspaper  Policy  Dept. 
PIERCE  BLDG.  ST.  LOUIS 


■?>  r  ■  ■ 

^  ^  f  '  1 
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with  general  matter  in  the  center  of  the 
page  designed  to  attract  people  to 
church.  The  Tulsa  Tribune  material  is 
prepared  by  Richard  Lloyd  Jones,  editor, 
and  takes  the  form  of  a  sermonette.  These 
sermonettes  and  the  idea  of  using  the 
cuts  of  local  churches  has  been  sold  by 
.Mr.  Jones,  or  re|)resentatives  of  his 
pa|H  r;  to  other  dailies,  principally  in  the 
South. 

In  the  case  of  the  foregoing  eight 
papers,  and  others  which  were  not  ob¬ 
tained  in  time  for  this  survey,  the  space 
is  sold  to  merchants,  each  of  whom  pays 
a  certain  amount,  on  a  six  months’  or  a 
year’s  contract.  The  feature  matter  on 
the  page  is  aimed  at  the  “unsold  mar¬ 
ket"  of  the  churches,  those  who  go  to  no 
church,  with  the  name,  location  and  hours 
of  service  of  the  individual  churches  tc 
attract  them  to  a  particular  church. 

In  order  to  sell  this  page  for  the 
churches  from  20  to  25  firms  contribute. 
They  are  accustomed  to  purchase  adver¬ 
tising  and  the  solicitation  need  not  Ik: 
long.  If  the  individual  churches  were 
solicited  in  the  same  way  usually  a  good 
deal  more  work  would  l)e  rtxjuired. 

The  Kansas  City  Star  is  typical  of  a 
large  number  of  papers  which  sell  a 
page,  or  most  of  a  page,  to  individual 
churches,  each  congregation  buying  as 
much  space  as  it  likes.  The  Star  do¬ 


used  either  by  one  church  or  a  group  of 
churches  to  stimulate  attendance  at  all 
churches.  This  copy  is  offered  not  be¬ 
cause  it  is  the  only  material  that  may 
be  obtained  for  such  purposes,  but  it  is 
believed  to  be  the  best  that  has  lK*en 
offered  to  newspapers  generally.  The 
Church  .\dvertising  Department  is  much 
less  interested  in  getting  this  copy  printed 
than  it  is  in  having  some  copy  of  gen¬ 
erous  size  used.  It  is  eager  to  serve 
churches  and  the  newspai)ers  in  every 
way  |>ossible  to  stimulate  the  use  of  dis- 
l>lay  space  to  persuade  [Mfople  to  go  to 
church  and  to  j)ractice  Christianity. 

Papers  which  have  used  brief  sermon¬ 
ettes  by  local  ministers  as  a  feature  on 
the  church  page  have  observed  that  very 
often  this  material  is  written  more  from 
the  staiidiHjint  of  the  ministerial  study 
than  from  that  of  the  man  on  the  street 
who  goes  nowhere  to  church — the  indi¬ 
vidual  whom  the  churches  want  to  get  in¬ 
side  their  doors. 

.\  small  charge  has  l)een  made  by  the 
Church  .Advertising  Department  for  the 
use  of  its  copy,  in  order  to  pay  the  cost 
of  printing  prmjfs  and  circularizing. 

More  interest  is  being  paid  by  adver¬ 
tising  managers  to  the  possibilities  of 
church  advertising  than  ever  l)efore.  Such 
co-operation  with  the  church  offers  a  fine 
opportunity  for  helpfulness  for  the  town. 


nates  space  for  a  general  message  in  largff  and  at  the  same  time  provides  sufficient 


tyi)e.  It  has  used  several  of  the  series 
of  ads  isued  by  the  Church  .Advertising 
Department  of  the  .A.  A.  C.  W.,  but  is 
now  running  short  talks  by  ministers  of 
the  city,  a  different  writer  each  week. 

The  Spokane  Chronicle  intrcxiuces  an¬ 
other  innovation  in  the  handling  of 
church  ads.  It  has  a  space  fifteen  inches 
on  five  columns  decorated  with  a  Iwrder, 
a  drawing  of  a  church  and  a  decorative 
head  “Go  to  Church  Sunday”  followed 
by  a  general  talk  on  the  value  of 
churches  to  a  community,  etc.,  the  talk 
being  changed  each  week.  Individual  ads 
of  churches  are  run  in  a  well  laid-oul 
manner,  each  ad  being  loaded  with 
enough  additional  cxpen.se  to  pay  its  pro 
rata  share  of  the  Ixirder  and  heading. 
This  space  is  sold  to  each  church  on  a 
yearly  contract. 

The  method  usetl  by  the  Kansas  City 
Star  and  Spokane  C'lironicle  is  used  by  a 
large  number  of  papers,  and  has  the  merit 
of  educating  the  churches  in  the  pur- 
cha.se  of  advertising  space.  When  the 
merchants  of  the  city  buy  space,  and  it 
is  presented  to  the  churches  the  latter  are 
not  being  trained  to  pay  for  siK-cial  bene¬ 
fits  they  expect,  although  that  method 
dfKs  make  for  easiest  pre.sent  sales. 

Here  and  there  over,  the  country,  but 
usually  for  short  periods  of  time,  groups 
of  churches  or  church  federations  unite 
in  the  purchase  of  space  in  which  the 
place  of  the  church  in  civilization  and  the 
neessity  of  church  attendance  is  set 
forth,  followed  by  the  names  and  ad- 
dres.ses  of  the  participating  churches. 

Thirteen  Presbylerian  churches  of  .At¬ 
lanta  used  a  series  of  illustrated  ads, 
five  inches  on  two  columns,  in  this  way, 
and  other  groups  have  done  the  same 
thing. 

The  three  pages  of  illustrated  church  ads 
issued  by  the  Western  Newspaper  Union 
have  been  used  in  hundreds  of  country 
weeklies  and  other  papers  to  stimulate 
church-going  and  a  higher  plane  of  living. 

Several  papers  in  the  central  west  have 
discovered  that  the  use  of  copy  designed 
to  get  people  to  go  to  some  church  has 
resulted  in  sthnnlating  the  use  of  display 
space  bv  individual  churches.  One  paper 
which  had  considerable  difficulty  in  per¬ 
suading  churches  to  do'  anv  advertising 
has  seen  paid  space  grow  largely,  and 
one  church  has  developed  into  the  user  of 
about  8  inches  everv  Saturday. 

In  some  towns  like  Columbia.  S.  C., 
and  Binghamton.  N.  Y.,  such  general  in¬ 
vitations  to  church  services  have  been 
put  in  full  page  space,  paid  for  by  a  group 
of  merchants  or  by  churches. 

The  Church  .Advertising  Department  of 
the  .Associated  Advertising  Clubs  of  the 
World  has  been  stimulating  the  use  of 
paid  newspaper  space  for  papers  in 
every  way  possible.  It  discovered  that 
one  of  the  greatest  difficulties  in  the  way 
of  selling  adequate  space  was  copy,  and 
therefore  has  concerned  itself  during  the 
past  year  with  the  collection  and  prepa¬ 
ration  of  acceptable  copy  which  can  be 


revenue  to  jiay  the  expense  of  ojK-ration. 


SIR  ROBERT  BAIRD  ENDS  TOUR 


Finds  Ad  Men  Eager  for  London  1924 
Convention 

Sir  Robert  Baird,  proprietor  of  the  Bel¬ 
fast  Telegraph,  who  has  been  on  an 
eight  thfiusand  miles  tour  of  the  United 
States,  is  in  New  A'ork  for  a  few  days, 
before  sailing  on  the  Majestic  IX*cem- 
Ikt  23  for  London,  where  he  will  spend 
Christmas  with  relatives,  liefore  return¬ 
ing  to  Belfast. 

Sir  Rolx-rt  came  to  the  United  States 
to  convey  an  invitation  from  the  adver¬ 
tising  clubs  of  Ulster  to  the  advertising 
clubs  of  this  country  to  visit  Ireland,  dur¬ 
ing  the  proposed  convention  of  the  .As- 
.sociated  .Advertising  Clubs  of  the  World 
in  London  in  1924. 

He  visiterl  Philadelphia.  Wa.shington, 
Richmond.  .Atlanta.  New  Orleans,  San 
.\ntonio,  El  Pasf).  Los  .Angeles.  San 
F’rancisco.  Salt  I.ake  City.  Chicago,  To¬ 
ronto  and  f»ther  cities,  and  says  that  with 
one  accord,  he  found  advertising  men 
eager  to  have  this  convention  held  in 
London  in  1924. 

“In  fact,  the  only  difficulty  seems  to  lie 
that  t<K)  many  people  will  want  to  attend." 
said  Sir  RolK-rt  w  ith  a  twinkle  in  his  eye. 

Naturally  he  was  more  iirterested  in 
newsj)apers  than  in  anything  else  and  in 
everv  city  on  his  tfiur  he  visited  the  plant 
of  the  largest  newspaper.  .According  to 
St  Roljert  among  the  many  things 
which  he  learned  while  on  this  trip  were 
two  new  words  in  newspaper  vernacular, 
bull-dog  editkin  and  boiler  plate. 

During  his  few  days’  visit  in  New 
York,  en  route  home.  Sir  Robert  was  en¬ 
tertained,  a  numlier  of  times  including  a 
Masonic  luncheon  on  Decemlier  13. 


Auto  Show  Date! 


The  New  A’ork  .Automobile  Show  will 
lie  held  at  the  Giand  Central  Palace 
January  6  to  13  and  the  .Automobile 
Body  Builders’  .Association  will  hold 
their  show  at  the  12th  Regiment  .Armory 
January  8  to  13.  The  Chicago  show  will 
lie  held  in  the  Coliseum  and  the  1st  Regi¬ 
ment  .Armory,  January  27  to  February  3 
The  Annual  .Automolule  Salon  will  be 
held  in  the  I>rake  Hotel  on  the  same  days. 


Star  Prints  Ad  Booklet 

The  Kansas  City  Star  has  issued 
booklet  containing  reproductions  of  40 
full  |)age  advertisements  used  bv  the 
papcT.  They  arc  all  examples  of  the  ad¬ 
vertisements  used  by  the  Star. 


Lord  Burnham  to  VUit  U.  S. 

Lord  Burnham,  proprietor  of  the  Lon¬ 
don  Daily  Telegraph,  will  sail  for  New 
A’ork  on  January  10.  upon  the  steamship 
Olympic. 


276  Drug  Stores 

and 

13  Department 
Stores 

are  the  distributing  points  through  which 
manufacturers  and  distributors  of  toilet  requi¬ 
sites  and  proprietaries  reach  the  604, (MX)  peo¬ 
ple  of  Rhode  Island.  These  stores  appreciate 
the  co-operation  of  live  manufacturers  who 
back  up  their  products  by  local  newspaper 
advertising. 

Important  factors  in  the  steady  turn-over 
of  the  leading  articles  in  these  lines  in  this 
market  are 

The  Providence  Journal 

AND 

The  Evening  Bulletin 

Rhode  Island’s  Great  Newspapers 

In  this  densely  populated  State  of  only  1,(M)() 
square  miles  there  are  but  few  worthwhile 
families  that  do  not  read  one  or  the  other. 
These  newspapers,  because  of  their  char¬ 
acter,  contribute  far  more  than  mere  space  and 
circulation  to  the  business  messages  they  carry. 
By  virtue  of  their  service  to  the  ideals  and 
interests  of  their  State  and  country,  they  have 
built  up  a  reader  confidence  and  influence 
which  are  of  great  value  to  advertisers. 


Providence  Journal  Co. 


Providence,  R.  1. 


Representatives 

CHAS.  H.  EDDY  CO. 

New  York  Boston  Chicago 


R.  J.  BIDWELL  CO 

Pacific  Coast  Representatives — San  Franciscc 


-Los  Angeles 
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Editor  &  Publisher  for  December  16,  1922 


JOINT  1.  T.  U.— MAILERS’ 
ACTION  APPROVED 


Typographical  Union  Vote*  for  Con¬ 
tract*  Covering  Printers  and  Mail¬ 
er*,  With  Joint  Expiry  Date 
and  Sympathetic  Strike* 


Referendum  vote  by  the  International 
'  Tyi)OKraphical  Union  resulted  in  the 
adoption  of  three  propositions  which  were 
approved  by  the  recent  Atlantic  City  con¬ 
vention.  They  first  changed  the  com¬ 
pensation  of  the  first  vice-president  from 
a  per  diem  basis  and  expense  allowance 
to  a  salary  of  $4,00(J  a  year  and  provided 
that  he  shall  reside  permanently  in  Indian¬ 
apolis  and  give  all  his  time  to  the  union. 
The  second  provides  for  combination  con¬ 
tracts  with  printers  and  mailers  and  sym¬ 
pathetic  strikes  in  the  event  of  trouble 
with  either  union,  and  the  third  surren¬ 
dered  the  I.  T.  U.  jurisdiction  over  the 
newspaper  writers  union  so  that  the  latter 
may  be  organized  by  the  American  Fed¬ 
eration  of  Lalxir. 

The  second  proposition,  which  is  of 
fundamental  importance  to  publishers  in 
practically  all  cities  where  daily  news¬ 
papers  are  issued,  is  as  follows : 

Amend  Section  2,  article  i,  constitution, 
to  read  as  follows : 

“Section  2.  A  charter  may  be  issued  to 
eight  or  more  printers  and  to  five  or  more  of 
the  allied  crafts  or  printing  trades  in  any  city 
or  town.  Only  one  English-speaking  subordi¬ 
nate  union  in  any  distinctive  craft  shall  be 
chartered  in  the  same  place;  but  a  charter  may 
be  granted  to  printers  or  mailers  of,  and  work¬ 
ing  in,  a  foreign  tongue,  and  such  printers  or 
mailers  may  join  an  English-speaking  union 
in  any  place  where  a  union  in  their  mother 
tongue  does  not  exist.  VV'here  printers'  and 
mailers’  unions  chartered  by  this  union  have 
jurisdiction  in  different  departments  in  the 
same  establisment,  contracts  of  employment  »h.-ill 
be  negotiated  jointly  and  with  identical  expira¬ 
tion  dates,  and  these  contracts  shall  contain  a 
clause  that  an  authorized  strike  or  a  lockout  in 
any  department  shall  automatically  terminate 
contracts  covering  other  departments  or  unions. 

In  the  past  the  I.  T.  U.  has  not  per¬ 
mitted  differences  between  publishers  and 
mailers  or  demands  for  recognition  of 
mailers’  unions  to  interfere  with  the 
operation  of  contracts  made  with  printers, 
or  allowed  any  claim  of  the  mailers  to 
interfere  with  cordial  contract  relations 
between  publishers  and  printers. 

The  new  propositions  voted  on  and  all 
others  that  the  .\tlantic  City  convention 
adopted  which  were  not  submitted  to 
referen4iim,  become  effective  January  1, 
1923.  They  do  not  apply  during  the  life 
of  contracts  negotiated  prior  to  that  date. 

Union  sentiment  was  strongly  divided 
on  the  second  proposition,  it  is  shown  by 
the  vote,  which  was  21,530  for,  and  16,699 
against.  On  the  other  two  propositions, 
the  vote  was  about  28,000  favorable  and 
9,000  opposed. 


WAGE  CUT  IN  EVERETT 


Long-Standing  Dispute  With  1.  T.  U. 

Ended  With  New  Newspaper  Pact 

The  long-standing  dispute  between 
newspaper  publishers  and  typographical 
union  in  Everett,  Wash.,  was  settled  a  few 
days  ago  when  the  union  accepted  a  re¬ 
duction  in  scale  of  $1.50  per  week,  day 
and  night.  This  makes  the  scale  $48  for 
night  work  and  $45  for  day  work.  The 
contract  is  effective  from  December  1, 
1922,  to  June  30,  1924.  During  the  ne¬ 
gotiation  of  the  previous  two  contracts 
the  union  had  forced  the  publishers  to 
pay  a  wage  scale  higher  than  that  pre¬ 
vailing  in  most  cities  of  100,000  popula¬ 
tion  and  over  and  had  refused  to  heea 
the  orders  of  the  International  .Arbitra¬ 
tion  Board  that  the  dispute  be  arbitrated 
under  the  regular  procedure.  While  the 
controversy  was  in  full  swing,  James  B. 
Best,  publisher  of  the  Everett  Herald, 
broke  down  in  health,  chiefly,  it  was 
stated,  because  of  the  financial  and  other 
worries  that  the  attitude  of  the  union 
caused  him. 

The  union’s  attitude  in  this  case  has 
been  held  responsible  for  much  of  the 
open  shop  sentiment  that  has  appeared  in 


the  Northwest  during  the  past  year  and 
the  dispute  has  received  wide  publicity 
throughout  the  country,  through  the  pub- 
li.shers  of  that  section. 


Renew  Wage*  in  Perth  Amboy 

Perth  Amboy  (N.  J.)  newspapers  have 
renewed  from  October  1,  1922,  to  October 
1,  1923,  their  wage  contract  with  the 
typographical  union.  The  scale  is  $48  for 
night  work  and  $45  for  day  work,  with 
apprentices  receiving  one-half  to  two- 
thirds  of  the  scale.  The  48-hour  week 
is  agreed  upon. 


KNIGHT  SUES  PROVIDENCE  NEWS 


Seek*  $800,000  in  Libel  Action  Again*t 
Paper  and  Officer* 

Providence,  K.  I.,  Dec.  12. — Motions 
by  the  defense  to  strike  out  certain  al¬ 
legations  made  by  the  plaintiffs  in  the 
actions  for  civil  libel  brought  by  B.  B. 
&  R.  Knight.  Inc.,  and  three  of  the  cor¬ 
poration’s  officers,  against  the  Hope  Pub¬ 
lishing  Company,  publishers  of  the  Prov¬ 
idence  News,  were  denied  in  the  Federal 
Court  here  today. 

There  was  also  denied  a  motion  filed 
by  the  defense  that  the  plaintiffs  be  re¬ 
quired  to  sj^cify  what  parts  of  the  article 
appearing  in  the  Providence  News  of 
March  18  are  relied  upon  by  the  plain¬ 
tiffs  as  libelous.  A  third  motion  to  re- 
(luire  the  plaintiffs  to  elect  whether  they 
will  file  further  counts  also  were  denied. 
In  passing  on  this  point  Judge  Brown 
informed  counsel  for  the  News  that  fur¬ 
ther  counts  cannot  be  filed  without  mo¬ 
tion.  The  attorney  for  the  defense  was 
given  until  Tuesday  to  plead  to  the  libels 
or  demur. 

B.  B.  &  R.  Knight,  Inc.,  is  suing  the 
Hope  Publishing  Company  for  $5(X),000 
damages.  The  three  officers  are  suing 
for  $100,000  each.  The  actions  grow 
out  of  an  article  published  in  the  Provi¬ 
dence  News  last  March,  concerning  a 
suit  for  damages  brought  by  E.  J.  Mc- 
(3affrey  against  B.  B.  &  R.  Knight,  Inc., 
in  which  Mr.  McCaffrey  alleged  breach  of 
contract  in  the  handling  of  soap  sizing. 


OIL  CO.  CHARGED  WITH  FALSE  ADS 


Federal  Trade  Commission  Issue*  Com¬ 
plaint  Against  Dispatch  Company 

The  Federal  Trade  Commission  has  is¬ 
sued  a  formal  complaint  against  the  Dis¬ 
patch  Petroleum  Company,  Porter  Oakes 
and  James  T.  Chiles,  of  Wichita  Falls, 
Tex.,  charging  misrepresentation  in  the 
advertising  and  sale  of  oil  stock.  The 
company,  according  to  the  complaint,  is  a 
Texas  joint  stock  association. 

It  is  charged  in  the  complaint  that  re¬ 
spondent  Messrs.  Oakes  and  Chiles  con¬ 
ducted  and  managed  the  business  and  af¬ 
fairs  of  the  company  to  their  individual 
financial  interests  as  against  interests  of 
the  purchasers  of  the  stock,  and  that  in 
the  advertisement  and  sale  of  the  stock 
used  advertising  matter  which  contained 
numerous  alleged  misleading  and  decep¬ 
tive  statements  and  representations. 


Tampa  Time*  to  Build 

The  Tampa  Times  will  shortly  build 
a  new  home,  according  to  the  announce¬ 
ment  of  D.  B.  McKay,  the  editor.  The 
building  will  occupy  a  site  100  by  105 
feet  at  the  corner  of  Washington  and 
Franklin  streets  and  will  be  constructed 
during  1923. 
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LAST  ARGUMENTS  IN 
BEECKMAN  SUITS  MADE 


All  But  Fir*t  Action  Again*t  Providence 
New*  Await  Deci*ion  of  Judge  Gor¬ 
ham — Lawyer  Claim*  Privi¬ 
leged  Communication 


Providence,  R.  I.,  Dec.  8.— The  final 
arguments  on  the  complaints  of  criminal 
libcj  brought  by  ex-Governor  Beeckman 
against  John  .A.  Hennessy,  editor  of  the 
Providence  News,  and  Henry  D.  Hamil¬ 
ton,  its  secretary  and  treasurer,  were 
made  in  the  Sixth  District  Court  today. 

Attorney  Claude  R.  Branch,  appearing 
for  Mr.  Beeckman,  characterized  the 
respondents  as  belonging  to  the  class  of 
men  “afraid  to  acknowledge  error,  too 
cowardly  to  come  out  and  tell  the  facts, 
and  who  would  try  to  hide  behind  tech¬ 
nicalities.”  William  W.  Moss,  arguing 
for  the  respondents,  declared  the  article 
published  in  the  News  charging  Beeck- 
inan  with  attempt  to  bribe  as  coming  un¬ 
der  the  head  of  “privileged  communica¬ 
tions.”  In  making  its  charges,  the  News, 
he  said,  was  but  availing  itself  of  its 
legal  privilege  to  criticise  a  man  who  had 
.submitted  himself  to  the  people  as  a  can¬ 
didate  for  office. 

With  the  conclusion  of  the  arguments, 
all  the  Beeckman  and  Reuter  cases 
brought  in  this  city  as  a  result  of  the 
alleged  libelous  publication  of  the  Provi¬ 
dence  News  await  the  decision  of  Judge 
Horward  B.  Gorham,  except  the  criminal 
libel  case  against  the  Hope  Publishing 
Company.  In  that  case.  Judge  Gorham 


found  the  respondent  probably  guilty  and 
bound  Jt  over  to  the  grand  jury,  two 
weeks  ago. 

In  presenting  argument  for  the  News, 
Mr.  Moss  said  that  whenever  anyone 
becomes  a  candidate  for  public  office  he 
subjects  himself  to  the  searchlight  of 
publicity  and*  newspapers  have  a  right  to 
publish  all  the  facts  about  him.  He  said 
there  was  a  conflict  of  authority  as  to 
how  far  newspapers  could  go  on  such 
occasions.  Some  authorities,  it  was  said, 
hold  that  publications  have  a  right  to 
make  fair  comment  on  the  fitness  of  a 
candidate,  but  make  statements  of  fact 
subject  to  the  risk  of  their  being  false. 
Other  authorities  hold,  he  argued,  that 
newspapers  were  given  more  lattitude 
and  that  the  aggrieved  party,  even 
though  his  reputation  and  character  had 
been  put  to  loss,  had  no  remedy  unless 
he  could  prove  that  there  was  malice  in 
the  publication. 

Mr.  Moss  claimed  that  more  weight 
should  be  attached  to  the  latter  class,  and 
that  the  Providence  News’  article  made 
charges  as  to  Mr.  Beeckman’s  fitness  for 
public  office,  as  it  had  a  right  to  do,  and 
that  it  had  no  malicious  motive  behind  it. 

He  argued  that  the  cases  against  Hen¬ 
nessy  and  Hamilton  should  be  thrown  out 
because  neither  respondent  had  been  con¬ 
nected  by  evidence  with  the  publication 
of  the  alleged  libelous  article.  It  was 
necessary  for  the  plaintiff  to  prove  actual 
participation  by  them  in  the  publication 
or  guilty  knowledge,  and  there  was  no 
such  evidence  of  this  kind.  There  was 
no  proof  that  Hennessy  was  in  general 
charge  of  the  newspaper  as  editor  or  that 
he  had  any  measure  of  control  over  what 
was  published  in  the  newspaper. 


The  Ludlow 

Better  Than  Foundry  Type 


"In  the  few  years 
U'C  ha-c-e  been  oper¬ 
ating  the  I.udlojv  it 
has  been  proved  that 
display  composition 
is  much  faster  by 
this  method  than  by 
single  types;  distri¬ 
bution  of  dead  forms 
is  reduced  to  the 
minimum.  Another 
point  Tcorth  mention¬ 
ing  is  the  fact  that 
the  matrices  are 
practically  inde¬ 
structible,  and  when- 
eter  we  buy  new 
fonts  we  are  increas¬ 
ing  our  equipment, 
and  not  making  re¬ 
placements,  as  would 
be  the  ease  with 
foundry  type.” — 
F.  S.  Clark,  Pub¬ 
lisher  Tri-City  Labor 
Review,  Oakland, 
Calif. 


YOU  may  doubt  that  the  Ludlow,  as 
a  system,  is  better  than  foundry 
type.  But  when  you  say  “foundry  type” 
you  are  thinking  of  all  new  type — not 
the  aggregation  of  worn,  broken  fonts, 
short  in  supply  and  always  half  up  in 
forms  as  found  in  nearly  all  prosperous 
job  shops. 

Always  New  Faces — Unlimited  Supply 

The  job  containing  some 
worn  types  cannot  com¬ 
pete  with  the  one  which  is 
set  from  all  new  faces, 
cast  on  Ludlow  slugs. 


1.  Next'  foundry  tyfe 
may  seem  to  you  to  be 
ideal,  while  it  is  new,  so 
far  as  it  goes.  If  you 
could  keep  an  unlimited 
supply  of  new  foundry 
tjpe,  constantly  in  your 
cases  for  years,  bu.t — no¬ 
body  ever  has  been  able 
to  do  that,  and  nobody  ever 
will! 

2.  U'orn  tyftes  not  so 
good.  After  your  new 
types  have  been  set,  used 
and  distributed  a  few 
times,  or  when  a  rush  of 
work  ties  up  whole  fonts 
in  the  forms  for  days  at  a 
time,  then  the  Ludlow  is 
seen  to  be  more  desirable. 

3.  After  a  month’s  use, 
even  with  further  piu"- 
chascs,  and  forever  there¬ 
after  the  comparison  is  all 
in  favor  of  the  Ludlow. 


4.  Slugs  are  better  than 
single  tyfes.  Consider  the 
freedom  from  pi,  the  ease 
and  rapidity  of  make-up, 
the  easy  justification  and 
uniformity  of  letters  in 
height  to  paper.  The  line, 
not  the  single  letter,  is  the 
ideal  working  unit. 

5.  Recast  for  duplicate 
forms.  Plates  require  time 
and  cost  money.  Duplicate 
slugs  are  made  while  you 
wait  and  cost  no  money. 
Cast  three  or  four  if  you 
like — any  quantity  needed 
to  fill  the  press.  Wear 
them  out,  if  you  wish.  No 
type  money  is  required  to 
replace  them. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  10  PT. 
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WORLD  STARTS  SUIT 
OVER  SHIP  BOARD  ADS 

Complaint  Served  Upon  Gundlach  Ad¬ 
vertising  Agency — Did  Not  Get 
Full  Copy  and  Seeks  to  Col¬ 
lect  Higher  Line  Rate 

The  Press  Publishing  Company,  pub¬ 
lishers  of  the  New  York  World  and 


the  city  staff  of  the  paper.  Thomas  Grif- 
lith  has  been  apjwinted  telegraph  editor, 
succeeding  Frank  P.  Glass,  Jr.,  who  is 
transferr^  to  the  day  side  as  assistant 
news  editor.  Edward  A.  Roth  has  been 
transferred  from  assistant  city  editor  to 
assistant  night  city  editor,  while  William 
T.  Bliss  has  been  changed  from  swing 
man  to  assistant  make-up  man,  succeed¬ 
ing  James  S.  Collins,  who  becomes  as¬ 
sistant  city  editor.  James  E.  Dever  be¬ 
comes  the  swing  man  and  Edward  A. 
Roth  is  transferred  from  assistant  city 


Evening  World,  has  served  a  complaint  editor  to  assistant  night  city  editor, 


in  a  suit  on  the  Gundlach  Advertising 
Agency,  Inc.,  for  $5,157.76  which  the 
paper  claims  is  due  on  the  account  of  the 


In  announcing  these  changes  Herbert 
Bayard  Swope,  executive  editor  of  the 
World,  stated  that  they  were  part  of  the 


U.  S.  Shipping  Board  advertising,  placed  paper’s  policy  of  shitting  its  executive 
by  the  agency,  because  of  failure  to  live  personnel  so  that  a  small  and  compact 
up  to  a  contract,  which  called  for  “full-  group  would  be  tami.iar  with  all  details, 
copy’’  or  the  payment  of  a  higher  rate.  - 


I’nder  a  contract  between  the  paper  and 
the  agency,  effective  for  one  year  dating 
from  August  30,  1921,  the  World  accept¬ 
ed  .advertising  from  the  Gundlach  agency 
and  billed  it  at  its  “full-copy”  rate  of  45 
cents  a  line,  less  15  per  cent,  the  agency 
commission.  During  this  year  the 


WRITERS  APPEAL  TO  LANDIS 

Defend  Official  Scorer  Who  B.  B.  John¬ 
son  Over-Ruled 

At  a  meeting  of  the  New  York  Chap¬ 
ter  of  the  Baseball  Writers’  Association 


agency  actually  placed  35.637  lines  of  held  December  9,  the  organization  went 
advertising  with  the  World,  while  the  on  record  in  a  series  of  resolutions  to  the 
complaint  alleges  it  placed  66.869  lines  effect  that  the  .400  batting  average  re- 
with  the  New  York  Times.  When  this  cently  credited  to  Ty  Cobb  of  the  Detroit 
had  been  ascertained,  the  World  “short-  ejub  by  president  B.  B.  Johnson  of  the 
rated*'  the  agency  for  15  cents  a  line  in  Anierican  luja^c  ought  not  to  be  recog- 
addition,  or  60  cents  a  line,  less  15  per  in  official  record  publications.  Pro- 

cent,  which  the  paper  claims  is  “the  high  vision  also  was  made  ^  forward  copies 
rate**  which  the  contract  provides  shall  .  the  resolution  to  Baseball  Commis- 
be  charged  if  “full-copy**  was  not  sup-  Kenesaw  M.  ^ndis. 

plied  to  the  World.  The  resolutions  follow : 

Th^Gutrflaeh  Advertising  Agency  has  J/'S  'tt:  rWh,?"' 

refused  to  pay,  claiming  that  the  vvorlds  the  official  scorer  in  New  York  in  a  Rame 
rate  ckrd  carries  a  rate  for  Trans- At-  l>layed  between  New  York  and  Detroit  on 

lantir  stramishin  advortisinff  nf  rMifs  a  15,  1922,  and  substituted  instead  the  un- 

antic  steamsnip  aavernstng  oi  au  cents  a  ^  association. 

line  for  copy  inserted  156  times  within  .-,nd 

one  vear,  and  that,  as  it  supplied  copy  for  “Whereas  this  arbitrary  action  on  the  part 

iiiiwarH  nf  200  inuprtinnts  this  was  “tfip  President  of  the  American  League, 

Upwara  Ot  mo  insertions,  tnis  was  ine  without  inquiry  or  investigation,  gave  a 

high-rate  meant  m  the  contract.  The  hit  to  Ty  Cobb  when  the  play  officially  had 
agency  has  offered  to  pay  the  difference  scored  an  errer  for  Scott  of  the  New 

•  ^“Whlrew^his  overruling  of  the  official 

and  50  cents  a  line,  less  15  per  cent,  scorer  gave  Ty  Cibb  a  .400  batting  average. 
This  has  been  refused  by  the  World  on  causing  comment  throughout  the  country  that 
the  ground  that  this  50  cent  insertion  rate  discredit  on  the  official  scorer, 

is  for  a  special  call  of  advertising  and  “Be  it  resolved  that  it  is  the  sense  of  the 
docs  not  apply  to  “full-copy”  contracts.  York  Chapter  of  the  Baseball  Writers’ 

Service  in  the  action  was  marie  on  Fie-  Association  that  the  .400  batting  average  of 
:5ervice  m  tne  action  was  made  on  ue-  iccognized  and  that  efforts  he 

Cember  11  upon  Lharles  W.  Jacksen,  vice-  made  to  have  it  corrected  in  the  official  base- 
president  of  the  Gundlach  Advertising  '>^11  guides  and  ,  ,  „  . ,  ,  , 

Atran/..,  1.0  XTo...  “TU, _ _  That  the  action  of  the  President  of  the 


president  of  the  Gundlach  Advertising  ''^ll  Jb'idcs 
Agency  in  its  New  York  office.  The  com-  * 


•Vmerican  League  in  arbitrarily  changing  this 


plaint  has  not  yet  been  filed  in  the  New  score  is  strtngly  condemned  in  that  the  use- 
York  State  Supreme  Court.  Attorneys  f' Iness  of  baseball  records  is  thereby  seriously 


ior  the  Prps  Publishing  Company  are  the"  members  of  the  New  York  Chai> 

laylor,  Jackson  Brophy  &  Nash,  56  Pine  ter  of  the  Baseball  Writers’  Association  should 
street.  decline  to  serve  as  official  scorers  unless  they 

Xl,l  .t._  receive  assurance  that  their  scores  will  be 

The  steamship  advertising,  which  the  accepted  as  official  and  final, 

fiundlach  agency  contracted  lor  with  the  “Be  it  further  resolved  that  a  copy  of  this 

World,  is  advertising  which  prior  to  '•csolntion  be  sent  to  Kenesaw  M.  I;andis  Com- 

TA  io?t  _ Z  u _ u  *1 _  missioncr  of  Baseball,  and  to  the  President  of 

August  30,  1921,  handled  by  three  Ij-e  American  League,  and  that  this  action  be 
agencies,  namely,  Frank  Seaman,  Inc.,  submitted  to  the  adjournefl  annual  meetinj?  of 
acting  for  the  United  States  Lines,  in-  Pascliall  Writers’  Association  of  America.’’ 


eluding  the  Pacific  Mail  Line;  Botsford, 
Constantine  &  Taylor,  for  the  Pacific 
Steamship  Company  (the  Admiral  Line)  ; 


Scrippa  Yacht  Fined  $5,000 

The  American  yacht  Ohio,  owned  by 


and  the  Frank  Presbrey  Company,  for  the  £  w,  Scripps  and  having  on  board  Mr. 
I un son  Line.  All  of  tnese  lines  operated  Scripps  and  his  family,  was 

L.  S.  Shipping  Board  vessels  and  the  ^ned  $5,000  by  the  San  Juan,  Porto  Rico, 
adv-ertising  was  transferred  to  the  Gund-  Collector  of  Customs  because  it  did  not 
lach  agency,  which  has  since  handled  all  have  a  bill  of  health  from  the  port  of 
of  the  Boards  advertising  Havana,  Cuba.  Mr.  Scripps  is  en  route 

-  for  San  Diego,  Cal.,  via  Central  America 

CmcAGO,  Dec.  14.— E.  T.  Gundlach  of  and  the  Panama  Canal.  He  will  said 
the  Gundlach  .Advertising  .\gency.  Inc.,  from  San  Diego  on  a  world  cruise  early 
was  served  here  with  a  summons  in  suit  in  January.  The  Ohio,  which  was  built 
by  the  Press  Publishing  Company  against  for  Mr.  Scripps.  has  but  recently  been 
the  agency  for  $5,157.76  for  alleged  short-  put  in  commission. 

rating  on  advertising  of  the  U.  S.  Ship-  - 

^ng  Board  published  in  the  New  York  Durango  Editor  Acquitted 

World.  The  summons,  dated  December 

6,  directs  Mr.  Gundlach’s  presence  in  the  Rod  Day,  editor  of  the  Durango  (Cal.) 


New  York  Supreme  Court  within  twenty  Democrat,  was  found  not  guilty  of  the 
days.  Mr.  Gundlach  said  to  Editor  &  charge  of  murder,  December  11.  He 
Plblisher:  “I  consider  the  position  was  placed  on  trial  in  connection  with 
taken  by  the  New  York  World  as  utterly  the  death  of  William  F.  Wood,  city  ed- 
unfenable.  Beyond  that  I  have  no  state-  ’tor  of  the  Herald,  last  .\pril.  The  ver- 


ment  to  make.” 

WORLD  SHIFTS  DESK  MEN 

Canavan  Night  City  Editor,  Griffith 
Telegraph  Editor 

Joseph  Canavan.  formerly  city  editor 
of  the  New  York  Herald,  is  to  be¬ 
come  the  night  city  editor  of  the  New 
York  World.  At  the  same  time  several 
changes  of  assignment  were  made  among 


diet  was  returned  after  13  ballots  had 
been  taken  by  the  jury. 

N.  Y.  Presamen  Elect  Dec.  20 

New  York  Newspaper  Web  Pressmen’s 
L^nion  No.  25  will  elect  officers  December 
20  at  its  annual  meeting.  David  Simons, 
foreman  on  the  Brooklyn  Times  and  the 
present  .incumbent,  is  a  candidate  for  re- 
election,  opposed  by  E.  Edwards,  repre¬ 
sentative  of  the  1.  P.  P.  &  A.  U.  in  New 
York. 


LEADING  THE  LIST 

In  a  city  and  nation  where  class  circula¬ 
tion  means  everything,  where  American  • 
advertisers  in  the  ordinary  newspaper 
buy  waste  circulation  among  Japanese 
whose  purchasing  power  is  low,  The  Jiji 
Shimpo  leads  all.  With  a  monthly  sub¬ 
scription  rate  of  Yl.lO,  The  Jiji  is  the 
highest-priced  newspaper  in  Japan. 

THE  JIJI  SHIMPO 


Is  the  newspaper  of  prosperous,  ambi-* 
tious  Japan — a  young  nation,  newly-en¬ 
dowed  with  means  for  enjoying  the 
goods  of  the  West.  Her  most  progres¬ 
sive  sons  and  daughters,  eager  to  learn 
more  of  America  and  all  America  has  to 
give  Japan,  read  The  Jiji  Shimpo.  Not 
only  on  account  of  its  superior  presenta¬ 
tion  of  domestic  and  foreign  news,  but 
because  it  carries  the  bulk  of  foreign  ad¬ 
vertising  appearing  in  Japan,  The  Jiji 
is  the  favorite  of  the  class  the  American 
advertiser  must  reach. 

The  Jiji’s  New  York  representative, 
Mr.  J.  P.  Barry,  will  gladly  discuss  the 
opportunities  of  the  Japanese  market, 
which  he  has  studied  at  close  range. 


New  York  Office: 
JAPAN  ADVERTISER  SUI’TE 
Equitable  Bldg.,  120  Broadway 


THE  JIJI  SHIMPO 


Cables : 
“Jiji  Tokyo" 
Bentley  Code 


TOKYO,  JAPAN 


Morning 
end  Evening 
Editions 


‘In  Japan,  the  Buyers  Read  the  JijV' 
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DETROIT  REPORTERS  GLAD  TO  SHIFT  -  one  of  the  Detroit  papers  posted  a  Couzens  once  almost  became  a  pul  - 

rulnig  to  the  effect  that ;  lisher.  He  had  estimates  of  the  cost  of 

COHZENS*  DENIALS  TO  CAPITAL  A**  stories  involving  the  doings  or  a  Detroit  daily  made,  and  negotiated  for 

sayings  of  Senator  Couzens  must  hence-  weeks  with  the  owners,  but  the  plan  fell 
forth  be  accompanied  by  copies  of  signed  through. 

“  ’*  —  _  —  _  ...  ..  getting  back  to  the  beginning  of 

the  story,  Detroit  newspaper  men.  recog¬ 
nizing  their  ex-mayor  as  a  capable  and 
sincere  worker,  a  man  who  will  undoubt- 
. ‘  j  a  worthy  representative  of  his 
involving  state  in  the  Senate,  sighed  with  relief  as 
his  train  pulled  out. 

“Wonder  how  the  boys  in  Washington 
....!  ■.!!..  one  correspondent  said, 

wiping  his  brow.  “As  a  public  officer,  I 
IS  had  perfected  the  hand  it  to  him,  but  as  a  source  of  news — 


Excellent  News  Source,  But  His  Repudiation  denials  by  the  Senator,  to  expedite  get¬ 
ting  to  press  on  time. 

-Although  Couzens  has  always  had  am¬ 
ple  newspaper  support  in  election  cam¬ 
paigns  in  Detroit,  he  has  always  “called  edly  be 
the  papers  down’’  for  errors  i 
himself. 

(Jne  “error,”  and  a  big  one,  stands  out  . .  ... 

in  the  history  of  the  city  hall  during  the  will  like  him, 
Couzens  regime. 

Senator  Couzeni 

plans  for  a  municipal  street  railway  line,  phew ! 
subsequently  placed  in  operation.  He  an¬ 
nounced  to  newspaper  men  the  workings 
of  the  plan,  gave  them  all  drawings  of 
the  city  map  lined  with  the  street  car 
system,  and  says  he  set  a  certain  dead¬ 
line,  before  which  the  story  could  not  be 
used. 

But  one  paper  stepped  out  of  line,  used 
the  story  2-4  hours  before  the  release,  and 
the  other  papers  raised  a  howl  which, 
augmented  by  tbe  Couzens  tenor,  was 
heard  through  Michigan.  The  “offend¬ 
ing”  newspaper  man  said  the  mayor  had 
forgotten  to  tell  him  that  there  was 
any  release  date  involved  in  the  story. 


By  E.  T.  LOVEDAY 


\  C>K(JL1  of  daily  newspaper  men  Couzens  suite  in  New  \ork  when  the 
assigned  to  a  “page  one  must”  word  came.  Newberry  and  Newberryism 
story,  was  grouped  alxiut  a  train  in  the  were  well  known  enough  to  make  the 
Michigan  Central  .station  at  Detroit  the  -story  well  worth  while,  regardless  of  the 
other  day.  They  knew  that  when  the  fact  that  it  was  Couzens,  the  man  who 
conductor  rai.scd  his  hand  and  the  train  cleaned  up  Detroit  municipal  politics,  who 
drew  out  of  the  station  it  would  bear  got  the  appointment, 
away  from  them  the  basis  of  one  of  the  Senator  Couzens  said  a  lot,  apparently, 
Ix-st  yarns  of  the  year  -hut,  strange  to  from  the  volume  of  stuff  that  gained  its 
relate,  they  were  pleased  to  see  the  story  way  into  the  New  York  papers,  and  the 
slipping  out  of  their  hands.  volumes  which  were  printed  in  Detroit. 

.\  paradox?  Yes.  .And  the  center  of  Then  24  hours  after  the  stories  came 
this  little  story,  who  sat  in  one  of  the  the  inevitable.  The  phones  rang  on  the 
Pullmans,  en  route  to  Washington,  is  one  city  desks  in  Detroit, 
of  the  most  paradoxical,  as  well  as  one  “Senator  Couzens  is  preparing  a  state- 

of  the  most  enigmatic  men,  it  was  a  ment  denying  the  statement  that - ” 

newspaper  man's  province  to  meet.  Such  was  the  tenor  of  the  message. 

He  is  James  Couzens.  millionaire,  new'  And  so  “Senator  Couzens  denies”  was 
Senator  from  Michigan  and  former  seen  quite  prominently  in  the  headlines, 
mayor  of  Detroit.  Newspaper  men  say  The  Senator  took  exception  to  a  story 
he  has  set  a  world’s  record  for  denials  printed  in  one  New  York  paper  that 
printed  in  <iaily  newspapers  involving  made  the  claim  that  he.  Couzens,  and  not 
stories  previously  jaiblished  regarding  l-'ord,  was  responsible  for  raising  the 
himself.  .And  he  is  the  man  who  a  few  Ford  factory  pay  to  |5  a  day  some  years 

short  years  ago  went  into  partnership  ago.  And  he  did  not  like  a  story  printed 

with  Henry  Ford,  to  build  automobiles,  in  another  paper  which  quoted  him  as 
starting  with  a  few  hundred  dollars  and  saying  the  fiord  Motor  Company  had  not 

finishing  up  with  no  less  than  $30,000,000.  made  an  advance  step  in  10  years,  file 

To  newspaper  men  acquainted  with  De-  said  so  in  issuing  a  denial  of  both, 
troit.  fiord  and  Couzens,  while  long  since  Perhaps  he  told  the  New  A’ork  city 
separated  as  business  partners,  are  still  editors  he  didn’t  like  the  way  they  han- 
in  the  same  classification  as  to  the  ease  died  the  story,  but  this  writer’s  province 
with  which  they  can  he'-  converted  into  is  Detroit,  and  he  doesn’t  know’, 
copy.  Both  are  almost  always  good  for  But  the  climax  came  when  Couzens, 
page  one.  but  Couzens  has  an  irritating  on  his  second  from  last  day  of  page  one 
habit  of  denying  the  stories  printe-d  aliout  prominence,  was  asked  whether  he  would 
himself,  and  his  ex-partner  fi'ord  makes  see  Senator  Newberry,  whom  he  was 
himself  so  inaccessible  geographically  that  succeeding,  before  he  left  for  Washington, 
many  a  mileage  book  has  been  used  up  The  senator  answered  the  question, 
hunting  him.  There  is  no  denying  that.  But  what  he 

.A  few  short  years  ago  these  two  men,  said  was  something  else  again, 
now  .so  much  in  the  public  eye,  conducted  One  Detroit  jiaper  came  out  with  a 
a  little  machine  shop  in  the  poorer  sec-  streamer  “Couzens  Snubs  Newberry.’’ 
tion  of  Detroit.  No  newspaiR-r  men  And  again  the  stone  walls  of  the  little 
greeted  them  in  the  morning  as  they  gray  city  hall  heaved  and  shook,  and  the 
started  to  work,  or  rushed  along  at  their  city  hall  tower  swayed  as  the  papers 
heels  as  they  left  for  their  homes  in  the  reached  the  mayor’s  office, 
evening,  to  k-arn  their  views  on  the  prob-  .And  the  telephones  on  the  city  editors’ 
lems  ciinfronting  the  nation.  desKS  rang  again  and  a  secretary  said 

But  all  the  world  loves  a  winner,  and  again : 

it  is  not  unnatural  that  the  world  likes  “Senator  Couzens  denies - ” 

to  read  about  a  winner,  fi'ord  and  Cou-  With  tlie  result  that  a  witty  news  editor 


Changes  Page  Sise 

The  Danbury  (Conn.)  News,  which 
has  installed  a  new  24-page  Hoe  Simplex 
press,  has  changed  its  column  length 
from  2144  inches  to  21 '4  inches. 


La  Tribuna  Suspends 

La  Tribuna,  Newark,  N.  J.,  has ‘dis¬ 
continued  publication  and  officers  of  the 
paper  are  maintaining  offices  at  605  South 
21st  .street,  Irvington,  N.  J.,  until  all  of 
the  affairs  of  the  paper  have  been  settled. 


xpansion 


A  million  new  subscribers  were  linked  to  the 
Bell  System  during  the  past  two  years — put¬ 
ting  into  operation  a  million  new  routes  of  talk, 
and  a  corresponding  increase  in  all  intervening 
facilities  such  as  switchboards,  cable  and  long 
distance  lines. 

No  other  country  is  so  well  equipped  as  the 
United  States  for  telephone  communication. 

Yet,  because  of  this — because  the  telephone  is 
so  useful — the  demand  for  service  keeps  grow¬ 
ing  greater. 

The  growth  of  telephone  demand  in  the 
United  States  is  greater  than  the  growth  of 
population.  It  is  an  intensive  growth.  An  in¬ 
creasing  percentage  of  the  population  is  seeking 
telephone  service. 

The  Bell  System  is  providing  for  more  in¬ 
vestment,  further  technical  achievement,  more 
wires,  switchboards  and  stations — and  more 
subscribers.  The  American  people  require  the 
best  service.  The  best  service  means  the  most 
comprehensive  service,  not  only  for  the  neces¬ 
sities  of  to-day,  but  for  the  necessities  of  the 
future. 

_  “Bell  System" 

w  Telephone  and  Telegraph  Company 

And  Associated  Companies 

One  Policy,  One  Syetem,  Vnivertal  Service,  and  all  directed 
toward  Better  Service 


INTERTYPE 

"THE  BETTER  MACHINE” 


See  Our  Page 
Next  Week 


TIMES 
A  Food  Medium 


TRENTON 
NEfT  JERSEY 


INTERTYPE  CORPORATION 


A  'recent  reader  torTeT  indicatee  that 
among  the  hooicwiTct  of  the  clt7  oar 
Thur^ay  Food  Feature  Department- 
upward  of  four  pegee  devoted  to  food 
recipes  and  newt  and  food  advertising 
—is  the  best  feature  carried  by  the 
Times 

Circalation  J0.237  Member  A.  B.  C 
KZLLY-SMITH  CO. 
MarbrMge  BUg.  Ljrtten  Bldg. 

New  Yeefc  Chicago 
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NEW  ENGLAND 


The  New  England  States  as  a 
group  lead  the  country  in  many 
lines  and  a  wise  advertiser  or  manu¬ 
facturer  will  advertise  a  path  to 
their  door. 

New  England  shows  an  increase 
in  the  number  of  workers  engaged 
in  manufacture. 

Statistics  show  that  two-thirds 
of  all  the  clocks,  fire  alarms,  silver 
plated  ware,  corsets  and  ammuni¬ 
tion  manufactured  in  the  United 
States  are  made  in  New  England. 

More  than  fifty  per  cent  of  all  the 
brass  made  in  the  United  States  is 
produced  in  these  states. 


Nearly  seven  hundred  places  in 
New  England  can  be  termed  manu¬ 
facturing  towns. 

Here  we  find  communities  where 
intelligent,  productive  people  have 
made  permanent  homes. 

The  daily  newspapers  will  move 
every  day  an  enormous  volume  of 
merchandise  to  the  consumer,  if 
you  will  do  your  part  and  use  ade¬ 
quate  advertising  space. 

These  New  England  dailies 
covering  the  territory  from  the  east 
to  the  west  and  from  the  north  to 
the  south,  will  carry  your  message 
to  the  buying  public  of  this  terri¬ 
tory. 


MASSACHUSETTS— Papulmtkm,  3.8S24S* 


RHODE  ISLAND — Population  6f4,397 


"Attleboro  Sun  . (E) 

tBoston  Sunday  Adv(Ttiaer(S) 

tBoalon  Globa  . (MAE) 

tBoaton  Globe  . (S) 

Boston  Telerram  . (E) 

tBoston  Transcript  . (E) 

••Fall  River  Herald . (E) 

•Fitchburf  Sentinel  . (E) 

Greenfield  Recorder  . (E) 

••Haverhill  Gazette  . (E) 

••Lynn  Item  . (E) 

•Lynn  Telepram  News.(EAS) 
t Lowell  Courier-Citizen 

and  Evening  Leader(MAE) 
••New  Bedford  Standard-Mer¬ 
cury  . (MAE) 

••New  Bedford  Sunday  Standard 
(S) 

tNorth  Adams  Transcript. (E) 

••Salem  News  . (E) 

••Taunton  Gazette  . (E) 

(Worcester  Teleprsm-Gazette 
(MAE) 

•Worcester  Sunday  Telegram 
(S) 


arcu- 

lation 

4.MS 

424,1M 

Z74.«t7 

321471 

145,113 

34,423 

13,44$ 

11,73$ 

3,125 

1S414 

14,132 

14444 

24,43$ 

31,48$ 

25,444 

$434 

24.87$ 

8448 

72,733 

42,741 


2,54$ 

lines 

.427$ 

45 

.4$ 

4$ 

4$ 

44 

.435 

.45 

.4175 

.K$ 

.44 

.45 


.48 

.48 

437$ 

.n 

.44 

44 

.18 


MAINE — Population,  748,414 

(Bangor  Daily  Commerclal(E)  14,743  .4$ 

(Portland  Press  Herald(M^)  22444  .47 

••Portland  Express  . (E)  244$4  .14 

••Portland  Telegram  . (S)  28,458  .14 

NEW  HAMPSHIRE— Population,  443,483 
(Keene  Sentinel  . (E)  3414  .43 


14,444 

lines 

.4175 

45 

.45 

45 

44 

44 

.43$ 

43$ 

.417$ 

.44 

.44 

.45 

.44 


.48 

.43 

.47 

.43 

41 

.15 


44 

.44 

.47 

47 


Circu- 

2,5N 

14,444 

lation 

lines 

lines 

Newport  Daily  News.. 

..(E) 

4,171 

.435 

.43 

Pawtucket  Times  . 

..(E) 

24,441 

.47 

.44 

**Providence  Bulletin  .... 

..(E) 

58,738 

.135 

.135 

(Providence  Journal  ... 

.(M) 

32,837 

.48 

.48 

••Prodidence  Journal  .... 

..(S) 

54448 

.12 

.12 

••Providence  Tribune  ... 

..(E) 

21,344 

.14 

.4$ 

Westerley  Sun  . (EAS) 

4,541 

.425 

.425 

(Woonsocket  Call  . 

..(E) 

12,45$ 

.44 

.44 

VERMONT — Population,  352,428 

•Barre  Times  . . . . 

..(E) 

4.532 

.43 

.42 

Bennington  Banner  .... 

..(E) 

3,421 

4125 

.4125 

(Brattleboro  Daily  Reformer. 

(E) 

3,421 

.42$ 

.415 

Burlington  Daily  News. 

..(E) 

7,183 

.44 

.44 

••Burlington  Free  Press, 

..(M) 

11,441 

4$ 

4$ 

Rutland  Herald  . 

..(M) 

$.437 

.44 

.44 

Record  . (E) 


3,344 


.4214 


CONNECTICUT— PopuUthm.  1,384,431 

•Bridgeport  Post-Telegram 

(EAM)  43,433  .14$ 

•Bridgeport  Post  . (S)  184$S  .48$ 

•Hartford  Courant  . (D)  24,784  .46 

•Hartford  Courant  . (S)  48,444  .14 

••tiartford  Times  . (E)  43,472  .12 

"Meriden  Record . (M)  4.4H  445 

(Middletown  Press  . (E)  7,541  .43 

(New  Haven  Register..(EAS)  34,427  .14 

••New  London  Day . (E)  14,487  44 

(Norwich  Bulletin  . (M)  11,443  .47 

••Norwalk  Hour  . (E)  4,$S3  .43 

•Stamford  Advocate  . (E)  84S1  4375 

Government  Statement,  April  1  1422. 

•A.  B.  C.  Statement,  April  1,  1$22. 

••A  B.  C.  Statement,  October  I,  1$22. 
(Government  Statement,  October  1,  1$22. 
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.48 

.47 

.H 
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.44 
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.4$ 
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CHARGE  MAGAZINE  SPREADS 
KU  KLUX  PROPAGANDA 


{Cofitinued  front  page  14) 


“The  field  of  the  Country  Editor  is  the 
country  editorate.  We  intend  to  reach  not 
only  the  country  editot  himself  but  also  his 
readers  and  make  them  (Air  contributors  and 
constituency.  In  addition  we  purpose  that 
this  shall  be  a  metropolitan  magaxine  to  serve- 
the  best  interest  of  the  vast  numbers  of  coun¬ 
try  editors  and  to  that  end  will  add  articles  by 
prominent  per^ile  to  the  other  contributions. 

“No,  the  Country  Editor  is  not  in  any  way 
connected  with  or  affiliated  with  the  Ku  Klux 
Klan.  The  Country  Editor  has  no  mi  re  inter¬ 
est  in  the  Ku  Klux  Klan  than  has  Ilearst's 
International,  which,  I  see  is  advertising  an 
article  on  the  Klan  for  its  next  issue.  Ours 
is  only  a  news  interest. 

The  Eilert  Printing  Company  said : 

“We  print  the  Country  Editor,  as  well  as 
many  other  publications.  Our  relation  to  all 
is  as  printers  to  the  publishers.  We  have  no 
other  interest  whatever  in  the  Country  Editin’ 
and  no  knowledge  of  its  policies  or  purposes 
jther  than  its  own  printed  editinial  announce¬ 
ment  to  promote  .-Xmerican  ideals  and  institu¬ 
tions.  We  knew  nothing  whatever  of  the  Ku 
Klux  Klan  excepting  what  we  read  in  the 
public  press.” 

Editor  &  Fl’bi.isher  queried  contribu¬ 
tors  to  the  two  “achievements"  of  the 
magazine  as  to  whether  or  not  they  had 
knowledge  of  any  alleged  Klan  affiliation 
of  the  Country  Editor,  but  all  who  re¬ 
plied  were  unanimous  in  saying  they  knew 
of  none. 

Persons  who  have  had  signed  articles 
or  are  featured  in  unsigned  articles  for 
the  Xovember  and  December  issues  are: 

Chesterville  Morrow,  Samuel  Gom- 
pers,  Walter  Kutzleb,  William  H.  .An¬ 
derson,  Avondale,  Edward  Hancox, 
Teasdale  Randolph,  Elbert  Hubbard  II, 
John  Temple  Graves,  Clifford  Goodrich, 
Joseph  M.  Keatinge.  Merton  Olivette, 
Howard  Egbert,  M.  J.  Murp'”  ■  >  n 
Prohibition 


Wupjierman  showed  him  a  letter  from 
judge  E.  H.  Gary,  on  the  latter’s  personal 
statiemery,  ordering  several  thousand 
copies  of  the  November  Country  ILditor 
containing  the  labor  story,  “Profit  vs. 
I'se’’  by  Samuel  Gompers,  as  illustrating 
the  publicity  value  of  the  magazine.  Mr. 
Murphy  said  he  knew  Mr.  Cook  as  an 
advertising  man.  but  had  never  met  Mr. 
Wupperman  before.  He  had  no  knowl¬ 
edge  of  any  Klan  connection  of  the  pub¬ 
lication  or  any  one  associated  with  it. 
Certainly  he  had  none,  he  said. 

Letters  have  been  received  recently  by  ■ 
neywspaper  editors  throughout  the  coun¬ 
try  soliciting  subscriptions  for  the 
Country  Editor  at  $2  a  year,  saying : 

Mr.  PcELisiitR:  Wt  want  you  to  subscribe 
to  The  Country  Editor,  We  want  to  work  for 
c.'iuntry  new'spai>ers,  and  we  can't  accomplish 
big  results  unless  you  are  a  subscriber.  It  is 
our  ambition  to  go  before  national  advertisers 
with  a  hundred  per  cent  country  newspaper 
backing. 

f)nr  Credit  Information  Hnre-iu  alone  is 
worth  several  times  she  two  dollars  per  year. 
.\s  a  subscriber  to  Tbe  Country  Editor,  you 
would  be  privileged  to  write  us  for  a  cr^it 
rating  on  anv  firm  or  individual  who  desired 
to  advertise  in  your  newspaper.  This  service 
alone  ought  to  save  you  many  dollars  each  year. 

.And  there  is  our  Had  Debt  Collection  Bu¬ 
reau.  .-Another  service  that  is  essential  to 
your  newspaper.  As  a  subscriber  you  could 
file  an  unpaid  advertising  account  for  collec¬ 
tion,  and  all  the  influence  of  The  Country 
Editor  would  be  used  in  the  collection  of  that 
advertising  account.  This  is  an  expensive  ser¬ 
vice.  which  we  fully  realize,  but  the  only  cost 
to  you,  in  addition  to  your  $2  subscription  to 
The  Country  Editor,  would  be  15  per  cent  cn 
collections  actually  made  through  our  efforts. 

.‘Purely  you  wi.uld  like  to  have  an  efficient 
collection  bureau  like  this  working  on  your 
unpaid  ailvertising  accounts. 

.\s  we  are  not  foreign  advertising  represen¬ 
tatives  in  any  sense  of  llie  word,  you  can  in- 
‘t.intly  realize  tbe  extent  of  the  value  of  our 
efforts  in  your  behalf.  If  you  have  no  foreign 
advertising  representatives,  you  ought  to  ap¬ 
point  one.  .And  have  only  one,  because  adver¬ 
tising  agents  find  confusion  in  billing  an  ex- 
I>ensive  I  Deration.  No  service  is  worth  a  hur¬ 
rah  unless  it  is  based  on  concentration. 

We  have  told  our  story.  Send  us  your  sub¬ 
scription  and  invest  $2  in  an  enterprise  which 


.Esculapius,  attacking  the  .American  Med¬ 
ical  .Association  for  its  anti-patent  medi¬ 
cine  pcjlicy,  is  interesting.  .An  editorial 
note  appended  says,  “It  cannot  anesthetize 
the  public  with  a  hypodermic  injection  of 
bunk.’’  The  article  concludes: 

"In  a  series  of  articles  we  propose  to 
expose  the  methods  of  the  association 
anri  we  shall  be  glad  to  have  submitted  to 
us  facts  relating  to  the  systematic  per¬ 
secution  of  private  physicians  and  others 
who  have  incurred  its  displeasure.  We 
hope  the  great  body  of  .American  editors, 
who  are  supporters  of  this  magazine,  will 
follow  these  articles  closely  and  will  use 
in  their  columns  such  extracts  as  may 
seem  to  them  pertinent  and  appropriate.” 


The  first  numlx-r.  or  “achievement.” 
carried  the  following  self-introduction : 


B.  Wheeler,  Lid.,  I'edcral  _ _ _  . 

Commissioner  R.  A.  Haynes,  Courtland  tJe  Co^^;«v“’EmT*«  Pui;  Com 
Smith,  Bertha  Taylor  Voorhorst  Maior 
Honore  J,  Jaxon,  Rev.  Richard  Hergarty, 

B.  D.,  and  Major  A.  J.  MacElroy,  D. 

S.  O. 

Courtland  Smith,  for  many  years  head 
of  the  .American  Press  .Association  and 
now  associated  with  Will  H.  Hays  as 
secretary  of  the  Motion  Picture  Pro¬ 
ducers  and  Distributors  of  .America, 
whose  article,  “The  Country  Editor,”  ap¬ 
pears  in  the  December  edition,  said : 


PANY. 


“I  wrote  an  article  for  some  number  of  the 
County  Efiitor.  Mr.  Hays  was  asked  for  an 
interview,  which  I  did  not  approve  because  the 
magazine  was  too  young.  TTicn  a  former  as¬ 
sociate  in  the  .American  Press  .Association,  Qar 
ence  N.  Cook,  in  whr-m  I  had  every  confi¬ 
dence,  called,  told  me  that  he  was  interested  in 
the  magazine  and  asked  if  I  would  write  an 
article.  He  explained  that  the  purpose  of  the 
magazine  was  solely  to  fight  tbe  battles  of 
the  country  publisher.  As  I  have  been  doing 
that  all  my  busine.ss  life  I  was  very  glad  to 
write  an  article  for  him.  If  the  publication 
serves  any  other  interest  than  that  of  the 
<x>untry  press,  and  1  can  hardly  believe  that 
it  does,  then  the  situation  was  misrepresented 
to  me.” 

Clarence  N.  Cook,  mentioned  by  Mr. 
Smith,  is  connected  with  the  Snodgrass 
&  (iavness  .Advertising  .Agency.  489 
Fifth  avenue.  New  A’ork.  He  stated  to 
Editor  &  Pi  Bi.isitfjt  that  he  had  asked 
prominent  men  for  articles  and  interviews 
for  the  Country  Editor  merely  through 
a  friendly  interest  in  Mr.  Wupperman’s 
new  business  enterprise  and  had  abso¬ 
lutely  no  connection  with  it.  He  knew 
Mr  Wupperman  had  guaranteed  payment 
for  all  the  printing  hills  of  the  Country 
Editor,  incurred  by  Mr.  Randolph,  but 
was  certain  the  agreement  did  not  include 
the  Klan  advertisement  in  question.  He 
asserted  positively  that  neither  he  nor 
Wupperman  were  associated  in  any  way 
with  the  Klan. 

W.  J.  Murphy,  president  of  the  New 
York  &  Pennsylvania  Joint  Stock  Land 
Bank,  with  offices  at  61  Broadway,  New 
York,  who  has  a  signed  article  in  the  De¬ 
cember  edition,  said  he  also  had  been 
interested  in  the  Country  Editor  by 
Clarence  N.  Cook,  who  had  introduced 
Mr.  Wupperman  to  him  at  his  office  with 
the  suggestion  that  he  write  a  story,  on 
the  relation  of  the  country  editor  to  the 
joint  stock  land  bank,  as  a  publicity  idea 
for  reachii^  the  farmer  through  the 
country  editors.  He  took  advantage 
of  what  he  thought  was  a  gootl  chance 
to  get  some  advertising  and  ordered  100 
copies  of  the  December  edition.  He  said 


THE  EFFICIE.VT  VOICE 

There  ix  a  voice  in  the  Great  Republic  which 
speaks  constantly,  and  yet  is  unheard,  almost 
unknown,  in  the  mighty  metropi.  litan  centers. 

It  is  the  calm,  wholesome  voice  of  The  Coun¬ 
try  Editors  of  these  States  and  Territories  of 
.America. 

That  voice,  efficient,  strong-sensed,  alert,  in¬ 
formed,  is  being  heard  in  the  aggregate,  and 
individually,  through  the  pages  of  The  Coun¬ 
try  Editor. 

This,  then,  is  the  Magazine  of  the  Rural 
Fourth  Estate  of  the  Territorial  United  States 
— a  Tribune  of  the  Homeland. 

The  currents  of  written  oracle  have  for  long 
flowed  outward  from  the  towering  triixids  of 
the  great  cities,  moulding  and  leading  the 
thought  I  f  the  n.ation  according  t.  the  s'and- 
ards  of  Metropolitan  Journalism.  Henceforth, 
through  this  channel  of  The  Country  Editor, 
the  stream  of  popular  arcadian  thought  shall 
contact  the  urban  currents  and  flow  in  invigor¬ 
ating  expres-ion  throughout  metropolis  and 
homestead. 

To  promote  the  ideals  and  institutions  of 
America — that  is  the  Watchword — and  to  this 
task  The  Country  Editor  invites  the  twelve 
thousand  rural  editors  of  the  nation,  their 
staff  associates  and  their  constituents. 

In  view  of  the  connection  of  A.  E. 
Wupperman,  with  the  J.  W.  Wupperman 
.Angostura  Bitters  .Agency,  Inc.,  an  arti¬ 
cle.  appearing  in  the  November  edition 
of  the  Country  FMitor,  entitled  ".A  Mo¬ 
nopoly  in  Restraint  of  Healing,”  signed 


AN  A  B  C  OF  ADVERTISING 

Roberts’  Handbook  Aims  to  Help  News¬ 
paper  Solicitors 

Genuine  service  to  the  small  city  news¬ 
paper  solicitor  and  the  merchants  whose 
business  he  seeks  is  contained  in  the  44 
pages  of  a  vest-pocket-size  handbook  com¬ 
piled  by  A.  T.  Roberts,  advertising  man¬ 
ager  of  the  Columbus  (Ga.)  Enquirer- 
Sun.  It  merits  the  title  of  “A  B  C’s  of 
Newspaper  Advertising,”  and  justifies  the 
author’s  conclusion  that  ‘t’he  man  who  is 
genuinely  interested  will  finish  this  book¬ 
let  with  a  fairly  good  idea  of  advertising 
and  the  factors  to  be  considered  in  its 
pripiration.” 

IntrcKluctory  chapters  tell  in  every¬ 
day  non-technical  words  the  nature  of 
advertising,  the  mission  it  performs,  the 
selection  that  the  merchant  makes  among 
his  stock  for  each  day’s  copy,  and  the 
use  of  type  and  display.  Retailers  are 
advised  to  request  advertising  matter 
and  cuts  from  the  manufacturers  who 
supply  them  with  nationally  advertised 
products  and  to  use  these  aids  not  neces¬ 
sarily  as  they  are  received  but  in  the 
form  that  best  fits  the  individual  piece 
of  copy.  The  use  of  illustrations  with 
tyi>e  gets  several  pages  of  concise 
ficscription. 

Layout  also  is  discussed  in  simple 
terms  The  amateur  advertiser  is  in¬ 
structed  in  the  elements  of  printing 
measurements,  standard  rule  borders,  the 
use  of  proofs  and  stamped  impres«ions 
in  locating  illustrations  in  the  copy,  and 
decision  on  words  to  be  displayed.  “Get 
vfiur  display  heading  right,  then  con¬ 
dense  the  supporting  or  explanatory 
facts  you  wish  to  present  into  as  few 


words  and  as  simple  language  as  the 
subject  will  permit,”  the  author  adds. 

Good  lettering  in  layout  as  an  aid  to 
the  printer  can  be  achieved  with  little 
practice,  the  advertiser  is  told,  and  two 
layouts  are  illustrated  as  working 
models.  Good  advertising  positions  are 
defined  according  to  well  known  optical 
laws,  the  primary  need  of  good  copy 
above  all  other  advertising  qualifications 
is  stressed  again  and  again,  and  the 
booklet  concludes  with  several  pages  of 
type  samples  that  arc  in  daily  use  in 
advertising  display. 

News  to  Distribute  Own  Papers 

The  New  York  News  starting  January 
1.  1923,  will  distribute  its  own  papers, 
thus  terminating  its  contract  with  the 
News  Distributing  Company,  Inc.,  of 
which  S.  P.  Booth,  Charles  Levy  and  J. 
S.  Sullivan  are  the  officers.  In  making 
this  change  the  News  will  take  over  the 
equipment  and  personnel  of  the  News 
Distributing  Company  but  not  the  execu¬ 
tives.  The  company  was  organized  in 
December.  1921.  when  the  paper  ended  its 
relations  with  the  .American  News  Com¬ 
pany.  J.  S.  Sullivan  is  circulation  man¬ 
ager  of  the  News. 


Woll  Directs  A.  F.  of  L.  Law  Bureau 

Matthew  W’oll,  president  of  the  Inter¬ 
national  Photo  Engravers  Union  and 
vice-president  of  the  .American  Federa¬ 
tion  of  Labor,  has  been  chosen  director 
of  the  new  A.  F'.  of  L.  legal  information 
bureau,  which,  he  says,  is  to  serve  as  a 
clearing  house  for  information  relating  to 
law  and  to  legal  contests  involving  labor 
interests. 


For  Space  Buyers  and  Specials  Only 

The  Seattle  Times  has  issued  a  diary 
and  small  book  of  statistics  to  space 
buyers  and  national  advertising  managers. 
The  books  are  bound  in  soft  green  leather 
and  each  one  inscrilted  with  the  name  of 
its  respective  owner. 


Herald  Installs  Machine 

The  Manchester  (Conn.)  Herald  has 
installed  an  Intertype  machine  in  its  plant 
which  was  burned  out  recently. 


Enterprise  in  New  Building 

The  Bartlesville  (Okla.)  Enterprise 
has  moved  into  its  new  home,  a  two- 
story  brick  building. 


1 ,384,464 
More  Lines 


FBOM  January  1  to  October  11 
1922,  Tbe  Passaic  Dally  News 
baa  printed  1.3S4,464  more 
Unas  of  paid  advertising  than  tbe 
other  Passaic  paper. 

rWAHB  Dally  News  leads  Its  com 


petltor  In  classified, 
and  local  advertising 


foreign 

lineage. 


latrgest 

QsMlity 


Quantity,  and  Best 
Circulation  Besides. 


DAILY  NEWS 

Passaic,  New  Jersey 


THIS  IS  THE  SCOTT 

DOUBLE-SEXTUPLE 

“MLT.TI-UNIT”  PRESS 


The  NEW^ARK  NEM^S 

NEWARK.  NEW  JERSEY 
Kugene  W.  Farrell,  Manager 

have  operated  this  Double  Sextuple  Multi-Unit  Press  for  many 
years  and  a  visit  to  their  plant  which  is  only  thirty  minutes  from 
Broadway  will  enable  you  to  inspect  the  finest  newspaper  press 
ever  built. 

We  Are  Here  To  Serve  You, 

Patented  &  Manufactured  By 

AA'ALTER  SCOTT  &  COMPANY 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 
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1441  Monadnock  Block  1457  Broadway,  at  42d  Street 
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NEWS  OF  ASSOCIATIONS  AND 
CLUBS 


Newspapers  elected  for  the  new  year  are:  president, 

Ji  r>/-T7  'T'  ^  r-  MrtT  t  *'•  Crawford,  representivc  of  the  New 

LUGE  T.  J.  C.  WILLIAMS,  news-  York  Journal  in  Chicago;  vice-president, 
paper  man  and  presiding  judge  of  Harry  \V.  King;  secretary.  Berry  Ste- 
tht  Baltimore  Juvenile  Court,  was  unani-  yens;  treasurer,  H.  E.  scheerer;  director 
moiisly  re-elected  president  of  the  Balti-  for  two  years,  H.  E.  Scheerer;  director 
more  Press  Club  at  the  annual  meeting  for  one  year,  Robert  J.  Flaher^-. 

held  last  week.  Other  officers  elected  _ 

were:  vice-president,  Folger  McKinsey;  , 

ree  rding  and  corresponding  secretary,  .ad\ertising 

John  J.  Ely;  financial  secretary,  J.  Ferd.  C  M.  Yager,  of  the  Modern  Miller, 
Hayward;  treasurer,  Edward  H.  Pfund;  Chicago,  was  elected  president  of  the 
and  board  of  governors:  Frank  F.  Chicago  Trade  Press  .Association  at  its 
Patterson,  Ernest  R.  Crapster,  George  annual  meeting,  December  3.  Other  offi- 
T.  Jenkins,  George  W.  Worsham,  Jr.,  cers  elected  for  1923  were:  E.  H.  Glea- 
Judge  T.  J.  C.  Williams,  Folger  McKin-  son.  Inland  Printer,  vice-presidem ;  J.  A. 
sey,  John  J.  Ely.  J.  Ferd.  Hayward,  and  Gilbert,  Office  .Appliances,  secretary; 
Edward  H.  Pfund.  The  new  board  Miles  E.  Kastner,  Hide  &  Leather,  treas- 
unanimously  re-elected  Mr.  Pfund  for  urer.  New  directors  of  the  association 
the  tenth  time  executive  secretary  of  are:  George  P.  Miller,  Trade  Press  Pub- 
thc  club.  lishing  Company ;  .A.  L.  Rice.  Power  Plan 

1/  1  T>  A  •  Engineering:  J.  A.  Harris,  The  Black 
•  diamond.  J.  A.  Greig  of  Electric  Trac¬ 
tion  will  hold  a  meeting  at  the  Depart-  ^e  before  the  meeting  on  “The 

ment  of  Journalism,  Syracuse  University,  jrade  Paper  of  the  Future  ” 

January  13. 

The  Kansas  Eighth  Congressional  .  of  the  Chicago 

District  Editors’  Association  held  its  Advertising  M^s  Post  of  the  Americar 
annual  meeting  in  Wichita  during  the  Reed  W.  Landis,  of  ^e  Keith- 

na^t  wpflf  Landis  Corporation,  was  elected  com- 

■  mander.  Other  officers  elected  were 

The  North  Star  Editor,  published  Kellogg  M.  Patterson,  western  manager 
occasionally,  organ  of  the  Minnesota  the  L.  H.  Crall  Company,  Cincinnati 
Editorial  Association,  appeared  recently,  vice-commander;  Arthur  Olsen,  Chicagt 
It  is  edited  by  the  executive  committee.  Tribune,  adjutant;  William  Savage,  Chi- 
The  number  had  a  vigorous  attack  upon  cago  Tribune,  vice-adjutant;  Eugeni 
free  publicity,  by  W.  E.  Verity,  editor,  Murdock.  Munroe  &  Soirthworth 
the  Wadena  Pioneer  Journal  and  presi-  printers,  treasurer;  A.  B.  Southworth 
dent  of  the  association.  Munroe  &  Southworth.  assistant  treas- 

The  Rochester  (N.  Y.)  Press  Club 

op-.-ned  its  new  home  on  December  7.  E.  D.  Gibbs,  advertising  director  oi 
Preceding  the  annual  election  of  officers,  the  B.  F.  Goodrich  Company,  .Akron 
John  Burns,  the  retiring  president,  an-  Ohio,  has  been  made  chairman  of  th< 
nounced  the  gift  of  $500  from  the  Publicity  Committee  of  the  .Akron  Cham- 
Rochester  Times-Chronicle.  The  officers  ber  of  Commerce, 
elected  for  1923  are :  president,  Francis  .  . 

E.  Boon,  the  Rochester  Herald;  vice-  J-  William  Macy,  of  Macy  &  Klaner 
president,  Henry  E.  Detcher,  the  Post  Chicago  publishers’  representatives,  wa- 
Express;  financial  secretary,  Glenn  C.  fleeted  president  of  the  Chicago  Agati 
Morrow,  the  Democrat  &  Chronicle.  Club  for  1923  at  the  annual  meeting  ol 
Theron  Knapp  was  re-elected  secretary  club  held  December  5..  Other  ofn- 
for  the  sixth  time.  The  new  members  elected  were:  Jo^ph  H.  Lynch 

of  the  board  of  governors  includes'  Paul  western  manager  of  the  Atlantic  Monthly 
Benton,  the  Times-Union :  Harold  San-  and  House  Beautiful,  vice-president ;  F 
ford,  the  Democrat  &  Chronicle,  and  Group,  secre- 

Herman  Ferno,  the  Abendpost,  re-  western  man- 

ager  of  Doubleday,  Page  &  Company 


TIm  HochT*  Macnificent  N«w  BuUdinc  Just  C rwmlilail  in  tha  Haarl  ol  Tokyo 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Eldition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marqufs  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  gfreat  founder's 
lofty  ideals. 

In  the  foreign  jiews  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j----------------------- 

many  readers  who  are  in-  ■ 

tensely  interested  in  per-  i  .  .  .  . 

son,  and  events  abroad.  |  Advertwing  Rate. 

This  interest  has  been  |  . 

found  to  exert  consider-  • 

able  influence  on  their  J  Per  Column ..  Y  170.00 

taste  in  the  purchase  of  J  Per  inch _ Y  12.50 

imported  commodities  and  •  -vo  Ann  aa 

unSoubtedly  has  increased  j  P«  Pag«- -  - -Y2,000.00 

their  consumption  of  prod-  • 
nets  from  abroad. 


McCurdy  Succeeds  Lord  Dalziel 

C.  A.  McCurdy,  who  was  chief  coali¬ 
tion  liberal  whip  in  the  Lloyd-Gcorg& 
cabinet,  it  has  been  announced  recently 
in  London,  will  succeed  Lord  Dalziel  as 
head  of  the  London  Chronicle  and  asso¬ 
ciated  newspapers. 


TOKYO,  JAPAN 
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Editor  &  Publisher  for  December  16,  1922 


Of  the  entire  area  of  Iowa  ninety- 
five  per  cent  is  productive  soil,  a 
record  unrivalled  by  any  other 
equal  area  of  land  in  the  world. 


2,404,021  People 

43.2  Persons  per 

Square  Mile 

586,070  Families 

The  major  part  of  the  income  of  Iowa  is 
derived  from  feeding  and  marketing  live 
stock.  The  greatest  sources  of  wealth  rank 
as  follows:  hogs — beef — cattle — corn — oats 
— dairy  cattle  and  poultry. 

Iowa  ranks  first  in  the  number  of  hogs,  hav¬ 
ing  almost  twice  as  many  as  any  other  state 
— second  in  beef  cattle — first  in  corn — first 
in  oats — fourth  in  dairy  cattle  and  first  in 
poultry. 

Try  your  goods  in  this  territory.  Their 
daily  newspapers  can  and  do  reach  the  buy¬ 
ing  power  of  Iowa. 


**  Burlington  Hawk-Eye  . 

.  ...(M) 

Circu- 

latiaa 

10,387 

Rat*  for 
S,tM  line* 

.035 

**Burlington  Hawk-Eye  . 

.  .  .  . (S) 

13,163 

.035 

f  Cedar  Rapids  Gazette . 

. . . . (E) 

21,131 

.06 

**  Council  Bluffs  Nonpareil . 

.  .  (E&S) 

15,521 

.05 

**Davenport  Democrat  &  Leader.  . 

...(E) 

14,361 

.06 

** Davenport  Democrat  &  Leader.  . 

. . . . (S) 

17,401 

.06 

fDavenport  Times . 

....(E) 

23,896 

.07 

**Des  Moines  Capital . 

....(E) 

60,696 

.14 

**Des  Moines  Sunday  Capital . 

. . . . (S) 

28,858 

.14 

*Iowa  City  Press-Citizen . 

. . . . (E) 

6,320 

.035 

treason  City  Globe  Gazette . 

...,(E) 

11,096 

.035 

* 'Muscatine  Journal  . 

....(E) 

7,863 

.035 

'Ottumwa  Courier  . 

. . . . (E) 

13,186 

.05 

"Waterloo  Evening  Courier . 

. . . . (E) 

15,080 

.05 

*A.  B.  C.  Statement,  April  1,  1922. 

**A.  B.  C.  Statement,  October  1.  1922. 
tGovernment  Statement,  October  1,  1922. 


WHAT  OUR  READERS  SAY 


The  Medical  Editor 

Winnipeg,  Manitoba. 

To  Editor  &  Publisher;  Palmfr  Smith  has 
touched  sonicthiiiK  very  close  to  my  heart  in 
“Can  .M»<licine’s  Place  in  the  News  He  Im- 
proved  ?” 

Mr  St  emphatically  it  can.  I'rm  at  present  it 
scarcely  occupirs  any  "place”  at  all.  .\nd  yet 
there  is  no  greater  source  or  better  source  of 
news  stories  than  th:  doctor.  The  doctor’s 
stories  are  the  simon  pure  human  interest. 
They  tb  n’t  need  stretching  or  "iloctoring  up” 
either.  .Ml  that  is  necessary  is  to  tell  them  in 
th:  simplest  language  possible.  Hut  wre  do  not 
get  them.  There  are  very  few  papers  that 
make  much  attempt  to  work  this  field,  and  under 
the  present  comlitions  it  is  probably  just  as 
well  they  don’t. 

Many  of  the  human  interest  stories  that 
come  within  the  doctor’s  ken  are  almo.st  sacred. 
Confidences  must  be  kept  inviolate,  and  if  some 
indiscriminate  attempt  were  made  to  worm 
these  from  the  medical  profession,  and  then 
exploit  them  in  the  news  columns  th:  result 
would  be  disastrous. 

Not  many  doctors  have  much  of  a  “nose 
for  news.”  .\ml  most  of  them  have  very  I  ttle 
time  to  spare  even  if  they  were  inclined  to 
write  for  a  paper.  Eurthermore,  their  writing 
would  almost  certa'nly  be  unintelligible  to  the 
layman.  So  it  is  evident  the  propi  sition  of 
getting  the  right  angle  on  this  class,  of  news  is 
by  no  means  easy.  It  seems  to  me  that  it  is 
neces.ary  the  "medical”  reporter  must  have 
more  than  a  smattering  of  medicine.  In  fact, 
he  should  be  a  fully  qualified  M.  U.  On  the 
other  hand,  h:  should  be  content  to  earn  his 
living  as  a  newspaper  man  and  not  as  a  doctor. 

I  d<  n’t  mean  that  he  should  refuse  to  give  aid 
when  it  lies  in  his  power.  On  the  contrary, 
it  would  most  certainly  be  his  duty  to  do  all 
that  he  could  for  the  relief  of  human  lieings 
in  di-tress — but  without  fee. 

I  think  that  a  medical  man  wdio  maintained 
the  dignity  of  the  calling  and  the  dignity  of 
his  profession  as  a  w'riter,  would  have  little 
difficulty  in  assuring  very  friendly  relationship 
with  the  medical  fraternity,  and  he  would 
certainly  b:  a  v.aluable  asset  to  his  paper.  I 
believe  it  would  be  quite  possible  for  a  paper 
to  .assist  one  of  its  news  men  who  had  a  natural 
bent,  or  desire  for  the  stuily  of  medicine,  to 
obtain  th:  qualific.ation  of  a  physician  and  to 
protect  itself  for  the  investment  by  Imth  a  bond 
and  a  contract  for  a  term  of  years.  Personally, 

1  have  never  felt  any  keen  d:sire  to  earn  my 
living  as  a  doctor,  but  I  have  always  had  a 
very  keen  desire  to  study  medicine  and  can 
conce've  of  no  more  satisfactory  way  to  do  th: 
greatest  goiod  to  the  greatest  number  than 
thrrmgh  the  medium  of  the  daily  paper.  One 
thing  is  very  certain.  The  doctor  on  the  news¬ 
paper  would  be  a  very  busy  man. 

There  arc  other  lines  of  newspaper  work  in 
which  the  writer  should  lie  something  of  a 
siK-cialist,  but  nine  in  which  it  is  so  imperative 
that  the  writer  should  have  qualificat'ons  like 
Caesar’s  wife.  I'or  instance,  it  is  quite  usual 
to  I)ut  the  "cub”  to  report  railroad  happenings 
— with  ludicrous  results  very  often  that  do 
not  tend  to  enhance  the  value  or  the  standing 
of  the  paper  in  the  railroad  man’s  eyes,  and 
there  arc  an  awful  lot  of  railroad  men.  Th: 
railroad  reporter  nhould  study  his  work  very 
carefully  and  become  fully  cognizant  of  the 
various  departments,  their  relationship  to  each 
other,  etc.  A  good  knowledge  of  telegraphy 
will  help  the  man  on  the  railroad  run  a  lot 
more  than  most  of  them  realize.  There  are  two 
other  professions  that  I  lielicve  should  be  repre¬ 
sented  on  the  editorial  staff  of  a  paper  by 
si-'eciali'ts — accountancy  and  law. 

FR.ANK  II.  AVERY. 

Eincnci.al  Editor  Manitolgi  Free  Press. 


William  Allen  White  in  the  Right 

Omaha,  Neb. 

To  Editor  S:  Publisher:  The  case  against 
Wiliam  White,  an  Emporia.  Kas.,  editor, 
charged  with  violating  the  industrial  court  law, 
was  dismissed  on  December  9,  by  Judge  Harris. 

Editor  White  is  right  mad  as  he  made  the 
folk  wing  statement: 

“Of  course,  I  am  bitterly  disappointed  at  the 
outcome  of  th  s  c.ase.  I  was  arrested  during 
the  late  railroad  strike  for  posting  in  my  win¬ 
dow  a  placard  declaring  half-way  sympathy 
with  the  strike,  in  which  I  did  not  wholly 
believe.  The  governor  had  ordered  all  placards 
di  wn  and  1  defied  his  order  so  as  to  test  the 
case  in  courts,  because  good  lawyers  said  it 
was  an  illegal  order.  The  lest  was  brought 
because  I  felt  that  Governor  .Allen  in  his 
anxiety  to  make  the  industrial  court  func¬ 
tion.  overstepped  the  law  in  his  forh'dding  .an 
outside  party  to  the  controversy  and  because 
I  sincerely  f:It  it  was  against  good  public 
poliev.  The  point  I  raised  never  has  been  de- 
e  ded  in  the  courts.  Here  was  a  chance  to 
decide  it. 

“.Now,  to  understand  exactly  why  the  state 
did  not  want  it  decided  a  few  facts  must  lie 
known.  F'irst,  the  attorney  general  advised 
the  governor  against  making  the  arrest,  direct¬ 
ing  that  I  had  not  violated  the  picketing  law, 
and  the  attorney  general  would  not  draw  up 
the  warrant.  Judge  Huggins,  chairman  of  the 
industrial  court,  declared  publicly  that  I  had 
not  violated  the  law.  He  agreed  with  the 


attorney  general,  fudge  McDermott,  of  the 
industrial  court,  felt  that  an  arrest  should  he 
made  and  is  responsible  for  the  warrant,  siened 
by  a  clerk  in  th:  governor’s  office.  The  warr.mt 
alleged  two  things  for  which  there  was  not  the 
slightest  evidence,  and  that  is  why  Judge  .Mc¬ 
Dermott  is  afraid  to  have  it  tried.  The  two 
things  were  a  charge  of  conspiracy  with  three 
men  I  never  saw  or  heard  of,  and  a  charge 
that  I  had  stopped  Sante  Fe  trains,  which  was 
silly.  Now,  the  reason  those  two  tricky  ch.arges 
were  made  was  to  prevent  me  from  going  im. 
mediately  into  supreme  court  and  demanding 
relief  on  a  habeas  corpus.  This  I  could  have 
done  if  the  warrant  had  been  drawn,  mirely 
alleging  the  facts  in  the  case.  I  begged  the 
governor  to  amend  the  warrant  in  acc(  rdance 
with  the  undisputed  facts  so  that  he  could  get 
the  supreme  court  to  dec'de  the  fundanuntal 
questions  at  issue  in  the  supreme  court.  I  had 
his  assurance  before  he  left  for  the  governor’s 
conference  in  the  east  that  some  way  wculd  be 
found  to  get  th:  case  into  the  courts.  Hut 
Judge  McDermott  vetoed  them.  Of  course, 
the  attorney  general’s  office  did  not  believe  in 
the  case,  as  it  had  been  brought  against  their 
judgment,  they  would  not  try  it.  .And  si,  we 
go  into  the  next  labor  controversy  without  an 
imiKirtant  point  settled,  which  might  have  been 
settled. 

“L'nder  the  promise  of  th:  trial  I  asked  that 
the  placards  ci  me  down  and  they  came  down  all 
over  the  st,ate.  I  am  now  denied  a  trial,  .and 
wh.at  is  more,  the  state  has  not  dared  to  try 
anyon:  else  for  displaying  that  poster,  the 
banks,  all  the  large  stores,  hotels  and  i  dices 
all  over  Kansas  displayed  the  objectionable 
placards. 

“It  all  amounts  to  this; 

“This  industrial  court  law,  which  I  believe 
was  written  to  establish  law  and  order  in  in¬ 
dustrial  controversies,  will  never  stand  in  the 
hoiks  if  under  it  men  are  arrested  on  tricky 
warrants  that  the  state  dare  not  defend  in  the 

COlKtS. 

"Hruss'an  methods  on  the  part  of  officers  of 
the  law,  on  behalf  of  the  law.  without  war¬ 
rant  of  law,  are  worse  than  lawless  methods 
of  capital  and  labor  in  their  battles.  If  1  was 
within  the  law  in  contending  for  the  right  of 
free  utterance  for  the  public  wholly  outside 
of  the  controversy,  th:n  I  should  not  have  been 
subject  to  a  shanghaied  arrest.  If  I  am  wrong 
and  the  industrial  court  law  does  gag  the  pule 
I'c  whose  interests  the  law  should  protect  then 
I  should  have  b:en  tried  and  put  into  jail. 
I  was  "ku  kluxed”  into  an  arrest  by  a  court 
that  did  not  have  the  guts  to  pull  out  their 
shirt  tails  and  give  a  ku  klux  parade. 

“The  attorney  general  and  the  presiding 
judge  of  the  court  seemed  to  think  th:y  had  a 
case  against  me,  and  Judge  McDermott,  who 
is  responsible  for  my  arrest,  has  neither  the 
common  decency  nor  the  manly  courage  to 
come  down  and  try  the  case  on  its  merits.  In 
trying  to  put  teeth  in  the  law  last  summer. 
Judge  McDermott  got  the  front  tooth  knocked 
out  of  the  law  hr  the  e’ection  of  Davis,  who 
may  f.'el  that  a  hea  t  in  the  law  is  more  im¬ 
portant  than  teeth,  but  the  people  voted  for  the 
law  itself  by  electing  an  overwhelm  ng  legisla¬ 
tive  republican  majority,  pledged  to  sustain  the 
law.” 

I.:t  us  hear  from  some  of  the  editors  through¬ 
out  the  United  States  on  this  deal. 

ARTHUR  R.  DAVISON 


Beat  in  the  World 

Los  .-Angeles,  Nov.  27th,  1922. 
To  Editor  &  Publisher; 

Heen  abrqad.  Th  s  subscripticn  was  ordered 
from  644'j  North  Western  Av:.,  Los  .Angeles. 
Almost  ashamed  to  send  it  so  late.  Iletter  late 
than  never  however.  AVte  address  1 19  Seventh 
-Avenue,  S,an  F'rancisco.  AA’hen  Mr.  James 
Hrown  took  up  th:  “E.  &  P.”  no  one  ever 
dreamed  it  would  become  what  it  is — the  best 
ji  urnal  of  its  kind  in  the  world.  And  1  know 
them  all — intimately. 

D.  HENDERSON 


It  Ii  the  Public  Ledger 

Philadelphia,  December  5,  1922. 

To  Editor  &  Publisher:  In  your  issue  of 
December  2  is  a  very  nic:  notice  of  the  changes 
on  the  Public  Ledver  staff,  which  is  very  much 
appreciated;  but  for  the  life  of  me  I  cannot 
underst,and  why  you  call  it  the  Ledgers,  and  the 
two  Ledgers.  You  might  as  w:ll  call  it  the 
twelve  Ledge-s.  as  we  print  that  manv  editbms. 
The-e  is  hut  one  Public  Ledger.  You  never 
sjieak  of  the  Hoston  Globe  as  th:  Globes. 

CYRUS  H.  K.  CURTIS 


Effort  Appreciated 

Lexington.  Ky.,  November  29,  1922. 

To  Editor  &  Publisher:  I  have  been  in¬ 
terested  in  your  endeavors  to  elevate  the  stand¬ 
ard  of  new.spaper  ethics  and  was  e-pecially  im¬ 
pressed  by  yiur  eiiitorial  of  November  25, 
headed  The  Greater  Service. 

I  agree  with  you  th.it  many  newspapers  t,> 
day  are  striving  more  than  ever  before  to  merit 
reader-Cf  nfidence  and  to  be  worthy  of  leader¬ 
ship.  I  thought  you  might  be  interested  in 
knowing  that  your  efforts  for  cleaner  and  better 
journalism  are  m  t  falling  on  deaf  ears  every¬ 
where. 

H.  GIOVANNOI.I. 

Editor  and  Manager,  The  I.exington  Leader. 

J.  E.  Wheeler  Buys  a  Sawmill 

J.  E.  Wheeler,  joint  owner  with  L.  R- 
Wheeler  of  the  Portland  (Ore.)  Tele¬ 
gram,  has  iii.st  purchased  the  sawmill 
plant  of  the  Klamath  Pine  Manufacturing 
Company  in  Southern  Oregon  The  d  m- 
pany  has  been  in  financial  difficulties  and 
Mr.  W'hecler  will  rehahilit.ate  the  pr  p- 
erty  and  resume  manufacture. 


E  tl  i  t  o  r 
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CIRCULATION  NEWS  AND  VIEWS 


AIALCOLM  S.  LUNX,  circulation 
'  '■•manaKcr  of  the  F’ittslnir>>h  (Pa.) 
l'(ot  and  Sun,  has  rcsijiiK'd  to  become 
circulation  inana- 


§ 


'I 

t 
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-  Rcr  of  the  llo.ston 

American  on  Jan¬ 
uary  1.  Harry 
Peek,  for  a  num- 
lx;r  of  years  in 
charKe  of  country 
circulation  of  the 
Post  and  Sun, 
s  u  c  c  e  e  <1  s,  .\I  r 
Luiin  on  the  Post 
and  Harry 
Pearce,  formerly 
city  circulation 
manager  of  both 
papers,  is  Mr. 
M.»lcolm  S.  Lc.n.n  l.unn's  successor 
on  the  .Sun.  Mr. 
l.uiin  was  the  guest  of  the  circulation 
stalls  of  the  Post  and  Sun  at  dinner  at 
the  l-'ort  Pitt  Hotel.  December  4.  all  of 
he  office  staff  and  the  road  men  Iteing 
iresent  as  well  as  .\.  K.  Hraun,  pub- 
isher  of  the  Post  and  Sun ;  W.  L'.  Christ¬ 
ian.  managing  editor  of  the  Post ;  and 
.  \V.  Merchant,  managing  editor  of  the 
lin.  .Mr.  Pearce  on  liehalf  of  the  cir- 
clation  staffs  presented  Mr.  Limn  with 
araveling  bag  and  a  traveling  case.  Mr. 
l-in  began  newspaiier  work  as  a  mail- 
in  boy  on  the  Post  22  years  ago.  He 
beime  suiKTintendent  of  the  mailing 
runs  liefore  he  was  23  and  eight  years 
ag«  was  appointed  circulation  manager 
of  le  Post  ami  Sun. 

T'  .Mid- West  Circulation  Managers’ 
Asstiation  will  hold  its  convention  in 
Hutiinson.  Kan.,  March  6  and  7. 

L. Rutherford  has  been  appointed 
circuiion  manager  of  the  Wilmington 
(Del.  Every  Evening.  He  was  formerly 
conne»d  with  Philadelphia  pa^iers. 

The  rculation  department  of  the  Bos¬ 
ton  .\Vrtiser  has  mounted  part  of  its 
city  cirlation  inspectors  on  motorcycles, 
each  cqi)|)cd  with  side-car.  The  inspec¬ 
tors  cov  3, (XX)  news-stands  and  news 
stations  i  Boston  in  connection  with 
daily  anf^uiulay  editions,  supply  dealer 
helps,  acrtising  cards,  and  make  ar- 
rangemcn  dealers  for  handling 

reriucsts  f'hnme  delivery.  John  Wright, 
William  fjjr  J_  Shannon,  Sam  .\r- 
affe,  Harr^uritz  and  George  Morri.son 
are  includei.-xiong  the  motorcycle  riders. 

Max  H.  ark  has  resigned  as  circu¬ 
lation  mana-  f,f  the  Portland  ( Ore.) 
News  to  mavp  an  automobile  stage  line. 

Edward  AiJUer  has  resigned  as  cir¬ 
culation  mater  of  the  Harrisburg 
(Pa.)  Patriov^d  the  Harrisburg  Eve¬ 
ning  News  tCeeome  treasurer  of  the 
Security  Trust, mpany  of  Harrisburg. 
L.  E.  Rousskvjf  the  advertising  de¬ 
partment  of  thcjpers.  succeeds  him  as 
circulation  mana 

J.  V.  Hollettij;  recently  Ixten  ap¬ 
pointed  circulatK^rianager  of  the  Pen¬ 
sacola  (Ela.)  Jot,!. 

The  Tulsa  (Ol,  World  is  putting 
on  a  campaipi  t]ed  World  in 
every  home  in  T,_”  giving  $200  in 
cash  prizes  to  its  Cparriers.  The  city 
is  divided  into  four  ricts.  each  district 
having  approxiniate>he  same  number 
of  subscribers.  .All  hj.  carriers  in  the 
various  districts  worUcther  as  a  team. 
The  carrier  in  each  rict  who  is  the 
most  capable  of  lead,jp  placed  in 
charge.  The  district  (ocing  the  most 
new  business  during  campaiin  will 
receive  the  reward.  wh.yj||  divided 
among  the  carriers  of  district 

according  to  the  amfiun  business 
secured  liy  each  one._  new  sub¬ 
scriber  must  carry  an  nii,p  order  with 
it. 

The  Wichita  (Kan.),g)j.  has  a 
campaign  among  the  P^'isters  in  its 
field.  If  the  postmastei  assistants 
send  in  seven  new  retie wa.j.'_  j) 
scriptions  before  Decembe.  (bey  will 
receive  a  $4  fountain  pen.  Ragle  has 
also  opened  an  offer  to  th^gg  living 
on  the  farms  giving  thtm^j  „f  six 


teaspfMins  and  six  tahlespoons.  providing 
they  send  in  ten  new  or  renewal  R.  F.  D. 
subscrilH-rs  each  paid  in  advance  for 
one  year.  The  sitoons  are  high  grade 
silver  spoons. 

The  Mobile  (.\la.)  Register  and  Xews- 
Item  is  giving  its  agents  and  carriers 
their  choice  of  a  blue.  gray,  green,  red 
or  purple  sweater  for  increases  of  10  to 
20  in  their  routes.  .  The  larger  the  in¬ 
crease,  the  better  the  sweater. 

The  follow  in.g  is  a  list  of  prizes  of¬ 
fered  at  this  time  by .  the  Salt  Lake 
City,  I'tah  Desert  News  to  its  carriers 
for  new  orders: 


.No 

.  of 

I*,  cmiutn 

( )n 

icr'i 

Price 

Watr 

Fountain  Penx. 

(: 

$3.75 

VV.-ill 

F.virsli.ari>  Pencils  (sil 

Iver) 

2 

I.IKI 

Wail 

Kvcrstiarii  pencils  (ei 

IH). 

7 

Krn'ii 

let'  n  Scntit  Knives  .  . 

4 

2.25 

Keen 

Kniter  Scout  .\xo  . . 

4 

2.25 

\nv  Ilia  Sunwatch  . 

3 

1.50 

i-i.-fiiii 

li«lits  . 

2 

l.OO 

I'isll 

1‘oles  . 

....  I 

5.13) 

Ki-h 

I’oUs  . 

t. 

3.00 

The  Toledo  (Ohio) 

B'adc  is 

giving 

away  a  unique  riding  arrangement  for 
boys,  called  a  chummy.  The  Itoy  stands 
on  one  foot  and  pedals  with  the  other.  It 
can  be  run  to  a  speed  of  one  to  20  miles 
per  hfiiir.  The  boy  gets  the  “Chummy” 
for  10  new  subscriptions. 

The  Baltimore  .American  is  in  the 
midst  of  a  $30,(XX)  automnhile  contest, 
giving  away  27  automobiles.  They  also 
include  in  the  contest  offer  12  awards 
of  $Ls0  in  gohl.  12  of  $75  in  gold.  12  of 
$5l)  in  gold  .and  special  merit  prize  of 
$200;  sixty  prizes  in  all.  The  contest 
opened  October  16  and  will  close  Decem¬ 
ber  22.  The  city  of  Baltimore  is  divided 
into  seven  districts  while  the  territory  in 
which  the  .American  circulates  is  divided 
into  live  districts,  12  districts  in  all.  Ten 
per  cent  cash  commission  will  be  paid  to 
all  non-winning  candidates  who  turn  in 
$75  or  more. 

The  Wichita  (Kan.)  Eagle  held  an 
earlv  fall  reception  of  its  old  carriers 
and  their  ladies  to  the  new  ones  who  took 
on  routes  at  the  opening  of  the  two  col¬ 
leges  in  Wichita.  The  meeting  was  held 
in  a  private  park  on  the  river  sevem  miles 
out.  The  weiners  were  roastexl  in  a  big 
iK>n  fire.  Buns,  pickles,  coffee  and  marsh¬ 
mallows  were  consumed  in  abundance. 
.An  orchestra  furnished  the  music  and  the 
youiyg  folks  danced  until  10  P.  M.  and 
went  home  happy. 

PAPER  CONTEST  FAIR  FEATURE 

M.  V.  Atwood  Judges  Florida  Dailies 
and  Weeklies 

.A  newspaper  contest,  open  to  all  bTor- 
ida.  was  a  feature  of  the  state  fair  at 
Jacksonville,  held  Xovember  18  to  25. 
The  Contest,  the  second  to  l)c  held  at  the 
fair,  was  arranged  by  the  general  exten¬ 
sion  division  of  the  I’niversity  of  Florida, 
B.  C.  Riley,  director.  M.  V'.  .Atwo<xl,  of 
the  Xew  York  State  College  of  .Agricul¬ 
ture.  Cornell  University,  and  publisher  of 
the  Groton  (X.  V.)  Journal  and  Courier, 
was  the  judge. 

The  judging,  in  which  first  places  only 
were  awarded,  was  by  classes,  six-ct)lumn 
dailies  cfimpeting  against  each  other  in 
front  page  make-up.  editorial  page,  farm 
news,  and  all  around  excellence.  Seven 
column  dailies  competed  among  them¬ 
selves  in  the  same  way,  while  the  week¬ 
lies  of  the  state  had  a  competition  all 
their  own  but  in  the  same  classes. 

The  Miami  Herald  swept  the  decks,  as 
it  did  last  year,  for  the  .seven  column 
dailies.  Of  the  six  column  dailies,  the 
Gainesville  Sun  drew  first  place  for  front 
page  make-up.  the  Clearwater  Xews  for 
editorial  page,  the  Bradentown  Herald 
for  the  best  handling  of  farm  news,  while 
the  Gainesville  Sun  got  the  award  for 
best  all-around  paper  in  its  class. 

Ottawa  Citizen  Celebrates 

The  Ottawa  Citizen  held  a  staff  dinner 
at  the  Chateau  I^urier  December  9  to 
celebrate  the  25th  anniversary  of  the  eve¬ 
ning  edition  of  the  Citizen  as  a  Southam 
newspaper. 


36,354 

Square  Miles 

2,930,544 

People 

rhesc  people  of  Inidiana  produce  annually 
something  like 

160,000,000  bushels  of  corn. 
52,000,000  bushels  of  oats. 
45,000,000  bushels  of  wheat. 
5,000,000  tons  of  hay. 

1 8,000,000  pounds  of  tobacco. 

Figure  that  cattle,  horses,  sheep  and  hogs, 
millions  of  them,  are  produced  annually  in 
Indiana. 

This  shows  in  part  what  Indiana  produces  to 
sell. 

Not  only  is  Indiana  prolific  in  producing  mer¬ 
chandise  and  crops,  coal  and  cattle,  oil  and 
automobiles,  but  Indiana  is  a  good  buying 
state. 

Indiana  as  a  market  is  <’///  r/g///. 

THESE  INDIANA  NEWSPAPERS 
BLANKET  THE  STATE 


fDecatur  Democrat . (E) 

**Evan*ville  Courier  . (M) 

**ETan«viIle  Courier . (S) 

fFort  Wayne  Journal -Gazette . (M) 

J-Fort  Wayne  Journal-Gazette . (S) 

fFort  Wayne  Newt-Sentinel  . (E) 

fGary  Evening  Pott  and  Tribune . (E) 

*Indianapolit  News  . (E) 

f LaPorte  Herald  . (E) 

•••South  Bend  Newt-Timet . 10*669  j 

•••South  Bend  Newt-Timet . (S) 

•••South  Bend  Tribune  (S)  19,500 . (E) 

••Terre  Haute  Tribune . (E&S) 

••Vincennet  Commercial  . (M&S) 


Rata  far 
CirculatioB  S,M(  liaaa 

3,165  .025 

24,668  .06 

22,571  .06 

23,490  .07 

26,080  .07 

32,492  .08 

9,125  .05 

115,634  .20 

3,768  .025 


18  464 
17,603 
22,818 
5,453 


Government  Statements,  April  1,  1922. 
fGovernment  Statements,  October  1,  1922. 

•A.  B.  C.  Publishers’  Statement,  April  1,  1922. 

••A.  B.  C.  Publishers’  Statements.  October  I,  1922. 
•••A.  B.  C.  Publishers’  Statements,  3  mos.  ending  Sept.' 30. 
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A  STORY  THAT  NEEDS  TELLING 

Tex  little  Congressmen  need  a  visit  to  the 
woodshed.  Two  thousand  daily  newspapers 
and  ten  thousand  weekly  newspapers  ought  to 
be  waiting  there  for  them — each  with  a  cat-o’-nine- 
tails.  Ten  little  Congressmen  need  a  reminder  that 
promises  made  to  the  newspapers  four  months  before 
election  day  have  to  be  kept  when  Congress  recon¬ 
venes  a  month  after  Election  Day.  Otherwise  ten 
little  Congressmen  may  be  joined  by  other  little 
Congressmen  in  thinking  that  promises  made  to  the 
new?.papcrs  arc  like  other  campaign  promises  and 
may  be  forgotten  whenever  it  is  convenient.  .\nd 
that  won’t  do. 

Publishers  of  all  newspapers  and  periodicals  using 
the  second-class  mailing  privilege  are  united  in 
.demanding  that  Congress  remove  at  least  a  part  of 
the  excessive  levies  on  transportation  of  publications. 
They  united  when  they  were  told  by  Congress  that 
no  nublisher  could  expect  relief  from  these  war-time 
taxes  on  mailing  privileges  unless  all  publishers  were 
agreed  on  a  program.  That  program  was  embodied 
in  the  measure  known  as  the  Kelly  Bill.  It  was 
placed  lx;fore  Congress  last  Spring  by  Representative 
Kelly,  himself  a  newspaper  publisher,  and  it  was 
endorsed  by  representatives  of  the  daily  newspapers, 
the  weeklies,  the  magazines  and  the  trade  press. 

W'hen  it  went  before  the  Postal  Committee  of  the 
House,  a  favorable  report  was  delayed,  the  committee 
said,  pending  the  findings  of  the  Joint  Postal  Com¬ 
mission,  a  combination  Congressional-Post  Office 
body,  which  had  been  appointed  two  years  ago  to 
look  into  the  methods  and  costs  of  handling  publica¬ 
tions  in  the  mails.  This  report  would  be  rendered 
before  December  1,  the  House  committee  believed, 
but  if  it  were  not,  the  Kelly  legislation  would  be 
taken  up  about  that  date  and  reported  for  enactment 
as  a  temporary  measure  pending  the  postal  commis¬ 
sion’s  final  report.  .\11  that  took  place  last  Summer, 
when  Congressmen  saw  a  dreary  November  in  the 
offing.  Individual  promises  were  given  and  accepted 
and  the  publishers  awaited  the  short  session  which 
convened  last  week. 

But — when  Congress  reconvened  for  its  last  meet¬ 
ing.  postal  committee  members  found  it  hard  to 
remember  that  they  had  promised  action  on  the 
Kelly  Bill.  They  found  that  the  Joint  Postal  Com¬ 
mission  had  spent  about  $300,000  in  its  two  years’ 
existence  and  that  it  had  nothing  to  report,  that  it 
would  need  another  million  dollars  before  it  could 
proceed  to  business.  They  also  found  that  some 
members  of  Congress  who  were  directly  interested 
in  the  Joint  Postal  Commission  would  cease  to  be 
members  of  Congress  after  March  4  next.  And  they 
suspected  that  if  the  Kelly  Bill  was  passed,  there 
would  be  a  very,  very  slim  chance  of  getting  an 
appropriation  of  $1,000,000  for  the  Joint  Postal 
Commission  past  a  Budget  Director  and  an  Appro¬ 
priations  Committee  bent  on  economy.  And  the 
publishers’  committee  received  a  very  chilly  reception. 

One  scheduled  meeting  of  the  committee  was  can¬ 
celled  because  most  of  the  members  discovered  pre¬ 
vious  engagements.  A  second  held  this  week  resulted 
in  the  tabling  of  the  Kelly  Bill  by  a  vote  of  10  to  5. 
Republicans  and  Democrats  joining  in  opposition. 
The  Joint  Postal  Commission  excuse  was  again 
paraded  and  the  committee  approved  an  appropriation 
of  $950,000  for  its  work.  Promises  made  to  the 
Postmaster  General,  to  individual  publishers  and  to 
Representative  Kelly  were  treated  as  the  ex-Kaiser 
treated  inconvenient  treaties.  Figures  advanced  by 
influential  publishers  that  their  costs  had  doubled 
under  the  war-time  postal  tariffs  were  thrust  aside, 
without  consideration. 

The  next  election  is  two  years  in  the  future,  but 
a  number  of  Congressmen  who  voted  to  table  the 
Kelly  Bill  have  eager  eyes  for  places  on  the  public 
payroll  after  next  March  and  a  million  dollar  fund 
for  an  investigating  committee  might  care  for  several 
“lame  ducks.” 

Congressmen  and  millions  of  other  people  might 
be  interested  in  learning  why  a  commission  can  spend 
two  years  and  $300,(XK)  in  finding  out  nothing  and 
follow  that  by  asking  for  another  million  dollars 
with  no  promise  of  any  greater  result.  An  audit  of 
the  commission’s  expenditures  might  be  enlightening 
as  to  the  reasons  for  the  Kelly  Bill’s  fate. 


RIAL 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W.  Miller 

X  ic-kshurg  (.Miss.)  Herald 

For  tie  know  that  if  our  earthly  house  of 
this  tahcrnacle  were  dissolved,  we  have  a 
building  of  God,  an  house' not  made  with  hands, 
eternal  in  the  heavens. —  {II.  Cor.  v:  1).  Be- 
ioved.  think  it  not  strange  concerning  the  fiery 
trial  ivhich  is  to  try  you,  as  though  some 
strange  thing  happened  unto  you:  But  rejoice, 
inasmuch  as  ye  are  partakers  of  Christ’s  suffer¬ 
ings;  that,  when  His  glory  shall  be  revealed  ye 
may  be  glad  also  with  exceeding  joy.  But  let 
none  of  you  suffer  as  a  murderer,  or  as  a  thief, 
or  as  an  ezildoer,  or  as  a  busybody  in  other 
men’s  matters. — (I.  Peter  iz':  12.  13.  15). 


“IS  THIS  PROPAGANDA?’’ 

A.\l  enclosing  a  copy  of  ‘Railroad  Data.’  which 
I  is  issued  weekly.  In  your  opinion,  is  this  likely 
of  real  service  to  newspapers,  or  is  it.  in  your 
judgment,  propaganda?”  The  inquirer  is  W.  W. 
Harris,  publicity  man  for  the  Association  of  Railway 
Executives  of  New  York.  The  clipsheet  which  his 
letter  enclosed  declares  in  an  “ear’’  that  “the  material 
in  this  bulletin  is  from  authoritative  sources.  It  is 
issued  for  the  information  of  the  public.”  Its  in¬ 
formation  appears  under  headlines  such  as  “Move¬ 
ment  of  Coal  by  railroads  far  in  excess  of  other 
years,”  “Railroads  obtain  only  4  per  cent  of  capital 
raised  in  October,”  “I.  C.  C.  Says  Rail  Earnings 
Inadequate.”  “Ford’s  Road  Shows  Deficit  for  10 


INTIMIDATION 

Bald  and  bold  intimidation  is  the  message 
carried  to  newspaper  publishers  by  a  letter  the 
Thompson-Koch  Advertising  Agency  in  ( in- 
cinnati  sent  out  last  week.  It  was  a  “request”  on 
behalf  of  a  holding  company,  Sterling  Products,  Inc., 
that  its  name  be  listed  in  the  daily  quotations  of  st^ck 
transactions  on  the  New  York  Stock  Exchange— 
“every  single  day,  always  kept  standing  and  never 
omitted.”  Added  to  this  request,  which  is  to  be  called 
to  the  attention  of  the  financial  editor,  is  the  advice 
that  “our  clients  are  among  the  largest  users  of 
advertising  space  in  your  paper.” 

The  mailed  fist  is  ill  concealed  beneath  the  velvet 
glove.  It  is  true  that  many  cf  the  products  controlled 
by  this  stock  corporation  are  and  have  long  been  large 
users  of  newspaper  space.  They  are  proprietarj 
articles  which  have  escaped  the  storm  that  swep 
many  such  advertisements  into  newspaper  discard  i 
the  past  few  years.  The  stock  of  the  holding  coir 
pany  is  listed  on  the  Exchange.  All  these  are  tru, 
but  of  what  merit  are  they  as  arguments  that  new- 
paper  readers  should  see  kept  constantly  in  the  Will 
Street  news  the  name  of  Sterling  Products,  If., 
whether  it  is  traded  in  or  not. 

That  is  plain  trickery,  flagrant  juggling  witl  a 
class  of  news  that  stands  in  little  enough  rente 
among  newspaper  editors,  but  which  is  relied  pon 
by  a  certain  portion  of  every  newspaper’s  reacrs. 
Indirectly  it  is  also  an  attempt  to  secure  by  s'ahh 
every  day  a  line  of  advertising  that  the  compar  has 
not  paid  for  and  to  which  it  has  absolutely  nctitle. 
That  advertising  might  be  of  little  value  *  the 
products  advertised  in  the  regular  channels,  >ut  it 
might  be  of  inestimable  value  to  certain  gelenien 
whose  eyes  are  not  on  the  factory  but  on  th^manu- 
facture  of  stock-jobbing  profits.  The  edi*"  who 
grants  this  agency’s  request — “so  we  can  -H  our 
clients,  who  will  appreciate  it” — is  false  to  hTeaders 
and  deserves  the  low  estimate  which  su  letters 
show  is  held  of  his  probity  and  ability  by  ivertisers 
and  agencies  who  can  use  him  as  a  esP^'W  for 
concealed  designs. 


Months,”  etc.,  etc. 

Mr.  Harris,  himself  a  newspaper  man  of  long 
experience,  doesn’t  need  any  assistance  in  answering 
his  question.  He  knows  that  his  clipsheet  is  of 
service  to  editors  because  it  is  the  only  source  of 
information  on  railroad  affairs  that  has  not  been 
closed  to  them  since  the  advent  of  the  “director  of 
public  relations.” 

He  also  knows  that  it  is  propaganda  for  the 

interests  which  pay  his  salary  and  the  other  expenses 
of  publication.  He  knows  when  the  data  he  presents 
is  in  strict  accord  with  all  the  facts  and  he  also 

knows  when  it  is  in  accord  with  the  facts  that  he 
wants  to  bring  to  the  attention  of  the  editor. 

He  knows  that,  but  the  editor  doesn’t,  and  the 

editor  who  accepts  at  face  value  and  prints  substan¬ 
tially  what  Railroad  Data  gives  him  exposes  himself 
to  the  danger  of  printing  a  story  that  is  true  so  far 
as  it  goes,  hut  which  may  be  far  from  true  when 
facts  which  are  hidden  are  brought  to  light. 

It  is  the  ease  with  which  a  hard-pressed  newspaper 
man  can  use  the  prepared  copy  of  the  Railway 

Executives  and  other  propagandists  that  makes  their 
clipsheets  insidious.  They  discourage  first-hand 
investigation,  as  they  are  intended  to  do,  and  they 
work  their  way  into  newspaper  columns  without  half 
the  scrutiny  and  supervision  that  is  exercised  over 
the  police  reporter’s  story  of  a  trifling  murder.  No 
matter  how  upright  and  honorable  may  be  the  aims 
of  the  railway  executives  and  their  press  agent,  the 
clipsheet  method  of  giving  the  newspapers  informa¬ 
tion  to  the  exclusion  of  direct  contact  with  the  original 
source  of  news,  is  always  open  for  the  promotion  of 
plans  and  ideas  that  may  be  neither  upright  nor 
honorable.  It  is  the  editor’s  job  to  keep  awake  to 
schemes  of  the  latter  kind  and  to  expose  them  before 
their  fruition.  He  cannot  do  it  in  an  emergency  if 
he  permits  his  news  sources  to  dry  up  and  his  sense 
of  values  to  become  dulled  when  times  are  quiet. 

So  the  answer  to  Mr.  Harris  is  that  his  service 
to  the  editor  is  of  very  doubtful  benefit  to  the  news¬ 
paper  or  its  readers  and  that  it  is  definitely  and 
indisputably  propaganda. 


JOHN  WANAMAKER 

JOHN  WANAMAKER  left  his  i*ress  upon 
modern  business  and  civilization  ii^^ny  ways 
that  were  known  only  to  himself,  b  ^e  left  one 
impression  that  has  affected  profoundB^e  conduct 
cf  business,  and  especially  the  news'*^*"  business, 
in  recent  years.  He  claimed  no  moi^'^nt  for  any 
discovery  save  that  the  only  adverb’s  that  was 
of  any  value  to  the  merchant  and  tSonsumer  was 
that  in  daily  newspapers  of  known*’t^tilations.  If 
that  had  been  his  only  achievemerthc  debt  owed 
him  by  the  business  world  could-'’®'"  be  repaid. 
But  it  was  only  one  of  a  host,  fwas  the  first  to 
realize  and  advertise,  among  moe'  nierchants,  the 
value  of  the  one-price  standard^®  guarantee  of 
complete  satisfaction  to  the  pur*®'"  of  his  goods. 

As  Postmaster  General  of  t'f^t't®^  States,  he 
fathered  several  branches  of  pc*  service  that  have 
since  knit  themselves  into  the  j^^mmental  and  daily 
life  of  the  nation.  He  foste  fbe  idea  of  rural 
carrier  delivery  of  mail  to  tl®'™®''®  and  saw  its 
adoption  the  year  after  he  i®*^  from  office.  He 
was  one  of  the  first  crusad  f®*"  fbe  parcels  post 
and  continued  his  combat  aj®*  intrenched  interests 
which  fought  it  for  a  scor*  y®ars.  He  was  one 
of  the  first  to  see  the  be-®  of  a  postal  savings 
system  to  the  wage-earne*’^  traveled  the  length 
and  breadth  of  the  Uni  States  creating  public 
sentiment  for  that  institut' 

Business  and  public  .  ''■®'‘c  only  a  part  of 
his  long  and  useful  servi<’  bis  fellowmen,  however, 
for  the  hours  that  were  sp®nt^  in  his  great  stores 
or  in  devising  their  uni  '’rrtising  were  occupied 
in  the  Lord’s  work.  ^  young  man  when  he 
founded  a  Sunday  seb  ^  Philadelphia  Presby¬ 
terian  church  and  hi*’'*®®  superintendent  of 
this  school  for  64  yea  believed  to  be  unparalleled. 

He  was  a  great  r'®***  ®od  a  great  man,  and 
his  combination  of  J***f  business  vision  with  the 
Christian  spirit  of  .'®®  f®  his  fellows  is  of  rare 
occurrence.  Americ®?**  best  revere  his  memory 
by  following  his  exa'  ’**  ^***f  ®**f  of  business  hours. 


y-  ( 


Editor  &  Publisher  for  December  16,  1922 


-  desk  after  a  week  spent  in  New  York.  — Oa; 

npckCi^Kiai  o  During  his  absence  Lawrence  J.  Skiddy,  rr»i  irc  u/nsTu  icNrku/iNr 

PElRSONALiS  assistant  city  editor,  was  in  charge  of  the  FOLKS  WORTH  KNOWING  ,s  tj,, 

city  desk.  _  W. 

Samuel  Caufman,  Jr.,  formerly  of  the  ,,  .  ^ 

JAMES  M.  COX,  publisher  of  the  Wilmington  (Del.)  News,  has  join^  COLLIER  HARRIS  staff. 

•'  Dayton  (Ohio)  Daily  News  and  the  the  local  staff  of  the  Wilmington  Every  ®  become  a  director  and  vice- 

Sprjngfield  News,  is  the  father  of  a  Evening.  president  ot  the  Columbus  (.Ca.)  En- 


daughter,  Barbara  Blair  Co.x,  born  De-  .A.  H.  Booth,  formerly  staff  artist  of  the 
comber  8.  '  Xew  York  American,  is  doing  all  of  the  Harris  her  hus- 

William  Randolph  Hearst  is  to  aug-  pen  and  ink  sketches  for  the  Syracuse  ’  jj  presi- 

ment  his  famous  herd  of  pure-bred  cat-  (N.  Y.)  Telegram  and  will  be  with  the  editor, 

tie  at  San  Semeon  Ranch  in  California  paper  permanently. 

with  prize  winners  b<mght  at  the  recent  Harry  Green,  of  the  copy  desk  of  the  husband’s  close 
International  Stock  Show  m  Chicago.  Syracuse  (N.  Y.)  Journal  and  formerW  assistant  for  some 
Roy  p.  Keehn,  representing  Mr.  Hearst  iggai  adviser  to  the  American  Y.  M.  C.  time  and  has 
in  Chicago,  paid  top-notch  prices  for  the  jn  Europe  during  the  World  War,  done  newspaper 
animals.  has  been  called  to  Denver  by  the  serious  work  in  both  New 

H.  H.  Kohlsaat  of  Chicago,  who  re-  illness  of  his  father.  York  and  Paris, 

cently  suffered  a  stroke  of  paralysis  in  w.  E.  Burbank,  who  has  been  on  the  Mrs.  Harris  is 
New  York,  is  convalescing  so  satisfac-  copy  desk  of  the  Syracuse  (N.  Y.)  Jour-  the  author  of 

torily,  according  to  recent  letters  he  has  nal.  has  returned  to  the  copy  desk  of  “The  Life  of 

written  friends,  that  he  and  Mrs.  Kohl-  the  New  York  City  News  Association  in  Joel  Chandler 

saat  have  accepted  an  invitation  to  be  \ew  York  Harris.”  “The 

ru  *  A.  B.  Blackford,  formerly  of  the  Utica  g  o  u  n  d  ling 

ChnstT^  dinner  Y.)  Press,  has  joined  the  Syracuse  Bo 

Ralph  Blumenfeld.  publisher  of  the  (X.  y.)  Journal  copy  desk  staff. 


president  of  the  Columbus  (.Ga.)  En- 


Gaston  Wilfred  Grignon.  of  the  news 
staff  of  the  Milwaukee  Wisconsin  News, 
is  the  father  of  a  baby  daughter. 

\\'.  H.  Wise,  of  Bloomington.  Ill.,  is 
a  new  member  of  the  Chicago  Tribune’s 


Harris.”  “The  M«s.  Julia C.  Ha««is 


Prince”  and  “Boulevards  and  By-Ways 
of  Paris,”  and,  as  she  puts  it,  "has  taken 


.Arthur  J.  Sheekman  has  become  dra¬ 
matic  editor  of  the  St.  Paul  Daily  News, 
succeeding  Miss  Frances  C.  Boardman, 
resigned. 

Miss  Georgiana  Ingersoll,  art  editor 
of  the  St.  Paul  Daily  News,  will  sail 
for  Euroix;  on  Janaury  6.  She  will  visit 
E'rance,  Italy,  Austria  and  Rumania. 

Hilding  Johnson,  criminal  courts  re¬ 
porter  for  the  Chicago  Herald  &  Ex¬ 
aminer,  is  the  father  of  a  son  born  re¬ 
cently. 

Edward  Mc(3ammon,  formerly  of  the 
Kingston  (Ont.)  Standard  and  the  Wind¬ 
sor  (Ont.)  Star,  is  now  a  member  of 
the  Detroit  News  staff. 

Miss  Doris  Brown  has  resigned  as 
society  editor  of  the  Kingston  (Ont.) 
Standard. 

Miss  Mary  McKee,  formerly  on  the 


Londo^  D^B;  Express  U  recoveri^^  ‘‘V  ^  hand  in  e^e^y  sort Vf  new spap^^  wo^k  news  staff  of  the  Excdsior  Springs 

from  an  operation.  James  D.  Coddin^on.  ^lice  re^rter  f^om  reading  proof,  reporting  conven-  (^lo  ) 

Mai  Georee  H  Kellv  editor  of  the  V  ii^  ’  •  tions  and  writing  special  articles  to  con-  .lom  the  staff  of  the  Newton  Falls  (Ohio) 

.\laj.  Ueorge  H.  ^}ly,  Mitor  ot  the  resumed  his  duties  following  an  illness  .rihutine  occasional  editorials  and  aet-  Herald. 

Douglas  (Ariz.)  Daily  International,  which  confined  him  to  his  home  in  Bine-  M occasional  eaiioriais  ana  gci  o  i  a  c.  »  u  . 

has  been  appointed  state  historian  of  hamton  N  Y  ^  •„  ,  Stewart  has  been  appoint^ 

Arizona  by  governor-elect  Hunt,  effec-  t  T^nWln,  U  KnnW  on  the  nows  n  ^  ^  ^ 

tive  January  1  1923  hrnest  T.  Jenkins  is  back  on  the  news  one  of  the  few'  w’omen  in  the  United  Times. 

J  'IT  r  1  staff  of  the  Boston  American,  followr-  States  who  hold  such  a  position  of  au-  John  H  Casev  who  for  two  years  has 


staff  of  the  Boston  American,  fojlow-  States  who  hold  such  a  position  of  au-  John  H.  Casev,  who  for  two  years  has 
ing  a  six  weeks  illness  of  pneumonia.  thority  on  a  daily  newspaix’r.  been  advertising  manager  of  the  Tokyo 


T\v.n  'I  U  in  Grace  Des  Champs,  formerly  spe- 

rn’‘'o^year'l"rf[er'HeS?^^^^^  liolto"n"!AL°rla5r  h^rfo^ 

in  10  years.  After  selling  his  paper,  p  .  «  ^ 

Mr.  Hanway  decided  to  see  America  and  ,  L 

began  bv  motoring  to  Florida.  John  (jowen  has  been  appointed  news 

Jerome  D.  Barnum.  publisher  of  the  Advertiser. 

Syracuse  (N.  Y.)  Post  Standard,  re-  Walter  Howie,  managing  editor  of  the 


_  ■ ,,  _  Japan  Advertiser,  English  daily,  and 

later  as  an  assistant  of  the  Trans-Pacific 
Maxwell  Murphy,  one  time  employed  magazine,  will  resign  and  return  to  the 
on  the  Wisconsin  News  and  later  with  I’nited  States  alxiut  April  1.  He  will 
the  Milwaukee  Sentinel,  is  back  with  the  i.ot  return  to  Japan. 

Wisconsin  News  doing  reporting.  Nelson  T.  Gutelius.  who  some  years 

James  Higgs,  of  the  copy  desk  of  the  ago  edited  the  Idaho  Falls  (Idaho) 


Svracuse  (N  Y )  Post  Standard  re-  Walter  Howie,  managing  editor  of  the  James  Higgs,  ot  the  copy  desk  ot  tne  ago  edited  the  Idaho  Palis  tldano) 
turned  recentiy  from  a  business  trip  to  >^ston  American,  has  gone  to  Washing-  Milwaukee  Wisconsin  News  has  re-  Register,  has  resigned  as  manager  of  the 
Chicago.  D.  C.,  to  assist  in  building  up  the  to  St.  Louis,  where  he  will  be  (Continui-d  on  Page  32) 

r- _ 1,  V _ _  f  *1.  Washington  Herald,  Hearst’s  new  paper  employed.  _ _ 

Vfanr{i..c»^  I’M  there.  Miss  Florence  Crabb.  formerly  movie  vi«iTr»R<;  rn  nfw  YORK 

.li"  K  f  v’  Seth  Maxwell  former  city  editor  of  «Htor  of  the  Milwaukee  Wisconsin  News  VISITORS  TO  NEW  YORK 

zens’  comm^ee  tJ  coll^Mun^s  foVthe  ^'^w  York  ’EVening  Post,  after  an  and  Milwaukee  Sunday  Telegram,  has  re-  Col.  Robert  Ewing.  New  Orleans  Daily 
N^r  St  Relief  absence  of  more  than  a  year  out  of  news-  ^i.gned  to  do  publicity  work.  States. 

■  ■  ■  ■  ■■  •  Arthur  B.  Krock,  Louisville  Courier- 


TV.,  paper  work  is  now  assistant  city  editor  Mrs.  Elizabeth  Scott  Hunt,  who  was 
ol  the  Atlantic  City  (N.  J.)  Gazette-  married  last  March,  has  resigned 


Moines  (Iowa)  Register,  was  recently  o„,. 

•1 _ _ _ t.  ii _  /- _ 4. _ TV _  iv"* 


elected  president  of  the  Greater  Des 
Moines  Committee.  Lafayette  Young.  Jr., 


ciety  editor  of  the  Milwaukee  Wisconsin 


as  so-  lournal. 


B.  Frank  Alcott,  formerly  radio  ed-  News  and  wiU  devote  her  time  to  her 


^Xc^'^S^ldcJ^e^dii;^;  itor-  ^rAe'^-Ml^tir-ci^;  JA  h-e.  Miss  Charlotte  Mouat  succeeds  H^ald^ 


Calvin  Cobb,  Boise  Idaho  Statesman. 
Roger  W.  Bushfield.  Syracuse  (N.  Y.) 


Gazette-Review,  has  returned  to  the  Cam- 


Dr.  W.  P.  Baker,  Syracuse  (N.  Y.) 


Miss  Mabel  Carr,  NEA  Service, 
levcland. 

William  G.  Naylor,  NEA  Service. 
Charles  F.  Crandall,  Montreal. 

William  A.  Brewer,  the  Sacramento 


F.  E.  Murphy — Minneapolis  Tribune. 


wr  TJ  tl™..  _ viazuiic-ixcvicw,  nas  rcrurncu  lo  me  v.,am-  .  .  a.  A.ar..;4,  ojic-uin,  ‘■•z 

..  ''a,?;  Ashfield,  at  one  time  editor  of  j  ^  Daily  Courier.  W.  H.  Bradfield,  copy  reader  for  the  Post. 

nected'"\vith  th^^Ced^r  ^RapMs^  (?o^a)  James  M.  Healy,  one  time  editor  ot  Milwaukee  Wisconsin  News,  has  been  ^[iss  Mabel  Carr,  NEA  Service. 

Republican  has  bought  an  interest  in  the  *be  Atlantic  City  (N.  J.)  Gazette-Review  eontmed  to  his  home  with  a  severe  attack  Cleveland. 

Manon  (Iowa)  Senfinef.  a  weekly  paper,  the  Sunday  Gazette  is  now'  on  the  a  week.  r 

and  has  started  work  with  the  paper.  Albany  (N.  Y.)  Knickerbocker  Press.  Frank  Peoton,  formerly  with  the  Chi-  Charles  F^  Crandall.  Montreal. 

Prof  Frank  L  Snow  of  the  Depart-  Beveridge,  formerly  a  newspaper  ^ago  .American  and  Milwaukee  Sentinel.  William  A.  Brewer,  the  Sacramento 

ment  of  Industrial  Tournalism.  Oregon  *^an  of  Qeveland.  Baltimore  and  Chi-  ”ow  on  the  copy  desk  of  the  W  isconsm  St.y.  uci?' 

Agricultural  College,  has  returned  ffom  cago  has  fallen  heir  to  $150.(^  through  News.  •  Francisco 

a  trip  through  the  middle  west  on  which  the  death  of  an  uncle,  according  to  re-  Elmer  Richardson  of  the  photo-  Hail) 

he  inspected  the  journalism  departments  Port®  newspaper  circles  of  Chicago  graphic  staff  of  the  Milwaukee  '' «scon-  NV  Mt-K.  I.arbour  .Mmiuaiioli.v  Trib- 

at  various  colleges.  He  was  a  delegate  ^bis  week.  sin  News,  h^  resigned  to  join  ^e  p  o-  unt.  _ vrjnnpTnults  Trihnnp 

to  the  national  convention  of  Sigma  Stephen  A.  Grauley,  one  of  the  associ-  tographic  staff  of  the  Milwaukee  Sentme  .  .  .  1  .  .  p 

Delta  Chi.  ate  sports  editors  of  the  Philadelphia  — 

Geo»'ge  Carter,  editor  of  the  Wilming-  Inquirer,  has  been  re-elected  vice-presi-  — T  —  -  - 

ton  (Del.)  Evening  Journal,  now  has  two  o^nt  of  the  Eastern  Basketball  League, 
sons  who  have  been  selected  for  Rhodes  Allan  Reid,  poet  and  art  critic  on  the 
scholarships.  George  G.  Carter,  the  Sioux  City  (Iowa)  Journal,  has  had  his 
younger  son.  was  chosen  last  week  to  go  book,  Grims  and  Groans,  published  by 
to  Oxford  University  and  F.  Bayard  Car-  the  Perkins  Brothers  Publishing  Com- 
ter  was  so  nominate  two  years  ago.  pany,  publishers  of  the  Journal.  The 
Frank  Lester  Greene  of  Vermont;  who  book  contains  many  of  the  poems  orig- 
was  elected  to  the  seiiatorship  from  his  mally  published  in  the  Journal.  fcvllrTwincr  rvai-»#»r« 

state,  was  at  one  time  editor  of  the  St.  -A.  J.  Crocker  has  been  transferred  from  ‘  tOllOWmg  papCTS  tiaVC  TCnewea 

Albans  Daily  Messenger.  the  St.  Paul  Dispatch-Pioneer  Press  re-  |  ,  i  •  •  .  .  r  .  i  ii  1  •  C 


Albans  Daily  Messenger.  the  St.  Paul  Dispatch-Pioneer  Press  re- 

_ _ _  write  desk  to  be  in  charge  of  a  new  de- 

IN  THE  EDITORIAL  ROOMS  "If"*!,!'*®  ^  <Ievoted  to  real  estate 

and  building  news  exclusively.  He  is 
^RVILLE  A.  WELSH,  formerly  con-  .succeeded  on  the  rewrite  desk  by  Vernon 
nected  with  newspapers  in  Philadel-  Fairbanks  of  the  correspondence  desk, 
phia  and  Qeveland,  is  now  on  the  copy  Johnson  Copelin  succeeds  Mr.  Fairbanks 
desk  of  the  New  A'ork  Daily  News.  For  on  the  correspondence  desk, 
the  last  two  and  a  half  years  he  has  l^en  Mrs.  Edwina  Metzger  has  been  placed 
editor  and  manager  of  the  Ohio  Lekion-  charge  of  the  Council  Bluffs  society 
naire,  an  American  Legion  weekly  pub-  column  added  to  the  Omaha  World- 
hcation  in  Cleveland.  Herald  on  December  10. 

.Angus  A.  Acree  fo^erly  ci^_  editor  p  h.  Robbin  is  a  new  member  of  the 
■of  the  Richmond  (Va.)  Times-Dispatch.  Chicago  Eveining  Journal  copy  desk 
and  later  a  copy  reader  on  the  Washins:-  g^aff 

J.' Brooks  Atkinson  has  resigned  as 
desk  of  the  Washington  Evening  Star.  associate  editor  of  the  Harvard  Alumni 
Charles  W.  Redfield  of  the  Malone  Bulletin  to  become  book  review  editor 
(N.  Y.)  Telegram  has  been  chosen  chair-  of  the  New  York  Times, 
man  of  transportation  for  the  1923  con-  Rev.  Robert  A.  Bakeman.  former  dis- 
vention  of  the  National  Editorial  Associ-  trict  man  for  the  Lynn  (Mass.)  Tele- 
ation  to  be  held  at  Saratoga.  gram-News,  was  defeated  for  mayor  of 

Robert  D.  Crist,  citv  editor  of  the  Peabody,  Mass.,  at  the  election  Decem- 
Syracuse  (N.  A’.)  Herald,  is  again  at  his  her  5. 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service: 

The  Boston  Traveler 
The  Worcester  Gazette 
The  Bridgeport  Post-Telegram 
The  Lawrence  Eagle  and  Tribune 
The  Fall  River  Herald 
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])ri!itinK  plant  of  1'^  K.  Squiht)  &  Sons, 
.W  w  t  ork  manufacturing  clii'inist.s,  to  re¬ 
turn  to  ncvvsi)aiK.r  work. 

flcorgc  Rotliwcll  Brown,  political  writer 
on  the  Washington  Post,  is  recovering 
frian  a  fr.iiital  sinus  oiieration  which  he 
was  forced  to  u.ulergo  in  .\ew  Orlean-, 
recviitly.  This  is  the  second  operation  of 
its  k  n  1  .Mr.  Brown  has  had,  the  first  lie- 
iiic  leriornied  in  I'^iO. 


IN  THE  BUSINESS  OFFICE 

L'’r.l\’l)  R  I'iK  1 1  .^l  WX,  formerly  of  the 
1  ( Imaha  W Drld-l  lerald,  ha'  heeii  aji- 

lioinied  advertising  manager  of  the 
Wichita  (Kan.)  Beacon. 

Wiiliam  (I.  Woodwanl,  formerly  ad- 
verti'ing  manager  <.'f  the  -New  Vork 
rrihune.  the  .New  \'ork  American,  and 
the  New  1  ork  W  orld,  wid  heconie  vice- 
presKie  It  and  adverti'ing  director  of  the 
(jravure  .''irvice  Corporation,  January  1. 
He  wi  1  he  in  charge  of  the  advertising 
organizati'in  of  tiu  corporation. 

.Sidney  Rangier,  formerly  on  the  Omaha 
W  orld- Hi  raid,  is  now  in  charge  of  spe¬ 
cial  display  advertising  on  the  Wichita 
(Kail.)  Beacon. 

I-'..  Warhurton.  formerly  on  the  edi¬ 
torial  stal'f  of  the  Kingston  (Out.)  Stand¬ 
ard.  has  hee.i  transferreil  to  the  adver- 
I  sing  staff  of  the  )ia))er. 

j,  B.  Townselv,  husiness  manager  of 
the  .Mierdeen  ( S.  1). )  Journal,  has  dis- 
jiosed  of  his  stock  in  the  paper  and  11. 
C.  Jewett.  Sr.,  has  Ik-ch  elected  to  suc¬ 
ceed  him  on  the  hoard  of  directors. 

Miss  J.  C.  Sweeney,  for  the  past  six 
years  on  the  husiness  staff  of  the  New 
York  Heralil  and  the  New  Vork  Sun 
and  recently  in  charge  of  purchasing  for 
the  Herald,  is  now  with  the  (.'osmopoli- 
tan  Productions.  She  is  succeedixl  on  the 
Herald  hy  L.  .\.  Suplee.  Before  Miss 
Sweeney  left  the  Herald  the  staffs  of  the 
Herald  and  Sun  gave  a  luncheon  in  her 
honor  and  presented  her  with  a  platinum 
wrist  watch. 

t'.  Pettett  Powell,  formerly  advertising 
manager  of  the  Detroit  Times,  has  heen 
appointed  advertising  manager  of  the 
Nashville  Merchant  &  Manufacturer, 
succeeding  Carl  Hinricks,  resigned. 

I.  N.  Stonebraker,  for  the  past  two 
years  advertising  manager  of  the  Kirks- 
ville  (Mo. )  Daily  Express,  has  bought  the 
Boone  (Iowa)  Pioneer  and  wifi  take 
possession  of  the  paper  January  1. 

R.  R.  .Ashley,  for  four  years  advertis¬ 
ing  manager  of  the  Lima  (Ohio)  News, 
has  resigned  to  accept  the  management 
of  the  merchandising  and  retail  division 
of  the  newly  merged  Better  Business 
Bureau  and  Lima  Chamber  of  Commerce. 
.\.  J.  Ciruber.  formerly  advertising  man¬ 
ager  of  the  IT.  Wayne  Press  and  Journal- 
(iazette,  succeeds  him  on  the  News. 


MARRIED 

JJARX’RY  SCANDRFTT,  city  etlitor 
of  the  Leavenworth  (Kan.)  Times, 
and  .Miss  Marian  Hetty,  of  the  Hutchin¬ 
son  (Kan.)  (lazette  advertising  staff, 
were  married  Novemlier  11. 

Miss  .Alice  Rillniore,  former  secretary 
ta  Capt.  Harry  R.  .''inith,  owner  of  the 
.Atlantic  (.  ity  (N.  J.)  (lazelte-Review 
and  the  Su.idav  (lazettc.  and  R1wo<k1 
ilenson  were  married  Novemlxr  ,f(), 
'I  hanksgiving  Day.  They  will  reside  at 
.Miami,  b'la. 

Miss  Dorothy  Hutton,  secretary  to 
Harold  Fyle,  president  of  the  .Atlantic 
(.'ity  (N.  J.)  Press-l'nion,  and  I'rank 
Connelly  were  marrie.l  Novemlier  29. 

Miss  Rleanora  WT  ik,  a  proofreader  on 
a  New  Bedford  (Mass.)  newsptiiie-r,  was 
marrieal  to  John  T.  Dawson,  son  (if  the 
late  Ben  Dawson,  millionaire  brewer  of 
that  city,  in  .Michigan  City.  Mich.,  De¬ 
cember  9.  after  a  l,09l)-mile  auto  trip. 
The  groom  gave  his  bride  a  check  for 
Sl(Ki.(X)0  as  a  wedding  gift.  Tne  bride 
worked  uji  to  last  December  7,  when 
she  asked  for  a  week  off,  saying  that  she 
needed  a  rest  and  recreation. 


of  .Albert  Frank  it  Co.,  and  will  be  identi- 
lied  with  the  research  department. 

I-'inley  H.  (Ireene.  managing  director 
of  the  Remington  .Advertising  .Agency, 
Puffalo.  has  been  elected  a  director  of 
the  Brffalo  City  Planning  .Association. 

Owen  F.  Tlicinpson  has  joined  the  staff 
of  Walz-\\  ei  istock.  Inc.,  Buffalo  ad¬ 
vertising  agency. 

.N.  R.  Knud.'on,  formerly  with  Frank 
Seaman.  Inc.,  has  joined  the  .sales  pro- 
.11  ition  staff  of  Butlet  Brothers,  whule- 
.'.alers  of  general  merchandise.  New  York. 

Warren  .\.  Humphrey,  vice-president 
(  f  the  Ferry- Haiily  .Advertising  t'<  ni- 
pany,  h;is  Ix'eii  placed  in  char,-,e  of  the 
Southern  branch  of  thi.'  agency  at  New 
Orleans.  He  succeeds  .Man  R.  Martin. 
WI  o  becomes  sales  ir.an.iger  of  the  Na¬ 
tional  r*'ruit  Flavors  Company. 


WITH  THE  SPECIALS 


T  ORI-.NZF.N  it  THOMP.SO.N,  INC, 
newiiiaiKT  representatives.  have 
opeiKxI  an  office  in  the  Kresge  Building, 
Detroit,  and  appointed  R.  C.  Ferguson, 
formerly  manager  of  the  automobile  de¬ 
partment,  the  Detroit  Times,  as  manager. 

The  H-Bave  Comiiany,  New  A'ork, 
newspaper  s]K‘cial  repre.sentative,  has 
changed  its  name  to  the  C.  L.  Ilouser 
Company  and  has  moved  its  offices  to 
17  \\'est  42nd  street.  New  A'ork. 

Howland  &  Howland.  New  A’ork  sik*- 
cial  newspaper  representatives,  have 
added  the  Baltimore  Times  to  their  list. 

(I.  R.  Katz,  of  the  R.  Katz  Sjiecial 
-Agency.  New  A'ork.  has  gone  to  Okla¬ 
homa  City  and  other  {loiiits  in  the  south¬ 
west  on  a  business  trip. 

(I.  W.  Brett,  of  the  R.  Katz  Special 
.Agency.  New  A’ork,  is  on  a  business 
trip  in  New-  Rngland. 

.Stewart  Schuyler,  vice-president  of  the 
-Allied  Newsiiaper,  Inc.,  and  manager  of 
the  Chicago  office,  attended  a  conference 
of  i'cripps- Howard  editors  held  in  Cin¬ 
cinnati  the  week  of  Decemlier  4.  and  then 
came  to  the  New  A’ork  office  of  the  .Allied 
News  for  a  few  davs. 


WITH  THE  SERVICES  AND 
SYNDICATES 

J^-^OBRR’r  T.  S.MALL,  editorial  direc¬ 
tor  of  Consolidated  Press,  has  re¬ 
turned  to  his  desk  after  an  illness  of  a 
month. 

11.  _R.  Baiikhage.  western  superintend- 
e  It  of  the  Consolidated  I’ress,  is  on  a 
tri])  in  the  northwest. 

The  Rastland  (’rex.)  Oil  Belt  News 
has  taken  the  Saturday  night  service  of 
yhe  .Associated  Press  for  its  Sunday 

paiKT. 

Dean  Marrs  has  been  appointed  corre- 
sjiondent  for  the  .Ass<Kiated  Press  at 
h'argo,  N.  1). 


H.  L.  Remick  sailed  December  13  '  ii 
the  .America  to  resume  his  work  on  the 
Ruropean  staff  of  the  .Associateyl  Press. 

The  Rock  Hill  (S.  C.)  Rveiiing  Her¬ 
ald  has  Ix-en  elected  to  memlxrship  in 
the  .Associated  Press. 

The  Omaha  AA’orld-Herald  during  the 
past  week  signed  a  contract  for  all  daily, 
Sunday  features  and  leased  wire  service 
of  the  Chicago  Tribune  Syndicate. 

The  nominating  committee  of  the  .Asso¬ 
ciated  Press  will  meet  at.t^’c  Hotel  La 
Sal'e,  Chicago,  January  30.  Notice  of 
this  meeting  has  been  sent  to  the  members 
suggesting  that  they  send  the  names  of 
candidatvs  in  which  they  are  interesteil 
to  the  chairman.  James  F.  Powell,  gen¬ 
eral  manager  the  Ottumwa  (Iowa) 
Courier.  He  is  acting  as  chairman  in 
the  absence  of  Thoina,-)  Rees,  general 
manager,  the  Springfield  (111.)  Slate 
Register,  who  is  sailing  December  2*1  for 
the  Orient.  ’I'he  members  of  the  nomi¬ 
nating  committee  are  Roland  F'.  .Andrews, 
editor,  tlie  \A  orcester  ( .Mass.)  Gazette 
and  'relegram;  R.  B.  .AIcLean.  publisher, 
the  AA'ashington  Post;  Thomas  Rees, 
Jatnes  !■'.  Powell.  1'.  G.  Bell,  publisher, 
the  Savannah  (Ga. )  Morning  News;  I. 
S.  Cohen,  editor  the  .Atlanta  Journal ; 
Harry  Chandler,  general  manager,  the 
Ia>s  .Angeles  Times;  and  F'.  S.  Baker, 
publisher,  the  Tacoma  Ledger. 

Arthur  Sweet.ser,  formerly  of  the 
AA’ashington  and  FTtropean  staff  of  the 
.Associated  Press,  is  in  the  caiiitol  on 
leave  from  his  duties  as  secretary  of  the 
League  of  Nations.  Mr.  Sweetser  was 
in  AA’ashington  a  year  or  so  ago  and  made 
an  unofficial  rejiort  on  the  activities  of 
the  League  to  officials  of  the  government. 


AVITH  THE  AD  FOLKS 

P.ARL  H.  ROBRRTSON,  former  ad- 
vertising  manager  for  the  S.  F'.  Izard 
department  store.  Fllmira,  N.  A'.,  is  now 
the  minister  of  the  MethiKlist  Flpiscopal 
church  at  AA’ellsburg.  N.  A’. 

Rrnest  K.  .Armstrong,  formerly  with  the 
Columbus  (Ohio)  Better  Business  Bu¬ 
reau.  has  joined  the  Cleveland  Better 
Business  Commission. 

FTlward  AA’.  A’oung,  for  more  than 
three  years  advertising  manager  of  the 
Lindner  Company,  Cleveland.  Ohio,  has 
resigned  to  take  u))  free  lance  advertis¬ 
ing  work.  Mr.  A’oung  was  formerly 
with  the  Boston  Sunday  .Advertiser. 

Miss  Marion  F'.  Brown,  .secretary  of 
the  .Advertising  AA’omen’s  Club  of  Bos¬ 
ton.  is  the  author  of  a  book  of  poems, 
.April-Marching !  which  has  Ixen  pub¬ 
lished  by  the  (jorham  Press  of  Richard 
G.  Badger,  Boston. 

AA’.  S.  Preston  has  resigned  as  assistant 
to  Clifton  D.  Jackson  secretary  of  the 
.Advertising  Club  of  New  A’ork  to  lx? 
come  advertising  manager  of  the  Electric 
A’acuum  Cleaner  Company,  Cleveland, 
Ohio.  His  successor  has  not  been  an¬ 
nounced. 

Hffward  S.  Stevens  has  joined  the  sales 
force  of  Charles  Everett  Johnson-Grau- 
man  Studios.  Division  of  .Advertising  Art 
of  the  Meyer  Both  Company,  Chicago. 


I.RROY  PELLETIER,  founder 

•  and  president  of  R.  LeRoy  Pelle¬ 
tier.  Inc.,  Detroit  advertising  agency,  has 
rejoined  the  Rickenbacker  Motor  Com¬ 
pany  as  advertising  tnanager.  The 
agency  will  be  reorganized  under  plans 
alreatly  under  way  wnich  call  for  con¬ 
siderable  exiiansion.  For  the  past  four 
years  Ii.  LeRoy  Pelletier,  Jr.,  vice-presi¬ 
dent  of  the  agency,  has  been  entirely  in 
charge  of  the  businesi?  management  and 
Mr.  Pelletier.  .Sr.,  has  devoted  him.self 
to  the  copy  end. 

The  Shedrain  .Advirtising  Company, 
with  offices  at  211  Dudley  street.  Provi¬ 
dence.  R.  I.,  has  recently  Ixen  organized 
by  Irving  Cohen. 

Ely  S.  Hewitt  and  Henrv  AA’.  Hewitt 
have  formed  the  .Agencies  F'oreign  I.;m- 
guage  Service,  with  offices  at  19  AA'e.st 
44th  street.  New  A’ork.  hand'e  advertising 
in  .American  foreign  language  newspaixrs 

The  James  .Advertising  .Agency  has 
moved  its  offices  to  120  AA’est  42nd  street. 
New  A’ork. 

Charles  Couche  of  the  Couche  .Adver¬ 
tising  .Agenev,  Portland.  Ore.,  has  left  the 
agency  tiield  to  become  manager  of  the 
Peojile's  Tbeater,  a  moving  picture  thea¬ 
ter.  George  Couche  remains  in  charge 
of  the  Couche  .Advertising  .Agency. 

Raymond  AA’ittl.  for  five  years  sccrc- 
tarv  of  the  Malsters  Bureau  of  Stat's- 
tics.  has  joined  the  Chicago  offices  staff 


Use  New  Ideas 
in  1923 

Scores  of  ncAvspapers  have  made  profitable 
use  of  general  advertisements  suggesting  regu¬ 
lar  church-going  as  a  community  benefit. 

In  some  places  this  matter  has  been  printed 
in  space  donated  by  the  paper. 

In  other  communities  groups  of  merchants 
'have  joined  in  paying  for  these  efforts  to  help 
their  toAvn  (more  church-goers  ought  to  mean 
feAver  bad  debts.) 

The  copy  offered  by  the  Church  Advertis¬ 
ing  Department  for  this  use  is  written  from 
the  standpoint  of  the  man  on  the  street — not 
the  preacher.  There  are  special  ads  for 
Christmas,  New  Year’s,  Easter  and  other 
special  days. 

Proofs  of  the  entire  series  may  be  had  by 
Avriting  Herbert  H.  Smith,  518  Witherspoon 
Bldg.,  Philadelphia,  Pa.,  Avho  is  loaned  by 
the  Presbyterian  denomination  to  supervise 
the  issuance  of  copy. 

The  price  for  use  of  the  year's  series  is 
very  small. 

Send  for  the  proofs  noAv  and  surprise  the 
toAvn  Avith  a  smashing  ad  Saturday  night  be¬ 
fore  the  first  of  1923. 

CHURCH  ADVERTISING  DEPARTMENT 

AACW 

Space  Donated  by  Editor  &  Puhlinher 
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The  Atlanta  Journal 


ATLANTA,  GA. 

5c  10c 

Daily  Sunday 

Associated  Press 
United  Press 


Leased  Wire  Cable  and 
Financial  News 


An  outstanding 
newspaper 


Advertising  in  The 
Journal  Sells  the  Goods 


DRAW  READERS 

WITH  FEATURES 
by 

Cornelius  Vanderbilt,  Jr. 


Charles  Hanson  Towne 
William  Leslie  French 


MlLLiCEM’S  DIAEY 

Written  by  a  New  York  Debutant 


THE  COMING  GENERATION 

A  paxe  cartijo’i  nn  Younx  Americans 

By  H.  C.  North  and  A.  H.  Palmer 


C-V  Newspaper  Service 


3Sf  Madison  Avenue,  New  York  City 


Washington,  D.  C. 


Seattle,  Wash. 


KNICKtRB^OCKtR  PRtSS 


(Momlnt  and  Sunday) 
and 


AtBANY  EVtNING  NEWS 


COVERS 

•ONE  BIG  MARKET 


Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 


NATIONAL  REPRESENTATIVE 

John  M.  Branham  Co. 


WANAMAKER— DISCOVERER  OF 
NEWSPAPER  ADVERTISING 


(Coiitiniu'd  from  Paj^e  8) 


Sl|i  |^itUbur9l) 


A  newspaper  of  eh€mte~ 
ter,  integrity  cmd  enter¬ 
prise  which  has  earned 
the  eonfidenee  of  the  peo¬ 
ple  of  the  worltPs  greatest 
industrial  district. 


DAILY  aid  SUNDAY 


volved  in  an  advertising  contract  up  to 
that  time. 

Today  the  Wanamaker  Philadelphia 
store  is  the  largest  retail  user  of  ad¬ 
vertising  space  in  the  world,  and  it  uses 
newspaper  space  exclusively.  Three  to 
four  full  pages  are  used  daily  except 
Sunday  in  the  newspapers  of  I'liiladcl- 
phia  and  three  half-pages  are  used 
weekly  in  twenty  nearby  towns.  The 
Wanamaker  stores  never  use  Sunday 
newspajH-rs. 

The  Wanamaker  style  of  advertising 
is  distinctive  and  has  been  widely  copied, 
not  only  in  this  country,  hut  in  Flnglaiul. 
France  and  Germany.  What  is  meant 
by  Wanamaker  stvlc  is  well  illustrated 
by  a  story  told  iii  connection  with  the 
early  efforts  of  (iordon  H.  Gilley,  ad¬ 
vertising  manager  of  the  John  Wana¬ 
maker  store  at  Philadelphia. 

large  purchase  of  rugs  had  been 
made  at  a  price  that  warranted  a  sjtecial 
sale.  Great  plans  were  made  for  the  rug 
sale,  and  Mr.  Gilley  gave  his  own  at¬ 
tention  to  writing  the  advertisement  an- 
noTincing  the  event.  Mr.  Gilley  put  the 
best  that  was  in  him  into  the  effort  as  it 
was  really  his  first  big  i^ale  after  taking 
his  new  position.  He  put  every  hit  of 
salesmansiiij,  and  all  his  ad\erti>ing  and 
editorial  knowledge  into  the  work  of 
making  that  advertisement.  \\  hen  he 
h:id  finished  he  was  proud  of  the  results, 
and  well  he  might  have  Iktii,  for  from 
every  advirtising  angle  it  was  a  master¬ 
piece. 

Wlun  every  correction  had  been  made, 
as  is  the  practice,  Mr.  Gilley  tCH,k  the 
advertisement  into  Mr.  Wanamaker  for 
his  a]iproval  The  great  merchant  read 
it  thriaigh.  lie  praised  it — he  even  did 
lieUer  than  that,  arnl  in  effect  said  that 
he  did  not  see  how  any  ihtsoii  cou  (1 
read  that  ailvertisemeiit  and  resist  going 
to  Waiiamaker’s  and  buying  one  of  tho.se 
rugs — and  then  tore  down  the  carefully 
built  structure  with  seven  words : 

— ‘iiut  it’s  t<K)  much  like  an  advertise- 
mtnt." 

Then  Mr.  Wanamaker.  who  wrote 
rapidly  hut  with  great  care.  Ix-gaii  to 
mark  out  the  most  telling  selling  sen¬ 
tences  and  rewrite  new  ones  in  their 
pl.ices.  When  he  had  finished  he  ha<l 
liefore  him  the  story  of  how  and  why 
Wanamaker’s  had  purchasetl  those  rugs ; 
why  a  sale  was  to  he  held,  and  why 
purchasers  should  he  interested  in  that 
sa'e. 

Mr.  Gilley  has  been  advertising  man¬ 
ager  of  W  anamaker's  for  many  years, 
row.  hut  he  confesses  that  that  was  the 
last  time  he  atttmpted  to  write  an  ad¬ 
vertisement.  Since  then  he  has  lieen 
satisfied,  he  .says,  to  write  the  daily  news 
of  the  Wanamaker  store  for  the  public. 

Ill  keeping  with  this  there  is  even  now 
hanging  alxive  Mr.  Gilley's  desk  a  frametl 
ordi  r  signed  by  John  Wanamaker,  which 
reads : 

*Wour  sole  business  as  a  writer  of  our 
fdvertising  is  to  find  out  the  truth  re¬ 
garding  the  merchandise  and  tell  it  in 
plain  words,  and  as  briefly  as  you  can.” 

The  iKilicy  that  governed  iohn  Wana¬ 
maker  in  placing  advertising  as  well  as 
his  advertising  style  should  lx*  of  interest 
to  every  merchantj,  big  anti  small, 
throughout  the  world.  Thirteen  years 
ago  the  Wanamaker  Philadelphia  store 
began  to  gradually  withdraw  from  all 
media  except  newspapers. 

This  was  decided  upon  after  careful 
investigation  of  every  form  <if  advertis¬ 
ing  and  results. 

In  explaining  this.  Mr.  Gilley  .said: 
“We  lielieve  jieople  have  the  right  to 
have  advertising  where  they  want  it. 
The  people  do  not  want  advertising  on 
billboards  that  obstruct  their  view,  dis¬ 
figure  their  community ;  they  do  not  want 
it  pushed’  in  under  their  door  or  thrown 
on  their  stoop,  to  add  to  the  dirt  of  the 
street  that  passes  their  homes. 

“The  newspaper  is  the  property  of 
the  person  who  purchases  it.  The 
regular  reader  comes  to  look  upon  it  as 
‘his  paper.' 


in  it  from  a  personal  view  point.  He  ] 
trusts  it  and  lielievcs  in  it  or  he  woukl 
not  lie  a  regular  reader.  Therein  he 
expects  to  find  news,  instruction,  enter¬ 
tainment  and  advertisements.  He  ac¬ 
cepts  the  advertisements  as  a  part  of 
‘his  paiier,‘  which  increases  his  interest 
and  trust. 

“To  force  an  advertisement  is  had 
policy,  hence  we  place  our  advertisements 
where  people  want  them — in  the  news¬ 
papers.” 

In  this  connection  it  may  lie  stated 
that  Wanamaker’s  give  no  complimen¬ 
tary  advertisements,  no  matter  what 
cause  they  are  solicited  for.  Mr.  Gilley 
even  goes  so  far  as  to  say  such  adver- 
iismg  is  unfair  to  the  newspajiers,  as 
the  amount  in  the  end  comes  from  the 
merchant’s  advertising  appropriaticn  and 
would  otherwise  go  to  them. 

Mr.  Wanamaker’s  activities  were 
many.  He  was  in  one  way  and  another 
Cl  nnected  with  probably  sixty  institii- 
tii  f’s.  charitable,  religions  and  financial — 
.'uid  for  him  to  lie  connected  meant  that 
he  was  into  their  affairs  “over  his  head" 
all  the  time. 

When  in  Philadelphia  Mr.  Wanamaker 
was  at  his  office  each  day  receiving  the 
rep'-ns  of  his  various  managers  and 
giving  interviews  to  jK-ople  whom  he  had 
reiiiie'-led  to  call  upon  him.  He  worked 
wherever  he  happened  to  be,  and  never 
lost  an  opportunity  to  add  to  the  scraps 
i  f  r.aper  in  his  pockets  tliat  carried, 
generally,  advertising  thnughts. 

I’.iit  his  friends  and  those  who  knew 
b'ln  liest  agrie  that  he  did  his  best  writ¬ 
ing  between  5  and  6  o’clock  in  the  morn¬ 
ing. 

He  left  no  h.etter  indication  of  the 
f'hri>tiaii  spirit  that  pervaded  his  busi¬ 
ness  mind  than  this  one  of  hi>  signed 
editorials  written  six  years  ago: 

"Onr  i  cvd  i^  the  greater  fact  that  the 
great  •-t  ikiiiaiul  ot  .\nieriea  and  of  the 
vvi  rid  i>  for  men  trained  in  principle  of 
intigrity,  educated  in  mind  and  heart, 
'k’lkd  to  work  with  tlieir  fingers  and 
their  eyes  and  their  brains ;  men  that 
can  not  only  suiiiMvrt  themselves  and 
make  a  home  for  the  little  family;  men 
to  Ik'  worthy  eiti/ens,  whose  first  love  is 
(jod  and  their  country,  their  homes,  and 
the  flag  of  their  nation;  men  nut  de¬ 
pendent  itiHin  others  for  support — self- 
.supporting.  self-re  iant.  .self-respecting 
men ;  men  who  have  got  tlie  inspir;ition 
that  is  nuieli  more  than  niaking  a  living; 
men  who  are  intensively  and  extensively 
concerned  to  see  that  every  either  young 
fellow,  so  far  as  their  influence  and 
ability  i.\tiiul.  shall  have  sueh  an  op¬ 
portunity  to  V.  in  a  worthy  manhood  as 
tb.ev  have  *had  themselves." 


IOWA  FARMERS’  UNION  PAPERS? 


Directors  to  Consider  Establishing  In¬ 
terlocking  System 

Organization  of  an  interbxrking  .sys¬ 
tem  of  Farmers’  Gnion  newspapers  for 
every  county  in  the  State  tif  Iowa  will  he 
discussed  by  the  directors  of  the  union 
at  a  meeting  to  lx‘  held  in  Des  Moines, 
DecemlxT  27.  according  to  Milo  Reno, 
president. 

The  country  iiapers  will  he  fostered  by 
the  State  organization,  rather  than  or¬ 
ganized  by  individual  county  unions.  .-Xt 
a  recent  meeting  of  the  directors  the  jiro- 
posal  of  a  State  jiaper  was  definitely 
abandoned,  although  no  plans  were  made 
for  a  revival  of  the  plan. 


Wabash  Plain  Dealer  Bankrupt 

The  Plain  Dealer  Gompany,  publishers 
of  the  Waliash  ( Ind. )  Plain  licalcr,  was 
placed  in  the  hands  of  L.  L.  Haushke  and 
Charles  S.  Haas  as  receivers  by  the  Wa¬ 
bash  Circuit  Court.  They  state  that  they 
intend  to  continue  publishing  the  Plain 
Dealer,  as  well  as  to  continue  the  job 
printing  business  until  they  are  able  to 
dispose  of  the  property  to  the  best  ad¬ 
vantage.  Several  possible  purchasers  are 
in  touch  with  the  receivers,  and  they 
state  that  there  is  a  prospect  of  an  early 
sale.  Holders  of  claims  against  the  pa- 
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TIPS  FOR  AD  MANAGERS 


Acme  Advertiainc  Company,  Citizens  & 
Southern  Rank  Bldft.,  Atlanta.  Sending  out 
orders  for  the  Southern  College  of  Chiro- 
practice. 

F.  Wallis  Armstrong,  16th  and  Locust 
streets,  Philadelphia.  Vsing  1  page,  Christ¬ 
mas  copy  for  Victor  Talking  Machine. 

N.  W.  Ayer  A  Son,  .WO  Chestnut  street, 
Philadelphia.  Making  yearly  contracts  for 
Kellogg  Corn  Flakes. 

George  Batten  Company,  381  4th  avenue, 
New  York.  Beginning  January  1,  1923.  will 
place  account  for  the  Elliott- Fisher  Com¬ 
pany,  New  York. 

Bauerlein,  Inc.,  Hibernia  Bank  Bldg.,  New 
Orleans.  Releasing  orders  for  a  special  cam¬ 
paign  for  the  Business  Men’s  Racing  Asso¬ 
ciation  to  appear  in  New  York,  Chicago  and 
Baltimore. 

Blow  Company,  116  West  32d  street.  New 
York.  Making  3,000-line  contracts  for  S. 
Clemby’s  Sons  Company. 

Brooks,  Smith  A  French,  Kresge  Bldg., 
Detroit.  Placing  account  for  the  Ideal  Power 
Lawn  Mower  Company,  Lansing,  Mich. 

Andrew  Cone  Agency,  Tribune  Bldg,  New 
York.  Making  l,00f)-line  contracts  for  the 
Torrington  Company. 

Conover-Moon^  Company,  111  West  Mon¬ 
roe  street,  Chicago.  Preparing  a  list  on 
Cudahy  hams  and  bacons. 

Critchheld  A  Co.,  .337  West  Madison  tsreet, 
Chicago.  .Sending  copy  to  Wisconsin  and 
Michigan  papers  on  Northland  Ski  Manu¬ 
facturing  Company. 

J.  H.  Cross  Company,  1500  Locust  street, 
Philadelphia.  Making  yearly  contracts  for 
John  H.  Wood  Company,  Zgougiva. 

Dillard  Jacobs  Company,  Candler  Bldg.,  At¬ 
lanta.  Making  contracts  for  the  Calotabs 
Company.  Making  yearly  contracts  for  the 
Clinchfield  Coal  Cimpany. 

George  L.  Dyer  Company,  43  Broadway, 
New  York.  Will  make  up  lists  in  January 
and  February  for  Gillette  Safety  Razor  Com¬ 
pany,  41  West  1st  street,  Boston. 

E.  N.  Erickson,  Park  Row  Bldg.,  New 
York.  Making  yearly  contracts  for  Allcock 
Manufacturing  Company.  Allcock’s  Plasters. 

Erwin,  Wasey  A  Co.,  58  East  Wabash  ave¬ 
nue.  Chicago,  fsending  out  copy  to  Eastern 
metropolitan  papers  on  Century  Chemists. 

Richard  A.  Foley  Advertising  Agency, 

Terminal  Bldg.,  Philadelphia.  Will  make  up 
lists  in  January  for  General  Chemical  Com¬ 
pany,  New  York,  manufacturers  of  Ryzon 
Baking  Powder. 

George  W.  Ford  Company,  Austell  Bldg., 
Atlanta.  Making  5,242-line  contracts  for  the 
Thacher  Sales  Company. 

Albert  Frank  A  Co..,  14  Stone  street.  New 
York.  Handling  account  for  "The  Royal  Mail 
Steam  Packet  Company,  New  York. 

Freeman  Advertising  Agency,  Mutual  Bldg., 
Richmond,  Va.  Sending  out  contracts  to 
Southern  and  Western  farm  papers  and  to 
some  Sunday  newspapers  for  the  Planters  Fer¬ 
tilizer  &  Phosphate  (jompany.  Charleston,  S.  C. 
Making  contracts  with  Western  newspapers 
for  the  Peanut  Growers’  Association,  Suffolk, 
Va. 

Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  avenue,  Chicago.  Making  5.000-line  con¬ 
tracts  for  F.  A.  Stuart,  Pyramid  Drug  Com¬ 
pany.  Will  use  2,462  lines  1  time  in  1923  for 
E.  R.  Page.  Clrders  and  contracts  being  is¬ 
sued  in  general  on  Brooks  Rupture  Appli¬ 
ance  Chmpany. 

Gardner-Glen  Buck  Company,  1627  Iz>cust 
street,  St.  I-ouis.  Will  make  up  lists  in  Jan¬ 
uary  for  Majestic  Manufacturing  _0>mpany, 
SL  Louis,  manufacturers  of  Majestic  ranges. 

Glogau  A  Co.,  180  North  Market  street, 
Chicago.  Manufacturers  of  specialties.  Will 
place  account  direct  and  make  up  list  in 
January. 

Green,  Fulton  A  Cunningham,  28  East  jsek- 
son  blvd..  Chicago.  Making  a  few  additions 
to  their  list  on  Nash  motors. 

Guenther  Bradford  Company,  829  Tribune 
Bldg.,  Chicago.  Issuing  contracts  and  or¬ 
ders  in  general  way  on  Dr.  Chffee  and  Dr. 
Newman. 

Hall  A  Emory,  Graphic  Arts  Bldg.,  Port¬ 
land,  Ore.  Slaking  10.000-line  contracts  for 
King’s  Food  Products  Company. 

J.  R.  Hamilton  Agency,  326  West  Madison 
street,  Chicago.  Using  large  copy  in  a  few 
selected  cities  on  a  new  product  of  the  Puri¬ 
tan  Slalt  Extract. 

Hanff-Metzger,  Inc.,  95  Madison  avenue. 
New  York.  I'sing  420  lines,  8  times  for  the 
Texas  Company. 

Hanaer  Agency,  601  Broad  street,  Newark, 
N.  J.  Making  2,800-line  contracts  for  the 
Newark  Shoe  (hmpany. 

Hicks  Advertising  Annc^,  52  Vanderbilt 
avenue.  New  York.  Placing  account  for 
Dickes,  Block  &  Abbey,  dress  manufacturers. 

Hulscher-Rathenberg  Company,  2  West  45th 
street.  New  York.  Making  10.000-line  con¬ 
tracts  for  the  Postum  Cereal  Company. 


Jenkins,  Farson  A  Walberg,  Wrigley  Bldg., 
Chicago.  Planning  newsMper  campaign  for 
the  Best  Heat- Burner  Company,  Chicago. 

Wylie  B.  Jones,  107  Chenango  street,  Bing¬ 
hamton,  N.  Y.  Will  make  up  lists  in  Janu¬ 
ary  for  Othine  Laboratories.  Buffalo,  N.  Y., 
manufacturers  of  Othine. 

H.  W.  Kastor  A  Sons,  14  East  Jackson 
blvd.,  Chicago.  Orders  and  contracts  going 
out  general  on  the  Williamson  Candy  Com¬ 
pany. 

Thomas  Logan  Company,  332  South  Michi¬ 
gan  avenue,  Chicago.  Placing  contracts  on 
Hurley  Machine  Company. 

Lord  A  Thomas,  400  North  Michigan  ave¬ 
nue,  Chicago.  Issuing  copy  schedules  to  a 
few  cities  in  the  Middle  West  on  Edna  Wal¬ 
lace  Hopper,  toilet  preparations.  Issuing  gen¬ 
eral  orders  and  contracts  on  Red  Book  Maga¬ 
zine.  Placing  some  copy  on  the  Southern 
Pacific  Railway. 

Theodore  F.  MacManus,  Inc.,  82  Hancock 
avenue.  Eiast,  Detroit.  Making  2,800-line  con¬ 
tracts  for  the  Hupp  Motor  Car  Corporation. 

MeJunkin  Advertising  Agency,  5  South 
Wabash  avenue,  Chicago.  Issuing  contracts 
on  A.  Stein  A  Co. 

Massengale  Advertising  Agency,  Atlanta. 
Making  contracts  for  the  Hamilton  Carhart 
Cotton  Mills. 

Power,  Alexander  A  Jenkins  Company, 

Madison  Bldg..  Detroit.  Making  l.OuO-line 
contracts  for  Paige  Detroit  and  Jewett  Mo¬ 
tors. 

George  G.  Powning,  Inc.,  87  Orange  street. 
New  Haven.  Conn.  Making  yearly  contracts 
for  W.  F.  Young,  Absorbine. 

Frank  Presbrey  Company,  456  4th  avenue. 

New  York.  Making  2.80fi-line  contracts  for 
the  Aluminum  Cooking  Utensil  Company. 

Fred  M.  Randall  Company,  Lytton  Bldg., 
Chicago.  Will  use  newspapers,  farm  papers 
and  trade  publications  for  the  Heath  ft  Mil¬ 
ligan  Manufacturing  Company. 

Riggs-O-Dean  Company,  1118  Fullerton  ave¬ 
nue,  (liicago,  manufacturers  of  a  tooth  paste 
are  trying  out  a  few  towns  on  their  new 
product. 

Philip  Ritter  Company,  185  Madison  ave¬ 
nue,  New  York.  Making  up  schedules  for 
Home  Proht  Hosiery  Company,  Rochester, 
N.  Y.  Making  up  schedule  for  G.  ft  C. 
Merriam,  publisher  of  Webster  International 
Dictionary,  Springfield,  Mass. 

Ruthrauff  ft  Ryan,  225  North  Michigan 
avenue,  Chicago.  Using  some  newspapers  on 
Oliver  Oil  Gas  Burner.  Using  750  inches  in 
one  year  for  the  Paris  Toilette  Company. 

Scott  ft  Soott,  220  West  42nd  street.  New 
York.  Using  120  lines,  6  times  for  Kotal 
Company  Enterprises. 

Frank  Seaman,  Inc.,  470  4th  avenue.  New 
York.  Now  handling  account  for  the  Wal¬ 
tham  Watch  Company. 

Sidener-Van  Riper  Advertising  Company, 

1306  Meichants’  Bank  Bldg.,  Indianapolis. 
Will  make  up  lists  fn  January  for  Enterprise 
Iron  Works,  Indianapolis. 

Snitzler- Warner  Company,  225  North  Michi¬ 
gan  blvd..  Chicago.  Sending  out  13  time 
orders  for  the  Southern  Sweet  Potatoe  Ex¬ 
change. 

Sterling,  McMillan,  Nash,  Inc.,  2  West  45th 
street.  New  York.  Will  handle  account  for 
Model  Brassiere  Company. 

St.  Paul  Advertising  Company,  100  Wa¬ 
bash  street.  St.  Paul.  Sending  out  orders  for 
once  a  week  for  Adlerika  Company. 

Sweet  ft  Phelps,  600  South  Dearborn  street, 
Chicago.  Placing  schedules  on  Milburne  Tire. 

Thomas  Advertising  Service.  Graham 
Bldg.,  Jacksonville,  Fla.  Sending  out  16  time 
orders  for  the  Florida  Citrus  Exchange. 

Charles  H.  Touzalin  Company,  7  South 
Dearborn  street,  Chicago.  Orders  and  con¬ 
tracts  being  issued  in  general  on  Dr.  Peter 
Fahmey  &  Sons. 

Tracy-Parry  Company,  Lafayette  Bldg., 
Philadelphia.  Will  make  up  lists  in  January 
for  Abram  Cox  Stove  Company,  American 
and  Dauphin  streets,  Philadelphia,  manufac¬ 
turer  of  heating  and  cooking  appliances. 

Wade  Advertising  Agency.  Using  14  lines, 
8  times  for  the  Quaker  Oats  Company. 

Wales  Advertising  Company,  141  West  36th 
street.  New  York.  Making  yearly  contracts 
for  the  Spad  Manufacturing  Company. 


New  Home  for  Monroe  Times 

Over  Christmas,  the  Monroe  (Wis.) 
Evening  Times  will  move  into  a  new 
modern  home  of  its  own,  one  of  the 
model  buildings  of  the  city.  The  struc¬ 
ture,  40  by  100  feet,  on  a  sightly  corner, 
was  designed  especially  for  the  newspa¬ 
per  and  printing  business.  E.  M.  Odell 
is  publisher  of  the  Times. 
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The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  othttr 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  St  CO. 

Far«4gB  RaptimwatoHlva 
171  Madison  At*.,  NEW  YORK 


Current  History  Magazine  for 
Christmas 

A  year’s  subscription  for  Current 
History  would  be  an  acceptable 
Christmas  gift  for  a  man  or 
woman  who  wishes  to  keep  in¬ 
formed  of  world  occurrences.  It 
gives  happenings  of  importance 
in  the  preceding  thirty  days  in 
all  countries.  FACTS — no  edi¬ 
torial  comment. 

Published  Monthly  by 
The  New  York  Times  Company 
Times  Square,  New  York 
Three  dollars  a  year 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Chas.  HansonTowne 
H.  J.  Tuthill 
and  others 
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Times  Building,  New  York 
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The  World  and  The  Xee- 
ning  World  hare  a  com- 
binra  circulation,  daily,  of 
650,000  for  S1.30  per  agate  line 
grata,  eubject  to  contract 
diicountt.  They  carry  more 
high  date  dry  goodt  adrer* 
tiling;  are  read  by  more 
jobbert,  department  and 
chain  ttore  buyern  and  by 
more  retaileri;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localited  than 
any  other  morning  and 
evening  combintaion. 
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NEW 


Multi-Mailer  Adaptetion  at  Installation 
and  Maintenance  Cost  of  4c  to  9c  a 
Subscriber  a  year. 

For  mail  lists  of  1,500-5,000.  Imprints 
addresses  direct.  Provides  for  daily 
correction  of  mail  list.  Eliminates  pre¬ 
ventable  complaints.  Makes  Circulation 
Manager  independent  of  Composing  and 
Galley  Rooms.  Permits  use  of  time  and 
labor-saving  methods.  Gives  subscribera 
infinitely  better  mail  delivery  service. 
Write  today  for  details. 
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THE  MULTI -MAILER  SYSTEM 

•  I7ve25  WASHINOTON  BLVO. 


By  every  test 
of  daily  cir- 
culation  The 
News  leads  —  by 
volume,  by  char¬ 
acter,  by  distribu¬ 
tion,  by  reader  in¬ 
terest,  by  proved 
results  for  adver¬ 
tisers. 

Theindianapolb 
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pOLLAR  PULLERS 

Adiertisint  and  circulation  managers  are  altoays  on  the  lookout  for  neve 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulatuyn  may  ssot  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  sstants.  uiroa  &  Pus- 
LiSHta  wtll  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  note  being  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  communication  to  the  Dollas  Poixes  Eoitoe.  When  they 
appear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


t  NEWSPAPER  in  a  city  of  80,000  popula¬ 
tion  has  found  it  profitable  to  set  apart 
space  in  its  business  where  suburban  residents 
and  fvmers  may  leave  packages  while  they  are 
shopping  and  as  a  place  for  families  to  be  re¬ 
united  after  splitting  up  for  shopping  tours. 
Persons  using  the  service  generally  find  the 
time  opportune  to  renew  their  subscriptions, 
place  classified  matter,  etc. — B.  T. 


To  insure  full  benefit  from  “Dollar  Pullers.” 
the  general  manager  of  one  Ohio  newspaper 
checks  the  list  weekly,  picking  out  those  he 
thinks  practical  and  suitable  for  his  territory. 
These  are  then  turned  over  to  the  advertising 
department  for  tryout.  Report  is  made  on 
them  at  the  end  of  the  month  and  those  that 
have  proved  unusually  successful  are  then  filed 
away  for  future  use. — B.  A.  T. 


the  Dallas  News  sent  a  staff  correspondent  and 
ad  solicitor  to  Tyler  and  issued  an  eight  page 
sMTtion  the  follow.ng  Sunday,  about  half  of 
which  was  used  for  a  write-up  of  the  new 
hotel  and  other  enterprises  of  Tyler,  the  rest  of 
the  space  being  filled  with  Tyler  advertising, 
practically  every  advertisement  extending  con¬ 
gratulations  to  the  new  hotel  management  and 
to  the  city  generally  on  its  improved  hotel 
facilities.  The  plan  may  be  successfully  fol¬ 
lowed  wherever  a  neighboring  town  successfully 
completes  any  project  in  which  there  is  general 
community  interest  and  pride. — W.  H.  M. 


In  order  to  get  early  buyers  at  their  sale  one 
store  offered  the  first  200  customers  a  free 
“Grab  Package.”  Each  package  contained  use¬ 
ful  articles  worth  coming  for  and  brought  out 
a  big  crowd  for  the  early  morning. — H.  J.  W. 


Tieup  with  national  advertisers  by  listing 
the  stores  that  handle  nationally-advertised 
goods  and  the  lines  they  handle.  Let  your 
readers  know  you  have  such  a  list  and  invite 
them  to  use  it.  For  instance,  if  a  person 
wants  to  buy  a  Gillette  razor  and  don’t  know 
where  to  get  it,  he  writes,  phones  or  calls  in 
person  and  gets  the  information  from  you.  Lists 
of  all  stores  handling  the  lines  should  be  sup¬ 
plied  to  each  inquirer. — B.  A.  T. 


The  Dallas  News  is  now  offering  radio  parts 
(in  addition  to  complete  radio  sets)  to  the 
boys  who  will  bring  in  subscriptions  for  the 
News.  The  parts  are  kept  on  display  at  the 
newspaper  office  and  the  boys  are  invited  to 
come  in  and  inspect  them.  The  more  expensive 
the  part,  the  more  subscribers  necessary  to  ob¬ 
tain  it,  is  of  course  the  scheme  of  this  promotion 
plan. — J.  T. 


A  Dallas  department  store  recently  started 
a  "different”  way  of  building  good-will.  This 
store  advertised  that  $125  was  going  to  be 
donated  during  the  week  to  two  Dallas  charit¬ 
able  organizations,  and  that  the  donations  would 
be  in  accordance  with  the  express  wishes  of  the 
store’s  customers.  Each  lO-cent  purchase  gave 
the  buyer  one  vote.  This  scheme  helped  sales 
as  well  as  good-will.  But  readers  of  the  news¬ 
papers  did  not  think  of  it  as  a  scheme  to  get 
business.  They  felt  that  the  store  would  have 
given  this  money  anyway,  and  the  fact  that  the 
store  was  asking  them  to  vote  was  because  it 
wanted  them  to  share  in  the  donation.  This 
scheme  made  more  interesting  advertising,  and 
since  that  is  what  newspapers  are  working  for 
I  recommend  this  as  a  good  suggestion  to  make 
to  some  storekeeper  in  your  city. — J.  T. 


-A  local  newspaper  put  across  an  excellent 
scheme  in  connection  with  a  theatre  in  the  fol¬ 
lowing  manner:  The  newspaper  cameraman 
snapped  shots  of  crowds  from  concealed  points 
and  later  published  the  photos.  .Any  person 
able  to  identify  themselves  in  the  photos,  were 
entitled  to  two  free  tickets  to  the  theatre,  upon 
presenting  the  clipped  photo  in  person,  at  the 
office  of  the  paper.  The  plan  created  con¬ 
siderable  excitement  and  greatly  increased  the 
local  circulation  department. — R.  \V.  S. 


.A  superflucus  word  page  is  a  nice  variation 
from  the  more  common  missing  word  pages. 
In  each  ad  insert  an  additional  or  superfluous 
w<.rd.  When  found  these  words  make  a  com¬ 
plete  sentence.  Award  prizes  to  those  who 
send  in  the  neatest,  nearest  or  correct  answers. 
— R.  B.  M. 


Some  newspapers  overlook  the  most  obvious 
ways  of  building  up  classified  advertising.  But 
the  Houston  Chronicle  is  not  one  of  those 
newspapers.  Here  is  a  sample  of  the  ways  they 
are  building  classified.  “If  you  are  interested 
in  ‘Want’  .Ads  and  have  occasion  to  use  them 
now  and  then.  The  Chronicle  has  something 
to  give  you  free  of  charge  that  will  help  you 
in  wording  your  ads.  The  Chronicle  has  pub¬ 
lished  a  broadsheet  entitled  ‘How  to  Word  a 
Want  Ad  to  Make  It  Pay.”  The  advertisement 
is  replete  with  Want  Ad  information.  It  ex¬ 
plains  in  details  how  to  write  any  kind  of  a 
Want  .Ad,  and  gives  outlines  for  guidance  in 
the  wording  of  an  ad  for  any  classification.  If 
you  want  one,  call  at  the  front  counter  of  The 
Chronicle  office,  and  it  will  be  yours  for  the 
asking.”  While  this  is  not  a  new  idea,  it  is  a 
good  one.  and  I  have  noticed  that  an  increasing 
number  of  the  country’s  best  newspapers  have 
adopted  it  during  the  last  year. — J.  T. 


-A  San  .Antonio  (Tex.),  clothes  cleaner  adver¬ 
tises  that  he  will  present  you  with  a  new  suit 
of  clothes  to  take  the  place  of  your  old  suit  if 
you  will  join  his  pressing  club,  having  your  suit 
cleaned  and  pressed  once  a  week  for  which  you 
will  pay  him  $1.00  per  week.  Such  an  unusual 
offer  will  attract  attention,  no  matter  how  it 
is  featured  in  the,advertising  columns.  Perhaps 
some  cleaner  in  your  town  would  like  to  try 
this  idea. — J.  T. 


tine  method  of  attracting  attention  to  classi¬ 
fied  advertising  is  to  print  a  street  address  in 
small  type  in  the  classified  colunyis  once  a  week. 
The  householder  at  that  address  is  then  en¬ 
titled  to  run  a  classified  advertisement,  not  ex- 
c.;eding  twenty  words,  free  for  one  week,  the 
space  to  be  used  within  ten  days.  Not  only 
does  it  cause  readers  to  peruse  the  columns,  but 
t  also  affords  the  winners  an  opportunity  of 
seeing  the  value  of  classified  when  they  use  the 
awarded  space. — T. 


.A  local  daily  has  instituted  an  excellent  plan 
in  creating  advertising  stimulus  in  their  classi¬ 
fied  ad  department  by  sending  out  slips  to  ad¬ 
vertisers,  having  them  fill  in  a  short  story  on 
the  results  gained  by  their  insertion.  The  ad 
and  story  are  printed  at  the  top  of  the  page. 
This  creates  the  interest  and  attention  of  pros¬ 
pects  with  the  result  that  the  prestige  of  the 
section  gains  considerably. — R.  W.  S. 

Many  firms  that  cannot  afford  large  advertis¬ 
ing  space  in  the  papers  become  discouraged  by 
the  full-page  and  double-page  advertising  of  the 
department  stores.  To  compete  with  the  de¬ 
partment  store  Christmas  goods  advertising, 
sixty  five  druggists  are  cirying  a  co-operative 
advertisement  of  a  full  page  in  the  San  Antonio 
Express,  the  firm  names  and  addresses  being 
grouped  alphabetically  in  the  center  of  the  page, 
the  advertising  being  arranged  around  these. 
In  this  way  the  page  advertisment  costs  each 
firm  but  a  small  amount.  By  studying  its  field 
closely  a  newspaper  will  find  many  opportuni¬ 
ties  for  running  group  or  co-operative  adver¬ 
tising  from  small  advertisers  who  might  not 
otherwise  advertise. — W.  H.  M. 

On  the  opening  of  a  new  half  million  dollar 
hotel  at  Tyler,  Texas,  on  Thanksgiving  day. 


CIRCULATION 

—^BUILDING - 

SUPREMACY 

Recently  finished  our  third  cam¬ 
paign  on  the  World’s  Largest 
Newspaper— The  Los  Angeles 
Times.  Now  busy  on  the  In¬ 
dianapolis  News  and  Baltimore 
American  —  ASK  ANY  OF 
THEM! 

Employed  and  endorsed  by  the  leading 
newspapers  of  tho  U.  S.  A. 

WOLUSTER’SCIRCUIATION  ' 
ORGANIZADCN 

im  lA#  Umittd  BUtm 

300  Memrrr  Dcpo,.  Los  AN«eLn,CAi- 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT.  I 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 

10c  D.  St  S.  on  2,000  Lines 

ffsprasaatsfl  by 

S.  C.  Beckwith,  Special  AgMcr 
New  York 

Joka  M.  Branham  Co.,  CUeago 


Success ! 


.An  editorial  on  the  ’’neighborhood  store,” 
brought  in  considerable  space  surrounding  from 
suburban  and  corner  groceries,  drug  stores,  and 
other  lines  of  business  away  from  the  business 
center. — T. 

“You  can  select  any  dish  to  suit  your  taste 
from  these  menus,”  said  erne  newspaper  in 
leading  off  a  double  page  of  restaurant,  cafe 
.md  hotel  d.ning  room  advertisements  for  the 
next  Sunday. — T. 

Canvass  the  office  buildings  in  your  city  for 
classified  from  attorneys,  chiropractors,  unusual 
services,  typewriter  exchanges,  etc.,  and  you’ll 
get  real  results  if  you  have  faith  in  your  pull¬ 
ing  power.  One  such  newspaper  has  found  the 
plan  to  be  excellent,  renewing  the  advertise¬ 
ments  weekly. — B.  .A.  T. 


.Apartment  house  owners  in  some  cities  are 
now  supplying  tenants  with  free  daily  and  Sun¬ 
day  newspapers  as  a  part  of  the  service. 
Owners  in  your  city  would  probably  contract 
with  you  exclusively  if  the  idea  were  put  up 
to  them. — B.  .A.  T. 


Only  20  Weeks  Old— and 
its  circulation  is  more  than 


170,000 


DETROIT 

Sunday 

TIMES 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twtlftb  AaMtican  City;  second  m  New 
York  State,  Buffalo,  with  over  half  a 
millkm  people  and  the  eurrounding 
trade  area  with  three  hundred  thoo- 
saad  more,  afforda  a  rich  market  to 
national  advertiaera  The  effective 
medium  to  csiptura  thia  desirable  mar¬ 
ket  is  the  big.  popular,  borne  newe- 
paper-A.  B.  C.  Net  paid  105,958,  80% 
of  EMgUsh-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Bsstlar.  EdHor  a  PribIMw 
KEIXY-SSOTH  COMPANY 
Representativet 

MwbrUge  Bldg.  Lyttasi  Bldg. 

Not  Yeek.  N.  Y.  ChlcOTa,  BL 
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SMALL  COPY,  PACKING  A 
PUNCH,  SELLS  GOODS 

(Continued  from  Page  11) 


he  has  found  useful  in  making  small  copy 
effective.  “People  are  immensely  inter¬ 
ested  in  the  things  tliey  buy  and  every¬ 
thing  has  a  certain  glamor  of  romance. 
They  like  to  know  how  a  piece  of  mer¬ 
chandise  is  made,  where  it  comes  from 
and  any  odd  and  curious  points  concern¬ 
ing  it  and  its  uses. 

“One  time  I  was  up  in  Maine.  1  had 
some  potatoes  to  sell  through  newspaiK-r 
advertising.  Instead  of  just  bluntly  of¬ 
fering  potatoes  for  sale  for  so  much,  it 
hapt)ened  that  I  was  able  to  tell  an  inter¬ 
esting  story  about  a  gnome-like  old  man, 
who  resembled  a  fairy  talc  character,  who 
had  cultivated  the  potatoes.  It  led  up 
to  why  they  were  especially  good  to  cat. 
The  story  of  it  aroused  much  human  in¬ 
terest  and  sold  the  potatoes. 

“  ‘Tell  something  interesting  about  the 
merchandi.se’  is  my  rule  numlK-r  one.  \\  e 
aim  to  make  each  little  ‘ad’  short  and 
crisp,  l  ach  one  a  story,  and  each  one  writ¬ 
ten  in  very  clear  simitle  English.  We 
endeavor  also  to  make  the  headline  tell 
practically  the  whole  story,  a  newspaper 
device,  I'lere  are  three; 

‘“.\Hf)L'T  OXE  IlUXDREl)  KINDS 
Ol-'  INK’  (this  was  hv  actual  count). 

“‘WE  EIX  I  P  I'OL’XT.MX  PENS.’ 
“ ‘I-  ASCIXATIXC.  NEW  DDLLS.’ 

“In  connection  with  our  .advertising  for 
Johnson’s  P.'Kikstc're,  we  have  to  boil 
the  essence  f)f  a  new  hook’s  api)eal  into 
t  VO  or  three  sentences,  hut  to  arrive  at 
those  sentences  ye  have  probably  gone 


through  the  larger  part  of  the  book.  It’s 
real  work  to  write  a  small  ‘ad’  that’s 
effective. 

“We  work  closely  with  our  clients. 
Sometimes  we  get  the  clerks  together 
and  get  ideas  for  copy  from  them  which 
helps  us  keep  the  advertisements  fresh. 
We  use  plain,  readable  type  and  keep 
wholly  away  from  zig-zag,  puzzling  lay¬ 
outs  and  italics.  We  avoid  fancy  Itorders. 
We  employ  a  trade-mark  or  slogan  only 
when  it  contributes  to  the  effectiveness 
of  what  we  have  to  say.  The  ‘ads'  al¬ 
ways  appear  in  preferred  position,  which 
prevents  them  from  being  buried  and 
makes  them  ‘stick  out.’  ’’ 

This  advertising  has  made  a  list  of 
firms,  many  of  which  would  not  other¬ 
wise  be  cijnsistent  advertisers,  regular 
users  of  space  and  many  have  grown 
from  small  to  good-size  space  buyers. 
One  of  the  most  prominent  is  True 
Prothers.  jewelers. 

Through  continual  hammering  away  in 
small  spaces,  in  the  Springfield  and  sur¬ 
rounding  town  newspajicrs,  the  firm  has 
secured  the  reputation  of  iK'ing  undoubt¬ 
edly  the  outstanding  ((uality  jewelry 
house  of  western  New  England  and  one 
of  the  most  notable  stores  in  the  country. 
.Any  newspaper  would  welcome  the 
amount  of  its  advertising  now. 

A  piece  of  copy  reproduced  here  shows 
the  store’s  21st  anniver.sary  full  page 
rotogravure  advertisement  in  the  Spring- 
field  Reiuihlican.  an  “ad”  which  would 
do  credit  to  the  largest  metropolitan 
store.  True  I’.rothers  believe  strongly  in 
rotogravure  space. 

.Associated  with  Mr.  Munn  is  David 
J.  I’uckingham.  formerly  a  reiiorter  on 
the  .''prin.gfield  I'nion.  and  the  firm  is 
now  known  as  tlu*  .Munn-Huckingham 


In  other  cities  where  there  is  no  agency 
of  this  nature — and  the  agency  which  spe¬ 
cializes  in  small  retail  accounts  is  a  rarity 
— there  is  an  unusual  opportunity  for  the 
newspaper  advertising  manager  and  his 
co-oworkers  to  “carry  on’’  along  the  lines 
suggested  in  this  article.  There  is  a 
large  field  for  newspaper-trained  men 
with  a  gift  for  clear,  concise  English 
who  would  like  to  build  up  a  clientele  on 
such  accounts. 

The  small  space  advertisement  deserves 
the  resiH'ct  of  all  in  the  newstianer  busi¬ 
ness.  Writing  it  often  is  an  art. 


N.  Y.  AD  CLUB  RAISING  $100,000 

All  Member*  Join  in  Movement  to 
Assure  New  Home  Building 

The  New  York  .Advertising  Club  is 
going  right  along  perfecting  plans  for  a 
new  club  building.  Since  last  .April,  when 
the  meml)ership  in  a  special  meeting 
amended  the  by-laws  sufficiently  to  em¬ 
power  the  board  of  directors  to  proceed 
seriously  tf)ward  the  .selection  of  the  best 
Ilian  which  will  permit  the  Club  to  enter 
into  larger  and  better  headc|uarters.  the 
building  committee  has  bec:i  earnestly 
at  work  going  over  many  propositions 
submitted  to  it  rangin?  from  projects 
bey<  nd  the  cUib’s  ability  to  finance  to 
projects  which  really  are  within  its 
means. 

The  mtmbership,  at  the  .same  time,  has 
been  accumulating  a  building  fund  toward 
the  goal  of  $10(j,0;X).  Over  $3,s,0()0  is 
already  at  hand  and  invested  in  Govern¬ 
ment  securities  nending  a  decision  on  the 
new  project.  This  fund  is  being  accumu¬ 
lated  on  the  equitable  and  conveiiiejit 
method  of  $8.33  by  each  resident  and  non¬ 


resident  member  toward  one  memliersl-.ip 
certificate  of  $100.  The  club  as  a  cur- 
poration  must  bind  its  contracts  by  a 
substantial  payment. 

“Experience  has  shown  that  the  cm- 
struction  of  similar  buildings  in  ot.ier 
parts  of  the  country,  and  financing  the 
same?  have  been  worked  out  by  club  con- 
tributiens  of  around  one  hundred  or  a 
hundred  and  fifty  thousand  dollars,”  said 
Treasurer  H.  H.  Charles  to  Editor  & 
Publish KR  this  week.  “Our  building 
committee  feels  that  we  can  very  satis¬ 
factorily  finance  larger  headquarf  rs, 
probably  involving  a  total  cost  of  ah.  mt 
$500,000,  with  an  aggre.gate  payment  from 
the  club  of  not  more  than  $100,000.” 


SUN  PAPERS  EXPANDING 

Adjoining  Buildings  Bought  Sextuple 
Press  to  Be  Installed  Shortly 

The  second  floor  of  the  .A.  S.  .Abell 
Company  building,  formerly  occupied  as 
editorial  rooms  by  the  Baltimore  Sun 
and  Evening  Sun,  has  been  remodtled 
and  will  lie  used  by  the  classified  adver¬ 
tising  and  the  advertising  art  depart¬ 
ments  of  the  paper. 

The  buildings  adjoining  at  9  and  11 
West  Baltimore  street  have  been  bouglit 
at  a  cost  of  $150,000  and  will  ultimately 
be  remodelled  for  the  use  of  the  paper. 

Work  of  remodelling  the  basement  has 
begun,  to  make  room  for  a  new  double 
sextuple  press,  which  will  lie  placeil  on 
its  foundations  in  Eebruary,  giving  this 
paper  four  double  sextuple  presses.  The 
foundation  for  this  press  is  being  built 
so  that  the  fifth  press,  which  it  is  ex¬ 
pected  will  be  needed  soon,  can  be  added 
without  difficulty. 


SUPPLIES  and  EQUIPMENT  for  NEWSPAPER  MAKING 


We  can  increase  yotir  business 
you  want  it  increased. 

You  have  thought  of  press  cli|^ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  esut  be  made  a 
business-builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Centiary 


Newspaper  Plant  Equipments 
Established  in  IIU 


Newsprint 

DOMESTIC— 

CANADIAN— 


ROLLS  and  SHEETS 
CONTRACT  ami  SPOT 
Direct  Mill  Connection 


PEGKHaM  MACHINERY  CO.  I  I  Beaver  Pulp  and  Paper  Co. 


MARBRIOOK  BLDQ,  34th  S  Bway 
NEW  YORK  CITY 

2  t-page  Straighlline  Web,  with  2.5  h.  p. 
motors,  press  erected  on  your  founda- 

lion  . $12,.500.00 

64-page  niulti-rolor,  22  in.  rut  olT, 

erected  . . . $17,500.00 

2-16  page  Tabloid  size  webs  $3,000.00 

Get  our  List  No.  27 — 16  pages. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  EntrsYing  Co. 
IM  Nauah  St.,  TribuM  Bldg. 
Now  Taefc  City 


8  ^'est  40th  Street 
ISEW  YORK 


Huber’s 

ROTOGRAVURE 

INKS 

Are  now  made  in  our 
new  Rotsravure  fac¬ 
tory.  A  better  ink 
at  the  same  price. 

HUBER'S  Colera  In 
uao  slno*  1780 


0:^*Hubet' 

Main  Offloa 

66  W.  HOUSTON  ST.,  NEW  YORK 

<fit  ielKubg^ 


NEWSPAPER 
PRESSES 
For  Sale 

Four  Scott  32-page  presses  now 
printing  the  Kansas  City  Jour¬ 
nal-Post. 

Two  Duplex  Sextuples  now 
printing  the  New  York  Tribune. 
Also  one  16-page  Potter  press 
which  formerly  printed  The  Elk¬ 
hart  (Ind.)  Truth. 

For  partici/lars  apply  to 

R.  HOE  &  CO. 

504-520  Grand  Street 
New  York,  N.  Y. 

7  Water  St.  827  Tribune  Bldg. 

Boston,  Mas*.  Chicago,  Ill. 


Everything  in 

Steel  Equipment 

for  tha 

Composing  Room 


iTe  ar«  now  located  in  our  New  Factory  at 

3724  S.  Rocktcell  Street 
Chicago 

With  approximately  50,000  square 
feet  of  space  and  the  best  equip¬ 
ment  of  metal  working  machinery 
in  the  country,  we  are  now  in 
position  to  give  you  prompt  serv¬ 
ice  as  well  as  goods  of  the  very 
highest  quality. 

Chicago  Metal  Mfg.  Co. 

3724  South  Rockwell  Street 
Chicago,  ill. 

Phene,  Lafayette  5754 


2”  Hd.  PRKStS 

FOR  SALE 


_ OCTUPLE  PRESS 

22*4"  column. 

j.|Q£ _ SEXTUPLE  PRESS 

With  Extra  color  —  21%" 
column. 

j.JQ£ _ SEXTUPLE  PRESS 

Black  only — 21%"  column. 

j.jQ£ _ SEXTUPLE  PRESS 

Black  only— 21%"  column. 

J.JQ£ _ ^<-DECK  PRESS 

Zt"  column. 

_ rtPPAGE  PRESS 

21"  column. 

POTTER _ *-DECIC  24-PAGE 

PRESS— 2*  to  22" 


We  also  have  a  number  of  Goss  Presses 
of  various  sizes  available 

LET  US  KNOW  YOUR  WANTS 


THE  GOSS 
PRINTING  PRESS 
COMPANY 

1535  SO.  PAULINA  ST. 
CHICAGO.  ILL. 
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SITUATIONS  WANTED 


classification.  Cash  with  order.  For 
those  unemployed  one  insertion  (adv.  not  to 
exceed  S(  words)  FREE. 

Business  Manager 

wants  to  get  in  touch  with  small  daily  need¬ 
ing  new  pep  and  push.  Fifteen  years’  ex¬ 
perience  building  papers.  Would  consider 
buying  small  interest.  Address  A-65S,  care 
Mitor  &  Publisher. 

Circulation  Mtuiager, 

Age  33,  experienced,  desires  to  locate  in 
Central  West.  Not  afraid  of  long  hours, 
hard  work,  competition  or  tough  propositions. 
E-xcellent  business  and  personal  references. 

.A -688,  Elditor  &  Publisher. 

Circulatioii  Manager 

With  inside  and  outside  experience  would 
like  to  connect  with  some  good  newspaper 
in  the  South  or  Southwest.  Address  A-69S, 
Editor  &  Publisher. 

Circulation  Manager 

wants  opening  after  January  1st.  Efforts  of 
past  two  years  shows  nearly  3,000  daily  cir¬ 
culation  gain,  together  with  big  decrease  in 
circulation  expense.  Familiar  with  all  details; 
also  promotion  work.  Address  A-6S4,  care 
Editor  &  Pubilshre. 

Circulation  Manager 

or  country  circulation  manager  open  for 
position.  Four  years’  experience  on  metro¬ 
politan  daily.  In  last  position  forced  com¬ 
petitor  to  suspend  publication.  Thoroughly 
grounded  in  all  phases  of  circulation  building 
and  promotion.  Age  thirty -one,  private 
school  and  university  education;  unmarried, 
can  go  anywhere.  Wire  or  write  Advertiser, 
947  Leland  Avc.,  Chicago. 

Circulation  or  Advertising  Manager 
with  eighteen  years’  success  on  circulation 
and  advertising.  High  class  references 
from  former  employers,  in  large  as  well  as 
small  fields.  Desire  connection  in  Central, 
&uth  op  Blast  January  first.  Address  Box 
A-694,  Mitor  &  Publisher. 

Classifiod  Advertising  Manager 
open  for  immediate  connection.  Six  years’ 
experience,  including  two  years  special  classi¬ 
fied  advertising  promotion  work.  Prefer 
Kentucky,  Ohio  or  Indiana.  If  you  want 
more  money  and  a  larger  volume  from  your 
classified  department,  I  can  give  them  to 
you.  References.  Box  A-6S9,  E;litor  & 
Publisher. 

Classified  Manager  or  .^-desman, 

23  years  old,  Scotch  descent,  now  commer¬ 
cial  and  sales  manager  of  small  concern  in 
Europe  wishes  to  return  to  America.  Prefer 
manager  paper  up  to  thirty  thousand.  “Take 
anything  anywhere,  original  salary  no  object 
providing  hard  work  is  justly  and  promptly 
rewarded.  Refer  Basil  L.  Smith,  Philadel¬ 
phia,  Advocate,  Stamford,  Conn.  N.  S.  Syme, 
Box  A-692,  Editor  &  Publisher. 

Expert  Newspaperman, 

24,  seeks  interesting  connection.  He  has  seen 
service,  both  here  and  abroad,  with  such 
publications  as  the  Chicago  Tribune,  Christian 
Science  Monitor,  Detroit  Free  Press,  lajndoij 
Daily  Herald  and  New  York  Call.  Has  done 
reporting,  re- writing,  copy  reading,  state  and 
foreign  correspondence,  dramatic  and  literary 
criticism.  Has  specialized  in  imlitical  _  and 
labor  reporting  of  national  and  international 
character.  Available  at  once  for  service  in 


SITUATIONS  WANTED 

Manager,  EcUtor  or  Managing  Editor 
Aged  49.  Managing  editor  city  of  200,000  eight 
years.  Manager  in  towns  up  to  30,000  ten 
years.  Double  net  earnings  of  one  paper  in 
six  months.  Highest  references.  Address 
A-660,  Editor  &  Publisher. 


6c 


HELP  WANTED 

A  WORD  lor  advei  ttoiiissita  laider  thla 
claasificatioa.  Caah  with  ordar. 


Newspaper  Composing  Room  Foreman 
Thoroughly  trained  make-up  and  printer;  at 
present  liead  make-up  on  22  machine  plant 
making  three  editions  daily,  six  on  Sunday. 
Would  like  to  correspond  with  publisher  need¬ 
ing  composing  room  foreman.  Address  A-642, 
Editor  &  Publisher. 

Position  As  Circulation  Manager 
Live  wire,  married,  with  twenty  years’  ex¬ 
perience  in  all  branches  of  circulation  work 
wants  immediate  engagement.  Address 
J.  W.  S.,  108  E.  Borden  Ave.,  Syracuse,  N.  Y. 

Reporter 

with  two  years’  exiierience  on  five  large 
dailies  in  the  South,  would  like  to  locate 
with  daily  paper  in  New  York  State.  West¬ 
ern  part  preferable.  Also  have  experience  on 
sporting  desk.  B'est  of  references.  State 
salary  when  answering.  Address  A-690, 
Editor  &  Pubilsher. 

Secretarial  Position  Wanted 
by  woman  of  ten  years’  experience  as  editor’s 
and  publisher’s  secretary  in  New  York  and 
Chicago.  Familiar  with  the  various  branches 
of  newspaper  work.  Reference,  former  em¬ 
ployers.  Any  large  city  agreeable.  Address 
A -663,  Editor  &  Publisher. 

Unusual  Typo  of  Newspsper  Executive 
Available 

Correspondence  with  the  address  given  be¬ 
low  will  bring  publishers  in  touch  with  an 
executive  of  more  than  usual  attainments. 
Thoroughly  schooled  in  business  mana^- 
ment,  advertising  and  circulation  building 
and  an  editorial  writer  of  ability  as  well.  An 
ideal  man  as  business  manager  or  assistant 
to  publisher  in  a  large  organization  or  gen¬ 
eral  manager  of  a  smaller  paper.  An  ex¬ 
cellent  opportunity  for  publisher  of  a  medium 
sized  paper  to  secure  experienced  editorial 
writer  who  can  also  handle  other  ends  of 
the  business  thus  making  a  considerable 
saving.  References  from  worth  while 
sources  including  a  former  Cabinet  member 
and  nationally  known  advertising  man. 
Absolutely  irreproachable  business  and  per¬ 
sonal  record.  At  present  employed  and  never 
once  idle  in  nearly  twenty  years’  experi¬ 
ence.  Address  Box  A-670,  Editor  &  Pub¬ 
lisher. 

Wanted 

To  join  with  newspaper  organization  in  small 
but  progressive  city  where  there  will  be  op¬ 
portunity  to  realize  on  the  experience  of 
years  on  large  city  newspapers  as  feature 
writer,  telegraph,  city  and  news  editor. 
Blast  or  southeastern  territory  preferred. 
Am  looking  for  opportunity  to  make  per¬ 
manent  connection  and  eventually  buy  into 
desirable  proposition.  Address  A-680,  care 
Blditor  &  ^blisher. 


Advertising  Solicitor  and  Copy  Writer 
young  man  of  clean  personal  habits,  experi¬ 
enced  as  newspaper  advertising  solicitor  and 
copy  writer.  Must  come  well  recommended. 
Reply  in  detail  regarding  experience,  starting 
salary,  etc.  W.  M.  Fullerj  Advertising  Mana¬ 
ger,  Elkhart  Truth,  BUkhart,  Ind. 

Wanted 

Blditor-news  writer  for  Ohio  countyseat  Re¬ 
publican  weekly.  Young  man  experienced  in 
countnr  office  preferred.  Address  A-685, 
care  Editor  &  Publisher. 


BUSINESS 
6c 


OPPORTUNITIES 


A  WORD  for  advartlaamswta  mdar  this 
rlaasHlcatioo.  Cash  with 


t3Sa,eW  Mid-West  Daily 

in  75,000  city  can  be  purchased.  Wire 
Nation.al  Newspaper  Bureau,  203  So.  Dear¬ 
born  St.,  Chicago. 

Daily  Newspaper  for  Sale 

In  progressive  West  Texas  city  of  over 
10,0l*>;  circulation  over  2,000;  no  competition; 
paying  job  plant  in  connection;  net  assets 
equal  over  $33,(JOO;  including  appraised  plant 
of  $25,000  and  accounts  receivable  of  $8,000; 
no  gu<xl  will  or  circulation  value  included  in 
assets;  gross  income  will  equal  over  $80,000 
this  year;  now  operated  on  large  city  scale 
which  necessitates  a  large  overhead;  present 
management  not  satisfied  with  this  year’s 
net  profit  of  about  $2,500;  new  management 
with  experience  on  small  dailies  can  reor¬ 
ganize  and  reduce  overhead  thereby  increas¬ 
ing  profits;  good  advertising  rates  with 
plenty  of  advertisers  to  draw  from.  This  is 
an  exceptional  opportunity  for  someone  with 
the  cash  and  able  to  make  deal  immediately; 
$25,0tf)  cash  will  buy  the  assets,  good  will 
and  circulation;  assets  will  positively  invoice 
$35,000  with  only  $2,OCO  indebtedness.  If  you 
have  the  cash  and  are  ready  to  talk  business, 
write  R.  B.  W..  112J4  West  9th  St.,  Fort 
Worth,  Texas. 

For  Sale 

Controlling  interest  in  midwestem  paper. 
With  stock  goes  executive  position.  $20,000. 
Half  cash.  A-684,  Editor  &  Publisher, 

Newspaper  Opportuaity 

Old  morning  daily  in  live  California  city. 
Owners  wish  to  sell  and  retire.  Address 
Room  710,  Hearst  Building,  San  Francisco, 
Cal. 

Wanted 

To  buy  or  lease  a  good  daily  in  a  good 
town.  Box  A-683,  Blditor  &  Publisher. 


CORRESPONDENTS 


Washington  bjews 

Burnished  on  mail  or  telegraphic  request  by 
Washington  Intelligence  Bureau,  402  Munsey 
Bldg.,  Washington,  D.  C. 


WANTED 

Copies  of  EDITDR  &  PUBUSHER  of  the 

issue  of  October  7,  1922.  Will  pay  25  cents  u  -  .c  -  .i  <■  .  • 

per  copy  for  limited  number.  Write  before  ot-ltlg  the  Case  in  the  future.  An  unsuc- 

mailing  copies.  A-677,  Editor  &  Ihiblisher.  cessful  journalist  is  one  who  tries  to 


please  everyone.  Was  it  not  a  foregone 
conclusion  in  1920  that  Harding  would  be 
any”"'^  dty.*"^''R!!* Btox 'a-^, *Edi'tor  A  of  its  metropolitan  predecessor  dispells  elected?  and  Hylan  in  1921?”  We  did 


Publisher. 


TRUTH,  IMPORTANCE  AND  IN- 
TEREST  WILL  DOMINATE 

(Continued  from  page  6) 


— Sales — 
Appraisals 


NIWSPAPER 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer  stni*'- 


Unusual  Opportunities 

Daily  St  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magaaina 
Fropartiaa 

Times  Buildinf,  New  York 

BetabUMked  1910 


iWE  OONNEa  THE  WIRES! 


Have  TOU  an  opening  for  a 
news  and  feature  writer  who 
can  write  t  We  have  the  man. 
Now  covering  big  assignments  for 
middle  western  dally,  turning  ont 
reams  of  copy,  full  of  word  plo- 
tnres  in  short  santenoes.  Oetting 
$3000  and  worth  more.  Under  SO. 
college  and  travel  trained,  fit  and 
ready.  Aak  about  our  No,  SOOS-B. 


Fernald’s  Exchange.  Inc 

Third  nat\  B’lo'G.,  Sprinoficlo,  Mass. 


the  possibility  of  the  supremacy  of  pic-  not  support  them, 
tures  over  news.  We  talked  of  Broun  and  F.  P.  A.  and 

The  future  paper,  representing  true  Van  Raalte.  One  of  my  professors  in 
democracy,  will  be  the  product  of  varied  the  School  of  Journalism  had  selected  Mr. 
personalities.  Individuality.  He  was  Swope  as  one  of  the  four  great  jour- 
thinking  of  the  World  and  its  present  nalists  of  modern  times.  He  said  he 
staff.  Xo,  he  did  not  think  there  ever  would  not  quarrel  with  the  selection,  but 


Juit  a  Good  Man 

with  thirteen  years’  experience  in  publishing — 
not  necessarily  an  editor,  advertising  man¬ 
ager,  salesman  or  circulation  manager — wants 
a  job — not  a  “position”— on  newspaper  or  small 
trade  publication.  Principal  experience  in 

various  editorial  capacities  on  class  publica-  - -  .  -  —  -  .  ..  u,  r  "  c  r>  i-..  t  C  .j 

tion;  now  general  utility  man  on  newspaper,  would  be  a  return  to  personal  journalism,  tnougnt  Joseph  Pulitzers  name  should 

Wants  to  make  last  change.  _  Can  do  almost  pjg  had  been  forced  to  Submerge  his  in-  certainly  be  on  the  list.  The  ,\lice  of 

Imturialai^J  *°mmrterial'“of*  suffidenrfor  dividuality  and  personality  on  one  paper.  Wonderland  way  of  ^ginnir^ 
needs);  future  all-important.  Address  A-693,  Personal  journalism  had  been  buried  m  ginning  and  ending  at  the  end  is  the  best 
Editor  &  Publisher.  the  dismal  past.  method  of  writing  a  news  story.  Papers 

Papers  would  tend  to  become  more  will  always  make  mistakes.  If  science 
non-partisan.  Definite  economic,  social  cannot  achieve  the  absolute  truth,  it  is 
and  political  units  would  lessen  their  con-  too  much  to  expect  editors  to  attain  it. 
trol  of  editorial  policies.  The  Villard  The  great  task  of  the  reporter  is  to  strip 
plan  of  continued  stress  of  ideas  and  rep-  the  veneer  from  the  truth, 
etition  of  thoughts  in  the  editorial  page  -And  then  we  turned  to  Nicholas  Mur- 
is  not  advisable.  It  ts  the  paper’s  duty  ray  Butler’s  indictment  of  present-day 

to  express  its  opinion  on  the  questions  journalism.  “It  elevates  superficiality  to 

from  the  present  appearance  of  news-  of  the  moment.  Had  the  World  contin-  the  plane  of  an  occupation.” 
papers.  The  success  and  wide  popularity  ued  its  appeal  for  the  direct  election  of  “Suppose  a  mouse  should  run  along 
of  the  Illustrated  News  shows  that  there  the  President  in  1916  for  an  extended  here.  Perhaps  it  will  only  scare  some 
is  a  definite  demand  for  pictures.  Its  cir-  length  of  time,  a  great  number  of  im-  women.  Perhaps  it  will  find  its  way  into 
culation  is  partly  to  be  ex^ained  by  the  portant  and  vital  problems  would  have  a  hole.  Perhaps  it  will  overturn  the  milk 
crowded  conditions  of  the  New  York  sub-  been  crowded  out  of  the  editorial  col-  can  and  start  a  fire,  destroying  half  the 
ways.  It  is  almost  impossible  to  read  umns.  city.  Perhaps  it  will  gnaw  the  rope 

papers  of  the  ordinary  size.  The  tabloid  Clemenceau  had  said  that  “newspapers  which  entangles  the  lion.  Who  knows 
picture  paper  will  never  be,  however,  the  are  written  by  the  readers.”  “That  is  and  who  can  tell  but  time?  Truth,  im- 
vogue.  The  apparent  inability  of  the  true  of  French  papers,  but  not  of  the  nortance  and  interest  are  my  replies  to 
Boston  picture  paper  to  duplicate  the  feat  .American,  and  there  is  little  chance  of  it  Dr.  Butler.  Few  can  tell  the  ephemeral 


Talented,  experienced,  and  highly 
cient  men,  each  a  apedallat  In  hla  own 
line,  ready  to  solve  yow  probloma. 


SH^SBMajQORPS 

uPBuSSBOortfffmpcRs 

BROMIC  BLDG  43S«i</  BROADWAY 
NEWV3RK 


Printers’  Outflttara 

Printing  Plants  and  Boaineit  bought  and 
sold,  American  Typefoundera’  products,  print¬ 
ers’  snd  bookbinders’  mschinery  of  every  de- 
scriptioo.  Coaner,  Fendler  8l  Co.,  96  Beekman 
St,  New  York  Oty. 

from  the  permanent.  There  will  always 
be  news  that  the  people  want  to  read  and 
what  the  people  ought  to  read.  The 
World  tries  to  print  both,”  concluded 
Mr.  Swope. 

When  we  bid  good  evening,  I  knew 
that  there  was  much  I  had  lost.  He  had 
talked  rapidly  and  thought  rapidly.  But 
I  had  gained  considerable  and  had 
learned  to  know  much  of  a  man  who  was 
shaping  the  future  of  .'\merican  jour¬ 
nalism. 


The  Autobiography  of 

JAMES  S.  DAVIS 

U.  S.  SECRETARY  OF  LABOR 

Is  an  Inspiring  and 
Dramatic  Story 

From  Immigrant  Boy 
to 

Cabinet  Member 

Immediate  Serial  Release 

WIRE  FOR  (X>PY 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


PICTURES 

An  exclusive  feature 
story  of  250  words  with 
two-  or  three-column 
layout  of  pictures  in 
mat  form,  mailed  fresh 
six  days  a  week.  Ask 
for  samples. 

N.  A.  HUSE,  General  Manager 
Worid  Bldg.  New  York  Qty 


(By  Science  Service) 

Means: 

INTERESTING  ' 
READABLE 
ACCURATE 
RELIABLE 
POPULAR 
SCIENCE 
NEWS  STORIES 


THE  DAILY  SCIENCE 
NEWS  BULLETIN 

Write  or  wire  for  territory  and  rates. 

SCIENCE  SERVICE 

1115  Connecticut  Ave. 

Washington,  D.  C. 


Million 

Dollar 

Hearst 

Features 

Tha  WorU’a  Graataat  Circnlatioa 

Beaaor* 

International 
Feature  Service,  Inc. 
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HUNCHES 

Managing  editor  and  city  editors  are  always  on  the  lookout  for  news:  and, 
feature  ideas  that  can  be  used  locally.  Editob  &  PuBLiSBsa  ml  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  in  your  city  does  not  bar  it  from  thi  department.  Address 
your  contributions  to  the  Hunch  Editoe.  IVh^  they  op^ar,  clif  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


Editors  of  the  Chicago  Herald  and  Where’d  all  those  beer  bottles  get  to?  In- 
Examiner  sat  in  nightly  conference  over  terview  your  brewers  or  former  brewers.— 
the  usual  run  of  big  stories  several  weeks  ago.  W’.  F.  P. 


The  city  editor  told  of  a  story  he  had  “doped 
out”  for  the  next  edition — a  mongrel  dog  had 


Is  the  water  supply  in  your  town  low?  If 


been  chased  by  police  to  the  edge  of  Lake  go,  interview  the  Mayor  and  other  notables. 
.Michigan  and  had  leaped  into  the  water,  a  Get  opinions  as  to  whether  it  might  not  be 
suicide,  rather  than  be  captured.  better  to  sell  beer,  provided  the  ale  is  not 

“Say,  we  ought  to  do  something  for  these  poisonous. 

plain,  ordinary,  everyday  dogs,”  came  sud-  - 

denly  from  the  managing  editor.  “I  can’t  re-  have  a  new  game,  “Beaver,” 

member  when  any  recognition  was  given  un-  introduced  into 

pedigreed  dogs,  but  they  stand  for  something  „„  the  num- 


everyone  has  a  heart  interest  in.” 

.\nd  so  was  born  the  idea  that  culminated, 
less  than  three  weeks  later,  in  a  huge  boy- 


ber  of  beards  you  meet,  the  score  being  kept 
as  in  tennis,  and  points  made  by  shrieking, 
“Beaver!”  at  the  first  glimpse  of  a  wayfarer 


dog  parade  down  Michigan  Iwuleyard  across  adorned.  The  Boston  papers  think  that 

the  Loop  and  through  La  Salle  street.  ^heir  fair  city  will  yield  more  points  to  con- 

The  parade  was  followed  by  a  final  show  probably,  any  other  large 

for  unpedigreed  dogs  in  which  fourteen  mon-  American  city.  Have  you  many  of  the  fringe 
grel  champions  were  selected.  Out  of  the  pa-  decorations  in  your  city?  Meantime,  the 
radt  and  show  thousands  of  Chicagoans  who  sport  of  spotting  the  hirsute, 

lined  the  streets  and  flowed  to  Grant  Park  ^ome  months  past  has  kept  London 

got  a  real  thrill  that  brought  back  long-gone  reached  this  country  by  way. 

memories.  one  reads  in  a  New  York  newspaper,  of  Can- 

Here  is  how  the  idea  dev-eloped:  we  have  intercity  “beaver” 

.\  reporter  was  assigned  as  dog  editor  matches?  Will  you  back  your  city  for  the 
with  instructions  to  me  up  the  Boys  Broth-  championship ?-R.  M.  C. 

erhood  Republic,  a  local  self-governing  body 
with  800  boy  members,  and  give  shows  in 

every  section  of  Chicago.  This  was  done.  At  Queen’s  University,  one  of  the  three 
Merchants  of  the  West,  North  and  South  leading  universities  in  Canada,  the  students 
sides,  bankers  and  business  men  donated  the  are  more  numerous  in  the  medical  department 
prizes.  than  in  any  other.  The  young  men  are  pass- 

Boys  of  17  or  younger  were  allowed  to  enter  ing  up  science  courses  in  order  to  take  up  a 
unpedigreed  dogs.  'They  sent  in  entry  blanks  better  paying  profession.  Has  the  prohibition 


printed  in  issues  of  the  Herald  and  Examiner. 

Before  the  shows,  the  boy  owners,  proud  of 
their  pets,  flocked  to  the  newspaper  studios 
for  pictures.  A  prize  of  $25  was  offered  by 


act  anything  to  do  with  this? — F.  D.  V.  L. 


Is  Santa  Claus  as  popular  with  the  kiddies 


the  Wiper  for  the  best  100-word-or-less  essay  f*  ««  «>ose  children  of  a  genera- 

on  “Why  My  Dog  Is  a  Prize  Winner.”  The  1°"  The  opinions  of  the  youngsters 


on  “Why  My  Dog  Is  a  Prize  Winner.  The  ®  *  ij  ^  •  i  u  wu  j 

boy  scribes  wrote  stories  that  were  truly  ^emsdve^  w^uld  certainly  be  worth  reading. 

human.  ...  _ 

At  the  preliminary  shows  first  place  prizes 

were  given  and  final  contestants  selected  for  What  do  Americanized  aliens  in  your  city 
the  big  show  downtown.  Dogs  were  judged  think  of  current  affairs  in  their  own  country? 

in  such  classes  as  “Best  all  ’round  dog,”  When  you  get  a  story  from  Athens  or  some 

“Most  gentle  dog,”  “Dog  with  the  loudest  other  foreign  points,  get  in  touch  with  some 


bark,”  and  “Dog  with  longest  tail.” 


local  subject  of  that  country  and  get  his  or 


Mayor  Thompson  of  Chicago  proclaimed  their  views.  It  makes  a  good  sidelight. — 
October  14  Oi.icial  Boy-Dog  Day  and  called  on  B.  A.  T. 


all  good  citizens  to  honor  the  unpedigreed 
dog. 


Building  and  buying  of  homes  is  prac- 


The  parade  preceding  the  final  showing  was  tically  constant,  but  many  persons  who  are 
the  big  feature.  The  Firemen’s  Band  and  a  desirous  and  in  a  position  to  make  a  down 
detachment  of  mounted  police  was  at  its  head,  payment  are  unaware  how  to  get  about  it. 
Small  boys  with  large  dogs  rode  astride  a  or  that  a  home  can  be  financed  with  a  small 
red  fire  truck;  final  contestants  marched  with  down  payment.  Explain  the  various  proce- 
signs  showing  the  type  of  dog  each  owned;  a  dures  in  a  story,  the  data  for  which  can  be 
small  army  of  boys  followed  with  their  unped-  secured  from  bankers,  loan  associations, 
igreed  dogs  “just  to  get  in  the  motion  realtors,  etc. — B.  A.  T. 
pictures.” 

Despite  rain,  the  fact  that  the  plan  was  ' 

new  in  Chicago,  and  various  minor  difficulties,  ,  were  the  great  men  in  your  city  or 


the  event  “went  across”' and  cost  the  Herald  ‘“w"  half  a  century  ago?  What  were  their 


and  Examiner  less  than  $100.  vocations  and  professions,  their  physical  and 

Worth-while  prizes  were  given  in  the  finals,  men  al  characteristics,  and  what  was  their 
Boys  received  radio  outfits,  cameras,  watches.  o“‘s‘“nding  achievements  for  the  community? 

etc.  The  owner  of  the  “Champion  Unpedi-  - 

greed  Dog”  received  a  huge  loving  cup  from  A  search  of  articles  of  this  nature  that  has 
the  Elks.  been  running  in  the  St.  Thomas  (Ontario, 

The  boys  worked  hard  and  faithfully.  For  Canada)  Times-Journal  makes  exceptionally 
example,  in  “Loudest  Barking”  tests  boys  good  reading.  Authentic  information  may  be 
were  detected  giving  their  pets  a  surreptitious  obtained  from  the  municipal  archives,  while 
third  degree.  They  craved  noise — and  got  it  that  of  a  more  personal  nature  can  be  secured 
in  volume.  from  the  oldest  residents.  Brief  biographies 

One  of  the  show  judges.  Juvenile  Judge  of  some  of  the  great  women  of  the  past  may 
Victor  P.  Arnold  of  Chicago,  was  sufficiently  also  be  worked  into  the  series. — L.  B.  B. 

impressed  to  issue  a  statement  that  “if  every  _ 

boy  had  a  dog  there  would  be  little  work  for  .  .•  r  .t.  j  • 

my  court  ” _ F  EH  mvestigation  of  courthouse  records  in  an 

■  _ _  Iowa  city  and  county  disclosed  that  girls  are 

marrying  at  an  earlier  age  now  than  hereto- 
Spite  fences?  The  officials  having  charge  fore.  These  records  showed  that  three  mar- 
of  the  building  permits  and  those  receiving  riage  licenses  were  issued  in  one  wezk  to 
complaints  regarding  health  generally  know  couples  between  20  and  22  years.  Three  other 
about  them,  the  latter  ■  getting  complaints  couples  secured  licenses  and  the  brides-to-be 


about  air  and  sunlight  being  shut  off. 


gave  their  ages  as  only  17  years.  In  22  other 


every  spite  fence  there  is  a  human  interest  instances  the  prospective  brides  were  less  than 
story  of  revenge. — H.  D.  K.  20  years,  but  more  than  17  years  old.  Then 

_  don’t  forget  the  other  extreme.  A  couple  got 

a  license  in  the  county  in  which  these  records 
“Girls!  \Vere  you  ever  deceived  by  a  man?”  are  and  the  husband-to-be  gave  his  age  as  75 
is  ^  a  dollar-a-lctter  ^  contest  ^  started  by  The  years  and  his  prospective  bride  was  62  years 


Chicago  Tribune.  “How  did  you  catch  him  old.  Work  both  extremes  and  you  have  a 

at  it?  Did  another  girl  tell  on  him  and  did  whale  of  a  story. _ C.  S.,  Jr. 

she  have  anything  to  do  with  it?  Did  every-  _ 

body  in  town  hear  about  it,  too?  Tell  all 

about  it.”— H.  D.  K.  I"  Detroit,  Mich.,  there 


about  it.” — H.  D.  K.  I"  Detroit,  Mich.,  there  are  1,300  gasoline 

filling  stations,  or  one  station  to  approximately 
7,700  persons.  The  total  number  of  gallons 
In  the  olden  days  the  high  school  students  sold  daily  is  390,000,  at  a  cost  of  $82,000  a 
were  wont  to  call  St.  Patrick’s  day  a  non-  day,  or  $30,000,000  a  year.  How  many  filling 
school  day.  The  habit  has  fallen  off  95  per  stations  in  your  ctiy?  How  much  money  is 
cent  since  1917.  Get  some  high  school  grad-  spent  daily  and  yearly  by  automobile  owners 
uate  of  the  olden  days  and  have  him  tell  of  in  your  city  for  gasoline?  What  day  particu- 
“them  days  that  are  gone  forever.” —  larly  is  the  largest  amount  of  gas  sold?  Is  it 
W.  F.  P.  on  Sundays  and  holidays? — C.  S.,  Jr. 
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A  leading  Now  York  Specialty  Shop,  desirous  of  information  as  to  which  newspapers 
were  most  generally  read  by  the  class  of  customers  trading  at  their  store,  prepared 
a  questionnaire  which  was  circulated  to  all  who  could  be  reached.  The  definite 
results  were  not  divulged  to  us,  but  we  were  informed  that  hereafter  the  bulk  of 

their  advertising  would  go  to  The  Globe  and  The - .  These  two  newspapers 

were  found  to  lead  all  others  as  newspapers  read  by  women  customers  interested 
in  announcements  of  this  store. 

This  shop  appeals  to  women  of  the  middle  class  and  above — the  greatest  purchas¬ 
ing  power  in  any  community,  and  those  most  responsive  to  printed  advertising 
appeal.  The  merchant  in  question  showed  the  outcome  of  his  investigation  to 
another  merchant  in  another  line,  with  the  result  that  the  second  merchant  is 
also  sold  on  The  Globe  and  The - . 

To  the  national  advertiser  at  distant  points  the  buying  of  advertising  is  often 
too  largely  a  matter  of  mere  quantity  of  circulation  or  of  rate. 
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per  unit  of  circulation. 
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